Comsat’s $700 million ambition for DBS
The new proliferation of small earth stations
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ew to roar about!

What's Entertainment?

it's 20 great >

theatrical motion

pictures. It's a well-

bhalanced package of

hard-hitting drama,

action-adventure,

passionate love, hilarious #

comedy- perfect for special == i
Family and Holiday scheduling. It’ S programmlng flexibility.
Most titles run 100 minutes or longer.

Entertainment Is: Charles Bronson, Omar Sharif,
Julie Christie, Jane Fonda, Fred Astaire, Gene Kelly,

William Holden, Faye Dunaway, Lee Remick,
Peter Finch, Robert Duvall, Ryan O'Neal,
Henry Fonda, Debbie Reynolds,
Charlton Heston, Michael Douglas,
. Genevieve Bujold, Mark Hamill.

And it's available. 55% of these titles
are ready for you right now. (After all,
v ™ what's entertainment if you can tenjov it?)

And |t s applause with a score of motion pictures that not only
played to rave reviews  sqomy, , ~.% q
In theatres all over the «.,, E
country but also rated ,
at home with anim-
pressive average
network share.

That's entertainment! " |
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New York (212) 977-3400 Chicago (312)263-1490 Los Angeles (213) 836- 3000 Atlanta (A04) 3523465
Distrihuted Internationally by C.I.C. Television B\,

MON SEED « DOCTOR ZHIVAGO «IN THE COOL OF THE DAY « INTERNATIONAL VELVET « LOGAN'SRUN+
K...TICK+ TORPEDO RUN » THE UNSINKABLE MOLLY BROWN « WILD ROVERS » THAT'S ENTERTAINMENT I




doubled their
reach but not
their rates... 3
a super TV buy!” |

... but our current rates
won't last for long. Since our
new CP (circular polarized)
antenna just went up, our
new increased ratings won't
show up until the February
rating book comes out. And
with double the power, we
can’t wait. Because not only
are we reaching more
people, but our reception

is better than ever,.too.

WLNE professionalism and
innovation. That's the
Pulitizer standard of
broadcast journalism.

Fig. 2. The new signat ]

goes through the alr, &

like a corkscrew, More I'p ‘
Fig. 1: The oid signal  signal hits yourdpn- &
was a “flat” signal. It tenna. You get better ' §
missed as much of your reception than you
antenna as it hit, ever had before.

@ Represented by Blair
Tetevision & Radio

KOAT-TVS KSDKMN KETV-TVS WINETV® WGALTVIN KTAR & KBBC-FM M %
Albuquerque  St. Louis  Omaha New Bedford/ Lancaster/York/ Phoenix
Providence Harrisburg/
fformedy WTEV-TV]  Lebanon
Touching the lives of over nine milllion Americans.
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The Week in Brief

I ——————— TOF Of THE WEEK JOURNALISM S

COMSAT'S LOFTY BID O Company seeks FCC approval GETTING SET FOR JAN. 20 O Inauguration plans are

of ambitious DBS plan. It involves three channels, would  geared to television. Satellite technology will link

be pay-supported and would cost $700 'million. PAGE 23.  Washington's eight inaugural balls with scores of balls in
other cities. PAGE 78.

T S e s GUSIMESS P ey o NS T
BULLISH ABOUT PAY TV [0 Investor seminar hears Oak’s
Carter predict 20% annual growth for STV in next decade.
Columbia's Hilford expects home VCR's to triumph over
disks. FCC's Washington believes government should
restrain itself in regulating new technologies. PAGE 80.

NAB MONEY MATTERS O Controversy looms over
proposal that joint board chairman be paid honorarium to
compensate for loss of time and person to his regular
organization. PAGE 26.

FCCMOVEONHOLD O Decision on agency's switch to
Virginia is deferred until February. PAGE 27.

NETWORKS TIGHTEN BELTS O NBC starts cost-reduction ~ LESS WRITE-OFF Now O ABC says change in method of

program. ABC and CBS talk about curtailments and amortizing costs of original prime-time programing may

' PAGE 80.
GANNETT GOALS OO Neuharth discloses plan for national T O e s 1B D), A T P e WAL
newspaper through communications sateliite systemand ~ HARASSMENT 00 UHF permittee in Vineland, N.J., vows to
entry into cable programing. PAGE 28. go on air in March, despite law suits, vandalism, threats

and racial slurs. PAGE 84.
T A I Y T TIPS SPECIAL REPORT e sy oy

BIG BUSINESS Now OO Small earth stations, originally SOUNDS OF'80 O Cowboy craze and growing impact of
used by rural homeowners to get TV signals, have black music is reflected in BROADCASTING's annual survey
attracted more and more entrepreneurs who utilize of top 100 contemporary and country records. PAGE 86.

method to sell services to hotels, apartments and trailers. s ——— ——————— FROGRAMING ———

PAGE 31. LOOKING UPWARD O Report by Station Representatives
——— CC FINANCIAL FIGURES ea—— ~550CiatioN assesses future of satellites and small
RADIO’s BOXSCORE IN'79 [0 FCC releases portion of its amount of competition that DBS will generate for

AM-FM financial data. It shows net revenues of $2.7 broadcasters. PAGE 90.

billion for 7,036 stations and total income in excess of B e — R e
$225 million. PAGE 41. Market-by-market listing begins THE '‘BROADCASTING’ YEARS [ An expected war came

On PAGE 46. unexpectedly Dec. 7. It culminated a year in which radio

cooperated with government in emergency ptans for
I |\ & REGULATION meeessssssssssssss ~ Men, materials and programing. It atso was time when

FEDERAL REINS O Reagan's task force on regulatory FCQ issued its mor)opoly report and broadcasters had

reform suggests government back off for year to allow their showdown with ASCAP. PAGE 97.

breathing spell in which to adjust. Scalia says FCC has e T PROFILE s e

moved in right direction, FTC should be curbed. PAGE 70. TARGETING ON TOMORROW [0 Thomas McKinney doesn't
dwell on the adversity of his earlier years; he

DOUBTS ABOUT 9 KHZ O NAB-supported studies concentrates on goals ahead. That positive approach

contend switch would cost more than expected and that heiped to take him to the presidency of Sheridan

broadcast economy will not support many new stations. Broadcasting Corp. and Sheridan Broadcasting Network.
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Great news for millions of rock-hungry young adults.
Coming up in '8l. Twenty-four concerts and specials. The Outlaws,
Hall & Oates. Rossington Collins, Kansas. And Eddie Money. Plus 19 more
great Sourcevents. And the beat goes on.

Straight from the Source’s Mouth

k.
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NBC Rodios Young Adult Network




ClosedzCircuit:

I
One down
List of prospects for FCC chairman in new
Reagan administration has been reduced
by one. Jack Pettit, former FCC general
counsel, now in private practice in
Washington, had been considered truly
live prospect for job. Among other things,
former Chairman Richard E. Wiley, who
had recruited Pettit for general counsel’s
job and is now senior adviser to Reagan’s
FCC transition team, is said to have
considered Pettit well qualified. But Pettit
has let it be known he should not be
considered for chairmanship. Taking job
would mean too big a financial sacrifice.

Meanwhile, three other names are
popping up increasingly. They are those of
Wade Hargrove, executive director and
general counsel of North Carolina
Broadcasters Association; Mark Fowler,
communications attorney who is co-
director of transition unit of legal.and
administrative agencies, as well as one of
top members of FCC transition team, and
former Congressman Louis Frey Jr. (D-
Fla.), who was ranking member of House
Communications Subcommittee. But no
decision on those or other names is
expected for some time. Completing
selections for cabinet and subcabinet posts
is next order of business, according to
transition officials.

e P o T T BT

Man of experience

Search committee of Cable Television
Advertising Bureau (CTVB), which is
looking for president to run fledgling
organization, is having no trouble finding
qualified candidates. Among ‘‘dozens it
is now considering is Norman (Pete)
Cash, former president, now vice
chairman, of Television Bureau of
Advertising. Cash is to leave TVB at end
of year. Committee is accepting
applications for job through next Jan. 15.

|
Hot spot
Spot radio is winding up 1980 in fine
fashion, with Station Representatives
Association estimating that year will top
last year’s revenues by more than 20%.
March and June were said by some
national reps to be ‘‘stunning’ and first
quarter was up by close to 40% over 1979
period. Sunbelt markets generally
outperformed rest of country, but Florida
markets slipped somewhat, though still
showing increases higher than national
average.

SR A meanwhile estimates that spot
television, operating from much larger
base than spot radio, will show increase of

10%-12% in 1980 over 1979. Reps
indicated business did not reach
expectations in third quarter when
Olympic games were canceled, but fourth
quarter turned out better than expected
with flurry of business in November and
December. Some reps felt that soft TV
network fourth quarter may have helped
spot, with budget-conscious advertisers
taking advantage of selectivity offered by
spot when full national exposure was not
needed.

T R TR e ]
Bed and board

Topic of intense interest at February board
meeting of National Cable Television
Association will be what to do about soft-
core pornography, now distributed to cable
systems by two satellite networks —
Satori’s Private Screenings and Rainbow
Programing Services' Escapade. Industry
leaders, concerned about cable's image,
would like to rid cable of pornography or at
least put some limits on it, but are at a loss
to know how.

NCTA, which opposes X-rated movies,
could extend its code of practices to
encompass R-rated pictures or
recommend strongly that any cable system
carrying such programing use “‘lock
boxes’’ to prevent children from tuning in.
Legal problems may preclude former,
unavailability of lock boxes, latter.
Whatever NCTA does, if anything, will
not be done without discussion. Rainbow
is partnership of four MSQ’s, including
heavyweight Cox Cable.

]

Ripe?

With earnings for year under pressure (see
story page 80), ABC is also taking
drubbing in stock market. Price of
company’s shares reached 52-week low at
one point Thursday, $25.625, and closing
price of $26 yields scant 5.4-t0-1 price-
earnings ratio using latest earnings
assumptions. Some on Wall Street, noting
that stock is trading about 15% lower than
book value, wouldn’t be surprised by new
round of rumors labelling ABC takeover
candidate.

T i S TG T O
First and foremost

Mere mention of Chief Justice Warren E.
Burger’s name is enough to disturb some
journalists, who see him as no friend of
their First Amendment. But Burger left
executives of Gannett Co., major
newspaper and broadcast group, in
positive mood after closed session at
company’s annual year-end meeting in
Washington (see page 28). Because of

Breoadcasting Dec 22 1980
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Insider report: behind the scene, before the fact

ground rules under which Burger, who
rarely makes such appearances, accepted
invitation, Gannett officials declined to
give details of his talk, which dealt with
First Amendment. But it was disclosed
that Burger spent almost five hours with
Gannett officials, delivering prepared
remarks and answering questions from
7:15 p.m. to about 10:30 p.m. and staying
on for informal conversation until
midnight.

‘Tt was a good discussion,’” said one
official. But was it encouraging? *“The
mere fact that the chief justice was willing
to come and engage in a dialogue is
encouraging,’ was reply.

T TR TR
News on top?

ABC-TV researchers say network’s new
Nightline news broadcasts may have
unseated NBC's Johnny Carson in ratings
for their respective periods during
November sweeps. Comparisons aren’t
precise, because Nightlineis only 20
minutes (11:30-11:50 NYT) and national
ratings data isn’t available for exact sweep
dates. But for weeks most closely
approximating sweep period (Oct. 27-Nowv.
23 versus Oct. 29-Nov. 26 for sweep), they
say, half-hour in which Nightlineappears
averaged 6,920,000 homes per minute
while Carson averaged 6,770,000 in same
half-hour and CBS entertainmerit
programing, 5,600,000. In ratings and
shares, it was 8.9/27 for Nightline, 8.7/27
for Carson, 6.5/20 for CBS.

ST A e T IR A
Search for angel

All that talk about United Press
International’s being up for sale is not
quite right, according t¢ Edward Estlow,
president of E.W. Scripps Co., 95% owner
of UPI. Talk started when UPI officials
told editors’ convention last fall that news
agency, its financial problems worsening,
would try to find new ownership
(BROADCASTING, Oct. 13). Actually,
Estlow says, UPIL s not up for sale in strict
sense, and Scripps is not actively looking
for buyers. What company would like, he
says, is to divest itself of majority
ownership but not get out altogether. He
says ‘‘casual discussions’ about how that
might be accomplished —or what eise
might be done—are being held by Scripps
people with newspaper and broadcasting
people.

With UPI facing operating losses then
running close to $5 million per year,
owners tried but failed to sell off 90%
interest to limited partners
(BROADCASTING, Qct. 1, 1979, et seq.).

1. osses this year are believed likely to reach
or exceed $7 million, before taxes.






We put
your ideas
to work

MAGNETIC VIDEO
A TWENTIETH CENTURY-FOX COMPANYs

The video revolution is here
and Magnetic Video is its
leader. Our videocassette
catalog now totals more than
800 titles. We handle more
movies than ABC, CBS and
NBC combined. And,we’re
looking for more.

Magnetic Video will soon
launch its first production for
cassette and discrelease.To
meet the growing demand of
the home entertainment mar-
ket,we will employ top cre-
ative talents. Together,we will
create a new medium.

The home entertainment
market is becoming a more
important source of revenues
and earnings, and will become
even more important inthe
near future.

Are you ready? At Magnetic
Video Corporation,we are!



BusinesszBriefly

EEEesS—— TV ONLY Eesesssssm——— Advertising, New York. Target: adults,

A.B.C. Rentals O TV rentals. Begins Jan.
1 for 52 weeks in four markets. All day
parts. Agency: Mitchell & Manning
Advertising, Dallas. Target: adults, 18-34.

U.S. News and World ReportO
Magazine subscription drive. Begins Dec.
29 for 13 weeks in over 20 markets. Day
and fringe times. Agency: March

T

25-54,

Beneficial FinanceO Income tax
preparation and home owners loans.
Begins in January for 13 weeks in about
70 markets. News, prime access, late
fringe and sports times. Agency: William

BRB Music Co. 0 Various records.

Adda:
Touch of . |
Class to |
Your Studio

Broadcast Electronic’s new Series 350
slide-attenuator, ten mixer stereo or monaural consoles
are as elegant as they are functional. What a combination ...
crisp wear-resistant front panel graphics, fashioned
control knobs, hardwood end panels, brushed
stainless covers and superb audio from field
proven modular electronics.

The result? A classic appearance which enhances
any broadcast or production environment, and
performance that most more expensive consoles can't
match: Distortion .05% |M and THD from 30Hz to 20kHz
at +18dBm output, with +0.5dB frequency response.

Both mono and stereo models accommodate 22
inputs and every mixer has a preamp selectable

for either microphone or high level, plus a full

complement of line, monitor, cue and headphone

amplifiers ... all plug-in.

For more information, contact your
local Broadcast Electronics distributor,
or write for our new brochure.
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B. Tanner, Memphis. Target: adults, 25-48.

Begins Dec. 27 for 13 weeks in over 150
markets. Agency: V&R Advertising Inc.,,
New York. Target: adults, 25-49.

Oaklawn Jockey ClubO Race track.
Begins Jan. 1 for 13 weeks inunder 10
markets. All day parts. Agency: Cranford/
Johnson/Hunt & Associates, Littie Rock,
Ark. Target: adults 25-54.

CRC ChemicalsO Automotive and
household spray lubricant. Begins Feb. 9
for 12 weeks in about 15 markets. News,
late fringe, sports and weekend times.
Agency: Gray & Rogers, Philadelphia.
Target: men, 25-49.

Mobil Chemical Co.0O Corninsecticide
and soybean herbicide. Begins Jan. 5 for
eight weeks in over 10 Midwestern
markets. All day parts. Agency: The Martin
Agency, Richmond, Va. Target: men,
25-54.

Snyder Industries O Plastic tanks.
Begins Dec. 29 for four to six weeks in
over 50 markets. Agency: Bozell & Jacobs
Agricultural, Omaha. Target: men, 25-48,

Hills Brothers O Coffee. Begins Dec. 29
for 10 weeks in over 20 markets. Day,

Two for *81. Creamer Inc, New York-
based advertising agency with billings
of $175 million, will acquire Horton,
Church & Goff Inc., Providence, Rl, in
January 1981, Creamer/New England
will gain accounts from agency whose
billings in 1980 were $22.5 million. Also
merging with Creamer in January will be
Chicago-based agency, Russell T. Gray,
bringing billings to $10 million for
Creamer's Chicago office” Seated (I to 1)
are John A. Horton, formerly chairman of
Horton, Church & Goff and now chair-
man of Creamer/New England; Donald
E. Creamer, chairman and chief execu-
tive officer of Creamer Inc.; standing {I
to r} Kingsley N. Meyer, vice chairman,
Creamer/New England; Harold L.
Strauss, vice chairman and chief
operating officer, Creamer, and Robin-
son C. Trowbridge, president, Creamer/
New England.




early and late fringe times. Agency: RDR
Timebuying Services, New York. Target:
women, 25-54,

Kal KanQ Crave cat food. Begins Jan. 19
for 10 weeks in 12 West Coast markets.
Fringe times. Agency: D'Arcy, MacManus
& Masius, St. Louis. Target: women,
25-54,

Trailways O Great Lakes bus route.
Begins this week for two weeks in New
York markets of Rochester, Buffalo,
Albany-Schenectady and Syracuse. Day
and fringe times. Agency: Stern Monroe,
Dallas. Target: total adults.

Top Value Enterprises 0 Winn Dixie
stores. Begins Jan. 1 for seven weeks in
about 10 markets. All day parts. Agency:
Willis/Case/Harwood, Dayton, Chio.
Target: women, 25-54.

Lawn Boy O Lawn mowers. Begins in
February and March for five to six weeks
inover 140 markets. All day parts.
Agency: Clinton E. Frank, Chicago.
Target: men, 25-54.

Collins & Aikman O Iron Weave hosiery.
Begins Jan. 12 for three weeks in Arizona
only. Day, |ate fringe and prime times.
Agency: Liller Neal Weltin, Atlanta.
Target: women, 18-49.

John D. BranchO Sentry safes. Begins
Feb. 1 for two weeks in over 15 markets.
All day parts. Agency: Blair Advertising,

Rochester, N.Y. Target: men, 35 and over;
adults, 25 and over.

e —— DO R LY e

American Angus AssociationQ
Various. Begins Jan. 12 for 10 weeks in

A Vantakys

Media modules. Solid-state module about size of cough drop prormisis easier and mome
efficient media comparisons for those using maximizing media perdormance MMF) kitz
from Television Bureau of Advertising. MMP is designed to help stalions and reps soll
television time by providing estimates of net reach, freguancy anc cost-per-thousand for
advertising schedules. Desktop calculator costirng roughly 5400 producss cemparisons of
advertising performance in television, radio and neswspapsr campagns when used in con-
junction with program material from TVB. Until ncw, that material has come in packat with
eight magnetic tapes, two for each medium and twin more for media mix campain Aboud
180 stations are using such MMP kits, along with 10 reps, 22 sgensies and about hall
dazen othars. Mew madule will replace tapes, incorporating all their functiona 2nd adding
such leatues &5 siorage of up to nine media plans, making copias of plans. and providieg
four-week reach and frequency projections. MMP tapss will cantinue to cost £150;
modules, o be availahle in February, will be $350. However those already using tape
zyetems can frade them in on module for $200

WRIF-TY Chatianooga, Teoan: Too Spot
Time Lid: {no previous meps

(@]
Winoasty Yark, Pi T Spat Tume Lid: {na
prEWICLE 2]

]
By z-ed it Tulse (Pryorl. ORla: 7o P
Radio Aepresentatives from  Walton
gSrogacasting.

O
Wy Santosmery fig: To Adam
roung Ing. friom Masker Teleyvision,

17 for TeleRep. TelcHep oo, has
apensdits 171h saEs oftice In Charlotts,
B.C. Dan' Glordano) account axaoutive
al waTerrn Chariolie, has bean named
rranageas af mew oflice Maw faciiity is
lzcated at 11 Fairview Plaza Buikding,

L Buthe 705, Charlaotls, MC., 2E2 10 170440
ERZ-BBG2.

over 25 markets. Middays. Agency:
Sander Allen Advertising, Chicago.
Target: men, 18 and over.

Southland Corp.0O 7-Eleven stores
coffee promotion. Begins Jan. 5 for about
six weeks in 200 markets. Morning drive,
middays and afternoon drive times.
Agency: The Stanford Agency, Dallas.
Target: men, 18-39.

Bank of Americall Begins Dec. 31 for
three weeks in California markets of
Bakerstfield, Fresno, Los Angeles,
Modesto, Palm Springs, Sacramento and
San Diego. Agency: D'Arcy-MacManus &
Masius, San Francisco. Target: adults, 45
and over.

SIS  AADIO AND TV I
Nationwide Insurance Begins Jan. 1
for 13 weeks in Georgia, Florida and the
Carolinas for radio and in Florida only for
TV. Agency: Ralph Johnson & Associates,
Raleigh, N.C. Target: men, 25-49.

Gardner Baking Co.O Various
products. Begins Jan. 12 for first quarter
in Milwaukee, Madison and Wausau, Wis.
TV spots will run in day, fringe, prime,
news and specials. Agency: E.E. Long,
Chicago. Target: total women.

Dannon 2 Yogurt. Begins Jan. 12 for four
weeks in over 20 top markets. Agency:
Marstelier, New York. Target: adults,
18-49.

RADIO STATIONS CAN
MAKE MORE MONEY.

Did you know the William B. Tanner

Company offers the broadcaster
complete music programming and
formatting for any station in any
market? It is the Tanner Musical
Spectrum. Name your need—
Middle of the Road, Contemporary

and Contemporary Country with

the greatest hits of all time.
Tanner computers match

our music with your audi-

Rock for the 18 to 34 demographic,

ence. Every service is tailored for ‘
your needs, and day-parted for your
convenience. Announced or Un-
announced , . . for automated or
live-assist operations. The Tanner
Musical Spectrum can be profitable
for your station. Write for a free
demonstration of the Tanner
Musical Spectrum. Or call Dick
Denham collect.(901) 320-4342.
Tell him you want the very
best for your station. . . Today!

The William B. Tanner Co.,Inc. 2714 Union Extended, Memphis, TN 38112

Name Title

Station Format
Address

City State Zip
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MondayzMemor

A broadcast advertising commentary from Joel Fisher, vice president/associate media manager, Compton Advertising, New York

TV ratings need to
change with the
technological times

In 1979 $4.7 billion was spent in network
television. An average prime-time rating
point cost $3,900 (per 30-second commer-
cial or $7,800 on a 60-second basis). [t is
anticipated that network costs and expen-
ditures will soar by 15% in 1980 to $5
billion with a cost per rating point of
84,500 (per 30, or $9,000 on a 60-second
basis),

With investments of this magnitude, it
is cbvicus why it is absolutely essential
that cost efficiency analyses be as precise
as possible. And that means that program
ratings must be accurate, since commercial
rates are geared to the size of the reported
program audiences.

The A.C. Nielsen Co. has long been the
definitive source for these national net-
work television ratings and audience esti-
mates. The foundation of the Nielsen rat-
ing is the Nielsen sample, which consists
of a panel! of, approximately, 1,280 televi-
sion households that have agreed to have
their viewing monitored by an electronic
measuring device called an “Audimeter.”’
The panel is selected on a random statisti-
cal basis, and the households remain
members of the Nielsen Television Index
(NTI) sample for a period of five years.

Since a great deal of money is spent on
the basis of the Nielsen data, it is safe to
say that the Nielsen ratings have received
an inordinate amount of review over the
years. And although the service has
received a significant amount of negative
criticism, especially when **problems*’
have surfaced, in all fairness, one may
conclude that the service has performed
creditably. This fact is evidenced by the
phenomenon that no one has yet come up
with a better alternative—no one has even
seriously tried.

The 1980’s, however, promise to offer a
menu of problems which the present
Nielsen methodology might not be able to
cope with. Consider the following—the
current Nielsen sample is used to calculate
program ratings by simply dividing the
number of homes which tuned into a pro-
gram by the number of homes in the
Nielsen sample. The process, a small ran-
domly dispersed sample in which no
weighting is made to correct for sample
imbalances, works when the viewer has
the option of choosing among five or so
programs—but, as we will show, it will be
overly taxed when the viewer has the op-
tion of viewing any of 30, 40 or even 100
channel opportunities.

With the advancement of cable tech-
nology, which promises to bring as many
as 100 channels into the cable TV house-

P WWEF R

Joel Fisher is vice president, associate media
manager, and the director of media research at
Compton Advertising, New York. He has been
at Compton since 1975, and before that he
was at Dancer-Fitzgerald-Sample. Among
accounts that Fisher services at Compton are
Procter & Gambie, Johnson & Johnson,
American Motors/Jeep, Thompson Medical,
Showtime and New York Life Insurance. He
also heads the computer section of the media
research department, often writing programs,
or coordinating a network of associate
agencies' computer operations.
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hold by 1985 (with an industry projection
of 35% to 40% cable penetration of TV
households by then), we recognize that we
must take a much closer look at the sam-
pling process that affects Nielsen's au-
dience measurements.

In the past, when television viewing was
confined to broadcast (and the largest part
of that was network), distortion in
Nielsen’s sample was not as critical, for all
viewing was restricted to the same pro-
graming fare—regardless of household
characteristics. Now, however, television
usage can include either network or non-
network broadcasting, cable, or one of the
new electronic modes. Television sets will
be used for videocassette and videodisk
playback, for TV game display and for two-
way communication functions. The need
to discern accurately from among these
opportunities will surely grow in impor-
tance as costs continue to escalate. Any in-
consistencies within the composition of
the Nielsen sample may very well distort
audience selection and levels.

One example of sample distortion con-
cerns the representation of cable house-
holds. Recently Nielsen published a cable
status report which listed its sample’s ca-
ble television penetration at 26%. Nielsen
had earlier released its official cable televi-
sion penetration estimate at 19%. Thus,
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Nielsen finds its own sample's cable
penetration level in error of over one-third
maore.

Since Nielsen does not compensate for
sample imbalances, the misrepresentation
of cable homes can affect all ratings. Con-
sider the following, we know that cable
households view television differently
from noncable homes. We know that cable
homes view measurably more television.
We know that cable homes view different
programs and more independent stations.
This imbalance affects the advertiser since
the overstatement of cable households in
the sample by nearly 30% could raise in-
dividual program ratings unfairly. Along
with higher program ratings go higher pro-
gram prices.

Nor is it simply the overstatement of ca-
ble homes that concerns us. Indeed, this
misrepresentation could be anticipated
and, in part, be considered acceptable.

One of the primary reasons for cable
overstatement is the very nature of the ca-
ble subscriber. He tends to be a more will-
ing and cooperative member of the sam-
pling process. The matter of cooperation is
quite important in light of the five-year
commitment that Nielsen asks of its sam-
ple.

A second situation that is put forward to
account for the variance in the two cable
estimates is that of “‘theft of services”’
Between 1% and 2% of American—and
NTI—families enjoy cable without paying
for it, Hence these families are included in
the NTI sample as cable homes; but this
population segment is exciuded from the
national universe estimate.

There are, of course, other explanations
for the discrepancy in the cable penetra-
tion estimates. It is not our intention to
belabor this point. Rather, suffice it to say,
we are left with an unbalanced sample.

The focus of our concern is that in an
era of unprecedented viewing options, an
unbalanced sample will produce ques-
tionable data. For not only is cable
misrepresented, but as has been reported,
S0 are low income homes, upper income
homes, Spanish homes, single person
homes, black homes, etc.—they are all
misrepresented. This misrepresentation is
coupled with the untraceable viewing in
college campuses, prisons, hotels, the
military, etc., which also serves to distort
viewing levels and program ratings.

What we ask, however, is that Nielsen
not wait until a problem exists. The time is
ripe for Nielsen to experiment and explore
new methodologies that might better meet
the needs of our immediate future. As a
monopoly, Nielsen *‘owes us™ this con-
sideration—as an industry, we deserve it,
Lest we once again invite governmental
intervention, let’s heed the lessons of the
past and prepare for the future.
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Jan. 7—Maryland-District of Columbia-Delaware
Broadcasters Association renewal seminar. Shoreham
hotel, Washington.

Jan. 7-8—Arbitron Television Advisory Council
meeting. The Canyon hotel, Palm Springs, Calif.

Jan. 8—New deadline for comments on FCC's cable-
broadcast crossownership proceeding (Doc. 20423).
FCC. washington.

Jan. B—Deadline tor reply comments on FCC's
further notice of proposed rulemaking on AM stereo
{Doc. 21313). FCC, Washington.

Jan, 9-10— National Federation of Local Cable Pro-
gramers iegional conference. Baltimore.

Jan, 11-13—California Broadcasters Association
winter convention. Spa hotel, Palm Springs, Calif.

Jan. 12-14—Pacific telecommunications con-
ference, sponsored by Pacific Telecommunications
Conference, independent. voluntary membership
organization. llikai hotel, Honolulu.

®m Jan, 12-15—Conference for Journalists on

Datebook:-

“Health and Environment.' sponsored by The Washing-
ton Journalism Center Watergate hotel, Washington.

Jan, 13— Federal Communications Bar Association
luncheon. Speaker: Lawrence Grossman, president,
Public Broadcasting Service. Touchdown Club, Wash-
ington.

Jan. 13-15—Communication Networks first national
conference and exposition. General chairman, Richard
E Wiley, managing partner in Washington law firm of
Kirkland & Ellis. Albert Thomas Convention Center
Houston. Information: Communication Networks '81,
Registration Department. 375 Cochituate Road, Fra-
mingham, Mass., 01701, (800) 225-4698; in Massa-
chusetts (617) 879-0700.

Jan. 14— iInternational Radio and Television Society
newsmaker luncheon. Salute to radio’s 60th annivers-
ary, hosted by Bert Parks. Waldorf-Astoria, New York.

Jan. 14— New England Cable Television Association
winter meeting. Sonesta hotel, Boston. Information:
NECTA. 8 1/2 North State Street, Concord, N.H. 03301,
(603) 224-3373.

Jan, 15— FCC deadline for comments on notice of
proposed rulemaking on low-power television (Doc.
78-253). Replies due March 1. FCC, Washington.

Jan., 15-16— Virginia Association of Broadcasters
winter meeting. Richmond, Va, Hyatt.

Jan. 18-21, 1981 —Asseciation of Independent
Television Stations (INTV) eighth annual conven-
tion. Century Plaza, Los Angeles, Future conven-
tions: Feb. 7-10, 1982, Shoreham hotel, Washing-
ton; Feb. 6-9, 1983, Galleria Plaza hotel, Houston.

Jan. 25-28, 1981 —Joint convention of Na-
tional Religious Broadcasters and National Asso-
ciation of Evangelicals. Sheraton Washington
hotel, Washington.

March 13-1B, 1981 — National Association of
Television Program Executives 18th annua!l con-
ference. New York Hilton and Sheraton Centre.
Future conferences: March 12-17, 1982, Las
Vegas Hilton; March 18-23, 1983, Las Vegas
Hilton; Feb. 12-16, 1984, San Francisco Hilton and
Moscone Center.

April 12-15, 1981 — National Assoctation of
Broadcasters 59th annual convention. Las Vegas
Convention Center. Future conventions: Dallas,
Apdl 4-7, 1982, Las Vegas, April 10-13, 1983;
Atlanta, March 18-21, 1984; Las Vegas, April
14-17,1985; Las Vegas, April 20-23, 1986; Atian-
ta, April 5-8, 1987; t.as Vegas, April 10-13, 1988.

April 24-30, 1981 —17th annual MIP-TV inter-
national TV program market. Palais Des Festivals,
Cannes, France.

May 3-7, 1981 — National Public Radis annual
conference. Phoenix. Future@ conference: Washing-
ton. Aprit 18-22, 1982,

May 5-9, 1981 —30th annual convention. Amer
ican Women in Radio and Television. Sheraton
Washington hotel, Washington.

8 May 29-June 3— National Cable Tklevision
Association annual convention. Los Angeles.
Future conventions: May 2-5, 1982, Las Vegas;
June 12-15, 1983, Houston; May 20-23, 1984, San
Francisco; March 31-April 3, 1985, New Crleans;
March 16-18, 1986, Dallas, and May 15-18, 1988,
Las Vegas.

May 30-June 4, 1981 —12th Montreux Interna-
tional Television Symposium and Technical Ex-
hibition. Montreux, Switzerland. Information: Press
officer, Swiss PTT, Viktoriastr. 21, CH-3030, Berne,
Switzerland.

Majer’IMeetings

June 6-10, 1981 —American Advertising
Federation national conwvention. Hyalt Regency
hotel, Washington.

June 10-14, 19B1—Broadcasters Promation
Association 26th annual seminar and Broadcast
Designers Association third annual semlnar.
Waldorf-Astoria hotel, New York. Future seminars:
June 6-10, 1982, St. Francis hotel, San Francisco;
June 8-12, 1983, Fairmont hotel, New Orleans;
June 10-14, 1984, Caesars Palace, Las Vegas;
1985, Chicago.

Aug. 18-19, 19B81— National Association of
Broadcasters annual radio programing con-
ference. Hyatt Regency, Chicago.

Sept. 10-12, 1981 —Radio-Television News
Directors Association international conference.
Marriott, New Orleans. Future conventions: Sept
30-Oct. 2, 1982, Caesars Palace, Las Vegas; Sept.
21-23, 1983, Orlando, Fla, and Dec. 3-5, 1984,
San Antonio, Tex.

Sept. 20-23, 1981— National Radio Broad-
casters Association annual convention. Diplomat
hotel, Hellywood-by-the-Sea, Fla. Future conven-
tions: Sept. 12-15, 1982, Reno; Oct. 2-5, 1983,
New Orfeans; Sept. 23-26, 1984, Kansas City, Mo,

Sept. 20-23, 1981 — Broadcast Financial Man-
agement Association 215t annual conference.
Sheraton-Washington hotel, Washington. Future
conference: Sept. 12-15, 1982, Riviera hotel, Las
Vegas.

Oct. 25-30, 1981—Sociely of Motion Picture
and Television Engineers 123d technical con-
ference and equipment exhibit. Century Plaza, Los
Angeles,

Nov. 9, 1981—Region 2 conference on AM
broadcasting begins. Tentatively set to run for six
weeks. Rio de Janeiro.

Nov. 9-11, 1981 — Tkievision Bureau of Adver-
tising 27th annual meeting. Fontainbieau Hilton.
Miarmi.

Nov. 11-14, 1981 —Society of Professional |
Journalists, Sigma Delta Chi national convention.
Washington.
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Jan, 15-18—Alebame Broadcasters Association an-
nual winter conference Opryland hotel, Nashville.

Jan. 16 — Utah Broadcasters Association convention.
Airport Hilton, Salt Lake City.

Jan. 18-20~— Louisiana Association of Broadcasters
winter convention. Royal Sonesta hotel, New Orleans.

Jan. 18-21—Association of Independent Television
Stations (INTV) eighth annual convention. Century
Plaza, Los Angeles.

Jan. 18-21—0hio Association of Broadcasters ex-
ecutive conference. Sonesta Beach hotel, Key Bis-
cayne, Fla.

Jan. 21-23~ Colorado Broadcasters Association an-
nual winter convention. Four Seasons Motor Inn, Col-
orado Springs.

® Jan. 23-24—National Federation of Local Cable
Programers mid-Atlantic regional conference. Theme:
“Franchising Process’ Co-sponsored by city of
Baltimore, Baltimore Cable Coalition, Metrovision
and United Cable. Enoch Pratt Free Library, Baltimore.
Information: Jerry Richter, Berks County Television,
1112 Muhlenberg Street, Reading, Pa., 19602, (215)
374-3065.

Jan. 24— Mississippi Broadcasters Association mid-
winter sales seminar. Sheraton hotel, Jackson, Miss.

® Jan. 25—Deadling for entries in 49th annual Sig-
ma Delta Chi Distinguished Service Awards contest,
sponsored by Society of Professional Journalists, Sig-
ma Delta Chi. Information: Society of Professional
Journalists, 35 E. Wacker Drive, Chicago, 60601,
(312) 238-6577.

Jan, 25-28-Joint convention of National Religious
Broadcasters and National Association of Evangeli-
cals. Sheraton Washington hotel, Washington.

Jan. 26-27— Public Radio in Mid-America board of
directors and membership meeting. King's Airport Inn,
St. Louis. Information: Thomas Hunt, Central Michigan
University, noncommercial WCMU-FM Mount Plea-
sant, Mich. 48859, (517) 774-3105,

Jan. 26-29— National Association of Broadcasters
joint board meeting, Scottsdale, Ariz.

Jan. 27-29--South Carolina Broadcasters winter
convention. Caralina Inn, Columbia.

B Jan. 29— Federal Communications Bar Asseci-
ation seminar on “Tax Considerations in the Sale and
Purchase of Communications Properties” National
Lawyers Club, Federal Bar Building, third floor, 1815 H
Street, NW, Washington.

Jan. 30-31-—Broadcasters Promotion Association
board meeling. Caesars Palace, Las Vegas.

Jan. 30-Feh. 1—Television Lighting Workshop
sponsored by Natiornal Association of Educational
Broadcasters Public Telecommunications Institute
and noncommercial KLVX(TV} Las Vegas. Studios of
KLVX Las Vegas.

Jan. 31—Deadline for entries in Nationa! Press
Photographers Association annual television news
photography competition. Sponsors are NPPA, Depart-
ment of Journalism and Telecommunications at
Arizona State University Eastman Kodak Co. and
Cinema Products Corp. Information: Sheila Keyes,
NPPA, 23918 Via Copeta, Valencia, Calif, 91355, (805)
259-1136.

Jan. 31-Feb. 3 —Radio Advertising Bureau's first
managing sales conterence, for radio station man-
agers and sales managers. Keynote speaker: Sam
Cooke Digges. retiring president, CBS Radio. Amfac
hotel, Datlas.

RS D M
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8 Feb. 1—Deadline for entries in Achievement in
Children's Television Awards, presented by Aetion for
Children’s Tklevision. Information: ACT, 46 Austin
Street, Newtonville. Mass., 02160, (617) 527-7870.



WE

RE-INVENTED THE
BROADCAST WIRE.

In 1979, we literally
re-invented the broadcast wire.
We examined your needs and
started from scratch to create
the most comprehensive pack-
age of broadcast services in the
industry.

The AP Radio Wire is like
a programming machine.

The AP Radio Wire
works harder for you, because
it's 100% ready to air—the
latest news, information,
and bulletins; everything as it
happens.

Our hourly news sum-
maries provide three minutes
of fully scripted news program-
ming, not just separate stories.
Plus, we've developed a strong
package of regular features
that will fit any format. And,
they’re programmed on a regu-
lar schedule, giving you the
added opportunity of strip pro-
gramming with sponsorship
potential.

The AP Radio Wire deliv-
ers ready-to-air, ready-to-sell
news and programming that
gives you a competitive edge in
attracting listeners and
advertisers,

The only wire service de-
signed exclusively for TV.

The AP TV Wire is a
high-speed (1200wpm) source
wire specially designed to fit
television’s need for in-depth
background on today’s news—

the vital data critical to the de-
velopment of high-rated
newscasts.

But, AP TV Wire is more
than just a news source. Fully
one-third of it is designed for
story and feature programming
—ready to strip into your noon
shows, AM shows, or other lo-
cal programming. And, adding

AP PhotoColor and AP Laser-

Photo can make AP TV Wire
evenmore useful and effective.

The flexibility to meet
your needs.

Whichever AP service is best

for you, you'l get the most
flexible, useable news and pro-
gramming available. 24-hours-
a-day, every day, the AP
provides fast, accurate, objective
news from around the nation
and the world, plus more depth
of coverage by region and state
than is available anywhere else.

We've re-invented the
broadcast wire to help you
strengthen your product, build
ratings, and be more saleable.

Associated Press Broad-
cast Services, 50 Rockefeller
Plaza, New York, N.Y. 10020
(212) 262-4011

@ Broadcast Services
INNOVATION for better news programming

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto
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The Panasonic Diode-Gun Plumbicon Camera.

What better way to say broadcast performance.

Whether you're shooting a
Oth inning raily, a political
rally or a network special,
no other ENG/EFP color
camera says broadcast
more ways than the new
Panasonic AK-760.

The AK-76C combines a
high-index prism optical
system with three 94" diode-
gun Plumbicon® tubes.
And since the diode-gun
Plumbicon tube has a
thinner photoconductive

layer than conventional
Plumbicons, the AK-760
offers outstanding resolu-
tion (600 lines center).
Another advantage of the
diode-gun system is the
low beam resistance it
generates. Add to that
the AK-760's built-in bias
light and the result is low
beamtemperature perform-
ance even at high beam
current. And that also says
lower lag.

The AK-760's feedback
beam control reduces
comet tailing by stabilizing
highlights that exceed nor-
mal white levels. What it
doesn't reduce is dynamic
range or horizontal resolu-
tion. And because it's only
activated during extreme
highlights, feedback
beam control helps pro-
long tube life and preserve
edge geometry.

The AK-760 also gives

you the edge with a S/N
ratio of 54dB at standard
illumination of 200 foot-
candles at f/4.0. And with
the 18dB high-gain switch,
all you need is 5 foot-
candles at f/1.8.

Mounted onthe AK-760's
durable die-cast chassis
you'll find an impressive
array of circuitry like
horizontal aperture cor-
rection, 2-line vertical
enhancement, automatic



white balance and a built-
in color conversion filter.

And whether you use it
for ENG or EFP, the AK-760
is fully self-contained, and
includes genlock, internal
sync, adjustable blanking
as well as subcarrier and
phase controls.

For studio production,
you can add an optional re-
mote control unit, 5" CRT
viewfinder and zoom lens
conversion kit.

Panasonic also makes
broadcast quality easy to
afford with the AK-750B
3-tube Piumbicon. At
$16,000* it comes com-
plete with 2-line enhance-
ment, a $2,000 opticn last
year, plus genlock, a re-
chargeable battery, micro-
phone and VTR cable.

There's also the AK-710.

An electronic news-gather- .

ing camera at a news-
worthy price, $10,950* s

three Saticon® tubes and
high-index prism optical
system result in horizantal
resolution of 500 lines cen-

ter and a S/N ratio of 52dB.

Audition the AK-760
along with the entire line
of Panasonic broadcast
guality cameras. You'll
see what we mean when
we say broadcast.

For more information
about Panasonic broad-
cast equipment, call your

nearest Panasonic office.

Northeast—(201) 348-7620
Southeast—(404) 923-2700
Midwest—(312) 364-7936
Southwest—(214) 356-1388
West Coast—{213) 655-1111

Plumbicon is a registered trademark of
N.V. Philips for TV camera tubes.
Saticon is a registered trademark of
NHK (Japan Broadcasting Corp.).

*Manufacturers suggested price.
(Lenses notincluded.)

Panasonic.
VIDEO SYSTEMS DIVISION




B Feb. 2—Deadline for receipt of entries in Ameri-
can Bar Association Gavel Awards competition. Pro-
gram recognizes media contribution "to public under-
standing of the American legal and judicial system.”
Address: American Bar Association, Commitiee on
Gavel Awards, 77 South Wacker Drive, sixth floot,
Chicago, Iil, 60606.

Feb. 3 — Broadcasters Foundation Inc. Mike Award
dinner. Hotel Pierre, New York.

Feb. 4-6— Texas Cable TV Association annual con-
vention and trade show San Antonio Convention
Center

Feb. 4-9—Internotional Radio and Television
Society facultyfindustry seminar and college con-
ference. Harrison Conference Center, Glen Cove, N.Y.

Feb. 6 —Deadline for submission of entrigs for Qver-
seas Press Club 1981 awards compelition. Presenta-
tion of prizes will be made at annual awards dinner at
Waldorf Astoria hotel, New York, April 29. Information:
OPC Office, 52 E. 41st Street, New York, N.Y. 10017,
(212) 679-9650.

Feb. 68-7—Society of Motion Picture and Television
Engineers annual television conference. St. Francis
hotel, San Francisco.

Feb. 7 — Florida Association of Broadcasters mid-
winter conference. Jupiter Beach Hilton, north of Palm
Beach, Fla.

Feb, 8—New deadline for reply comments on FCC's
cable-broadcast crossownership proceeding (Doc.
20423). FCC, Washington.

Feb. 10— Federal Ci tions Bar A
luncheon. Speaker: Thomas Wheeler, president, Na-
tional Cable Television Assaciation. Touchdawn Club,
Washington.

Feb. 10-11— Wi Broadcasters A
annual winter meeting. Concourse hotel, Madison,
Wis.

Feb. 10-11—Arizona Cable Television Association
annual meeting. Adams hotel, Phoenix.
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“There’s always
a good movie
on HTN”

The smart cable
operators are target
tlering with HTN — the
$3.95 movie channel —
going after the
40% who don't take pay
TV because it's too
expensive or because
they object to R-rated
material in their homes.

Start
target tiering. I

Call HTN. 207/774-0300. 1
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Feb. 12—Southern Baptist Radio and Television
Commission's 12th annual Abe Lincoln Awards. Tar-
rant County Convention Center, Fort Worth.

Feb. 12— Maryland-District of Columbia-Del, e

For information: David Stewart, CPB, 1111 16th Street,
N.W, Washington. D.C., (202) 293-6160.

® March 23.25— Radio-Teievision News Directors
A iation management training seminas conducted

Broadcasters A. iation annual legislative reception
for members of Maryland legislature and Maryland
Governor Harry Hughes's staff, Harbour House, An-

napolis, Md.

8 Feb. 12-168—Howard University’s 10th annual
communications conference. Theme: "The Impact of
Communications on the Family: Respansibilities and
Strategies.” Main campus, Howard Universily, Wash-
ington.

Feb. 17— International Radio and Television Society
newsmaker luncheon. Waldori-Astoria hotel, New
York.

B Feb. 17-19— Eiectronic Industries Association/
Industrial Relations Council 28th annual conference.
Theme: "Human Resources: Our Vital Link to the
Future! Canyon hotel, Paim Springs, Calif.

® Feb, 18-22— National Association of Black-
Owned Broadcasters third annual winter conference.
Hilton Inn, Clearwater Beach, Fla.

Feb. 20-21 — University of Californic Schooi of Law
communications |aw symposium on regulation and
deregulation of new video technologies, Bonaventure
hotel, Los Angeles.

Feb. 20-22—San Diego conference on "Culture and
Communication,” hosted by College of Professional
Studies and Fine Arts ot San Diego State University.
Hotel San Diego.

Feb. 23-25 — Advertising Research Foundation 27th
':nlnual conference and research exposition. New York
ilton.

Feb. 25— Deadline for entries for annual Commenda-
tion awards presenied by American Women in Radio
and Tklevision. Information: Joan Berlin, AWRT, 1321
Connecticut Avenue, N.W, Washington, D.C, 20036,
(202) 296-0008.

Feb. 25— Association of National Advertisers televi-
sion workshop. Plaza hotel, New York.

Feb. 28— Aassociation of National Advertisers media
workshop. Plaza hotel, New York.

Feb. 27-28—National conference on consumer and
cable television, tc be sponsored by National Citizens
Committee for Broadcasting and National Federation
of Local Cable Programers and parlially funded by
Federal Trade Commission. Kennedy Center, Washing-
ton.

AR FOLARE R T
March 1981

March 2 — International Radio and Tklevision Society
anniversary banquet and Gold Medal award, pre-
sented to Sam Cooke Digges. retiring president of
CBS Radio. Waldosf-Astoria hotel, New York.

March 3-—Florida Association of Broadcasters
reception for Florida delegation. Florida House, Wash-
ington.

March 12— lInternational Radio arnd Teklevision

Society newsmaker luncheon. Waldorf-Astoria hotel,
New York.

® March 13—Deadline for 1981 Radio-Television
News Directors Association International Radio and
TV awards. Information: RTNDA, 1735 DeSales Street,
N.W, Washington, 20036, (202) 737-8657.

March 13-14—Country Radio seminar Hyatt
Regency, Nashville. For information: (615) 329-4487.

March 13-18— National Association of Television
Program Executives conference. New York Hilton and
Sheraton Centre.

March 15-17 — North Central Cable Television Asso-
ciation meeting. Holiday Inn, Farge, N.D.

March 18+17 — Society of Cabie Television Engineers

annual spring engineering conference. Cpryland hotel,
Nashville.

March 19-20—Broadcast Financiol Management/
Broadcast Credit Association board of directors meet-
ing. Fairmont hotel, Denver.

March 22-29— INPUT 81, international public
television screening conference, Venice, Rtaly UW.S.
representative: Corporation for Public Broadcasting.

Broadcasting Dec 22 1980

by Sterling Institute. O'Hare Marriott, Chicago.

March 24— New York State Broadcasters Associ-
ation annual meeting. Essex House. New York.

March 24-25—Okio Broadcesters salute to Con-
gress. Hyatt Regency and Four Seasons hotels, Wash-
ington.

® March 25— New York Women in Communications
1981 Matrix Awards luncheon. Keynole speaker:
Katharine Graham, beard chairman, Washington Post
Co. Sheraton Centre, New York.

March 26-29—Alpha Epsilon Rho, national henor-
ary broadcasting society, annuai convention. Opryland
hotel, Nashville.

March 28-April 1— llinois-Indiana Cable Televi-
sion Association annual convention. Hyatt Regency
hotel, Indianapolis.

——
April 1981

April 1-2—Communications in the 21st Century
symposium. sponsored by The Colgate Darden Gra-
duate School of Business Administration at University
of Virginia in cooperation with Annenberg School of
Communications of University of Pennsylvania and
University of Southern California. Funding by Philip
Mearris Inc. Philip Morris Operations Center, Richmond,
a, :

April 8— International Radio and Teievision Society
newsmaker luncheon. Waldorf-Astoria hotel, New
York.

April 12-15— National Association of Broadcasters
59th annual convention. Las Vegas Convention Centet.

April 14—Annual Broadcast Pioreers breakfast. Las
Vegas Hiiton, Las Vegas.

u April 15—New FCC deadiine for comments on
notice of preposed rulemaking on generic VHF drop-in
proceeding (BC Doc. 80-499). FCC, Washington.

April 15-18— Maryland/Del e Cable Tel
Association spring meeting. International hotsl,
Baltimore-Washington International Airport.

April 23-24 —Oklahoma AP Broadcasters conven-
tion. Holidome, Oklahoma City.

April 24-30—17th annyal MIPTV international TV
program market. Palais Des Festivals, Cannes, France.

April 27— Broadcasting Day at University of Florida,
College of Journalism and Communications, spon-
sored by Florida Association of Broadcasters.
Gainesville, Fla.

April 28-May 1— Indicna Broadcasters Association
spring conference. Sheraton-West, near Indianapolis
International Airport.

]
May 1981

May 1-3—Texas AP Broadcasters convention. Mar-
riott North, Daltas.

May 3 — Public Radio in Mid-America board of direc-
tors and membership meeting. Phoenix. Information:
Thomas Hunt, Central Michigan University, noncom-
mercial WCMU-FM Mount Pleasant, Mich. 48859,
(517) 774-3105.

May 3-7 — Nationa! Public Radio annual conference.
Phoenix.

May 5-9— American Women in Radio gnd Television
30th annual convention. Sheraton Washington hotel,
Washington.

May 6-—George Foster Peabody awards luncheon,
sponsored by Broadcast Pioneers. Hotel Pierre, New
York.

May 11-14— Canadian Cable Television Association
annual convention and trade show. Quebec City.

May 20-22— Videotex 81, international videotext
conference and exhibition. Royal York hotel, Toronto,
and Canadian Naticnal Exhibition grounds.

May 21— International Radio end Television Society
annual meeting and Broadcaster of the Year award.
Waldorf-Astoria hotel, New York.



THE
ALL-TIME
LEADER IN
SPORTS
EMMYS
DOES IT

The winner of almost two-thirds of all
Sports Emmys ever awarded by the
National Academy of Television Arts
and Sciences. . . ABC Sports did it
again, copping major awards for the
1979-80 scason'

ABC Sports’ coverage of the
unforgettable 1980 Winter Olympic
Games was heralded as the year’s
Outstanding Live Sports Special. The
Executive Producer was Roone Arledge;
Senior Producers—Chuck Howard, Chet
Forte and Dennis Lewin; Producers—
Bob Goodrich, Curt Gowdy, Ir., Terry
Jastrow, Terry O'Neil, Eleanor Riger,
Ned Steckel and Doug Wilson.
Coordinating Producer—Jeff Ruhe;
Producer for **Up Close and Personals™—
Brice Weisman; Special Projects Producers
—Robert Riger and Bud Greenspan.

Jim McKay, anchorman for the 1980
Winter Olympics and host of ABC's
Wide World of Sports, won the award for

Qutstanding Sports Personality for the

eighth time. No one else has won twice.

ABC Sports’ coverage of NCAA College
Football won the award for Outstanding

Live Sports Series. Executive
Producer—Roone Arledge; Senior
Producer—Chuck Howard; Producers—
Bob Goodrich, Eleanor Riger,

Curt Gowdy, Ir., Dick Buffinton, Chris
Carmody, Ned Steckel and Doug Wilson.

In addition, ABC earned 6 of the
Academy's 9 special awards for
Outstanding Individual Achievement in
Sports Programming with 95 production,
technical and engineering personnel
sharing the honors.

Congratulations to all our Emmy Award
winners for providing the American
viewing public with another year of
outstanding sports programming.

The challenge of the Eighties is
excellence. . .and you'll find it on ABC
Sports, the leader in sports television.

ABC SPORTS ©
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More news in Guam

EDITOR: Your.-otherwise excellent Dec. 1
report on electronic journalism contains a
glaring error in the special report on
cable TV news. Guam Cable TV does not
provide Guam with ‘‘its only television
news’’ as you reported.

KUAM-Tv has been serving Guam since
1956, long before the inception of cable
TV, and continues to provide full commer-
cial broadcast services including a one-
hour local newscast at 6 p.m., Monday
through Friday, a half-hour at 10:30 p.m.,
Monday through Friday, and weekend
half-hours on Saturday and Sunday at 6
p.m.

KUAM-Tv is a primary affiliate of the
CBS Television Network, and we are
proud of our outstanding record of news,
public affairs and entertainment program-
ing.—Jon A. Anderson, vice president
and general manager, KUAM-AM-FM.TV
Agana, Guam.

Editor’s note. The inforrmation in the Dec. 1 story was
taken from a publication of the National Cable Televi-
sion Assoclation. BROADCASTING regrets the error,

a——
Band fan

Epnitor: In your issue of Nov. 24, 1980,
where you say on page 88, ** ... program-
ing highlights of 1937 included . . . the first
appearance of Benny Goodman on the
networks . . .,” undoubtedly, you are refer-
ring to Goodman’s spot on the Camel pro-
gram that year. But BG had appeared as an
orchestra member on radio networks for
many years prior to 1937, working for
leaders such as Johnny Green, Al Good-
man (no relation) and Dave Rubinoff.
His first network spot leading his own
band was on NBC’s Let's Dance program,
a weekly series carried by a $3-station
coast-to-coast lineup that rotated the
orchestras of Goodman, Xavier Cugat,
and Kel Murray for three hours. The
series was sponsored by another NBC, the
National Biscuit Co., which introduced a
new product— Ritz crackers—on the show.
Goodman’s theme song, of course,
derives its title from the show (and Carl
Maria Von Weber’s ‘‘Invitation to the
Dance’’). The program was heard early
enough on the West Coast to assure
Goodman a hospitable audience when a
subsequent band tour took him to Oak-
land and Los Angeles and the Palomar
Ballroom, thus starting the success story
for the **King of Swing.”

[ncidentally, your magazine published
another letter of mine in 1960 or 1961

dealing with a musical inaccuracy about
the use of harpsichords in popular and jazz
recordings. —Frank J. Kahn, Dobbs Ferry,
NY

R I L S B N T (L S TR
Broadcasters can write too

EDITOR: I sincerely hope that Dan Rather
researches his news stories more carefully
than his public speeches. It is a kind of
snobbery without any real foundation to
assume, as he does (BROADCASTING, Dec.
3, 1980, page 30) that there is some magic
in newspaper training that is completely
lacking in broadcast-trained journalists.
Surely in his travels he reads newspapers
that are badly written, and lacking in the
basic elements of good communication.
Almost as surely there are radio and
television stations on which the
newscasters have all of those things in
abundant supply.

Newscasters can learn to write equally
well in either medium, and can be bad wri-
ters after training in either medium. It is
less a question of the newspaper training
versus the broadcast training than the
skills and interests of the individual. Mr,
Rather should know this.

To equate ‘“‘newspaper training” with
“writing well’’ just doesn’t stand up!—
Charles T Lynch, professorichairman,
radio-television-film department Califor-
nia State University, Northridge.

Ll o e o ]
Critical critic

EDITOR : [ was pleased to be included in the
critics-panel phase of BROADCASTING’s
first-rate coverage of the Radio-Television
News Directors Association conference in
the Dec. 8 issue, but [ must hasten to cor-
rect a couple of misimpressions.

[ am emphatically not the ‘“‘television
critic of The Louisville Times and Courier-
Journal,” as 1 was identified in the piece
about the panel on which [ joined Hodding
Carter and Jeff Greenfield. [ am the news
critic at the Louisville newspapers,
charged with assessing the performance of
all those in journalism, including TV-radio
critics.

The distinction is important in the con-
text of the RTNDA appearance because [
do believe it saves me from the ‘“‘gra-
tuitous’’ label that BROADCASTING'S re-
porter slapped on my criticisms of Tom
Shales of The Washington Post and Gary
Deeb of The Chicago Sun-Times—neither
of them ‘‘fellow television critics.” — Bob
Schulman, rews critic, The Courier-Jour-
nal and The Louisville Times, Louisville,
Ky.
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A line of fierce tornadoes recently struck Grand Island,
Nebraska, leaving behind widespread injury and destruction.
The psychological effects of the disaster were as serious as
the physical damage. So to help the residents face the giant
task of rebuilding, KOLN-TV/KGIN-TV developed a
special “Good News" broadcast for their evening news.

The segment featured messages highlighting cooperative
efforts and city pride. Its emphasis was on Grand Island’s
bright new future. And the encouraging words were much
appreciated. Letters thanking KOLN-TV/KGIN-TV for its
positive voice came from all over the area.

Helping to lead citizens through difficult times by bolstering
their spirits the all part of the Fetzer tradition of total
community involvement.

The Felyer Hlions

WKZO WKZO-TV KOLN-TV  KGIN-TV

Kalamazoo Kalamazoo Lincoln Grand Island
WJFM WKJF{FM) WWAM KMEG-TV
Grand Rapids Cadillac Cadillac Sioux City




Don't be surprised if a child you know soon bring to life scenes from new books of
begins to show more interest than ever before  special interest to young people. Our object

in reading books. For that’s the goal of a is 10 get young viewers so interested in the
unique new public service campaign called outcome of these scenes they’ll be motivated
EYE ON READING, created by the five to seek the books on their own.

CBS Television Stations in New York, Los  The 30 books to be featured throughout the
Angeles, Chicago, Philadelphia and St. Louis. EYE ON READING campaign have been
Here's what we’re doing. From now through  selected by a panel of specialists from the
July, during time periods when children are American Library Association and the
most likely watching television,

we will be broadcasting non- @ EYE
commercial announcements that \

IN READING

dramatically and eneraningly  THE FIVE CBS TELEVISION STATIONS

Internationa! Reading Association. And to
make sure this project achieves maximum
impact the five CBS Tlevision Stations are
coordinating their efforts with local schools,
libraries and reading associations.

What makes EYE ON READING unique is
not so much its goals, but the innovative use
of television to achieve these goals.

We share with everyone the belief that chil-
dren should be encouraged to read
as much as possible. And we’re
proud that our efforts may help.

WCBS-TV KNXT WBBM-TV WCAU-TV KMOX-TV

New York Los Angeles Chicago Philadelphia

St. Louis
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Lofty bid
for first
DBS system

Comsat asks FCC to approve
ambitious plan to construct
three-channel, pay-supported
system for U.S. by 1985;
$700 million to get it going

Comsat’s Satellite Television Corp. last
week unveiled plans for the largest single
venture in the history of television: a
direct broadcast satellite (DBS) system
that will cost nearly $700 million to start
up and see through its first year of opera-
tion.

According to STC Chairman John
Johnson, who announced the plans at an
elaborate press conference in Washington
last Wednesday, the system will provide
three channels of pay television to subscri-
bers equipped with small earth stations for
a monthly fee of about $25. The system
could be operational within three or four
years of the FCC’s approving its applica-
tion, but no earlier than 1985 The
voluminous application (five individual
books plus a summary), was delivered to
the FCC just prior to the press conference.

The system ultimately would have four
operational satellites—one to serve each
time zone—and two back-up satellites,
that will be phased in, Johnson said. The
first phase will consist of just one satellite
and one in-orbit spare. The remaining
three operational satellites and the other
spare could be incorporated into the
system, extending service to the entire na-
tion, within a year, if STC is successful in
finding a partner to share the enormous fi-
nancial and operationa! burdens STC's
plans envision. The $700-million figure
includes only start-up costs and first-year
operation of a one-satellite system. Even if
STC fails to find a partner, Johnson said,
the company expects to complete the
system. ‘‘The only difference is the
speed’’ with which it will be implemented,
Johnson said.

The venture will be funded initially by a
$225 million equity investment by STC’s
parent company, Comsat, and $400
million in loans from 10 to 15 major
American and multinational commercial
banks, arranged by and including Chase
Manhattan.

When the entire system is operational,
STC expects to reach between five million
and seven million homes, or between 6%

Sozcicesingubec 22

ST Chairman Johnson
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and 8% of the total television homes.
Assuming it achieves seven-million
penetration and receives $25 a month
from each subscriber, STC could gross
$2.1 billion in annual revenues. And that’s
not counting any revenues STC could
garner from the sale of antennas and in-
stallation charges.

The 325 monthly fee includes a $14 to
$18 charge for programing and an $8 to
$10 fee for leasing of the receiver
electronics. Johnson said subscribers will
also pay $100 for installation and for the
antenna and mount, which they will own.
Subscribers will have the option of buying
the receiver electronics, which cost bet-
ween 3300 and $400.

Johnson said the STC service will offer
subscribers 400 hours of programing each
week on three ‘‘counterprogramed’’ chan-
nels. The “‘Superstar’ channel, simi-
lar to some of the existing pay cable chan-
nels, will feature movies, concerts and
theatrical specials. The **Spectrum’’ chan-
nel would include film classics, public
affairs, children’s programs {for different
age groups), performing arts and other
cultural programs. The ** Viewers Choice™
channel would feature sports, adult educa-
tion and experimental theater. The
Superstar channel will run 24 hours a day;
the other two will be programed 15 hours a
day, Johnson said. Because the receivers
are to be addressable, STC will have the
ability to offer a certain amount of pay-
per-view programing.

Johnson said STC will draw on tradi-
tional sources for the bulk of its program-
ing, but that from the start it will “‘engage
in producing a certain amount of original
programing.”’ News and public affairs will
probably be the first area in which STC will
produce its own programing, Johnson
said. STC is considering developing its
own news netwerk, he added.

The three channels will be enhanced by
a number of optional services: a second-
language audio channel, closed captioning
for the deaf, stereo sound and teletext.

The Comsat DBS system will rely on a
combination of extremely powerfui
geostationary satellites (much larger than
the domestic satellites now in use for fixed
services) and small, low-cost earth
stations that can. be installed on the
rooftops of subscribers’ homes. All the
satellites will be PAM-D (Perigee Assist
Motor-Delta) class and capable of generat-
ing 1,700 watts of power. That power will
feed three transponders, each with RF
output of 185 watts. The first satellite will
fly at 115 degrees west longitude. From
that position it will serve the eastern
United States, an area bounded on the
west by Detroit; Indianapolis; Nashville;
Birmingham, Ala.,, and Pensacola, Fla.
The remaining three satellites will be
placed in geostationary orbit 20 degrees
apart at 135 degrees, 155 degrees and 175
degrees west longitude to cover the
central, mountain and Pacific time zones,
respectively.

The satellites will broadcast on three
channels in the frequency band (12.2 ghz

How Comsat’s STC envisions its

to 12.7 ghz) reserved for DBS at the 1979
World Administrative Radio Conference.
Signals will be sent to the satellite on fre-
quencies in the 17 ghz band.

Because the satellites are so powerful,
their signals can be picked up on small, in-
expensive earth stations. The home earth
station consists of an antenna, an outdoor
microwave unit and an indoor unit that
will sit on or near the television set.

The dish antennas will have diameters
of between 0.6 meters and 0.9 meters, de-
pending on the signal strength in the area
they are installed. The typical antenna is
expected to be .75 meters (about 2.5 feet)
in diameter. Attached to the back of the
antenna will be the ‘‘microwave unit™”
which converts the 12 ghz satellite signal
to an intermediate frequency between 800
mhz and 1300 mhz and sends it by cable to
the indoor unit.

The indoor unit’s primary job is to
descramble the satellite signal—all the
programing will be scrambled before
transmission —convert it from FM to AM
and feed it into the television set on either
channel 3 or channel 4, The unit will have
a switch for second-language audio and a
jack so that it can be hooked up to home
stereo equipment for stereo audio recep-
tion. The units are addressable, permitting
STC to turn service on and off without
going into the home and to offer pay-per-
view programing,

Additional decoders would be needed
for the subscriber to receive teletext
transmissions and line 21 closed caption-
ing, now being broadcast by ABC, NBC
and the Public Broadcasting Service. In its
application, STC commented that teletext
standards ‘‘should be developed in ad-
vance of the introduction of STC’s ser-
vice”

The STC programing will be transmitted
to the satellites from a broadcast center
that will be built near Las Vegas. Johnson
said the site was picked because of the *‘ar-
ridity’’ of the climate. (Moisture, he ex-
plained, can disrupt signals sent at high
DBS frequencies.) The center will include
two 1ll-meter earth stations for video
transmissions to the satellites and for
tracking, telemetry and_ control of them.
The video operations area of the center
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will handle all aspects of program produc-
tion, scheduling, editing and reproduction.

The back-up facility in Santa Paula,
Calif., will share a site with Comsat
General Corp., a Comsat sister company.
An |1l-meter antenna will be installed at
that site and linked to the Las Vegas center
by land lines during the initial phase of
service, and an additional antenna is being
contemplated when the system is com-
pletely operational.

STC’s engineering operations will be
supported by an existing Comsat facility in
Washington, once contracts are hammered
out. The Washington facility also will be
linked to the Las Vegas center by ter-
restrial lines.

Johnson, who called the CBS proposal
to use the entire DBS frequency band for
the development of high-resolution televi-
sion {BROADCASTING, Oct. 13) “‘unreal-
istic,”” said STC satellites will have
the capability for high-resolution experi-
ments and will be available for such tests
during hours when transponders are not
being used for broadcasting. According to
the application, the satellites can be used
to test both digital and analog high-resolu-
tion signals. High-resolution television
(1,000-1,500 scanning lines) requires
wide signal bandwidths, which the STC
satellite apparently can handle. One trans-
ponder can be switched from the ground
to pass a 100 mhz signal, and another to
pass a 28 mhz signal. In normal operation,
all three satellite transponders will
transmit a 16 mhz signal.

Realizing that it will need help in the in-
stallation and maintenance of the home
receiving equipment, STC will set up a
network of authorized dealers and retailers
to assist it in those functions. Although
Johnson didn’t say so, it is assumed that
STC would like to find a partner that not
only would contribute cash to the project
_but also supply an infrastructure for carry-
ing out the installation and maintenance
jobs. Talks about a partnership with Sears,
a giant retailer which could have helped on
both counts, fell through early this year.
STC, however, has kept the Sears name
alive as a possible authorized dealer of
STC equipment.

STC will have spent $393.3 million
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earth stations in place across U.S.

before it signs up its first subscriber. The
construction, insuring and launch of the
first two satellites will cost the most, $252
million. Other start-up expenses are con-
struction of the two ground stations for
transmitting programing and monitoring
and controlling the satellites ($13
million); acquisition of home receiving
equipment for resale or lease ($31.8
million); program production equipment
($3.5 million), and advertising, develop-
ment of a program guide, marketing, es-
tablishing of regional equipment
warehouses, program acquisition,
engineering research and development,
legal counsel, administrative costs and
debt service ($93 million).

The first year of service—with just a
single operational satellite—would cost
STC an additional $290.3 million. That
breaks out to $106.4 million for additional
home equipment, $58.6 million for
marketing and financial services, $76.9
million for acquiring additional program-
ing, $22 million for administration and
$26.4 million for debt service.

Thus, to pull the service through its first
year, STC will need $683.6 million. Most
of that is available through Comsat's
capital investment and STC's line of cred-
it. The remainder'and a $40.2 million first-
year surplus will come from service
revenues. STC estimates that it will have
an annual average subscribership of
325,000 in the first year. Consequently, it
projects it will gross $98.8 million in the
first year from the monthly programing
fees, its cut of the installation charges and
equipment leasing.

[f STC is to have its system operational
by 1985 or 1986 there are several abstacles
it will have to overcome. First of all, it
must convince the FCC to grant it
authority to get moving on its system in
advance of the 1983 Regional Administra-
tive Radio Conference, which is to allocate
DBS frequencies and orbital slots to coun-
tries in North and South America. (Any
system authorized before the 1983 con-
ference has no international sanction; it
proceeds at its own risk, should the deci-
sion then nullify the technical parameters
under which it operates.)

It also will have to overcome staunch op-

position that has been building up within
the established broadcasting industry ever
since Comsat announced its plans to oper-
ate a subscription television system in
August 1979. The broadcasters made their
opposition clear—either to interim opera-
tions before 1983 and in some cases even
after that date—in recent comments to the
FCC (see page 75).

The broadcasting industry would like
nothing better and STC could probably im-
agine little worse than for Congress to take
up the question of whether DBS is in the
public interest in light of its potential im-
pact on local broadcasting. Senator Bob
Packwood (R-Ore.), designated chairman
of the Senate Commerce Committee, is on
record as saying that the implications are
*'s0 profound’ that the issue should be
taken up by Congress and not left to a
reg)ulatory agency (BROADCASTING, Nov.
24).

Apparently sensitive to the concerns of
broadcasters, Johnson stressed at the press
conference that STC's service would not
compete with broadcasters for advertising
dollars and that its programing would not
cut deeply into viewing of local and net-
work programing. Johnson's judgment
was based on a study conducted by Arthur
D. Little for STC, which concluded that
even if DBS penetration reached 25%—
STC is projecting a maximum penetration
of just 8% —*it would produce only 4%
diversion of local TV station audiences.”

DBS, the Little study found, would have
a much greater impact on similar subscrip-
tion services like MDS and STV. In a
market where MDS or STV has captured
5% of the television homes, the entry of
DBS would cause MDS/STV penetration
to drop to 3% if the MDS/STV programing
is different from DBS and to fall below 1%
if the programing is generally the same.

Although STC expects its primary
customers to be individual homeowners
who don’t have access to cable television,
Johnson said, antennas can be installed at
apartment buildings and condominiums to
service all their units through a distribu-
tion system. He also said that if STC is suc-
cessful in its programing efforts *‘there is
ne reasoen at all why cable operators
wouldn’t be interested’” in picking the pro-
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graming up at their headend for distribu-
tion to their subscribers.

Although Johnson considers STC’s ser-
vice a broadcasting service, STC chose not
to file the application under any of the ex-
isting rules or regulations. It expects the
FCC to process and grant its application on
an ad hoc basis. “'A decision by the FCC to
process the instant application on an ad
hoc basis is within its authority because
the due process rights of interested parties
will not be compromised, and the utiliza-
tion of any other procedure would not im-
prove the quality of information available
for the resolution of outstanding issues.”

STC said the application, which con-
tained a nationwide ascertainment as well
as a completed standard form 301 (ap-
plication to construct a new broadcast sta-
tion), said that ‘‘for administrative pur-
poses™ the service should be classifiedas a
broadcasting service. The DBS service *'is
functionally indistinguishable from the
terrestrial STV service that consistently
has been classified as broadcasting. ...
That [DBS] signals are transmitted from
space, rather than from terrestrial
transmitters, has no bearing on the issue
of regulatory classification,” STC declared.

The STC application surely will be at-
tacked by broadcasters as it wends its way
through the FCC. Johnson, however, said
he doesn’t *‘fear’” those attacks because of
the ‘‘enormous and unprecedented
benefits’’ that will be derived from the im-
plementation of the STC service that
would form the cornerstone of its defense.
Johnson said the service would expand
viewer choice; bring television to remote
areas now unserved or underserved by
conventional broadcasters; stimulate pro-
gram production; create new jobs, and
enhance competition among the various
subscription television services.

The fate of the application at the FCC is
unclear, not only because of its peculiar
nature and the unhappy broadcasters, but
also because the November elections have
left things unsettled there. Two of DBS's
FCC supporters were Nina Cornell, chief
of the Office of Plans and Policy, and
Chairman Charles Ferris, both unhorsed
by the election. Nonetheless, STC urged
the FCC to move as quickly as possible on
its application. Quick action, STC said,
would be consistent with past FCC actions
which have recognized the need for speed
in dealing with satellite applications. **The
substantial lead time required for con-
struction and launch of the DBS system
would be seriously compounded by
regulatory delay,” it said.

Joseph Charyk, president of Com-
munications Satellite Corp., called the pro-
posed service a *‘logical extension’ of
Comsat’s mandate to develop satellite
communications, and said the'service is a
result of technology reaching a point
where television can be delivered via
satellite ‘‘efficiently and economically™
into the home. Charyk ducked out of the
press conference immediately after his
opening remarks and was unavailable for
questions.
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‘Honorarium’ for NAB’s chairman?

Plan is shaping up as
major controversy for
January meeting; Fritts
candidacy largely tied
to favorable resolution;
opponents say service
should be voluntary

Controversy among the National Associ-
ation of Broadcasters’ board of directors
over whether to pay an “honorarium’’ of
up to $50,000 a year to the joint board
chairman (**Closed Circuit,”” Dec. 15) in-
tensified last week, with a majority of the
48-member board said to be leaning in
favor of the idea. But by week’s end, a
sizable opposition had begun to develop.

The basic idea is to reimburse a chair-
man's company for time and productivity
lost due to work for NAB. Such work has
customarily been voluntary—part of **pay-
ing your dues™ to the industry, as one
source put it.

Among those prominently against it:
the present joint board chairman, Tom
Bolger of Forward Communications, and
the immediate past chairman, Donald
Thurston of Berkshire Broadcasting.
Among those for it: the leading candidate
for that position—Edward Fritts of Fritts
Broadcasting, who currently chairs the
radio board. Fritts is concerned that the
duties of the job will harm his small busi-
ness—he owns four AM’s and four
FM’s—which he manages himself.

If NAB could reimburse Fritts for the
cost of hiring an assistant to manage his
stations, he would readily run for election.
If not, the decision to do so will be, he
says, “‘a tough call.”

NAB, which traditionally alternates bet-
ween TV and radio for its joint board
leadership, is due for a radio chairman.
Fritts is a popular candidate who holds the
sympathy of many directors, but the issue
of increased compensation is described as
““highly sensitive.”

Leaders of the honorarium movement
are directors Arnold Lerner of WLLH(AM)-
wssH-FM Lowell, Mass. (Fritts’s pre-
decessor as radio board chairman), Jerry
Lee of wDVR(FM) Philadelphia, Marion
Stephenson of NBC Radio, Gene Cowan,
ABC Washington vice president, and
Cullie Tarleton, WBT(AM)-WBCY(FM)
Charlotte, N.C. They believe small busi-
nessmen involved with day-to-day man-
agement of their stations should have the
same opportunity to serve as joint board
chairman as do representatives of large
corporations, which can adjust more easily
to losing an executive for two years to
NAB service.

“It’s in NAB's best interest to maintain
diversity in the position of joint board
chairman,” said Lerner. *‘There are
qualified small entrepreneurs who do not
have the financial resources to serve as
joint board chairman.’ Lerner believes ex-
panded reimbursement should be availa-
ble to all joint board chairmen, because
corporations have made *‘terrific contribu-

tions to NAB, for which they've never
been thanked.”

“The value of the position is in liaison
work between the association and its
members,”’ said Bolger. ““That value is lost
if the chairman is dependent on NAB.”
According to Thurston: **If it had come up
during my term, [ would have been ag-
gressive in trying to stamp it out. Volun-
teerism is important. [ don’t think we
should have people running for a paid
position.

*I understand I'm being used as an ex-
ample of a small businessman and past

chairman who favors increased reimburse-
ment,” Thurston told BROADCASTING. *'I
certainly do not.”

NAB hasn't compensated its joint board
chairman for more than travel expenses
since 1967, when a three-year transition
period between association presidents
Leroy Collins and Vince Wasilewski
ended. During that period, which began in
mid-1964 and ended in mid-1967, NAB
reimbursed joint board chairmen Willard
Schroeder and John Dille Jr. for living and
travel expenses because they spent most
of their time in Washington, availableona
day-to-day basis to NAB staff.

When Dille’s term ended, the board
handed day-to-day management of NAB

determined.

approximately 21%.

development.

Supreme Court.

NBC and CBS have passed.

In> Bl

Newcomers to majority lineup of next year's Senate Commerce Committee are Ted
Stevens (Alaska), who returns after two years on other assignments, and freshmen Slade
Gorton (Wash.) and Bob Kasten (Wis). Leaving committee is John Warner (va.).
Majority-minority ratio changes next year, from 10-7 to 9-8. Majority members of next year's
Communications Subcommittee will be: Barry Goldwater (Ariz)} (chairman), Harrison
Schmitt (N.M.), Larry Pressler (S.D.) and Stevens. Lineup on House side has not yet been

Following adoption of resolution calling for inflationary adjustment of cable copyright
fees two weeks ago, Copyright Royalty Tribunal last Wednesday raised fees by

Senate adjourned last Tuesday {Dec. 16) without calling H.R. 6228 (Swift Bill) to floor.
Congress did pass $.3261 in closing days of session. It modifies Section 222 of
Communications Act by making Hawaii domestic rather than international point.

Corporate reorganization at ATC produced no new names, but slew of new titles, Trygve
E. Myhren, executive vice president, was named president, succeeding Monroe M.
Rifkin, who will continue as chairman and chief executive. Also, Joseph J. Collins,
executive vice president, was appointed senior executive vice president, and Michael J.
McCrudden, senior vice president, was named executive vice president-corporate

Securities & Exchange Commission filed suit in New York federal court last week against
group of affiliated cable companies, called Cable/Tel in suit but known in industry as Six
Star Cablevision. Suit charged that group defrauded 714 investors in sale of $88.1
million worth of unregistered securities in 1977 and 1878 and that group’s principals —
Stuart C. Harris, Roger C. Maggio and Paul L. Skulsky —diverted $8.3 million of money to
their own use. Harris and Skulsky and cable companies have already agreed to consent
order that requires them to hire independent accountant to check books and reimburse
investors if it's shown money was misused and appoint advisory committee made up of
five investors to oversee cable operations from now on.

Kitv(tv) Honolulu was turned down Thursday in request for court order barring Governor
George Ariyoshi and Honolulu City Councilwoman Marilyn Barnhorst from refusing to
grant interviews to or answer questions ot reporters for strike-bound station {see page
77). Station claimed officials were violating constitutional guarantees of freedom of
speech and equal treatment under law. But Judge Samuel P King said kiTv had not made
showing of irreparable harm to substantiate request for preliminary injunction.

a

NTIA says FCC has erred in enforcing “reasonable access” law on case-by-case basis,
and has petitioned commission to initiate inquiry on subject, says congressional intent and

"sound policy"” require that question of compliance be considered on “overall basis." either
at renewal or revocation. But NTIA also believes networks are wrong in arguing that Section
312(a)(7) does not represent new policy; NTIA says it does. Thus it disagrees with
fundamental positions of both sides in Carter-Mondale Committee case, to be heard by

ABC on Friday was Presidential Inaugural Committee’s last hope for neétwork coverage of
Frank Sinatra-produced and directed gala to be held on Jan. 18, night before inauguration.
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over to Wasilewski. According to Dille,
NAB paid him $50,000 a year during his
chairmanship to cover the expense of liv-
ing in Washington.

**But that was an extraordinary circums-
tance,” says Dille, “‘in which the board
decided NAB needed a joint board chair-
man highly active in running the associ-
ation.”” Although there was disagreement
among board members about whether
such assistance to the new association
president was necessary, Dille recalis that
there was little controversy in deciding to
reimburse the joint board chairman once it
was decided he would move to Washing-
ton.

At issue in the current controversy is
the additional question of the joint board
chairman’s role, one that has been greatly
expanded by its last two incumbents.
*“The role of the joint board chairman has
grown from running three meetings a year
to a great deal of on-the-scene participa-
tion in meetings of NAB, state and other
associations,’ says NBC’s Stephenson.
Thurston spent about ‘‘half his time”
doing NAB work during his chairmanship,
while Bolger has made it virtually a full-
time job. ‘““Have we come to expect too
much of our joint board chairman?" asks
board member Reid Chapman of Indiana
Broadcasting. He believes increased com-
pensation cannot be discussed without
also looking at ways some of the chair-
man's duties might be delegated
elsewhere.

According to Bolger, the decision to run
a highly active chairmanship was ‘‘my
style of doing things,” and encompassed
*‘very specific goals” which “*I'm still on
track in fulfilling.

“The chairman has to epitomize volun-
teerism,’ says Bolger. **The minute he
assumes a paid relationship, the chairman
loses his image of leadership.”

Leaders of the movement to increase
reimbursement have been telephoning
board members to acquaint them with the
issue. They have gotten positive reactions
from most members and believe they have
fa\.i?rable votes at this point from well over
half.

Tarleton says he has **a plan’’ for imple-
menting increased reimbursement, which
he intends to present at the Jan. 26-28
joint board meeting in Scottsdale, Ariz.
Lerner is considering offering a resolution
at that meeting affirming NAB’s present
policy of reimbursing the chairman for
travel expenses and extending reimburse-
ment to cover losses to his business.

Bolger intends to raise the issue at the
executive committee meeting earlier that
month (Jan. 5-6). “We’ll be working on
the budget at that meeting,’ he says, “*and
this is a matter that will impact the
budget”” Another reason for putting the
issue before the executive committee, he
says, is his belief that some members have
been misinformed about it. *“They have
been told there is a precedent for doing
this, that NAB once paid its joint board
chairman a salary”” Bolger concurs with
Dille, in saying that salary exception was
made under extraordinary circumstances.

FCC punts on move to Rosslyn

Defers action until Feb. 4
and new administration;
commission passes up less
costly of two options, and
with it chance to save

$9 million, proponents say

The FCC last Thursday (Dec. 18) deferred
until Feb. 4—and, presumably, until there
is a new FCC chairman—a proposal to
move its headquarters to Rosslyn, Va. It
adopted a motion by Commissioner
Robert E. Lee to have two commissioners
act in liaison with the FCC’s Office of the
Executive Director to survey all possible
options—especially those that might ena-
ble the commission to remain in Washing-
ton—for consolidation of the agency.
Those two commissioners—Lee and Anne
Jones—will report back to the full com-
mission with their findings by no later
than Feb. 1.

By deferring action, the commission
effectively foreclosed its move into the
first of the Twin Towers now under con-
struction in Rosslyn and, according to the
move’s proponents, lost the opportunity
to save $9 million over 20 years. That
space will now be leased to one of several
other negotiating parties.

If the commission had indicated a
willingness to lease Tower | space now
(some 13 floors at $16 per square foot, ap-
proximately $4.1 million per year), it could
have leased the remaining space it needs to
house the FCC—up to nine additional
floors in Tower [1—at a cost of $19.50 per
square foot or approximately $3.5 miilion.
At those rates, the executive director’s of-
fice was hoping to negotiate a 20-year [ease
for Twin Towers at $7.6 million per year.

Based on projected costs of building
space in Washington during that time, the
executive director’s office concluded that
the commission could have saved $30
million by choosing the Tower [ option.
Should the Tower Il possibility also be
scrapped, proponents say that $21 million
in savings will evaporate.

A spokesman for Westfield Realty —the
lessor of Twin Towers —confirmed that the
commission’s action to defer considera-
tion of the move meant that the Tower [
option ‘‘is over.’

The option to move the entire commis-
sion into Tower 11 is still available although
the price per square foot will be greater
than the $19.50 offered as a package with
Tower 1. How much higher is still a matter
of negotiation.

Officially, the vote to defer action on the
move was 4 to 1 in favor of deferral with
Chairman Charles D. Ferris alone in the
minority. Jones was out sick with the flu
while James Quello was on his way to
Florida for the start of his Christmas vaca-
tion. He left behind a memo indicating
that he favored ‘‘a thorough, objective ex-
ploration of all options for remaining in
the District,” before making a commit-
ment to lease any space in Twin Towers.
Sources close to Jones said she also felt
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the matter should be looked into more
closely before moving to Rosslyn.

Tom Campbell, assistant executive
director, presented the item to the com-
mission. He indicated that the re-leasing
of two downtown Washington buildings —
housing the majority of the FCC staff and
facilities—was in considerable doubt,
while at least one building housing around
100 commission staffers would be
unavailable for re-leasing because it will be
demolished after the current lease runs
out in April 1982,

Campbell also said he “‘has heard rum-
blings™ to the effect that the lessor of the
“*‘main building”™ at 1919 M Street—
Charles E. Smith & Co.—wants to lease
that building to an entity in the private sec-
tor once the commission’s lease runs out
in October 1982. However, Irwin Altman,
senior vice president of Smith's leasing
department, denied that any such *‘rum-
blings' came from his office; he said he
“hasn’t even thought about’ re-leasing
negotiations. .

Campbell also said that the 450 or so
employes at 2025 M Street will probably be
displaced in 1983 when that lease runs out
because the primary lessee of that build-
ing—National Public Radio —has indicated
it will exercise its right of first refusal to
lease any space that becomes available in
it. And he noted that buildings now availa-
ble in Washington or those.that are ¢ur-
rently under construction there “‘simply
aren’t large enough’ to house the entire
FCC. Most, he said, are “‘between
200,000 to 350,000 square feet,” while
the commission needs 400,000 to 425,000
square feet to house all of its staff and
facilities.

In terms of costs, timeliness and con-
solidation, the Rosslyn option was ‘‘the
best alternative,” said Campbell, noting
also that the Twin Towers afe within a
block of the Rosslyn Metro (subway) stop
and thus easily accessible to the public and
FCC employes.

Commissioner Abbott Washburn was
the most outspoken opponent of an im-
mediate move to Rosslyn. Although not
discounting that option outright, he sug-
gested that the staff had inadequately
studied all of the options for remaining in
Washington. He also felt that the new ad-
ministration should have the final say on
any move the commission opts for
because it *‘will have to live with this and
implement it and should not have to ac-
cept a fait accompli dumped in their laps.”

Washburn also referred to letters
received by Ferris from members of both

R R I L R T N Py
Editor's note. SROADCASTING will not
publish a Dec. 29 issue. The annual
double issue—featuring a special report
on the top 100 companies in electronic
communications —will be the first 1981
issue, on Jan. 5.
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houses of Congress—including a recent
one from Senator Barry Goldwater (R-
Ariz.), incoming chairman of the Com-
munications Subcommittee —indicating
dissatisfaction with Ferris's handling of
the move, which Goldwater called ‘‘in-
ept.”’ Although not rejecting outright a
commission decision on the move, Gold-
water said any such decision would
necessarily undergo the rigors of a “*full
review’’ by his committee.

Ferris responded that as ‘‘part of the
outgoing team [ want to leave my suc-
cessors with the best possible environ-
ment within which to manage the com-
mission ... one ! did not have!” He also
said that some ‘“‘clear choices had to be
made which should be sensitive to the in-
dependent nature of the agency,’ an ob-
vious rejection of the notion that he at
least would be influenced by grumblings
from Capitol Hill about whether or not to
move.

To prove his point about the staff’s in-
adequate consideration of all the available
options, Washburn produced a memo
written by one executive of a Washington
real estate firm to another about the
availability of enough space in two con-
nected office buildings (one under con-
struction) in southwest Washington to ac-
commodate the commission’s needs at a
considerably lower price.

Campbell acknowledged his awareness
of the buildings’ availability but noted that
the Government Services Administration
was actively negotiating with the lessors
for that space and felt that that precluded
the commission from competing for the
right to lease the same property.

Ferris backed Campbell on that point
saying that “‘the notion of having an entity
come in and have two parts of the govern-
ment play each other off is not an appropri-
ate activity’

At this point Ferris made a reference to
the real estate executive as being
Washburn’s *‘friend.”” Washburn denied
that any such friendship existed. Ferris
then asked how Washburn had acquired
the memo, noting that he ‘‘never saw that
before.”” Washburn then made the obser-
vation that Ferris probably received many
memos to which neither he nor the other
commissioners were privy. .Ferris's retort:
*“‘I think it’s the difference between being
chairman and playing chairman.”

Moments later, Commissioner Tyrone
Brown expressed his “‘disappointment that
the decision of this commission has
become so wrapped up’in politics that it’s
very, very difficult to get at the circums-
tances as they exist. In light of that
difficulty, one begins to see the wisdom of
these kinds of issues being turned over to
the GSA because this approach simply
doesn’t work.”

Commissioner Joseph Fogarty said he
would ‘‘take no responsibility and no
blame for the $9 million loss since I was
not asked to participate in or informed of™
the evolving plans for the move. *‘The
amount of evidence is so frugal ... [ think
the selection process might work out a bet-

ter deal for the taxpayer in the District”

Ferris emphasized that although $9
million had been lost, the Tower 11 option
was still available and, ‘‘after all, every
$21 million counis.

Bah humbug time
at TV networks,
as profit drops
bring out axes

NBC appears to be under
the greatest pressure to
cut costs, although no
massive personnel firings
are anticipated; ABC and
CBS reductions less severe

Intense beli-tightening moves are being
developed at all three TV network
organizations (‘*Closed Circuit,” Dec.
15), with the most severe apparently at
NBC under the combined pressures of
sinking ratings and sunken profits.

NBC-TV has let ‘“four or five people™
go, a spokesman said, but he denied
published reports that the total would pro-
bably reach 280 or more after Jan. 1. “*No
number has been set,”” he insisted. Each
department will get a cost-reduction goal,
he said, and may achieve it by cutting per-
sonnel or by other means, or by a com-
bination of both.

He said a cost-reduction program is
under way throughout RCA, NBC’s
parent company, and “‘we’ve [at NBC] had
some already —but not so much in people
as in things like travel, entertainment,
operations and engineering overtime and
the like.”’

““The number of people who will leave
has not been determined,” he continued.
“I'm sure some more will go, but I've
been led to believe by people whose judg-
ment [ respect that the total will not be
rlnore than somewhere between 50 and

00.”

In NBC’s last big belt-tightening move,
about four years ago, he recalled, some
300 NBC employes were let go.

The pressure appears to be greatest on
NBC because its ratings are weak and its
profits dropping. In daytime ratings it’s a
distant third in the three-network race, in
prime time it appears destined to run third
again and in early morning its Today show
is under constant pressure from ABC-
TV’s Good Morning, America.

NBC profits, $152.6 million (pretax) in
1977 fell to $122.1 million in 1978, to
$105.6 million in 1979 and are expected to
drop to $70 million or less this year. Part of
this year’s drop may be charged to the
costs of national political campaign and
election coverage and to the loss of the
Moscow Olympics.

NBC President Fred Silverman—hired
in 1978 to lead NBC-TV out of the ratings
wilderness — was said by an NBC,spokes-
man to have set NBC’s 1981 profit goal at
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about $140 million. That target, he said,
was set by Silverman, not imposed upon
him--as some accounts had it—by RCA
Chairman Edgar H. Griffiths. It reportedly
took into account the absence, in 1981, of
political coverage and other extraordinary
costs associated with 1980.

Silverman has also been reported under
pressure from RCA for slowness in
developing an NBC position on cable TV.
RCA builds cable equipment, plans to
market its SelectaVision videodisk system
beginning in March and has compiled a
catalogue of videodisk programing. But
NBC, unlike CBS and ABC, has made no
move to get into programing for cable or
other new media. In the past, Silverman
has emphasized to NBC-TV affiliates that
NBC is oriented exclusively to broadcast-
ing.

The pressures seem greatest at NBC,
but ABC and CBS alsc are in a pruning:
mood, although officials assert that no per-
sonnel cuts have been made.

‘“*“We're watching all expenses
carefully —very carefully,” an ABC official
reported. He said there had been no lay-
offs but that a virtual freeze had been im-
posed on hirings. Travel, entertainment
and similar costs also are being curtailed.

At CBS an official said “‘expenses are
being questioned right and left,” but that
the full extent can’t be known until the
budget process is completed several weeks
from now.

A CBS spokesman said no lid had been
imposed on hiring, ‘‘but one may come
later’” Another executive put it this way:
“For some time now, whenever a job
opens, we look at it and say: ‘Do we have
to fill it?’ If the answer is yes, then we fill
it.” As for layoffs, the spokesman said that
“‘attrition will probably take care of
whatever we're going to do.”

Gannett plans
national daily,
cable programing

Neuharth unvells proposal for
satellite communication system
to deliver ‘U.S.A. Today’ and
local, regional or national
material for cable systems;
Maurice Hickey will head venture

For several months early this year, a num-
ber of young Gannett Co. executives—
ranging in age from 29 to 31 —were based
in a cottage in Cocoa Beach, Fla., engaged
in a research mission largely secret until
last week. The assignment—which also
took them back and forth across the coun-
try—was to determine the best way Gan-
nett could invest its substantial resources
in new and more efficient ways to deliver
the news. The answers emerging from the
research surfaced at Gannett’s annual
year-end meeting of Key executives in
Washington—and the principal one in-
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Neuharth

wolves the establishment of a satellite com-
munications network.

Allen H. Neuharth, chairman and
president of the company, disclosed that
Gannett has already formed a new sub-
sidiary, Gannett Satellite Information Net-
work, to operate the service. An earth sta-
tion is being established at Springfield,
Va., about 20 miles from Washington, to
transmit news, information, advertising
and entertainment “to an infinite number
of satellite receiving stations around the
country.”

Nor was that the only major news
Neuharth offered. He said the network
figures in Gannett plans to develop “a new
national general-interest daily newspa-
per.” Prototypes will be tested in 1981
and, if the tests warrant, introduction of
U.S.A. Today, as it is being called, is possi-
ble in 1982. Neuharth gave few details—
no decisions have been made on format or
content—but said what is envisioned “is a
‘different’ national newspaper, which
would compete neither with existing
metropolitan newspapers nor with exist-
ing Gannett community or regional news-
papers.”

Neuharth also indicated Gannett was
considering yet another departure. Among
the possibilities for which *‘in-depth
study” will proceed, he said, is providing
programing for local, regional or national
cable television. Neuharth stressed the
company is not contemplating ownership
of cable systems.

The satellite network involves an agree-
ment with American Satellite Co., which
provides satellite transmission service for
the Wall Street Journal and US. News
and World Report. It will provide trans-
ponder time for the Gannett operation.
And the earth station is being established
under an arrangement with Army Times
Publishing Co., whose production
facilities for its worldwide publications
are in Springfield.

The saiellite network idea flows from
the conclusions of the Cocoa Beach-based

task force that most of the information
businesses in which Gannett is involved
will not only survive but thrive in the
years ahead and that the American people
“are more hungry than ever before for in-
formation.” The key to satisfying that ap-
petite, the researchers felt, was “the right
mix of ways to create, produce and deliver
more news, information, advertising, en-
tertainment to the consumer,” wherever he
or she is.

Said Neuharth, **We believe Gannett is
uniquely positioned to develop the proper
mix, because of our considerable news,
advertising, production and distribution
facilities in 35 states. We are encouraged
by the variety of ways in which we might
combine those existing resources—and
others—with new technology to offer new
information products and services tolarge
numbers of customers.”

He also noted that Gannett has tremen-
dous resources of material on which to
draw—"a vast bank of unused or under-
utilized software and hardware.” He said
only about 20%cf the material gathered by
the company'’s 4,168 print and broadcast
journalists reaches readers or viewers.
“Our objective is to use—and reuse—
much more of this software and to more
efficiently utilize more of our hardware,”
he said.

The proposed national daily newspaper
and the possible entry into cable television
programing are the new uses to which the
satellite service could be put. It could also
be used to provide news and advertising
supplements for Gannett’s 81 daily news-
papers, with their circulation of 3.6
million; special programing for the com-
pany’s seven television stations and 13
radio outlets, and the transmission of
high-quality advertising for its 38,000
billboards. Neuharth said “in-depth ex-
plorations™ of those possible uses are
under way.

Neuharth, who in a news conference
following his prepared remarks, declined
to be specific about any of the matters dis-
cussed, added a note of caution in his
speech. “Any new approaches or new ven-
tures which we consider will be weighed
very carefully on the basis of risk-reward
ratios,” he said, adding that the company
will proceed with a proposal only if the po-
tential or probable rewards are worth the
risk.

That approach applies to U.S.A. Today.
If the response to the prototypes next year
is not favorable, Neuharth said, the com-
pany will use what it has learned from the
exercise to deliver information in other
ways to consumers.

The new satellite subsidiary, which will
be based in Washington, will be headed by
Maurice Hickey, 46, former publisher of
Gannett newspapers in Florida, New York
state, lllinois and Michigan. The executive
vice president/news for the new operation
will be Ron Martin, 43, until recently edi-
tor of the Baltimore News-American and
formerly an editor of newspapers and mag-
azines in Detroit, Miami and New York
City.

Broadcasting Dec 22 1980
29

Murchison, Field
to co-venture with
Ledbetter for STV
in Washington

New ch. 50 station targeted
for start in summer of 1981

Come next summer, Washington, D.C.,
will have its first subscription television
service—or it will if present plans proceed
on schedule. Texas oilman Clint
Murchison Jr. and Field Enterprises Inc.
have formed a partnership to provide STV
service under an arrangement that will
make possible the establishment of a new
TV station in the city—ch. 50 wGsP-Tv.

Theodore Ledbetter, an engineer and
filmmaker who briefly managed WBNB-Tv
St. Thomas, Virgin Islands, and who will
become one of the small but growing band
of black broadcast station owners,
turned over the STV authorization granted
him by the FCC to the new partnership,
called Subscription Television of Greater
Washington, D.C. _

Ledbetter received FCC approval of his
application for a construction permit last
June. At the time, financing for the station
was to be provided by Teleprompter Corp.,
the nation’s largest owner of cable televi-
sion systems, in return for the right to
operate the subscription television system.
However, Teleprompter later lost interest
in over-the-air pay systems, and helped
Ledbetter find a replacement.

Murchison’s Subscription Television of
America Inc. and Fiel® Tnterprises’ Field
Communications Inc, - sidiary are 50-50
partners in STVGW, which will provide
the $3 million in financing Ledbetter
needs to build the station. It will also pay a
monthly fee for use of the air time to
transmit its pay programing. STA is pre-
pared to invest up to $30 million to equip
200,000 homes in the Washington area
with devices to decode the scrambled pic-
tures. Ledbetter says the station's service
area will encompass 1.5 million homes in a
50-mile area.

The pay service—to be called *‘Super
Time' —will be provided at night and on
weekends, and will include major feature
films and special sports events. Ledbetter,
who has produced documentaries and
commercials, including some for political
candidates, says the FCC-required 28
hours a week nonpay programing will be
largely locally produced.

Plans for going on the air next summer
are based on an optimistic reading of esti-
mates as to when broadcast equipment can
be delivered by suppliers. Ledbetter says
the delivery dates range from six to 12
months. [n the meantime, however, other
construction will proceed.

STA operates a pay system at KTSF(TV)
San Francisco; it also is the permittee and
STV franchisee of a station in Providence,
R.1, and has STV franchises for stations
under construction in Chicago and Atlanta
and on the air in Norfolk, Va., wTvz(Tv).
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Keeping up, transition wise

FCC team almost has report ready; chance
that Brown may leave by Jan. 1; but Lee
can’t be tempted by small change; and
strange things may happen to the NTIA;
team says it’s innocent on move

President-elect Reagan’s FCC transition team was, according
to its members, moving along smartly toward completion of its
thied and final report to transition officials. Well, maybe not
smartly enough to meet the deadline today (Dec. 22) for such
reports, but team captain Michael Gardner didn’t expect to
miss by more than a couple of days.

It’s understood the report will constitute a briefing paper
that would be valuable to the incoming chairman—whoever
he or she may be—and any other new member. It will discuss
the agency in detail, its functions, and the issues it faces. It
also will list options for dealing with the issues, spell out the
implications of each and, finally, make recommendations in
areas where, as one source put it, ‘‘Reagan initiatives can be
accomplished.” And the possibilities are said to be plentiful.

As for clues, team members offer such unsurprising com-
ments as: ‘“The emphasis will be on less regulation.”” But
hasn’t Chairman Charles D. Ferris already done a lot in that
area? “*Broadcasting is still one of the most heavily regulated
industries’’ is the reply.

O

For the moment, at least, speculation on the future of FCC
Chairman Charles D. Ferris—that is, when he will leave the
agency—is on hold. Moving in to keep the speculation pot
boiling is talk about the future of Commissioner Tyrone
Brown, if only because he doesn’t mind joining in the talk
himself.

“I"m actively thinking about the next phase, of whether to
stay another year . . . it’s also a year-by-year thing with me.” he
told BROADCASTING. When will he make up his mind? **By the
first of the year™ Job offers, he says, are not the prob-
lem. *‘I want the peace and quiet over the holidays to think
about it

Brown, who joined the commission three years ago, says he
is happy in his work. But the question that a Democrat in what
will be a Republican administration has to ask himself is:
““Can I continue to enjoy it as much.”” One inducement to stay
was lost in the election—the likelihood, if not the certainty,
that he would have been named chairman whenever Ferris
left. A Brown departure before Reagan assumes the Presiden-
cy would further enhance the growing reappointment
prospects of Commissioner James H. Quello.

O

There seemed little likelihood last week that the small matter
of another $2,500 in his annual pension would prompt Com-
missioner Robert E. Lee to head for the exit next month. As a
gift to its departing members and other senior officials of the
government who chose to take it, Congress last summer voted
to boost pensions by 7.7% for those leaving government with-
in a time frame that, considering when it was signed, runs to
Jan. 18. But Lee, who has now served 27 years with the com-
mission, said last week, ‘‘I'd like very much to finish my
term,” which expires on June 30. Oh, things might persuade
him to leave early.

Being passed over as interim chairman —the nod could go to
Commissioner Abbott Washburn instead —might cause him to
rethink his plan to finish the term, although he says that isn't a
threat. Or the appointment of a permanent chairman with
whom he did not think he could work might be persuasive. But
$2,500 a year? That, said Lee, would not.

|
What is becoming one of the intriguing questions of the tran-

sition is the fate of the National Telecommunications and In-
formation Administration, the agency created four years ago
out of the old Office of Telecommunications Policy, after an
earlier change in administrations. But no one i$ talking about
wiping it out without a trace; its responsibilities for advising
the President on private sector telecommunications matters
and managing the government side of the spectrum will have
to be exercised somewhere.

Indeed, some of those working on the transition who are
thinking about NTIA talk of the need for strengthening its
role. They reason that NTIA has been as effective as it has
only because of its present administrator, Henry Geller
Replacing him with an equally effective person might not be
easy.

But how to strengthen the agency, now located in the
Department of Commerce? One position paper simply calls
for reconstituting OTP, with a small, policy-making and Presi-
dent-advising unit in the White House and a long technical
and research tail housed in Commerce. That would satisfy
those who feel telecommunications is sufficiently important to
warrant attention at the White House level.

But others wonder whether President Reagan, with his
professed interest in reducing the size of government, would
welcome the expansion of the White House staff. Another
idea calls simply for enhancing the authority of the NTIA ad-
ministrator, perhaps by giving him an added role as a member
of the White House domestic policy staff.

[t's possible, however, that President Carter and the Demo-
crats in the 96th Congress may have pointed the way to a new
OTP/NTIA. White House aides cite the bill signed by Presi-
dent Carter earlier this month that sirengthens an Office of
Regulatory Affairs and Information Policy in the Office of
Management and Budget. One function of the office will be to
implement congressional policy to reduce the paperwork
burden government imposes on the public. But more signifi-
cantly, it will have responsibility for overseeing the purchase
and use of computers and communications systems by the
government. That portion of the bill, at least, represents a
further victory for Representative Jack Brooks (D-Tex.), who
fought to keep that responsibility out of NTIA’s hands in the
first place.

But if OMB is to play a major role in the government's
policymaking affecting information systems, some say,
perhaps it should be responsible as well for government
telecommunications policy. **They’re inseparable,’ said one
NTIA official last week. He also noted that it is difficult if not
impossible to separate government from private-sector
telecommunications policymaking.

**It wasn’t planned that way,” the official said, ‘‘but the
Democrats may have planted the seed for a new OTP in
OMB.>’

|

The transition got a little bumpy in the area of the FCC last
week. Chairman Ferris, finding himself beleaguered and,
eventually, isolated on the proposed move of the commission
to Rosslyn, Va. (see page 27), struck out at, among others,
President-elect Reagan’s FCC transition team. He said it had
opposed the move—a statement team captain Gardner denied.

But while Gardner said it would be inappropriate to take a
position on the proposed Rosslyn move, he did not deny he
felt the decision should be postponed. He noted that the com-
missioners, by their vote, indicated they did not think the mat-
ter had been *‘well staffed,” and added, ‘1 say generally, where
deferral is appropriate, that’s consistent with the orderly
transfer of government.”’ He noted that the top transition offi-
cials for Reagan and President Carter—Bill Timmons and Tom
Watson-—agreed on that early in the transition—‘‘that things
that don’t have to be done are better deferred. The staffing has
to be adequate.””
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Small earth stations blossom into big businesses

What began as a way for rural
homeowners to receive TV has
turned into a business,
providing signals to hotels,
apartments, trailers for pay

Entrepreneurs are finding new ways of
using satellite earth stations to satisfy the
voracious appetites of American con-
sumers for television programing, particu-
larly the pay variety.

During the latter half of the 1970’s, ca-
ble systems and programers, to their
mutual benefit, created an extensive
satellite communications network for
delivery of programing to widely scattered
cable systems. Although the network
evolved to serve cable systems, new busi-
nesses have sprung up, tapping into that
network and offering the satellite pro-
graming in markets unserved by cable.

Scores of companies, including earth
station manufacturers, ¢able operators and
newly formed earth station packagers, are
selling and leasing earth stations to in-
dividuals rich enough and hungry enough
for television to pay the high price for the
dishes and go to the trouble of installing
them at their homes. Earth stations are not
only much more expensive than ordinary
TV antennas but also more unsightly.
Some of these same companies and others

have discovered the lucrativeness of
operating satellite master antenna
(SMATYV) systems at apartment buildings,
condominiums, hotels, motels and trailer
parks.

The growth of the new businesses has
been spurred by the diminishing cost of
earth stations. As the cable industry’s use
of them in the seventies grew, their cost
plummeted. Today earth stations capable
of delivering broadcast-quality pictures
cost less than most sports cars, affordable
to individuals and cheap enough to make
an SM ATV operation not only feasible buit
also lucrative.

The FCC also encouraged the new busi-
nesses by deregulating receive-only earth
stations in October 1979. The FCC drop-
ped its requirement that every earth sta-
tion be licensed. Whether to license an
earth station —an action that would protect
it from microwave interference—or simply
to install it and turn it on is now left to the
discretion of the user. The FCC’s action
cut the red tape and reduced the cost and
effort in procuring an earth station.

The proliferation of the home earth sta-
tions has attracted attention —articles have
appeared recently in the Wall Street Jour-
nal, Paerade and Newsweek—but it has
also stirred quite a bit of controversy over
whether their owners have a legal right to

receive and watch satellite programing
without the permission of the supplier.
Estimates of how many earth stations are
in place vary greatly, ranging from 1,000 to
10,000. And projections of the size of the
market are no more sure.

While the home terminals have gotten
the press, it is the. SMATV business that
may be more lucrative and that is likely to
make more impact on cable and other
competitive video services. Many com-
panies that had originally set out to supply
the home market are turning their atten-
tion to SMATV. And, more important,
many cable operators have found SMATV
to be an acceptable adjunct to their busi-
ness, installing SMATYV systems to serve
multiple-dwelling units beyond their
franchises and the physical reach of their
cable.

The attractiveness of home earth ter-
minals is wide-ranging. Depending on
their technical sophistication, they can be
manually or automatically steered to
receive signals from any of 11 domestic
and Canadian satellites. Most of the televi-
sion programing is on Satcom I, the prim-
ary cable satellite, which carries the feeds
of Home Box Office, The Movie Channel,
Showtime and other, pay and basic cable
programing channels. The other satellites
and transponders offer news feeds of the




form make the 12-floor Paraframe antenna in the front yard of Jerry Peake in suburban
Washington a little less obtrusive. Peake, whose primary business {Jerry Peake Co) is the
design and installation of conventional master antenna systems, has founded a new busi-
ness {Peake Comm) to sell earth stations, like his own, to homeowners, hotels and motels.

major television networks, more cable pro-
graming, network feeds of the Public
Broadcasting Service and a miscellany of
sports events and other special programs
being sent for broadcasters by common
carriers and resale carriers.

The first to enjoy home earth terminals
were hobbyists, people with the expertise
to take surplus microwave equipment and
modify it to receive the faint signals from
the satellite raining down on their back-
yards. Robert Cooper, one of the pioneers
in home terminals, has formed a company,
Satellite Television Technology, that
publishes a monthly magazine, Coop'’s
Satellite Digest and holds periodic semi-
nars around the country for the do-it-
yourselfers and the entrepreneurs look-
ing to buy satellite equipment.

A conference last month in Houston at-
tracted some 800 people and 30 exhibi-
tors, representing companies of various
sizes and levels of equipment sophistica-
tion, selling the three major earth station
components: the disk antennas, the low
noise amplifiers (LNA) and the receivers.
According to STT’s Rick Schneringer,
there are between 7,000 and 10,000 home
earth terminals in operation, including
those of hobbyists that ‘‘people don’t
know about.””

One of the first major companies to
reach for the home market was Scientific-
Atlanta. In May 1979 it formed the Home-
sat division. Although its high-end earth
station made a big splash when it was
featured in the Neiman-Marcus 1979
Christmas catalogue, S-A, which grew up
with the cable industry, began insulating
itself from the sticky legal question sur-
rounding home terminals by setting up
dealerships through which it now sells
almost exclusively. Despite its early start,
S-A does not consider the home terminal
market a major one. Patrick Bohana, earth
station marketing manager, said that
although homeowners can now buy high-

quality earth terminals at about a third of
the price (around $10,000) they were
offered by Neiman-Marcus, there is “‘not
that big a market at that level”” And
although S-A is certainly capable of put-
ting together a lower-cost earth station to
compete with an ever growing list of com-
panies, Bohana thinks that that is unlikely.

S-A is by no means out of the home ter-
minal business. Western Satellite, a divi-
sion of Western Tele-Communications
Inc. and a sister company of the cable
MSO, Community Tele-Communications
Inc., is the Western distributor of S-A
earth stations and has thus far sold 50 of
them for home use. Ken Schrader, a sales
representative for Western, described a
typical buyer as a rancher in a remote area
or a wealthy individual who wanted to out-
fit “*his second home in the mountains”
with television. The 10-foot, dual-polarity
S-A terminal Western is selling costs
about $10,000 installed, Schrader said.

Another early and major purveyor of
home earth terminal equipment was Gar-
diner Communications through its
Starscan division. Unlike S- A, it continues
to aggressively pursue the market. Accord-
ing to Wally Briscoe, executive vice presi-
dent of Gardiner, Starscan has sold
directly about 25 or 30 terminals (each
costing around $10,000) and another 30
through a network of 19 dealers the com-
pany has set up. Starscan has been at it for
a year, but Briscoe said ‘‘the business is
just beginning to get moving”’ Not count-
ing the hobbyists, Briscoe estimated that
there are well under 1,000 home terminals
around, but that a market exists for as
many as 10,000.

Microdyne, another major supplier of
earth stations to the broadcasting and ca-
ble industries, does not intend to miss out
on the home market. Microdyne has sold
25 to 30 home terminals directly and
others through various dealers. George
Bell, director of marketing, said it is cur-
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rently a minor portion of the company’s
total business and he expects it to remain
that way until the legal problems, which
are “‘slowing it down and stiffling it,” are
resolved.

One of Microdyne’s dealers is Fred
Hopengarten, whose Channel One firm in
Lincoln, Mass., has been selling
Microdyne’s 12- and 16-foot earth stations
from Montana to Florida. Hopengarten
said for the past several months he has
been selling dishes at a clip of three to six a
month, but declines to give a total, claim-
ing it would reveal his annual income. The
12-footer costs $11,900 shipped and in-
stalled, and the 16-footer goes for
$13,000.

Jerry Peake, president of Peake Comm
Inc., Silver Spring, Md., is a dealer in Gar-
diner Communications systems and
Paraframe antennas. Potential buyers of
home terminals are invited to his home in
suburban Washington to witness the glut
of television programing available on the
satellite through his 12-foot Paraframe
system. Peake, whose primary business is
designing and installing MATV systems—
he’s doing just that for the new ABC News
bureau building in Washington—has little
time for his secondary business. He has,
however, sold one Gardiner system to a
man in Baltimore and is wrapping up a
deal to install a Paraframe system at a
Washington area motel. Each installation
will cost about $10,000.

The home terminal market has spawned
manufacturers as well as dealers. Reico
Inc., Tulsa, Okla., extended its television
sales and services business to the
manufacture and sale of home earth sta-
tions. Reico’s Jim Mackerelle said the
company manufactures everything but the
receiver which is built to its specifications
by AVCOM, Richmond, Va. Reico’s two
earth stations are more expensive than
most, but they feature motorized mounts
that allow automatic steering of the dishes
from one satellite to another. Reico’s 10-
foot earth station sells for about $15,000
and the [3-footer for about $20,000.
Mackerelle said Reico has sold 25 to 30 in
and around Tulsa and that it hopes to sell
many more through a network of dealer-
ships it is establishing throughout the
country. [t expects to sell the earth stations
not only to homeowners, but also to small
cable companies that the ‘‘bigger com-
panies won'’t have anything to do with.”

The home terminal market is devolving
into two separate ones, distinguishable by
the quality and cost of the equipment. On
one side of the market are home terminals
costing upward of $10,000 installed. On
the other side are terminals, built or as-
sembled by a growing number of manufac-
turers and dealers, costing less than
$10,000 and as little as $1,000 (for spheri-
cal antenna kits made out of two-by-fours
and chicken wire).

National Microtech, Grenada, Miss.,
claims to be working both sides. Dave Fre-
derick, president, buys earth station gear
in large quantities and resells it to 100
regional dealers who sell systems for any-




WHBQ-TV

Memphis,
Tennessee

ABC Channel 13
announces the
appointment of

Harrington, Righter
and Parsons, Inc.

as national
representative.

Aggressively seliingl for the

finest relevision stations in America!




L T e e e T T oy Ve T S S T o], SPECIAL REPORT  pom rhr e e e e e e P W T i S S WU T B TS

where from $2,500 to $25,000. In just six
months of operation, Frederick said, the
company has sold 300 earth stations,
aimost all of them through its dealers. Fre-
derick said the most popular system costs
about $6,800 installed. National
Microtech’s primary suppliers are Anten-
na Development and Manufacturing Inc.
(maker of 11-foot aluminum antennas);
Avantek and Amplica (LNA’s), and Com-
tech (receivers).

Downlink, Putnam, Mass., manufac-
tures a spherical antenna made of heavy
aluminum screen stretched across a
wooden frame mounited on an iron stand.
The antenna system was designed for the
home market and sells, with feedhorn and
receiver, for just $5,000 instalied. Portus
Barlow, president of the company, a sub-
‘sidiary of a Putnam home computer
retailer, said if it could sell a system for the
price comparable to a projection television
system—3$3,000 or $4,000—"‘the market
would really open up.”” But even with the
current price tags of between $5,000 and
$10,000, Barlow predicts a ‘‘massive”
home terminal market in the years ahead.
In the next three years, five million ter-
minals could be sold, he said. (He expects
Downlink to grab about 1% of the
market.) He suspects major companies
may decide to compete with him in the
low-cost market, but is unperturbed by the
prospect. *‘I think the market is large
enough for us all to co-exist!” So far,
Barlow estimates Downlink has sold
directly .*‘a dozen or so’ systems.
Downlink’s dealers, through which it will
sell exclusively in the future, have sold in
**excess of 50, he said.

Downlink will be at the Winter Con-
sumer Electronics Show in Las Vegas in
January looking to expand its dealership
ranks beyond about 25. It hopes to count

»about 125 by the end of the year. At that
show, Downlink will also introduce a new
spherical antenna (plastic with laminated
aluminum surface). The plastic system
will cost about $1,000 more than the
wood-and-screen antenna system,

Like other home terminal manufac-
turers and dealers, Barlow believes that
the legal questions are putting a drag on
the marketplace. ‘I wish we could work
out something with the programers,’
Barlow said, ‘‘'so we could all make
money.”

The legal questions concerning home
terminals center on Section 605 of the
Communications Act. Pay cable suppliers
and cable, STV and MDS operators con-
tend the section makes it illegal to inter-
cept satellite signals. Others, particularly
the home terminal dealers, disagree.

Channel One’s Hopengarten, a lawyer
by background, is an outspoken champion
of those who believe the Communications
Act permits the direct reception of satellite
programing by individuals with or without
the permission of the programer.
Hopengarten agrees that under the act it is
illegal to receive a satellite signal or any
other commeon carrier signal and, as the
act says, ‘‘divulge or publish™ it. But, he

said, the act does not make it illegal simply
to receive a signal. As long as the home
terminal owner doesn’t try to sell the pro-
graming he receives, Hopengarten said, he
is well within the law. “‘[t’s absolutely legal
to receive, but basically illegal to receive
and distribute.”

Another of Hopengarten’s favorite
arguments is that the precedent for com-
mon carrier interception by individuals
has been set. For instance, persons have
been listening in on ship-to-shore private
communications bands for years, he said,
and ‘[ can’t distinguish’® between that
band and the satellite band. “‘That [the
satellite band] happens to carry entertain-
ment doesn’t change the law.”

John Pellegrin is a Washington attorney
representing several MDS operators and
cable system operators and naturally takes

First of many? VideoStar, a new Atlan-
ta enterprise, envisions a nationwide
teleconferencing network of earth sta-
tions placed at hotels and motels. The
company's first permanent installation
is at the Century Center hotel in Atlanta
(above); it has made arrangements to
set up portable earth stations at hotels
in nine other cities on an ad hoc basis.
Earth stations, capable of receiving
most cable programing, will also supply
hotels and motels with in-room enter-
tainment.

a position opposite Hopengarten’s. He
said Hopengarten is not taking a com-
prehensive look at Section 605. According
to his reading of the section, *‘the mere
reception and use (of the programing) for
your own benefit is a violation of the act.”’
To prove his point, Pellegrin quoted the
act. *‘No person having received ... [a
transmission] ... shall divulge or publish
... or use such information . . . for his own
benefit or for the benefit of ancther not
entitled. ..’ Pellegrin said if a terminal
owner is “‘avoiding the proper charge by
not paying the program supplier,” he is
reaping a benefit.

Pellegrin shrugs off Hopengarten’s
claims that reception of the programing is
justified by precedent. “*That doesn't
make it right,” he said. ‘‘It's essentially
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stealing something that’s not meant for
your receipt.”’

As a representative of MDS and cable
operators, Pellegrin’s main concern is put-
ting out of business the manufacturers and
distributors of equipment to pirate signals.
The problems caused by the home ter-
minal users, he said, are ‘‘not going to
proliferate too much simply because of the
cost of the earth stations.”’

Last July Representative Richardson
Preyer (D-N.C.) introduced a bill that
would have clarified the legal ambiguities
of Section 605 and made it plainly illegal
for home terminals to pick up pay pro-
graming. Preyer, having lost his bid for re-
election in November, will not return to
the House and neither will his bill. But
Pellegrin and others are confident another
will emerge under some other congress-
man’s name. There are many, he said,
“‘who feel that 605 is not good enough in
terms of killing the manufacturers and dis-
tributors™ of the interception equipment.

Home Box Office, the leading pay cable
programer, is vehemently opposed to in-
dividuals picking up its signals—checks
from home ‘terminal users willing to pay
are reportedly returned without comment
by HBO. Linda Davis, an HBO spokes-
man, said HBO is ‘“‘just not in the busi-
ness’’ of supplying programing for recep-
tion by home terminals. **We provide our
services through cable and MDS,” she
said. Reception any other way ‘‘is con-
sidered theft of service.”

The religious programers and some of
the advertiser-supported services do give

_permission to home terminal owners. But

most apparently don’t think the home ter-
minal numbers are large enough to merit
much concern. Doug David, of the Cable
News Network, said CNN ‘‘hasn’t even
thought about it.”” He said nobody has yet
asked for permission to pick up CNN on a
home terminal and suggested that he
would be surprised if someone did come
forward and offer to pay.

The blossoming of SMATV was a
natural once earth station prices started
down. Companies have found it profitable
to install dishes at apartment buildings,
condominiums, motels and hotels—
beyond cable service areas—and offer
local broadcast signals and a package of
three to five satellite signals, including a
pay service, for a hefty fee. At apartment
buildings the fee is usually collected from
each tenant; at motels and hotels the fee is
often paid by the management.

What’s more, the SMATV system is un-
fettered by government regulations, either
federal (the FCC doesn’t include such
systems in its rules) or local {no franchise
is needed to install a SMATV system on
private property). The earth station need
not even be registered with the FCC.

The lack of regulation permits the
marketplace to be the sole arbitor of rates
and thus far it appears to be more
generous to the operators than public
utilities commissions. SMATV operators
can charge as much as STV and MDS,
which charge anywhere from $15 to $30
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per month for a single channel. And, as S-
A's Bohana said, ‘*It’s not hard to see why
an [SMATV] system providing three chan-
nels can compete very favorably.””

An SMATYV system is technically simi-
lar to a cable system; it picks local and dis-
tant broadcast signals and pay and other
cable programing off the satellite and
retransmits them through a coaxial dis-
tribution system to subscribers. However,
it is legally much different. According to
Robert Ratcliffe, chief of the cable enfor-
cement branch at the FCC, MATV
systems are defined as systems serving
multiple-unit dwellings under common
ownership, management or control and
are excluded from cable regulations.
(Since the Copyright Act of 1976 uses the
FCC definitions, MATV systems are also
exempted from paying compulsory license
fees.) By the FCC definition then, apart-
ment buildings, condominiums, motels
and hotels are open territory for the
SMATV pioneers. MATV systems at
trailer parks, Ratcliffe noted, are cable
systems, assuming they serve a minimum
of 50 subscribers and carry at least one
broadcast signal.

S-A is one company that has recognized
that SMATV can be a great new outlet for
its equipment. According to Pat Bohana it
sent letters early this year to cable opera-
tors alerting them to the business potential
of SMATV and explaining that it is a
natural adjunct to their business. From
that mailing, Bohana said, S-A established
“over 30 active, ongoing accounts” with
cable operators who indicated interest in
operating SMATV systems. (Bohana said
S-A also has arrangements to supply
equipment to several selected electronics
suppliers interested in the business.)

Cable operators have realized, Bohana
said, it makes much better economic sense
to serve an apartment complex beyond the
reach of their trunk lines with a dedicated
stand-alone SMATYV system costing
around $25,000 than to string cable at
$10,000 to $12,000 per mile and pay for
pole attachments and cable maintenance.
An even if the operator wanted to stretch
his cable system to the distant site, he
might well be prevented by the lack of a
franchise, Bohana said.

Columbia Satellite Systems has been in-
stalling and operating SMATV systems at
apartment buildings in Houston and re-
portedly has plans to move into five other
markets., Marketed under the name Star-
view, CSS is owned equally by TCI, the
major MSO, and Houston businessman
Alan Rudy. Rudy is well-positioned for the
SMATYV business. In addition to owning
one of the five Houston cable franchises,
he owns apartment buildings containing
5,000 units. Moreover, he is the new presi-
dent of the Houston Apartment Associ-
ation, an organization representing 1,500
landlords, collectively owning 258,000
apartment units.

Contacted several weeks ago, Rudy
declined to discuss the business—‘°It
really isn’t in our interest to teceive any
publicity” —but he did say he is operating

SMATYV systems in the city outside his
small (18,000 - homes) Houston cable
franchise area and that business is “‘pretty
good.”’

Since Rudy is in charge of the day-to-
day operation of CSS, John Malone, presi-
dent and chief executive officer of TCI,
was unable to supply details on the opera-
tion of it, He said the idea of the company
is to provide ‘‘cable-like services’ to
cableless areas on ‘‘an expedited basis.”’
When a cable company does come down
the street with a cable, Malone said, CSS
will sell the SMATYV system “‘to the cable
operator and move to the next town.”

Typical of the cable operators that are
turning their attention to SMATV is Bob
Schloss, president of Omega Communica-
tions, a 50,000-subscriber MSO based in
Indianapolis. According to Schloss, the

Budget antenna. About a year ago
Black and White Enterprises, a Putnam,
Mass., home computer retailer, decided
to get into the home earth station busi-
ness with a 12-foot spherical antenna
made of an aluminum screen, a red-
wood frame and an angle-iron mount.
The antenna with a 24-channel tunable
receiver and a feedhorn, which is placed
opposite the antenna to caich the
satellite beams reflected from the
screen's surface, costs approximately
$5,000 installed.

company now operates five SMATV
systems serving eight apartment build-
ings. All of the systems offer four chan-
nels off the satellite for a monthly charge
of $15.75: The Movie Channel, WGN(TV)
Chicago, wTBs(TV) Atlanta and the Enter-
tainment and Sports Programing Network.
One of the systems-also carries the Cable
News Network.

Although the SMATYV system also car-
ries all local broadcast signals, manage-
ment of the system is simplified by offer-
ing the entire SMATYV package on an *‘on-
of”’ basis. Customers that don’t subscribe
must rely on their rabbit ears to pick up
broadcasters’ signals, Schloss said.

As MDS operators discovered earlier,
Schloss found property managers are will-
ing to allow SMATYV systems to operate at
their properties for a small or nominal
charge. An operating SMATV system “‘is
really a good selling point for them,”’
Schloss said.

Schloss uses 12-foot Microdyne earth
stations in his systems and has tried to sell
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those same dishes in the home market for
$11,800 each. He said so far he has sold
two, adding that ‘‘it’s a pretty tough
market.”

It takes a building with a minimum of
200 units to make a system profitable,
Schloss said. What kind of penetration has
he achieved? Schloss said in his largest
system, serving 1,200 potential subscri-
bers in three adjacent buildings, between
40% and 50% have signed for the service.

The SMATV business is attracting
heavy hitters other than MSQ’s. A major
telephone company and an antenna
retailer intend to enter it.

Comco Electronics Inc., a subsidiary of
Central Telephone and Ultilities Co.
(Centel), the fifth largest independent
telephone company in the nation, has
been engineering, installing and operating
MATYV systems at some 200 Chicago area
apartment buildings for the last eight
years. About a year and a half ago, accord-
ing to Barbara Bassell, Comco’s director of
sales, communications systems, the com-
pany began studying the feasibility of
SMATYV and now has plans to have its first
SMATV system in place within a few
months.

Marketing under the name TV 3, Com-
co will provide three or four channels of
satellite programing, including one pay
channel, to its apartment building subscri-
bers. Bassell said Comco’s marketing
survey indicated that a minimum of 10¢
subscribers on any one system are necess-
ary to make a system go. Since it expects
penetration of 30%-40%, Comco is look-
ing for buildings or complexes containing
at least 250 units. Comco will charge
$19.50 per subscriber per month for the
services, Bassell said.

Can MDS, STV, SMATV and
ultimately, cable, all survive in the
Chicago market? *‘Oh sure,” Bassell said,
“It’s a big wide wonderful world. Every-
body can be competitive'

The system will be more sophisticated
than Omega’s systems. Comco already
provides MATV service in many of the
buildings in which it hopes to market the
satellite programing (subscribers pay
$26-%30 a year for it) and must maintain
that-service. Therefore, Bassell said, Com-
co has been considering installing ‘‘ad-
dressable taps’’ at the subscribers’ televi-
sion sets so that the satellite programing
can be turned on or off without affecting
the conventional MATV services.

Channel Master, Ellenville, N.Y, a
manufacturer and retailer of MATV
systems and home television antennas, is
considering the SMATV business
(BROADCASTING, Nov. 24). According to
Richard Deutch, executive vice president,
marketing, the company is test marketing
SMATV systems and hopes to sell and
possibly operate SMATV systems. [t will
announce details of its plans early next
year. Channel Master could have a pro-
found impact on the business. It has an-
nual sales of about $50 million and is just
one division of the giant electronics
manufacturing and marketing firm,
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New York (212) 977-3400 Chicago (312{ 2631490 Los Angeles (213) 836-3000 Atlanta (404) 352-3465
Distributedinternatidnaliy by C.1.C. Television B.V

ATLANTIS, THE LOST CONTINENT > BACHELOR IN.PARADISE » BAD DAY AT BLACK ROCK » THE
BAND WAGON « THE COURTSHIP OF EDDIE'S FATHER » FOLLOW THE BOYS » GABY - HIGH SOCIETY.
HONEYMOON MACHINE « KISSIN' COUSINS» THE LAST VOYAGE - LIGHT IN THE PIAZZA - THE
LONG, LONG TRAILER - MUTINY ON THE BOUNTY « THE PRIZE : RHAPSODY. RHINO!+ RIDE THE
HIGH COUNTRY:» RING OF FIRE « THE SAVAGE GUNS + SEVEN_SEAS TOCALAIS- THE'STORY OF
THREE LOVES » WELCOME TO'HARD TIMES - THE -WHEELER DEALERS - THE YELLOW ROLLS ROYCE
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AVNET Inc., which reports annual sales
in excess of $700 million.

There is still room for the little guy in
the business, however. A home terminal
dealer needs only a distribution ‘system
and the confidence of a local apartment
manager to get into the business.
Hopengarten’s Channel One, for instance,
was created to address the home terminal
market. But of late Hopengarten has been
looking hard at the SMATV market. He
said he is working on setting up joint ven-
ture arrangements with owners of four
apartment buildings in Massachusetts to
operate SMATV systems. He said he has
an SMATYV system “*up and running”* at a
trailer park in the vicinity of Ann Arbor,
Mich., and hopes soon to start up several
more at trailer parks in that state. The Ann
Arbor system is owned by him, the trailer
park owner and a local businessman.

In addition to selling earth stations to
home owners and motels, Jerry Peake of
Peake Comm said he is working out details
with a prominent Washington attorney
about setting up a company to operate
SMATV. And Dave Frederick, president
of National Microtech, said he has ar-
ranged to supply a Louisiana landlord with
SMATYV systems to serve his thousands of
tenants. Frederick declined to give details,
fearing he might lose his contract to one of
his competitors.

Holiday Inns, which owns or franchises
over 1,500 motels in the United States,
was the first in the hotel-motel business to
realize the potential of SMATV. In Octo-
ber 1979, it began installing Microdyne
and S- A dishes at its owned hotels at a cost
of $20,000 to $25,000 per hotel, depend-
ing on the location. According to a spokes-
man, 142 dishes are now in operation and
new ones are being continually installed.
The systems carry just one program,
Home Box Office, but plans call for the ad-
dition of the Entertainment and Sports
Programing Network during the hours
HBO isn’t transmitting.

The potential of the hotel-motel market
was reflected by the presence of three ma-
jor earth station suppliers—Microwave
Associates, Microdyne and Scientific-

Atlanta—as exhibitors at the annual con-
vention of the American Hotel and Motel
Association in Washington three weeks
ago.

Edward Eagan, an application engineer
for Microdyne at the convention, said
hotels and motels are a **monster market.”
He said there are 27,000 hotels in the
country with over 200 rooms, each imply-
ing that all should be targets for earth sta-
tion marketers. “‘It’s a major market, big-
ger than the broadcast market.”” Anditisa
market that is virtually untouched. He
said, according to an informal survey he
conducted, there are only about 250
motels and hotels with earth stations and
most of those (142) are part of the Holiday
Inn project.

In-room entertainment is the bait
Microdyne uses to sell its earth stations.
But as Eagan points out, the earth stations
can be used for teleconferencing and other
communications needs—telephone, reser-
vations and facsimile. The hotel-motel in-
dustry has a *‘high leve! of need™ for
those services, he said.

Patrick Bohana was manning the S-A
booth at the convention. He agreed with
Eagan that in-room entertainment is just a
small part of what satellite communica-
tions can offer the hotel management. He
said the value of satellite entertainment to
hotel managers is still questionable, but
the value of teleconferencing is clear.
“You’re talking about real revenue
generating capability,” he said. A hotel
with an earth station can *‘hold itself out”’
as a center for teleconferencing and can at-
tract guests.

Satellite entertainment’s day at hotels
will come when the public becomes so
used to satellite programing at home that it
will demand it on the road, Bohana said.
He said he expects a half-dozen major
chains to begin installing earth stations at
their individual hotels during 198].

VideoStar Connection Inc. is one com-
pany that hopes that day has come. It’s a
new company formed by two former S-A
employes, Ken Leddick and Jim Black, to
provide both entertainment and telecon-
ferencing services to hotels and motels.

Lonesome no more. One of the markets home earth station suppliers have all to them-
selves are the homes in remote areas unserved by broadcasters. This home in northern
Wyoming receives more channeis of television off its Prodelin dish, supplied by Channel
One, Lincoln, Mass., than any homeowner in the middle of cableless Chicago.
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Thus far the company has established a
teleconferencing network with earth sta-
tion capability (mostly transportable) at
hotels in 10 cities. Only one company has
signed up for the entertainment package—
Century Center hotel in Atlanta. Century
Center pays a monthly fee for three chan-
nels—Entertainment and Sports Program-
ing Network, the Cable News Network
and The Movie Channel. Marlette Carlson
of VideoStar said the cost per month will
vary from hotel to hotel depending on the
number of rooms, the number of channels
desired and the type of channel {(pay or
basic).

With the notable exception of HBO,
most satellite programers are willing to
allow SMATYV operators to pick up their
signal. VideoStar, for example, has gotten
permission to distribute 17 satellite pro-
graming services on its motel-hotel
systems, including three pay services: The
Movie Channel, Premiere and GalaVision.
HBO is available on the Holiday Inn
SMATYV systems and on the systems of
Columbia Satellite Systems in Houston.
But HBO spokesman Davis said the Holi-
day Inn deal was an ‘‘aberration’’ and CSS
has agreed “‘not to continue offering
HBO.’ TCI's Malone confirmed that CSS
would drop HBO and begin picking up
some other service, possibly The Movie
Channel.

Nobody argues that reception of satellite
programing for commercial SMATV must
be authorized. That means getting the per-
mission of the programers and paying
regular carriage fees. SMATV systems
operated like cable systems would pay on
the conventional per-subscriber basis.
Systems serving motel and hotels,
however, must reach special agreements
with the programers. Rates for SMATV
are, in most cases, the same as for cable.
The Movie Channel is one exception. [t
charges SMATV operators an extra 25
cents ($4 instead of $3.75) because, as a
spokesman said, ‘‘the economics are
different.”’

The most immediate impact of SMATV
and home satellite reception may be felt in
an unexpected way. They have spawned a
number of manufacturers and dealers that
would never have existed had the only
video markets for earth stations been ca-
ble and broadcasting. When low-power sta-
tions begin to proliferate—and all indica-
tions are that they will—established earth
station manufacturers may find them-
selves in competition with a host of com-
panies that didn’t even exist a couple of
y€ars ago.

While the future of home terminals is
questionable because of their high cost
and obtrusiveness (not every neighbor-
hood or zoning ordinance will tolerate an
earth station), it is tikely SMATV will grow
and prosper. Like MDS it can fill the gap
between no pay cable television and the
advent of cable. And, as one earth station
manufacturer said, cable will never be
everywhere. If that’s true, SMATV and
probably home terminals will have a place
in the television media mix of tomorrow.




At Blair,
keeping ahead of the competition
is our gume plan for success.
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In the competitive field of national radio with state-of-the-art media planning analyses
sales, you have to get the jump on the competi-  that are the most sought-after in the business.
tion to be a winner. You need the right research And we work closely with our represented
tools to identify opportunities. And the right stations to heip them keep ahead of their compe-
people to cash in on them. At Blair Radio, we've  tition, with results-producing analyses and
got both. consultation in programming and promotion.

Ask any buyer They'll tell you Blair sales- Biair Radio. We have the most aggressive

competitors with proven radio sales experience.
[ ]
You'll find that aggressive spirif in our sales = Blalr Radlo

people are the most rescurcetul, spirited and game plan for growth in the business! We don't
motivated in the radio rep field. They're strong wait for sales opportunities. We make them!
New situations don't catch them unprepared.

Blair radio salespeople don’t react—they act!

research, too! Blair Radio’s BRAIN family of com- .|. A division of John Biair & Company
puter systems stays ahead of the competition Reliable people, reliable data.




“Have We Got It Together”

KSHE is as much a part of
St.Louis asits arch...

its riverfront and its spirit. And., it has been for over
15 years. From the foothilis of the Czarks to the deck
of the Detta Queen, KSHE is as well known in St. Louis
as the Cardinais, the Clydesdales and Forest Park.
If this wonderful old city supplies the flavor, then
KSHE supplies the Beat.

And if it's the 18 to 34 market you wont fo reach,
with whatever message you want to reach them
with, KSHE speaks their language better than
anybody. Wete #1in Adults 18-34, Monday thru
Sunday, 6AM tc Midnight.* And we have been for
along, long time.

KaHE7.....

Crestwood/ St. Louis, Missouri
A CENTURY STATION
*Arbitron, Apr/May ‘80, MSA,
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THE OFFICIAL FCC ACCOUNTING

More bad news than good
for radio in 1979

The revenues were up slightly but the
profits were off by a lot;
but total broadcasting industry revenues
(radio and TV) passed $10 billion for first time

According to the FCC’s market-by-market radio financial figures for
1979 —released last Friday (Dec. 19) —radio profits for the 7,036 re-
porting stations were $225,258,000—down 23.8% from 1978’s total
market-by-market radio profit figure of $295,708,470.

Market-by-market revenues for radio stations reporting in 1979
came to $2,730,922,673, compared to 1978’s revenue figure of
$2,545,442,260—a 7.2% increase.

If one could assume that network radio revenues would remain
constant at the $89,861,000 level they hit in 1978 (1979 figures won’t
be released until January), the total broadcast industry revenue figure
for 1979 should approximate $10.6 billion, as compared to 1978’s
figure of $9.5 billion—an increase of 11.6%. The television total—
$7,875,000,000—was released by the FCC earlier this month
(BROADCASTING, Dec. 15).

The closest estimate for a total broadcast industry profit total for
1979 is $1,930,814,000. That also assumes that radio network profits
stayed the same. The correct 1979 radio network profit figures won’t
be released by the FCC until January when it also issues corrections
and refinements for the figures issued last week.

Several significant changes in the format of the FCC radio figures
occurred this year. A new column of figures was compiled indicating
market-by-market radio commissions; they totaled $100,281,755 for
1979. Another change was in the way that AM-FM combinations were
counted. In 1979 data, they were listed as two separate stations, unlike
1978, when the combinations were counted as one.

Also, barter-tradeout figures were omitted from the market-by-
market totals; they, too, will not be available until January. (continued)
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Market-by-market radio expenses totaled $2,505,663,-
916, up 11.3% from the previous year’s $2,249,733,790.

Network sales reported at the affiliate level totaled
$23,631,302, an increase of 12.9% from 1978 when the
comparable figure totaled $20,932,363. Radio spot sales for
1979 totaled $626,991,738, up 6.3% from the 1978 figure of
$589,679,935. Local radio sales for 1979 totaled $2,343,-
635,870, up 7.5% from the 1978 total of $2,179,170,254.

Los Angeles-Long Beach remained the top market in
both profits and revenues for 1979, regaining the top
revenue spot which it lost to New York in 1978. Profits for
the Los Angeles-Long Beach market were $28,276,426,
down 5.1% from its 1978 profit figure total of $29,811,314.
That market had revenues in 1979 totaling $116,6%1.312,
up 4.1% from its 1978 revenue figure of $112,078,232.

New York held on to the number two spot for profits and
revenues. It had $13,557,470 in profits, a sharp decline
(39%) from its 1978 profit figure of $22,236,026. New York
revenues were $114,237,435, up 1.2% from the 1978
revenue figure of $112,815,750.

Houston ranked number three in profits with $10,845,-
391, up 9.4% from $9,912,556 in 1978. [t had revenues of
$42,433,223, up 15.2% from $36,817,317 in 1978.

Atlanta climbed three slots to number four rank in profits
with $9,205,029 for 1979, up 26.7% from 1978 when that
market's profits were $7,265,786. Its revenues for 1979

were $33,287,681, up $28,030,279 or 18.7% from the pre-
vious year. ‘

The Minneapolis-St. Paul market displaced Detroit as the
fifth ranking market in profits for 1979 with $8.451,317, up
7% from 1978’s $7,895,190. It had revenues of $30,886,-
601 in 1979, up 13% from 1978"s $27,309,988.

Chicago dropped from its number three profit ranking
position in 1978 to be number six in 1979 with $7,220,-
660—a precipitous 51.8% decline from the previous year
when it had profits of $14,969,234. Revenues for that
market in 1979 actually rose 8.6% from the previous year's
$87,625,459 to $95,126,212.

Washington ranked number seven in profits in 1979 with
$7.179,558, an increase of 7.2% over the previous year's
$6,694,746. lts revenues for 1979 were $45,061,037.

Seattle came in eighth for profits last year with $6,175,-
369, up 34.4% from 1978’s profit total of $4,593,838. It had
revenues in 1979 totaling $28,981,444.

Columbus, Ohio, ranked number nine in profits in 1979
with $5,353,887, up 20% from 1978’s figure of $4,425,207.
Revenues for that market in 1979 were $17,040,391 (up
13.5% from 1978’s $15,020,081).

Baltimore was number 10 in profits last year with
$5,207,954, down 17.5% from the previous year's profit
figure of $6,308,679. It had revenues in 1979 of $25,573,-
773, up 2.9% from the previous year’s total of $24,865,467.

Market-by-market revenue figures begin on page 46
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Brokerage Appraisals

Consulting

Specializing in the radio industry for over twenty years

Consultants to the successful RKO Radio Network
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MMR paints pictures with numbers...
COMPUTERGRAPHICS!

. ‘*1:"‘":':'! -

A MAJOR MARKET RADIO SALES

WPENAJMGK STAND OUT FROM THE PACK
WITH WOMEN 1B - 34 !

MBS PHILALELAUIR TETRG AREA
TOTRL WEEK QN WOMEH 16-36

Qur pictures are computergraphics that tell a =

radio sales story with simple, easy-to-read, . N l
memorable, visual representations dynamically o~ el

positioning your station in your market. r Z‘W,

MMR is the only National Sales Rep with instant MAJOR MARKET RADIO SALES
on-line capability to produce bar and line graphs, i;«,,

and pie charts in hard copy form for presentation B2 ASNINCRERRED TWE](COMEyATOIENCE
to national buyers. - B
Give us your call letters and numbers - every time Fia o e e

we present your station we’'ll paint a better radio -

picture with our unique computergraphics. @I »

Mazmeccs m3en

}‘Il'r - " " u
MAJOR MARKET RADIO SALES T
"Your Success is our Success”

D %
NEW YORK » CHICAGO - LOS ANGELES - PHILADELPHIA » ATLANTA I@E@EA| @E%I

DETROIT « BOSTON « SAN FRANCISCO « DALLAS « SEATTLE « PORTLAND
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‘“The Better Rep” keeps

You're looking at the growing world of Bernard Howard & We keep adding more and more highly professional sales

Company. And what makes our business continue to expand are people.

just four simple words ... keep doing things better. And we keep adding new marketing, research, programmir
So we keep adding offices. and sales promotion services.

New York Chicago Atlanta Los Angeles San Francisco



yetting better and better.

We're doing all this because we know the better we get, the

better it is for our stations. A ' .
And because “a better rep” adds something vitally importantto ) I / bernard howard & company, IncC.

any station’s operation. Better profits.
v, A DIVISION OF VIACOM INTERNATIONAL INC.
5t. Louis Dallas Detroit A —
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“It's a good feeling to enjoy
the respect from our broad-
cast peers when they leam
that Katz reps KGB-FM
and 13K.

‘A sense of individual
productivity is what makes
the Katz philosophy so re-
freshing.

"Katz Radio
is dedicated
to excellence!

Jim Price

General Manager
KGB-FM and 13K
San Diego, California

“Katz is dedicated to
excellence. So are KGB-FM
and 13K. And we both work
at it! The result: a sound
rep-station relationship”

Generating Sales
Power is Katz Radio’s busi-
ness. We're committed to
doing it better than anyone.




. “I said I'd knock him
. /In pro hockey, the  out in the fifth (puff, .
New York Rangers puff) and I did it!” .
just took the lead roe ekt .
, over...” ; 261

. u = by -

< “As for the real regson
+ the franchise is being — 7
sold...” | “
»

: * “With three minutes,

" 42 seconds left'in the
game at the Kingdom
the Seahawks have
just scored...” .

*




5 minute updates every half hour
Hour after hour: Behind-scenes features.
. All-mught talk show Inside stuff
All via Westar 111 satellite.

Now you've got a powerful new weapon  that are easy to buy, easy to program, and
in the ratings and profits war, a space easy to build audience with.

weapon called _ﬁ“ﬂ Right now radio stations like yours
Enterprise d are joining our team daily. In Dallas and
Radio, The s e m Detroit. Trenton and Toledo. And as the
Sports Net- oy o list grows, the list of markets still open

work. R keeps on shrinking.

Enterprise Radio serves your listeners So don't delay. For further informa-
a feast of sports pro rammin§ you just tion, call George Davies, Michael David, or
couldn't get before. With satellite speed Joe Rizza at Enterprise Radio and get in
and high professionalism. We've recruited on the ground floor.

some of the best sports minds in the U.S.

and Canada for a first team that knows @ mm m
where the stories are, how to get them, and

how to deliver them for maximum impact. “ m m

And we've packaged it all in segments 40 Darling Drive. Avon, CT 06001. (203) 677-6843

BUFFALO. NY -WYSL-AM  CLEVELAND.OH-WBBG-AM  DALLAS. TX - KLIF-AM DETROIT. MI—WNIC-AM  1IONCLULU. HI — KHVH-AM HOUSTON. TX ~ KIKK-AM/FM
KNOXVILLE. TN—WHEL-AM /WIMZ-FM  MEMPHIS, TN —WDIA-AM/WQUL-FM NASHVILLE. TN—WKDA-AM NEW YORK. NY —~WWRL-AM/WKHK-FM  PITTSBURCH. PA —WWSW-AM
PROVIDENCE. RI = WEAN-AM ROCHESTER NY=WSAY-AM  SALT LAKE CITY. UT - KWMS-AM SAN FRANCISCO. CA— KDIA-AM TRENTON/PRINCETON. NJ =WHWH-AM

TOLEDO, OH ~WOHO-AM TUCSON. AZ— KTUC -AM/KNDE-FM WASININGTON. DC -WMZG-FM  WEST PALM BEACH. FL-WIRK-AM KANSAS CITY. MO— KBEA-AM
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RADIO SELLS
and so does Torbet

Torbet Radio sells for some of America’s most prestigious stations.

Number of Number of
#1-Ranked High-Ranking
i Stations Stations
Represented Represented
1. Katz Radio 33 82
2. TORBET RADIO 24 70
Eastman Radio 23 67
Blair Radio 20 60
McGavren Guiid 16 65
Selcom 10 22
Christal Radio 9 36
Masla Radio 8 17
Buckley Radio 6 18
HR/Stone 5 24
Pro-Radio 5 8
RAR 4 9
CBS-Spot 3 12
MMR 2 17

Perhaps you are surprised at the dominant growth of Torbet Radio.
A rep can't attract and keep top stations like this
without doing something special {a lot of things, really).

Torbet Radio
No rep can offer more.

The rankings are subject to the same qualifications and limltations as quoted by the author
and ara based on the Apr.-May 1980 ARBITRON rankings, as raported in AMERICAN RADIO
{James H. Duncan, Jr., Gilmore Advertising, Kalamazoo, Michigan)

New York Philadelphia Boston Chicago St. Louis Detroit Atlanta Memphis Dailas Denver Los Angeles San Francisco Portland Seattle
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Motivation
guaranteed.
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we have sold over 100

In the last two years
stations in the mar-

kets you see here . ..
and we have ap-

d hundreds

praise
more.

Coast to coast, our
network of experi-
enced brokers offers
the greatest source of

depth knowledge
and experience avail-

able.

n-

to Work for You!

BIACKBURN

Put Our Experience

& COMPANY,INC.

RADIO e TV @ CATV
® NEWSPAPER BROKERS/
NEGOTIATIONS
e FINANCING
® APPRAISALS

Atlanta 30361

400 Colony Square

(404) 892-4655

Beverly Hills 90212
333 N. Michigan Ave. 9465 Wilshire Blvd

(213) 274-8151

Washington, D.C.
20036

1111 19th St. N.W.
{202) 331-9270
Chicago 60601
(312) 346-6460
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Atlanta 30361

400 Colony Square
(404) 892-4655
Beverly Hills 90212
(213) 274-8151

& COMPANY,INC,

Blackburn
First.

Our experience can
mean the difference
deal and a costly
mistake.

e BROKERAGE
e APPRAISALS
e FINANCING

to Work for You!

between an excellent

=
S .
QA

Put Our Experience
BLIACKBURN

333 N. Michigan Ave. 9465 Wilshire Blvd.

Washington, D.C.
1111 19th St. N.w.
(202) 331-9270
(312) 346-6460

20036
Chicago 60601
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The ASCAP family of winners never stops growing.

Over the years, ASCAP writers have won 110 of the 134 Oscars
awarded for musical achievement and 52 of the 61 Tonys. 155
ASCAP writers have been elected to the Songwriter's Hall of Fame,
17 have won Pulitzer Prizes, and 8 have had their likenesses placed
on United States Commemorative stamps.

And now we congratulate the 363 ASCAP members pictured
here who, according to the 1880 Billboard, Cash Box, and Record
World year-end charts, have swept top awards.
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MORE
CERTAIN

In an industry as subject to rapid tech-
nological and regulatory changes as

.

evision,

broadcasting, it's difficult to predict

what the future holds for tel
radio or cable.

That’s why when your focus is on

the future, the name you should

is Frazier, Gross & Clay. For

more than thirty years, we've special-

.

ized in helping broadcasters and cable
operators find out not only where they

.

Over the years, our special
in valuation and feasibility studies, cost

stand in their market today, but what

that market will look like tomorrow.

Se

benefit analyses and strategic planning

has helped companies of all sizes
develop sound plans for future growth.

And we can do the same for you.
If you're ready to take some of the
guesswork out of your future, we're

ison, Manager, Economic Stud-

and Valuations.

ERAZIE
cB(;[Ikosgbaﬂ, LAY

financial management consultants to
radio, TV and cable systems

ready to talk with you Contact Susan
D.

ies

nationwide

5028 Wisconsin Avenue, NW
Washington, DC 20016

(202) 966-2280
© 1960, Frazier, Gross & Clay
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the FM 100 plan

*one

AMERICA’S LARGEST BEAUTIFUL MUSIC SYNDICATOR!
NOW SERVING OVER 100 STATIONS...AM AND FM1

BEAUTIFUL MUSIC e BEAUTIFUL CONTEMPORARY ® BEAUTIFUL COUNTRY

Format Leader In

ALLENTOWN LITTLE ROCK SACRAMENTO PHILADELPHIA
ATLANTA LOS ANGELES BIRMINGHAM JOHNSTOWN
BALTIMORE MINNEAPOLIS SAN DIEGO LANCASTER
BOSTON NEW ORLEANS SEATTLE LEXINGTON
CHATANOOGA ORLANDO SANTA BARBARA PEEKSKILL
CHICAGO PEORIA GREENVILLE- SARASOTA
DETROIT PROVIDENCE SPARTANBURG TERRE HAUTE
HONOLULU RICHMOND SAN LUIS OBISPO BROWNSVILLE

vteon  Of These Arbitron’ Markets Gcreensar

# 1 All Radio — Coast To Coast And More!

Allentown 13.4 | Chicago 9.7 | San Diego 9.2 | Honolulu 12.4

New ... And Watch Us Grow In . ..

MILWAUKEE WHITE PLAINS SYRACUSE FT.WAYNE
WEST PALM HILTON HEAD SALT LAKE CITY LOUISVILLE
QUAD CITIES PORTLAND JACKSONVILLE TRINIDAD

FM 100 . .. Leader Again ... In Smaller Markets, Like Yours!

WENATCHEE EAU CLAIRE MARSHFIELD JAMESTOWN LAFAYETTE
BLOOMINGTON ISHPEMING ASHTABULA ELIZABETHTOWN REHOBOTH BEACH
SANTA CRUZ FT. ATKINSON GREENVILLE GALLIPOLIS LEWISTON
OGALLALA CLINTON ELKHART NEWTON MARSHALL
FAIRMONT VICTORIA MIDLAND GALESBURG REEDSBURG
FAYETTEVILLE HASTINGS FARMINGTON JANESVILLE BARTLESVILLE
ABERDEEN MILTON GRAND FORKS OSWEGO RHINELANDER

LATEST ARBITRON, 12+ AND/OR 18+, 18-49, 25-49, AND/OR 25-54, MSA AND/OR TSA

the M 100 plan

175 East Delaware Place  Suite 7606 Chicago, lllinois 60611  (312) 440-3100
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SELLING

Consult
NORMAN FISCHER

Over 10 years
of quality service
to broadcasters
* BROKERAGE
* APPRAISALS
* FINANCING

RO. Box 5308
Austin, Texas TETE3
(572) 452-6489

Broadcasting Dec 22 1880
66



a —
N g u u /m ;
2 2 o 5 d @) I~
m b=t "”U — (@] - P
B - 9 p= E
[ T s = - 4]
I 2 Bl O ,= S od & :
= = ® g g EZwn =@ L :
U vy -~ g P 0 =
n“v 28] o] = o0 =l "H“ “Mm
wn > 2 s LS qaF wa oz A o)
2 2 E g £ o @
il It . 2 o]
— e | L »n &= O
= — [ v r0] 3]
— () .| c = 9 b O . <
< g —= 3] —_— [75)
— < SeE EoT z $
< HEEE AR < c
~ | <<8>»>a 33am OS gy
= [ — 0 Uy~ N
- 5] o
= 2] b == e —
o « O =1 _
w | SRR O ' ® O A
A < >SAacw® Lo
8LE*2 €LT4DOLT vegl 92448EY4 1 Ts54202°1 sETs0% EL64YHZS T 16492741
"8648S LE0%90% 9°02Z 2964699 tzet9o9s GLHY 626 405% 0B9*SsYS
-€9€482 66T*0L6 gL €THSELD 9E8° Iv6 Ziney 91848 SBS €06
S80* 281 €104046 »*9 LE9%650°% 1 B60%LZI*Y 202491 SLL*BTO* T L14220%1
€12492 D624C0Y 0°21 168440€ £00%0%% Togés SHT4BYE S0€ 499¢€
-1004%1 8964225 TeL - RLESESS LEBE1S [33:TL) 4 €22%618 €25490%
L26%02 HODSHYY g*6f 2620 2€E TESSH 9y T6942 SLELTOE €L9%avy
ETARL ] 99242012 Zeig [T 1) 604929 4954 FT 152409€ 1+D*00%
160422 6164152 9T0%v.2 Lesesz
99T46E €284S19 L*e STE 2689 bEEHTL 02842 T6sLts zzz 209
¥L0%152 1ZT42%1+1 o°1L HT9*4520 Y SET*E6E* T 9LL6E SSEC900°%1 GG SEET*
Le0S 2T94% 111 2-ot £660150°T RGECSITT y1S*48E SL649Z6 DE9 866
-2tk oL1* 6% 9 Z°91 - LYZesEL ¥LB4G19 ELo* €l 19E4%99 #65 4109
ELTAL TR 6LZ*BESST 66 109429541 LLLRTLT YL0*E9 9LZ460E T S9LL5Y 4L
wLhe L2 (T2 T11 #oET 182°€%5 BT64ST9 s62462 THT42¢% 1544y
-2L0%051 LIP2Y:1-13 &%y 190%eb 2i1%0¢8 Z1v 5T 9224689 9Z940SL
—1LL%8Y 1964809 (3] L85 BLS 911%0C9 zZoLs N SLS*EO0S 089+59%
-82%%02 (13 T, 11 14 6E148%5 L194696 910+82 8524 19% [$3 0 T1]
£AL*ES 12149191 6o LY DBE*OSY ¢ T 10540121 L60%EST €85402€4 T BYSoLSS 4T
2RYS9ET 9654P1EST €* - E9LsESyOY 48O TS T 0E94sL BOE*HETT [FELTRIRN
9244 25¢ 690495 T SH6206694 T S9L+0Y SZL4606°T
9914522 56682706 S9€*802° 1 SE9% 22 BET6LTT
194492 899%E0E%1 z°s 495 eQLIZAT SET*OEET L9E* €Y TL84280°T bYE ST
065¢ 22T 50€4626 1*81 1904 LE6 P6E49010T 6h84ST 000018 2194156
-980% LC L LAY Y] D°SE ZH049H142 BENSL6B4Z €0Z*INT BLZ* 16641 115402142
-91249 €86°2621 #s - Z750*1SZ*1 19249%2° 1 0SL40Y SIES9604T 11081141
[-71:1% L7111 sBurys 861 8161 suo|ssiIwo]) 8L6l [-71-1)
] d: % zsenueaal SJOS|LIGAPR |RI07
M peOIq 3} peoiq jseapwoIq 83101
feroL =00

W
[y
==
S
=
o
(Op]

ated

th
financing of

YHE*TER
£59+22
es0tsl
050427
6Z841¢
Si%*9t
bbB%LT

091422

90L* YY1
2ELALER
yOE*2TT
06586
7€9%00%
9894421
899%6
4194001
$55%96
1190¢22

06255t

9684 1LT
2154L21
[ AL ]

TEE* 1L

8i61

part

€

1n

acquired
ty-owned
stations

of newly
minori
radio

25%

of newly built
black-owned
cable systems

100%

0LEs62E %0546 661

ozL*s2

500492 o141 1zo* T

ByE*0TT (414

€80°9S 129 SBO*T

61042

155491

Lereny

66945T

0ze*901 BELSEL 020421

69748L2 00T41 00EST

9604687 E6b*01 oLY*2

€52462

2204162 1134 »1242

215°051

0ZE*00T 1922 66242

€29418 25T4E 9594 €

192456 86041 1241

S0% 4682 L0y nsz42

QOB LEE ost*Z 00%sE

02846127 21547

DE9*eE

1004642 1€9%2 05€4 €

109191 00841 0081

Bot*9L2 19041 (179

€9reGL ) FaL]
6264 BL6L 6161

S198|19ApE [BUO|BBI NIOMIEN

pue |RUOHEN

*9jeg o)

ired

of newly acqu
black-owned
TV stations

25%

SYNEM will continue
to make the difference.
Syndicated Communications, Inc.
Suite 414, 1625 Eye Street, N.W
Washington, D.C. 20006
202/293-9428
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Law & Regulation®

AEIl articles

on regulatory
agencies suggest
course for Reagan

Conservative think tank proposes
one-year moratorium on new
regulatiOns FCC is seen as

moving in right direction;

Scalia supports a rewrite bill,

cable policy, market allocatlon

of spectrum; FTC should be ‘curbed;
called ‘Most Unpopular Agency’

President-elect Reagan is being given ad-
vice on overhauling the government’s
regulatory philosophy and structure by in-
dividuals who feel that in most cases the
regulators have gotten dangerously out of
control. The chairman of Reagan’s task
force on regulatory reform, for instance,
has suggested a one-year moratorium on
new federal regulation “*to give everyone a
breathing spell in which to adjust.”’

Murray Weidenbaum, director of the
Center for the Study of American Busi-
ness and a former assistant secretary of
the treasury, offered the suggestion in one
of a number of articles that members of
the task force contributed to the Novem-
ber-December issue of Regulation,
published by the American Enterprise In-
stitute, a conservatively oriented study
group that is coming into prominence in
the wake of Reagan’s ¢lection victory over
President Carter.

One author has two articles on the two
agencies of most concern to broad-
casters—the FCC and the Federal Trade
Commission. And while Antonin Scalia,
the former general counsel for the old Of-
fice of Telecommunications Policy, who is
now a professor at Stanford Law School,
seems to have trouble finding fault with
the FCC’s regulatory performance—he
calls its activities ‘‘in the direction of
deregulation” —he notes that the FTC has
easily won the title of **Most Unpopular
Agency’' He suggests changes in the
statutes defining the powers of both agen-
cies. His views on the FTC are particularly
interesting, since he is also a member of
Reagan’s FTC transition team.

The Weidenbaum task force has not
made public the report it submitted tp
Reagan. But at a minimum the articles
reveal the philosophy of those who con-
tributed to it.

Weidenbaum said that *‘because of the
rapid proliferation of regulatory rules and
programs in recent years,’ the new Presi-
dent should urge Congress “‘to take such

5250 a copy

Thomas G. Moore
William Niskanen -
“Antonin Scalia

Musray L. We_menbaum”

Atrbce for the !‘wsideut—ﬂeci lmm'

. Robext W, Crandall
Robert B. Helms

! ‘Marvin H. Kosters

- James C. Miller [N

action as necessary to produce a one-year
moratorium on new regulations.”' He
would make exceptions only for
“emergency rules,’ particularly in the
health and safety areas.

That would only be the beginning.
Weidenbaum said Reagan will have an op-
portunity to embark on a new approach to
regulation that has two aims —doing a bet-
ter job of achieving regulatory goals while
reducing regulatory burdens. ‘*Not only is
it possible to have it both ways,” he said,
“*it is high time”’

And in appointing persons to run the
agencies, Weidenbaum said, Reagan
should pick individuals who agree with
that approach —**who are sympathetic with
the important social objectives to be
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achieved, and who are equally concerned
with minimizing the costs and intrusions.”’

Nor does Weidenbaum think it enough
simply to pick the right kind of regulator.
He would change some of the fundamen-
tal regulatory statutes. He called for
statutes easing out economic controls that
interfere with marketplace competition—
including regulations imposed by the FCC.
And he suggested legislation requiring
agencies to demonstrate ‘‘at least a
reasonable relationship between the costs
imposed and the benefits produced™ for
each new rule they propose.

Scalia, in his article on the FCC, noted
that the commission has relaxed its
regulatory requirements in a number of
areas and has tended to be ‘‘interven-




The stakes are up!

The $20,000 Pyramid is back as The
$50,000 Pyramid, starting Monday, January
26, featuring all new programming with the
popular host Dick Clark. The show is being
offered on a five times per week strip basis.

After its successful six year run as the
$20,000 Pyramid on the ABC Television
Network, The $50,000 Pyramid will again
attract high ratings especially among
Women 18-49.

The show, syndicated by CPM, Inc.,
Chicago, has already cleared 59 markets
including WPIX, New York; KTTV, Los
Angeles; WGN, Chicago; WKBS, Philadel-
phia; WKBD, Detroit; WUAB, Cleveland;
WRC, Washington, D.C.; KTVT, Dallas;

WCIX, Miami; KTVI, St. Louis and KMSP,
Minneapolis. In these markets, the show will
run Monday through Friday in daytime or
prime access slots.

The $50,000 Pyramid is produced by Bob
Stewart and is still available for syndication
in certain markets. For availability information,
contact: Mike Willner, CPM, Inc., 919 North
Michigan Avenue, Chicago,
lllinois 60601. (312)440-5200

Game show participation
spots are available through
the Edward E. Finch Com-
pany, 880 Third Avenue,
New York, NY 10022, (212)
421-5900.

CPM, Inc.



tionist’’ only in the social area—in impos-
ing affirmative action requirements on
broadcasters and in considering mandating
specific amounts of children’s programing,
for instance, And he said *““the right sort of
statutory amendment could assist the
FCC'’s deregulatory efforts.”’

Indeed, he said the new administration
should support the concept of a rewrite of
the Communications Act, which has re-
mained largely unchanged since its enact-
ment in 1934, Efforts by Congress to
rewrite the act over the past several years
have stalled, he noted, with the result that
“‘the basic framework of our communica-
tions steucture for the next half century is
now being formulated, literally without
any statutory guidance.”’

Scalia suggested several objectives for a
rewrite:

8 Establishing a‘‘clear and predictable
national policy regarding cable television,
protecting it from constraints designed to
subsidize other technologies and providing
a structure that will minimize monopoly
characteristics.

8@ At least the beginning of a move-
ment toward market allocation, rather
than governmental assignment, of
spectrum use.

®@ A reduction of government content

controls and entry restrictions in the
broadcasting field.

8 Establishing a framework for open
competition in the common carrier field,
and the clear delineation of those areas
where continued AT&T monopoly will be
permitted.

B Insulating the fast-growing computer
industry from rate-and-entry regulation on
the basis of the communications aspects of
their services.

The statutory changes Scalia has in
mind for the FTC are designed to curb
what he regards as the excesses under
Chairman Michael Pertschuk, Simply
‘‘replacing ‘their’ bureaucracy with
‘ours,’”” he said, ‘‘does not solve the
underlying difficulty.,’ No bureaucracy, he
said, ‘‘should be making basic social judg-
ments.”

He would modify both the agency’s
statutory objectives and its powers. Its
‘“‘more extreme consumer protection in-
itiatives could be eliminated,’ he said,
“simply by specifying that nothing which
in context would be nondeceptive for a
person of average intelligence and ex-
perience can constitute a deceptive trade
practice, unless it is actually intended or
calculated to deceive the more gullible.”’

He also suggested that the consumer-
protection rulemaking powers conferred
by the Magnuson-Moss Act of 1973, cited
by the FTC in its proposal to ban advertis-
ing aimed at children, be ‘‘reconsidered.”
He recommended that a task force be es-
tablished to review the FTC’s antitrust
powers—he wondered whether the agency
should have any such powers, since they
duplicate those of the Justice Depart-
ment—and said it might consider at the
same time consolidation within the FTC=—
‘‘or elsewhere’’—of the various, and
sometimes overlapping, consumer protec-
tion responsibilities now entrusted to such

other agencies as Consumer Product
Safety Commission, the Food and Drug
Administration, and the Department of
Agriculture,

NAB-supported
studies are
doubtful of

9 khz switch

Research filed with FCC

in preparation for Region 2
meeting sees change costing
more than expected and says
broadcast economy will not
support many new stations

The FCC may have missed its deadline for
producing studies in preparation for the
second session of the Region 2 (western
hemisphere) conference on AM broad-
casting. But industry members of the com-
mission’s Advisory Committee on Radio
Broadcasting didn’t. Last week, they drop-
ped off several hefty reports that the com-
mission staff will be months in digesting
and analyzing. But a first reading indicates
the reports support the broadcasting in-
dustry’s view that the commission should
oppose—not urge, as it has been doing—
the proposal that the region reduce AM
channel spacing from 10 khz to 9.

One of the major reports deals with the
question of demand for the new stations
the reduced channel spacing would make
possible, as well as with the likely viability
{or lack of it) of new and existing stations
in the face of a substantial growth in the
number of outlets. Another involves the
costs—to consumers as well as to AM
broadcasters—of changing channel spac-
ing. Most of the work was underwritten by
the National Association of Broadcasters.

The commission had promised to con-
tribute to the pool of information a study
of the cost to broadcasters of switching to
a 9 khz plan requiring a frequency shift of
up to 9 khz, the so-called Canadian plan.
The contractor providing that study will
not complete it until April. The commis-
sion is also doing studies of the relative
benefits of the Canadian plan and the U.S,
plan—requiring a shift of no more than 4
khz—that forms the basis of the Region 2
consideration of the 9 khz channel spacing
pian. There was no word on when that
work would be completed.

Henry L. Baumann, chief of the com-
mission’s Policy and Rules Division, who
chairs the advisory committee, said the
results of the commission’s work, as well
as that of the industry members, would be
synthesized and presented to the commis-
sion well in advance of the second session
of the Region 2 conference, beginning in
November, when the hard decisions will
be made.

However, U.S. delegates to two
preliminary meetings in Rio de Janeiro, in
January, will be operating without the in-
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formation they had expected to have. A
key decision to be made in January is
which 9 khz channel spacing plan the In-
ternational Frequency Registration Board
will use in a comparative study of the 10
khz and 9 khz channel spacing plans. Since
it lacks the necessary information on
which to evaluate the Canadian plan, the
U.S. will insist the study be based on the
so-called 9/4 proposal. And since the first
session of the conference called for use of
the 9/4 proposal in the study, the U.S. is
expected to have its way.

That plan would not be as costly to
broadcasters as the Canadian, which has
the advantage of permitting the addition
of more stations in the largest markets.
Still, the studies submitted last week indi-
cated broadcasters had no reason to
welcome either plan,

The Advisory Committee’s subgroup
on radio spectrum allocations, in a report
based largely on a study by Frazier, Gross
& Clay, a consulting firm, said there is
listener demand for stations in large as
well as small markets. But, it added,
prospective owners, including those in-
terested in serving minority groups, are in-
terested primarily in the large markets,
where new stations would be more likely
to survive.

The report also concluded that the
broadcast economy ‘‘is not sufficiently
profitable to absorb a large number of new
stations.”” Indeed, Frazier, Gross & Clay
found that ‘‘advertiser needs are ade-
quately served by the present number of
radio stations.”” New stations would have
difficulty becoming profitable, the
subgroup report says, and existing ones
“would be extremely vulnerable to new
competition with superior technical
capabilities.”

The consultant’s forecast of the impact
of new stations is grim: It says every exist-
ing station in ‘‘the vast majority of
markets’’ would be affected, particularly
AM’s, and that stations with ‘‘marginal
facilities”’ —such as daytimers and Class
IV's—would suffer the greatest relative
losses. Only “‘in a few relatively ‘under-
developed’ markets’’ will the impact of
new stations be slight.

Frazier, Gross & Clay does not claim its
study is the last word. On the contrary, it
says the results show that, before the com-
mission can determine demand and
viability, it should study levels of listener
demand, advertiser demand and owner/
entrepreneur demand, as well as national-,
rrllarket-, and station-level economic varia-
bles.

But the FCC has maintained that
viability is not a factor it should consider;
it would permit the marketplace to deter-
mine the survival rate. And the National
Black Media Coalition, through its
research director, David Honig, advanced
that view in objecting to the study on
viability, at the advisory committee meet-
ing last week. *‘It has no place in the study
of the 9 khz issue.”” Minorities, he said,
*‘are entitled to an opportunity to increase
their numbers—now relatively insignifi-
cant—among broadcast owners.”

He also pointed to an apparent discre-



pancy in the consultant’s study. One of
four case studies in the report involves
Greenwood, Miss., and concludes that it is
*‘unlikely’’ the market could support: four
stations. It said a fourth would reduce the
revenues of the third station in the market
by 20%, to the $70,000-$90,000 level. But,
as Honig noted, there are already four sta-
tions in the market—including an AM-
FM combination.

*“The fact that an economic study could
conclude that a 15-year history of a four-
station operation in Greenwood
theoretically should not have happend
casts serious doubt on the validity of
government adoption of criteria which
would protect incumbents from new com-
petition as a guide to allocations,” Honig
said.

Larry Patrick, the NAB’s vice president
in charge of research, sought to explain
the apparent discrepancy by noting that
the study focused on AM stations only—
that it was meant to refer to a fourth
“AM" outlet.

Whatever the outcome of the demand
and viability debate, an advisory commit-
tee subgroup on technical matters pro-
duced a report indicating that the costs of
conversion to a 9 khz channel spacing
would be substantially more than the com-
mission’s studies have indicated.

Where the FCC has not yet considered
nontechnical costs, the industry group
estimates that, based on a Canadian study,
a conversion to the 9/4 plan would cost
U.S. stations, on average, $94,669, in
out-of-pocket expenses and revenue
losses. The Canadian 9/9 plan would more
than doubie those costs, to $254,728.

What’s more, the industry group con-
tends that the technical costs estimated by
the commission’s consultant, Moffett,
Ritch & Larson, are low. Instead of $19.8
million total for the country’s AM sta-
tions, the study notes, Jules Cohen & As-
sociates, a consultant to the NAB,
foresees the total to be $29 million.

And that's just for the less expensive
9/4 plan. A.D. Ring & Co., in a study pre-
pared for the NAB, estimates it would cost
the 799 stations it studied $10,874,605 to
make the necessary adjustments in their
1,033 directional arrays. But that, in a
sense, was the good news; that would be
the cost if simplified proof-of-perfor-
mance procedures were permitted, accord-
ing to the report’s authors. If the commis-
sion required conventional procedures,
the cost for those stations “‘would more
than double.”’ And if the costs of other sta-
tions affected were added in, according to
Jules Cohen, the total for the industry
would be about $39 million.

The public would not be exempt from
the costs, either A survey by Frazier,
Gross & Clay of receiver manufacturers in-
dicates members of the public own some
two million AM receivers with synthesized
tuning incompatible with 9 khz. The
market value of the sets that would be ren-
dered obsolete is about $500 million.

(The costs involved —at least those for
broadcasters—have not gone unremarked
by the commission, according to commit-
tee chairman Baumann. He said the com-

MEDIA MONITOR

Advertisement

Farm Bureau
Demolishes Documentary

By Reed Irvine
and
CIiff Kincaid

NBC last summer broadcast “The
Migrants—1980,” a documentary on
migrant farm workers in Florida. This
program painted a grim picture of mi-
grant life as one of never-ending poverty,
hunger, disease, and misery. The film
was narrated by Chris Wallace, who is
apparently trying to imitate his famous
father, Mike Wallace of CBS. The show
had some of the 60 Minutes style—the
rough questioning of persoens who were
being held up to scorn or ridicule. But it
was also tainted with another of 60
Minute’s trademarks—inaccuracy and
unfairness.

NBC'’s sloppiness has been exposed
by an in-depth analysis prepared by the
American Farm Bureau Federation.
Their lengthy report demolished NBC’s
charges that migrants were being
exploited with sub-standard wages and
that there is rampant child-labor abuse
on Florida’s farms. The Bureau indi-
cated that not only were these charges
inaccurate, but that NBC disregarded
the evidence it had to the contrary.

NBC was wrong in other areas also.
Wallace and his cohorts were particularly
inaccurate when they reported on migrant
housing. The program started off on the
wrong foot when it showed housing that
had been abandoned and unlived in for
ten years. This helped set the misery
mood, even though it had nothing to do
with the current housing situation. NBC
charged that migrant workers are housed
in facilities “unfit for human habitation”
and said “nothing has been done in the
last ten years.”

The Farm Bureau points out that the
NBC film crew had been shown several
modern housing developments for mi-
grants, such as the Fremd and Padgett
Island projects in Pahokee, the new $3
million Pee-hokey project and several
others. Thousands of units of both pub-
lic and private good low cost housing
might have been shown, but that of
course would not have fit the NBC
theme. Of all the good migrant housing
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that the NBC crew was shown, the only
portion that survived the cutting room
was a 4-second shot of the Padgett Island
project.

NBC’s tactic of spotlighting the nega-
tive and ignoring the positive was seen in
the airing of shots of a sub-standard
rooming house in Belle Glade, Florida.
The Farm Bureau noted that if the NBC
crew had simply pointed their cameras
in the opposite direction, they would
have picked up a substantial row of
houses rehabilitated under the city’s
Community Development program. But,
unfortunately, that was not in the NBC
script.

NBC also painted a dismal picture of
the health of migrant workers. For in-
stance, NBC said that a child born to a
migrant life would “live to be no more
than 49 years old.” The Farm Bureau’s
report showed that this assertion was
utter nonsense. It cited a 1970-71 study
which showed that nearly 30 percent of
Florida farm workers were over 50 years
old.

Chris Wallace told Media Monitor
that his documentary was so thoroughly
researched that we would be wasting our
time if we tried to critique 1t. We left the
critique to the experts—the American
Farm Bureau Federation. They have
come up with a devastating report. They
sent a copy to NBC over a month ago,
and they are still waiting for a reply. The
long delay suggests that NBC is having
trouble coming up with proof that the
documentary was not as flawed as the
Farm Bureau suggests.

MEDIA MONITOR is a 3-minute radio
commentary distributed free as a public
service by Accuracy in Media. Five
programs are provided each week on tape.
AIM also distributes a weekly newspaper
column, publishes the AIM Report rwice a
month, and provides speakers and guests
for radio and TV talk shows. For a free
sample tape of Media Monitor or for
information about any AIM service call
Bernie Yoh, (202) 783-4406, or write to
777 14th St., N.W., Washington, D.C.
20005.
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Character Issue. FCC has modified its policy requiring resolution of character issues
before reimbursement of expenses can be made to withdrawing party in comparative
hearing. Commission said application of withdrawing parties with character qualifications
challenged would be dismissed with prejudice. Settlement can be made and winners freed
o begin broadcast service, but unresolved character issues may be reconsidered in future
proceedings if applicant again seeks license or license renewal.

O

FOIl rate adjustment. FCC has adjusted Freedom of Information Act search fees from
current $5 per hour to reflect salary level of staff person conducting search. New hourly
fees will be set at mid-level of each grade of particular searcher. Waivers will be
considered on case-by-case basis where public interest benefit is determined to be at
issue.

a

P&L juggling. FCC will ask for public comment on request by Comsat to allow it to offset
losses from its participation in iInmarset with revenues trom Intelsat. Commission —which
seemed to be of one voice on issue at commission meeting—was against idea in principal.
principal.

]

Pirates beware. Southern California judge has upheld Califarnia's "pirate decoder law”
in Santa Ana case involving Stephen Robbins and S.C.R. Electronics, supplier of decoder
kits. in denying motion to prevent enforcement of section of state penal code that prohibits
manufacture and sale of “pirate” decoders without consent of subscription TV service,
Superior Court Judge John K. Trotter said that devices threaten survival of new industry.
Trotter held that state law was not pre-empted by federal authority.

O
Judge rebuffed. FCC will take no action on Massachusetts superior court judge’s request
that it investigate whether wcve-Tv Boston acted “in the public interest” when it aired

Witneases for Hire series before murder trial jury had been selected (BaoapcasTing. Oct. 20).

Stephen Sewell, acting chief of complaints and compliance division ot FCC’s Broadcast

Bureau, wrote Judge Vincent R. Brogna that “the government cannot become the

authenticator of the news or the arbiter of truth” Judge had asked FCC to investigate

station’s refusal to postpone series, which included comments from murder defendant,

until defendant’s jury was selected. After series aired, trial was postponed indefinitely.
O

WNYC in hearing. Wnyc-1v New York (ch. 31), licensed to city of New York, has been
designated for comparative renewal with True Witness Ministries which seeks license for
outlet. Although cormission tound True Ministries’ application wanting in financial and
ascertainment information, it may not deny an application that is "substantially complete”
until after the comparative process has been ¢completed.

O

Carter shred. President Carter has signed administration-backed bill aimed at reducing
paperwork burden that government imposes on citizens and businesses. New law
establishes national paperwork reduction as national policy. and provides machinery in
Office of Management and Budget for scrutinizing forms FCC and other agencies prepare
for those they regulate. OMB’s Office of Regulatory Affairs and.Information Policy will be
strengthened and given authority to review forms of independent agencies. as it already
does for execulive departments, and reject those that seek information available from
other agencies or that appear to be unnecessary. Agencies could, nowever, override
rejection by vote of their presidentially appointed members. OMB will also prepare
paperwork-burden budget, composed of total hours agencies estimate it will take to
complete their forms. |dea, said White House aide Rick Neustadt, who helped shepherd
legislation through Congress, is to make it easier for OMB to persuade agencies to cut
back on "cost!" in terms of hours, they are imposing on those they regulate. Legislation also
strengthens OMB oftice's ability to carry out its function of overseeing government's
purchase and use of communications and computer technology. One result of legislation,
Neustadt said, is that OMB will be able to assume important role in telecommunications
policymaking in future.

mission staff is considering various op-
tions for easing the burden, including
recommending a possible tax break.)
What would the public receive in terms
of additional service, and where, from
either the U.S. or Canadian plan? The
commission has estimated only that the
9/4 plan would open the door to some 300

stations, without indicating locations. Ted
Ruscitti, director of radio engineering for
Taft Broadcasting Co., and Michael C.
Rau, director of engineering for Rau
Radio Stations Inc., did an admittedly
rough comparative study of the 9/4 and
9/9 plans—they said the costs and lack of
time available put a more thorough study
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beyond their capability—in the top 25
markets. It shows that the Canadian plan
might make it possible 1o add 63 stations,
the American plan, 36, to those markets.

If the 9 khz proposal received kind treat-
ment in any report, it was in one prepared
by the subgroup on receivers. It said that
AM stereo would not be adversely affected
by a reduction in channel spacing, ‘*partic-
ularly sin¢e it appears the greatest poten-
tial use for AM stereo will be in automo-
bile receivers”’ The subgroup also agreed
in general with a study by the National
Telecommunications and Information Ad-
ministration which concluded that, in
terms of receiver capability, the reduction
in channel spacing would make little sig-
nificant difference. However, the technical
criticism was not absent. The allocations
subgroup noted the commission’s own
task force on 9 khz had concluded that
the reduction in channel spacing would
result in adjacent channel interference that
would cause stations to suffer a service
area loss of about 5%.

In dropping the reports on the commis-
sion, members of the advisory group made
clear they did not relish the fact they had
spent hours and money to meet the
deadline —Dec. 17—while the commission
missed it. Erwin Krasnow, NAB general
counsel, also said the group felt the com-
mission ‘‘lacked candor’ in dealing with
it, and made four requests, which he later
incorporated in a letter to FCC Chairman
Charles D. Ferris.

The group wants to know what the staff
has done to advise the commission of the
reports being prepared. The committee it-
self wants ‘‘feedback’ —are the reports
being provided supplying useful informa-
tion? —and to be informed of deadlines for
projects. And it would like ‘‘specific
recommendations as to how the commit-
tee could be most useful”’

Krasnow also suggested a bigger budget
would help. He noted that the commission
has set aside $7,700 for the work of the
committee for a year—but that the indus-
try members spent more than that *‘just to
Xerox the reports’ submitted last week.

Baumann, in effect, told Krasnow to
forget about the money request. He said
he would see what he could do about the
others.

s T T e SR A A T |
Composite week figures
track nonentertainment
volume on TV in ’79

The annual FCC report on television pro-
graming during the composite week for
1979 shows that commercial television
stations devoted an average 25.9% of the
time between 6 a.m. and midnight to non-
entertainment/nonsports programing.
During that same time period, news ac-
counted for 9.4%; public affairs 4.5%, and
all other nonentertainment/nonsports-
programing (mostly religious, educational
or agricultural), 12%.

The prime-time average for nonenter-
tainment programing in 1979 was 21.4%.

Locally produced entertainment pro-



graming accounted for 8.6% of the pro-
graming between 6§ a.m. and midnight
while the total percentage for all locally
produced programing in the same period
was 9.5%. The comparable averages for
locally produced nonentertainment pro-
graming and all locally produced pro-
graming aired during prime time were
8.6%and 9.6% respectively.

The composite week is one made up of
seven days selected at random by the FCC
each year. The 1979 statistics were com-
piled from a total of 726 stations report-
ing. The composite week for that year was:
Sunday, March 4; Monday, April 2; Tues-
day, Sept. 18; Wednesday, Aug. 22; Thurs-
day, June 21; Friday, Feb. 9, and Satur-
day, May 19.

The composite week for 1980 is: Sun-
day, Jan. &, Monday, May 12; Tuesday,
March 25; Wednesday, Feb. 6; Thursday,
April 24, Friday, Sept. 12, and Saturday,
July 19.

Broadcasters
come out

against interim
DBS authorization

Comments filed with FCC say

no approval for direct satellite
service should be given until
after the 1983 RARC sets up
technical criteria; other groups
oppose on grounds of clash

with 12 ghz microwave; NTIA
supports interim plan, as do
various equipment manufacturers

If Comsat’s Satellite Television Corp. is to
get its DBS service up and flying by 1985
or 1986, as it hopes (see page 23), it will
need authorization from the FCC prior to
the 1983 Regionai Administrative Radio
Conference, which will set certain techni-
cal parameters and allocate DBS orbital
slots for countries in North and South
America.

In the FCC’s inquiry into the develop-
ment of regulatory policy, adopted in Octo-
ber (BROADCASTING, Oct. 6), the agency
asked whether it should authorize interim
DBS service before RARC. The response
from a multitude of broadcasters in initial
comments was a resounding no. Most
argued that to authorize interim service
would be to prejudice the formulation of
permanent DBS policy, and others felt that
the FCC should not authorize DBS service
on either an interim or permanent basis
until Congress has had a chance to tackle
the “‘threshold”’ question of whether DBS
is in the public interest and the most effi-
cient use of valuable spectrum.

Satellite Television Corp., of course,
filed comments urging the FCC to grant
interim DBS applications because of the
public benefits that would be derived and
because interim DBS would strengthen
the United States’ position at RARC. [ts
position was reinforced by the comments

of Oak Communications and the National
Telecommunications and Information Ad-
ministration.

An issue that has thus far had little at-
tention from either the proponents or op-
ponents of DBS is what happens to the ter-
restrial microwave users who have been
using the 12 ghz frequency band that was
tentatively assigned to DBS during the
1979 World Administrative Radio Con-
ference. Manufacturers of terrestrial
microwave equipment as well as users of
the band want the issue resolved before
any DBS service becomes operational.

The National Association of Broad-
casters said the authorization of interim
DBS “‘would in one fell swoop be pre-
mature, prejudicial in the extreme to per-
manent policymaking, and nothing short
of imprudent rulemaking”’ It makes no
sense, the NAB argued, to authorize a ser-
vice that may end up being inconsistent
with permanent policy and *‘would pre-
judice the basic question raised by the
commission of ‘whether any broadcast
satellite service is appropriate in the
U.S.! ” The NAB raised other policy ques-
tions.

Once a DBS service is in operation, the
NAB said, it will be tough for the FCC 1o
go back and delay or disallow DBS service.

ABC, which has been outspoken in the
past on the subject of DBS, said authoriza-
tion of DBS on a permanent or interim
basis, ‘‘would be fundamentally at odds
with the structure of local broadcasting.
Whether such a basic departure from na-
tional telecommunications policy is war-
ranted is a matter properly to be decided
by Congress.”” ABC added that it would be
“‘imprudent and urilawful’® to authorize
DBS and that interim authorization would
inhibit 1J.S. flexibility at RARC. ABC sug-
gested, however, that the FCC could con-
sider a *‘truly” experimental proposal *‘to
advance the state of the art in communica-
tions technology.”

The comments of the ABC Television
Affiliates Association complemented
those of the network: “*Too many uncer-
tainties exist for the commission to move
forward with the grant of interim
authority, and the broader inquiry on per-
manent policy should not be limited or
directed by regulations or policy that are
adopted on an interim basis.”’

The ABC affiliates joined the affiliates of
CBS and NBC in another set of comments.
The group said it was not opposed to DBS,
per se, but opposed to the use of DBS fre-
quencies for ‘‘duplicative services’ when
demand for spectrum is so high. They
cited a couple of reasons why interim DBS
would be **ill-advised . . . Not only would it
prejudge the basic issues underlying the
notice of inquiry, whether and what kind
of spectrum space, but it could seriously
undercut and distort the bargaining posi-
tion of the U.S, at RARC '83 and create
enduring hindrances to the progress of
satellite communications.™

NBC contended the grant of an interim
DBS would *‘severely curtail FCC options
in developing [permanent] plans and
would go a long way toward foreclosing the
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possibility of rational and objective deci-
sionmaking. Further, there is no public in-
terest necessity to implement an interim
operation”’

In a related notice of inquiry, focused on
formulating a U.S. position for the 1983
RARC, CBS and several other companies
endorsed an FCC proposal to form an ad-
visory committee made up of industry and
government representatives to explore the
technical issues surrounding DBS
(BROADCASTING, Oct. 6). In its comments
on interim DBS, CBS said it would be
‘““wholly inappropriate’ to consider
authorizing DBS before the committee has
been formed and convened.

In its comments in the related inquiry,
CBS proposed that DBS be reserved for
the development of a high-resolution
television system. Commenting on the
idea of authorizing interim DBS, CBS said
it “‘may preclude the introduction of high-
resolution television into the limited
[DBS] spectrum ... and impede or pre-
vent the eventual conversion of existing
terrestrial broadcast television stations to
high resolution.”

In the absence of a showing of a “‘sig-
nificant public interest benefit™ 1o be
derived from interim DBS authorization,
the Association of Maximum Service
Telecasters said the FCC should not
authorize it until ‘“‘the basic technological
parameters .., are determined at RARC
and the basic legal parameters are deter-
mined by the commission or Congress.’

Cox Broadcasting ‘‘vigorously'® opposed
the granting of interim DBS authorization
on the grounds that it ‘“‘may adversely
affect the commission’s ability to develop
final regulations which will permit the
most effective development of [DBSI, or,
alternately, another more efficient utiliza-
tion of the spectrum space involved.”’

Cox said it can find no compelling
reason to grant an interim authorization.
Comsat is the only company that has ex-
pressed “‘immediate interest” in DBS, it
said, and there is a question of whether
Comsat’s charter permits it to operate a
DBS service.

DBS does not fall within any existing
regulatory cubbyhole, Cox said, calling
DBS a “*hybrid, a service more new than
traditional.” Therefore DBS service cannot
be authorized until a rulemaking is con-
ducted and a regulatory framework is es-
tablished for it, Cox said.

A number of broadcasters and group
broadcasters joined together to oppose in-
terim DBS authorization under a single
banner. They agreed with ABC that Con-
gress must be the first to address the issues
surrounding DBS. If the FCC is deter-
mined to push ahead, however, it should
do so in a “‘reasonable and informed man-
ner,” they said. Regardless of the ultimate
fate of DBS, they said ‘‘no interim DBS
authorization should be issued.”’

(The broadcasters represented in the
joint filing were Forward Communications
Corp.; Futura Communications Corp.;
John H. Phipps Broadcasting; May Broad-
casting Co.; Ralph C. Wilson Industries;
Shamrock Broadcasting Co.; WTOK-Tv



Meridian, Miss.; WAKR-TV Akron, Ohio;
wics-Tv Springfield, 1ll.; WIXT(TV)
Syracuse, N.Y.. WKRG-Tv Mobile, Ala.,
and wAFB-Tv Baton Rouge,

The National Association of Public
Television Stations declined to take a posi-
tion for or against the authorization of “‘an
experimental”” DBS system. ‘‘If the FCC
finds it desirable to authorize any experi-
ment, however, NAPTS urged that it do so
in such a way as to avoid the apparent vest-
ing of any rights.”” The FCC could author-
ize an experimental DBS system, the
NAPTS suggested, “without prejudging
or hampering the development of DBS
technology.”

Satellite Television Corp. gave several
examples of how an interim DBS
authorization would benefit the public,
ranging from satisfying consumer demand
for more television to stimulating program
production. “We believe the public in-
terest will best be served if our application
... (is) processed under an adjudicative
procedure ... prior to the completion of
any rulemaking designed to establish a
permanent framework for regulation.'”

The National Telecommunications and
Information Administration said the FCC
should not inhibit the filing of interim ap-
plications. Indeed, the NTIA said, the
FCC should ‘“‘encourage U.S. companies
to file applications during the pre-RARC
period by adopting an administratively
flexible approach to the technical and pro-
cedural issues which will remain
unresolved until after 1983 ... The bot-
tom line is to give U.S. firms maximum
leeway for innovative and sound business
planning.”

Qak Communications, which manufac-
tures a satellite scrambling System that
could be used in a DBS service, supported
interim DBS authorization, which would
give the communications industry in the
U.S. incentive to develop ‘‘the technology,
hardware and business plans necessary for
a commercially feasible DBS system,”’ it
said,

Interim DRBS also received mild support
from two other groups. The Society for Pri-
vate and Commercial Earth Stations
(SPACE), a group representing owners,
manufacturers and distributors of home
earth terminals, said it anticipates DBS
promoting competition and opening up
new channels of communications to
viewers—particularly in rural areas. After
explaining the problems its membership
has in buying programing from cable pro-
gramers, like Home Box Office and
Showtime, it urged the FCC to ‘“‘make
clear to existing and future providers of
domestic satellite service that they may
not deny their product . .. to any segment
of society willing and able to pay for it.’

The Public Service Satellite Commis-
sion was ailso predisposed .to DBS, but it
said the FCC should ‘“‘pursue its ... ap-
proach of reserving frequency Space and
time for noncommercial, educational and
public service use.”’

The Central Committee of Telecom-
munications which represents petroleum
and natural gas companies that are

licensed terrestrial microwave users, said:
““It is unclear for what purpose the com-
mission continues to pursue the DBS pro-
posal without giving parallel and equal
consideration to the accommodation of
existing terrestrial service now occupying
the frequency bands 12.2 ghz to 12.7 ghz’
It said sharing of the band might be feasi-
ble, but that interim DBS is “‘impossible’”
unless sharing criteria are developed first.
Beyond that, the FCC should authorize no
interim DBS service until an adequate
alternative is developed for any terrestrial
users displaced by DBS, the committee
said.

The Utilities Telecommunications
Council which represents public utilities
that use terrestrial microwave in the 12 ghz
band to monitor, protect and control utility
plants, said the FCC should not permit in-
terim DBS. “‘Firstly, there has been no
demonstration of need or demand for
DBS. In stark contrast the demand for pri-
vate microwave is established ... Sec-
ondly, the [FCC] is at the very preliminary
stages of its inquiry and has not deter-
mined whether DBS can share with ter-
restrial systems, or if they cannot share,
how the two uses are to be reconciled.”

The users’ concern was shared by a cou-
ple of microwave equipment manufac-
turers—Rockwell and Farinon Electric.

Rockwell suggested that allowing DBS to
operate in the 12 ghz band would be pre-
mature. The 1979 WARC treaty which set
aside those frequencies for DBS hasn’t
even been ratified by the Senate, Rockwell
pointed out. Until ratification, the fre-
quencies belong to the fixed services.

DBS service doesn’t appear feasible,
Rockwell said, in areas where the 12 ghz
band is being completely utilized for ter-
restrial microwave. Any experimental DBS
service, however, should be ‘“‘frequency
coordinated’’ and issued on a noninterfer-
ing basis to the existing service.

Claiming that sharing of the 12 ghz
band between DBS and terrestrial users is
‘‘clearly not feasible’’ based on present in-
formation, Farinon recommended that an
“‘in-depth’ study be undertaken to deter-
mine whether it is feasible.

In its comments, STC dismissed the
possibility that its proposed three-channel
service would interfere with existing ter-
restrial microwave. There are nine fre-
quencies in the 12 ghz band, not assigned
to terrestrial users, and STC will plan to
use three of them. DBS receivers will pick
up some adjacent channel interference,
STC admitted, but such interference can
be erradicated by changing the frequency
assignments of a small number of ter-
restrial microwave,

Crossownership rules for TV/cable
should be repealed, says Marsh Media

It says prohibition is outdated,
in violation of First Amendment
and not in public interest

Marsh Media Limited —licensee of kviI-TV
Amarillo, Tex., and 50% owner of a cable
system serving that area—has petitioned
the FCC to repeal its rules prohibiting the
crossownership of broadcast television sta-
tions with co-located cable television
systems. .

Marsh contended that those rules are
contrary to the First Amendment, beyond
the scope of the commission’s statutory
authority and ‘‘adverse to the sound eco-
nomic development of cable television.”

Noting that the rules were first adopted
to foster the growth of cable, Marsh
argued that ‘‘the technological and eco-
nomic development of cable have
crumbled the rule’s . .. foundations.”

It cited recent conclusions by the FCC’s
cable and network inquiry staffs indicating
that the “‘competitive interaction’’ of cable
and broadcast operations in the com-
munications marketplace is *‘the public’s
best assurance of diverse, high-quality ser-
vice and that its [the FCC’s] own prime
objective should be the elimination of
obstacles to competition rather than the
imposition of regulatory constraints on the
market.”’

Marsh also noted that cable channels are
not a ‘‘scarce resource’’ as are broadcast
channels and are ‘‘thus constitutionally
akin to printed publications.” Therefore

Broadcasting Dac 22 1880

any attempt by the commission to regulate
cable channels is ‘‘squarely in conflict with
the First Amendment. Neither the com-
mission’s purity of motive, nor the
clearest intention to ‘balance and diver-
sify’ cable communications, can justify
federal infringement on the rights of in-
dividuals (including broadcasters) to ex-
press their views through cable systems.”
It said that it was one thing to regulate
crossownership of newspapers and televi-
sion stations where a single editorial view
might easily dominate both outlets but
quite another to regulate cable/broadcast
television crossownership because cable
systems, ‘‘by definition comprehend
multiple editorial perspectives including a
minimum number [of public access chan-
nels] ordained by the commission.’
Furthermore, Marsh said that there is
simply no evidence that cable/broadcast
television crossownership has stifled the
‘‘development and diversification of cable
offerings ... since the commission has
never undertaken any empirical review of
existing crossownership performance.”’
Marsh said it would not object to struc-
tural separation of crossowned cable
systems and television stations so that the
Sherman Aatitrust Act could be invoked
where anticompetitive collusion is found.
Regulation of cable/broadcast television
crossownership would be preferable in that
form ‘*‘to the overbroad blanket limita-
tion™ of the existing crossownership rules,
Marsh concluded.



Hawaii station
at impasse over
union contract

Strike by KITV(TV) employes

over alleged pay discrimination
against women and refusal

of management to allow mandatory
union membership has led state
officials to refuse to talk

to station’s reporters

. On Nov. 3, nine union members walked
off their jobs in the newsroom of KITV(TV)
Honolulu after four years of talks failed to
produce a contract between the American
Federation of Radio and Television Artists
and the station. Today, the two sides seem
farther apart than ever.

The workers now have accused the sta-
tion of discriminating against women in
the salaries it pays its reporters. The sta-
tion has denied the charges—in a fuli-page
advertisement in the Honolulu newspa-
pers. But employes and their friends have
written letters of complaint to the FCC, as
well as to the state and federal equal
employment opportunity agencies, And
the local National Organization for
Women is expected to petition the com-
mission to deny the station’s renewal ap-
plication; the current license expires on
the first of February.

Last week, AFTRA’s counsel, John
Chanin, filed a 55-page affidavit with the
National Labor Relations Board charging
the station with refusal to bargain in good
faith.

For its part, the station seems to be dig-
ging in. It hired six reporters from the
mainiand to replace the striking workers,
but said they were temporary help; the
jobs of striking workers were being kept
open, the station said. But last week, after
station manager Richard Grimm returned
after a week of what had been expected to
be a three-week trip to Europe, the station
put out word that if the strike is not settled
soon, it will start hiring permanent help.
‘‘Management won't operate any maore
with temporary help,” the siation’s lawyer,
Terry O’Toole, said.

One of the key issues in the dispute over
a contract is the union’s insistence on a
union shop, under which reporters hired
by the station would be obliged to join the
union if they didn’t already belong. The
other stations in the city have such provi-
sions in their union contracts. But Grimm
is said to be adamant on an open shop. He
has told reporters he resents having been
forced to join unions to keep or get jobs in
the 1950’s and 1960’s, and is not about to
agree to the union shop demand. **Man-
agement,” Q’Toole said, “‘will respect the
wish of those employes who do not wish to
join a union)”’

Sentiment in the island state seems to
be with the union. A number of public of-
ficials, including Governor George
Ariyoshi, Mayor Frank Fasi, and several
women legislators, have announced they

will not grant interviews to KITV reporters.
That in turn prompted the local television
stations and newspapers to charge the
boycott amounts to a violation of the First
Amendment. And KITV made that argu-
ment in a federal court suit seeking an in-
junction to prohibit the officials from im-
posing the flat ban on answering the re-
porters’ questions,

Network staff
recommends repeal
of PTAR, station
ownership limits

Recommendations by Krattenmaker
and Besen to FCC follow closely
conclusions of staff reports

Repeal of the FCC's prime-time access
rule, of its prohibition against cable
system ownership by networks and of the
rule limiting television station ownership
to seven stations were three of the final
recommendations of the commission’s
network inquiry special staff.

The recommendations, made by the
staff’s co-directors, Stanley Besen and
Thomas Krattenmaker, are essentially the
same as the conclusions of the staf”s prior
reports (BROADCASTING, Oct. 27).

Among the more significant sugges-
tions;

® That the FCC repeal (1) the prohibi-
tion against network ownership of cable
systems; (2) the dual networking prohibi-
tion rule, and (3) rules putting “‘simple
numerical limits on the number of televi-
sion stations a firm can own nationwide or
within local markets.”

(The network staff qualified those
recommendations, however, by suggesting
the FCC adopt a policy statement that
would prohibit only those ‘*‘horizontal
combinations of stations, other local out-
lets or networks ... that threaten to in-
crease appreciably the risk that the result-
ing firm may exercise monopoly power.')

B That the commission begin an ex-
amination of the current TV tabie of
allocations to determine how it can be

altered to “*increase the extent and quality
of the coverage of additional networks.” In
the meantime the staff strongly en-
courages the swift adoption of the com-
mission’s low-power and VHF drop-in pro-
ceedings as a means of providing more
outlets. .

® That the FCC adopt a proposal cur-
rently before the commission to increase
the amount of spectrum space allocated to
make possible 8 to 11 MDS channels per
market.

® That the FCC accord interim
authorization of a direct broadcast satellite
system. Final rules regulating DBS should
“‘place no limits on the number of systems
that [the FCC] will authorize or any
restriction on the services to be offered or
the methods of finance to be employed.”

B That the FCC repeal all rules affect-
ing affiliates’ clearance decisions.

B That it repeal rules regulating net-
work contract terms with program sup-
pliers.

m That it repeal the prime-time access
rule.

Ferris tells
broadcasters they
must accept open
market if they
want deregulation

If the broadcasting industry wants govern-
ment to get off its back, the industry has to
accept the concept of ‘‘open entry’’ to the
airwaves by all interested parties. ‘‘You
can’t have one without the other’ said
FCC Chairman Charles Ferris, speaking to
a group of Gannett Co. executives at the
Capital Hilton hotel in Washington last
Wednesday (Dec. 17).

Regulations such as the fairness
doctrine and “‘equal access’’ provisions of
the Communications Act are ‘‘predicated
on the notion of scarcity,” Ferris said, and
the new technologies and expansion of the
existing broadcast allocations tables ‘‘will
undermine the basis for those laws.”

Yet broadcasters ‘‘don’t want cable
{and] they don’t want 9 khz because it
would be against their economic in-

moro f‘an a Jccat[e o/ Condfrucliue Srm'cc
fo /_?roaalcadferd and the groatlcadh'ng jncludtry
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terests,” said Ferris, noting that without
such advancements in communications
technology the scarcity justification for
regulation of the industry will still be valid.

The chairman added one footnote to
that statement, saying Congress “‘lives and
dies by the electronic media,” and whether
or not it would be willing to repeal regula-
tions concerning political broadcasting is
debatable.

As to the success or failure of new
entrants into the communications indus-
try—by way of expanded broadcast alloca-
tions or new technologies—that is not the
commission’s concern. ‘‘My guess is ir-
relevant, but it is the entrepreneur who
should make the deciston on whether or
not to risk the capital,”’ to get into the
communications business and the ““FCC
shouldn’t stand in the way.”

Reflecting a bit on his tenure as com-
mission chairman, Ferris said the ‘“‘most
significant asset’’ he brought with him to
the job was his lack of communications
background —enabling him to ‘‘come to
some fresh conclusions about the role of
the FCC.”

AsS to his future plans, Ferris said, *‘1
don’t know what I'm going to do)’
Although not ruling out 1aking a position
with a law firm, Ferris said, *‘a lawyer is a
staff person,” who makes recommenda-
tions to a client who ultimately makes the
final decision. “‘[ like making the deci-
sions,” he said.

Commission examines
possibility of
deregulating many
common carriers

The FCC last week initiated a rulemaking
that could result in the de facto deregula-
tion of many common carrier services—
although the commission would reserve
the option of reimposing regulations if
market conditions substantially change.

The rulemaking would establish a
“‘market power’’ criterion that the com-
mission would use to decide whether to
regulate a common carrier. Market power
is defined as the ability of a firm to restrict
output and control the price of a service
within a given market.

Common carriers possessing such
market power—the Bell System and inde-
pendent telephone companies for exam-
ple—would still be fully regulated in accor-
dance with Title [1 regulation.

The commission will *‘forbear’ regula-
tion of other commeon carrier services with
limited or no market power such as those
offering MTS/WATS-type services or pri-
vate line service in competition with the
dominant carriers. These carriers include
specialized carriers, resale carriers,
domesti¢ satellite carriers, domestic
satellite resale carriers and others.

For example, MCI’s private line and ex-
ecunet services and Southern Pacific Com-
munications Co.s private line and Sprint
services would be deregulated by direction
of the proposed rulemaking.

Journalismg

An inauguration
with TV in mind

The day’s activities, from the
parade and swearing-in, to the batls
in the evening, have been planned
for the home television viewer

To hear folks at the presidential inaugural
committee tell it, it would seem appropri-
ate at some time during the festivities on
Jan. 20 for a crawl to proceed up the televi-
sion screen, listing credits. For this, they
say, is to be an inauguration geared to
television. Or, to put it as committee
members like to, *“The best seat in the
house will be in front of the television
set.”

The inaugural parade, for instance,
which in 1976 lasted three and a half
hours, is to be held to an hour—even if it
means disappointing dozens of high
school bands by refusing to permit them to
participate. The inauguration planners
know what pace means.

More than that, of course, there will be
the pictures of the swearing-in of Presi-
dent Ronald Reagan, of parts, at least, of
the balls, concerts and receptions being
held in connection with the inauguration.
The traditional congressional luncheon in
the Capitol for the new President following
the oath-taking is being planned as what
the inaugural committee calls “*a major set
piece in the day’s activity’>—as well as a
demonstration of the importance Presi-
dent Reagan “‘places on good relations
with Congress” —and will be televised.

What still wasn’t set last week, though,
was which network, if any, will televise the
two-and-a-half-hour gala to be held on
Jan. 19 in Capital Centre, the sports arena
in nearby Landover, Md. {(BROADCASTING,
Dec. 15). Committee officials will say only
that negotiations are continuing with the
networks. Conceivably, the show which
Frank Sinatra is directing and producing
and which will feature Johnny Casson as
host will remain a nonevent for everyone
in the country but those in the arena.
Besides the embarrassment, that would
mean a denial of the revenue the sale of
the television rights would bring. And the
committee is anxiously looking for
revenue to defray the estimated $6 million
cost of the inaugural.

A truly 1981 look will be given the
Reagan inaugural in the use of com-
munications satellite technology to link
the eight inaugural balls in Washington
with scores of balls in cities across the
country. **The concept,” said Charles
Hagel, vice chairman of the inaugural
committee, **is to bring the inaugural balls
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to as many Americans as possible”” With
closed circuit television pictures of the
Washington balls being projected onto
screens as large as 40-by-60 feet, depend-
ing on the size of the hall, couples in cities
from Honolulu to Baltimore will dance to
the bands being heard at Washington balls
(including such organizations of pre-1981
vintage as Les Brown and Harry James),
be entertained by the same talent and hear
and see President Reagan as he tours the
balls.

The arrangements for the satellite con-
nection are being handled by TNT Com-
munications Inc., which will have three
cameras and mobile vans at each of the
Washington balls and one central control
unit for switching. The cost, based on pro-
jected linkup of 100 cities —about half that
number thus far are committed—is esti-
mated at $1.3 million. Marty Pasetta, who
has directed the televising of the Academy
Award shows, will produce the inaugural
satellite ball show.

The main job of giving the folks back
home ‘‘the best seat in the house’ will
rest with the nation’s television camera
people, directors, producers and corres-
pondents.

CBS has overall pool responsibility—
and Bill Headline, second man in the net-
work’s Washington news bureau, has
drawn the short straw for hands-on, day-
to-day responsibility. NBC will handle pool
responsibilities for coverage at the
Capitol—including the arrival of Presi-
dent-elect Reagan and President Carter,
the departure of the two men and their
parties and the swearing-in of the new
President. CBS will have the pool for the
parade coverage, which will include six fix-
ed cameras along the route between the
Capitol and the White House and a two-
camera mobile unit in the parade. ABC
will run the pool from Lafayette Park,
across from the White House, where the
new President will review the inaugural
parade.

Those network pool operations don't
tell the whole story of the television
coverage. Each of the networks will have
unilateral cameras at the various locations.
The inaugural is likely to provide a subs-
tantial amount of material for Cable News
Network’s 24-hour news service; CNN
will anchor its coverage, based on the pool
and its own cameras, from Lafayette Park
and its Washington offices. Public Broad-
casting Service, which will provide an hour
of coverage during the day, focusing on
the swearing-in, at night will transmit an
hour of highlights produced by WETA(TV)
Washington. In addition, there are the
local stations expected—some 70 thus far
have requested camera and radio positions
at the Capitol and more than 80 at other
events during the day and night—though



only a handful have indicated they plan to
provide live television coverage.

The satellite linkup of the balls won't be
the only new wrinkle at Ronald Reagan’s
inauguration. Instead of the oath-taking
being done at the East Front of the
Capitol, it will take place at the West Front.
The congressional committees in charge
prefer the sweeping vista of lawns. falling
away from the West Front to the parking-
lot seen from the East Front. But the
visual benefits will be enjoyed by those on
the platform who will be able to look out
on it.

But capturing and reporting on the busi-
ness at hand has become a complicated
and more expensive job than in the past.
Where the government picked up the tab
for the anchor booths and platform stands
and the like in the past, this year, Congress
decided that the broadcasters should bear
the expense. So the networks are building
anchor booths for radio and television that
are linked, at an angle to the West Front,
and a television camera platform that will
provide a base for head-on pictures. Both
are on stilts 17 feet off the ground. The
anchor booths, in addition, serve as the
base for a bleacher-like arrangements that
will provide camera positions for stations
and other covering inauguration. The net-
work cost will exceed $300,000.
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Leonard suggests
staggered hours
for poll closings

CBS News President Bill Leonard pro-
posed last week that uniform polling hours
be established by law to counter the effects
of network projections, and ABC Presi-
dent Roone Arledge agreed whole-
heartedly.

Leonard's suggestion came in response
to criticism from a citizen on the Bill
Moyers Journal series on PBS last week
on the influence of the media on political
campaigns. Bill Small, president of NBC
News, also was invited but declined to ap-
pear on the show.

To the citizen who decried network pro-
jections because they discourage voting,
Leonard replied: *‘The answer is, of
course, to get national legislation for
uniform poll-closing.”” In agreeing,
Arledge said hours could be staggered so
that polls closing in New York at 9 p.m.
could close at 6 p.m. in Los Angeles where
they would open three hours earlier.

A panel of political critics also appeared
on the program, including Barry Com-
moner, presidential candidate of the
Citizen’s Party. Commoner claimed his
campaign was hurt because of a lack of
television coverage which, he said, made
him ““invisible.”’

Arledge, in reply, said that the networks
‘‘overcovered John Anderson and made
him a factor far beyond what he ever was.”’
He said that Anderson “‘just happened to
be more skillful than Commoner in get-
ting support around the country.”’

NewsHseer

Parting shot. Anchorman Ernesto Munoz of wirv-tv Miami ended Friday Dec. 5 evening
newscast in huff by announcing: “I'm too honest a man to be working in this place
surrounded by, hypocrites and cynics.” Munoz had handed in resignalion day earlier ang
Friday news was his last broadcasl. Munoz reportedly said comment was directed at those
on set with him and not cameramen.

]
More strands. Holder of franchise for Aibuquerque, N.M., has come up with additionaf $12
mitlion to stretch cable far beyond what it had planned. Albuquerque Cable Television Inc.,
subsidiary of Wan Electronic Systems, Chicago, began four-year build in January 1978,
intending to install 741 miles of cable and pass 74,000 homes. With original plans slated
for completion in May. 198 1 — seven months ahead of schedule — ACT( is now planning
additicnal 495 miles, bringing totals for system to 1,238 miles and 138,000 homes.

i

INZSYNE

Space spacing. Microdyne Corp.. maker of satellite receiving syslems, has presented
resulls of its test of effects of three-degree spacing on uliiity of small-aperature earth
stations to engineering committee of National Cable Television Association. Conclusion:
three-degrae spacing "will not impact either a 3.6-meter or 3-meter system with ragard to
carrier-lo-interference levels produced by adjacent satellites!” Even in *worse case
situation,’ close spacing produces no degradation to the satellite television receive-only
terminals utilizing antennas as small as 3 meters. Effect of three-degree spacing has taken
on added importance with proposal of FCC three weeks ago (BRoaocasting, Dec. 8} lo
increase number of satellites in erbit by reducing spacing from four to three degrees. Chris
Weaver, NCTA's vice president of science and technology and head of committee, said
satellite subcommittee has taken report under advisement. He also said Microdyne has
invited subcommittee to its base in Ocala, Fla,, for further testing and that there is "every
chance we might participate”

@]
Radio Bagdad. Despite war with Iran, or possibly because of it, lrag has placed large
order with French company Thomson-CSF for high-powered radic transmitters. Three
contracts for shortwave and broadcast band transmitters are valued at $170 million.
Thomson says it is largest order for radio equipment company has ever received.

]
Canadian DBS. Northstar Home Theater Inc. has filed application with Canadian Radio-
Television and Telecommunications Commissicn for satellite-lo-home network. Northstar
wouid be transmitted on Anik C bird scheduled for launch in 1982. Programing will be
supplied by CTV network, independent French-language netwark TVA, independent
English language stations and educational TV sources. Northstar is owned by Baton
Broadcasting and Jarmain Communications.

O
Not so compact. Compact Video Systems will expand its range of services with satellite
time and two uplinks in eariy 1981. It has leased 12 hours daily (4 pm.to 4 am. NYT) on
Satcom |, transponder 16, from Showtime for one yeat beginning Jan. 1, 1981.1tis also
constructing satellite transmission center that will include new sound stage and two
Scientific-Atlanta 10-meter Uplinks, at site of existing production and post-production
facilities in Burbank, Calif. Satellite time and uplinks are available to customers of
production facilities and anyone else in need of them. According to CVS spokesman,
salellite time will be sold on cost-sharing basis. Scheduling of transponder and operation
of satellite transmission center will be handled by Compact Video Services subsidiary,
which leases production facilities. In addition to enhancing attractiveness of its production
facilities, CVS hopes availability of transponder time will spur sales of mobile earth statlons
being manufactured by another of its subsidiaries, Compact Video Sales. Other 12 hours
on transponder 16 had been leased lo Appalachian Community Service Network.

(=]

Looking both ways. Radiation Systems Inc., Sterling, Va., has announced sale of its first
torus antenna to Satellite Syndicated Systems. Torus antenna, developed by Comsat, is
capable of receiving-sending operation with several salellites, within 24-degree orbital arc,
al same time. RS! said its standard torus antenna with three feed horns costs $29,000.
Additional feed horns can be added to systerm: RSI torus comprises eight aluminum panels,
each molded to different shape (torus is parabolic on vertical plane and circular on
horizontal p'an). Total ground area required for 4.5-meter torus is 20 by 20 feet.

o
Meanwhile, out West. United States Tower Co., Afton, Okla., sold multiple access
spherlcal antenna for $300,000 to Cable-Americas Ltd. Like torus, it too can “look” at
several satellites simultaneously. Announcement was made by buyer, intemational
management and technical services organization. Antenna will be used in Costa Rica
syStem being built by Cable-Americas and group of Costa Rican businessmen.
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Positive outlooks
for pay TV

Investor seminar hears Qak’s
Carter predict 20% growth

aver next 10 years for STV;
Columbia’s Hilford sees home
VCR’s triumphing over disks;

FCC’s Washington says government
should restrain itself in

- regulating new technologies

Institutional investors interested in the
communications industries were exposed
last week to a variety of perspectives on
the pay television industry. The occasion
was a seminar at New York’s Pierre hotel
hosted by the Los Angeles investment
firm, Bateman Eichler, Hill Richards.
Among the guests was deputy chief of the
FCC’s Broadcast Bureau, Frank Washing-
ton, who as luncheon speaker offered his
thoughts on the direction and impact
regulatory activity might have on the field.

Prior to Washington’s talk, there had
been morning panels devoted to software
and hardware issues, as well as a press con-
ference at which panel participants had an
opportunity to summarize their discus-
sions.

Everitt A. Carter, chairman of Qak In-
dustries, one of the panelists, reviewed
Oak’s extensive involvement in the STV
field. Carter predicted that over the next
seven to 10 years, STV as an industry
should be able to maintain its 20% growth
rate. Qak, he said, no longer feels
threatened by the problem of piracy in
STV, thanks both to recent developments
in the legal battleground that the company
believes affirm the illegality of piracy, and
to technological advances that he said now
give Qak the ability to jam pirate decoders.

Responding to a question about com-
petition STV might face from cable
franchising in urban markets, Carter
pointed to the relatively short periods of
time (approximately three years} in which
Qak looks to make back an investment in a
specific STV operation. Thus, by the time
cable is established in a given market,
Carter suggested, Oak has three valid bus-
iness options—folding, converting to
other services than pay entertainment, or
competing with cable.

Columbia Pictures Industries senior
vice president Lawrence Hilford was
another panelist, and he provided a pro-
ducer’s perspective on the industry.
Hilford looks for the pay market to triple
in five years, not counting the foreign
market he expects to open up in 1981. He
noted ““problems” he has with the indus-
try’s current structure (a reference to Col-
umbia’s participation in the Premiere joint

Business?

venture), but also the potential of produc-
ing works especially for pay viewing. On
the home video front, Hilford said he anti-
cipates videocassette recorders winning
out over the disk format because of tape’s
ability to record a show for later viewing,
and a lower cost of equipment. Rental will
make taped programing economically
competitive with disks, he maintained,
with rental a marketing method that
Hilford said already accounts for 50% of
cassette revenues.

Asked about Premiere, and what might
happen if it doesn’t ‘“fly,” Hilford ex-
pressed confidence that it will —although
he declined to discuss further a matter
pending in court. (The question comes in
the face of growing indications that shouid
Judge Gerard Goettel grant a preliminary
injunction against Premiere
[BROADCASTING, Nov. 24 et seq.] the de-
fendants will probably appeal.)

Other panelists included Robert C.
Wright, president of Cox Cable; William
Kingerly Jr, vice president, finance, of
United Cable Television; and Frank Dren-
dle, from M/A Com Inc’s president’s of-
fice.

The FCC’s Washington, in his luncheon
remarks, spoke of the commission under
Charles Ferris as a ‘“catalyst for change in
the communications area.”” But in Wash-
ington’s view “in the end new tech-
nologies as well as old are influenced less
by government fiat than their marketplace

merits, i.e., the extent to which they are
competitive. In the presence of compel-
ling market forces, it has been the FCC
policy which has given way,” he said.

Examples Washington listed of the
marketplace “dynamics’ in the home en-
tertainment field were the FCC’s efforts to
block translator service in the 1950’s, past
FCC efforts to hinder the development of
STV, which he said only led to other pay
viewing alternatives—among them pay ca-
ble and MDS service; and finally video-
cassettes and disks, which are beyond the
commission’s reach.

““These illustrations suggest that
government can slow but not stop, divert
but not reverse the basic course of
telecommunications events,’ Washington
asserted. ““Given these parameters,”’ he
continued, ““no matter how aggressive a
role the FCC seeks to play, its impact on
the big picture will always be a limited
one.

““This is not an undesirable reality. The
commission is seldom, if ever, in a posi-
tion to comprehend fully the impact of iis
regulatory acts,”” Washington maintained,
saying those in the marketplace ‘‘possess a
better impression of the available facts and
can more quickly adjust to miscalcula-
tions.”” Washington called for a
“‘restrained regulatory approach,” some-
thing he believes is “‘particularly impor-
tant in situations involving competing
technologies or services.’

First-quarter loss possible for ABC

In announcing accounting change,
network says soft economy

will cause drop in fourth-quarter
1980 results and may result in
tighter squeeze in early ‘81

ABC may report an operating loss in the
first quarter of next year. That news came
as part of an announcement that the firm
is changing its method of accounting to
modify the amortization rates used for
original prime-time programing. The com-
pany said it expects television network
revenue to be lower in the first three
months of 1981 than in the comparable
1980 period, a conditicen it linked to ““con-
tinuing softness in the overall economy.’
In 1980 ABC also realized extraordinary
revenues from winter Olympics coverage
in February.

“‘The uncertainty of the revenue stream
and the resultant impact on earnings”
make results for the 1981 first quarter
difficult to assess, according to ABC.
*“While we currently believe that the com-
pany will report a small profit for the first
quarter, before the amortization change, it
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is also conceivable that the company could
report an operating loss.”

The effect of the amortization change
will be to charge a smaller portion of the
cost of a program to its criginal broadcast,
and greater portions to subsequent broad-
casts. The change will first be reflected in
the current quarter, on which ABC said it
will have a positive impact. The company
also maintained the change would be posi-
tive for the full-year 1981 results.

Perhaps most significantly, the account-
ing change impiVlewing. 'n beliefs on the
part of ABC planners regarding scheduling
in 1981, and beyond. In short, ABC can
only assign increased cost tp a projected
rerun and defer more cost from an original
broadcast if it believes there’s a solid likeli-
hood that the rerun will air. The sugges-
tion then is that ABC sees an end to the
days of schedule ‘‘enrichment,”’ and
believes that series are more likely to live
long enough to go into reruns.

The accounting change brings ABC
more in line with the methods used by the
rest of the industry. At the same time, it
provides a near-term boost in earnings to a



company that has been experiencing an
earnings downturn across the current year.
ABC’s nine-months earnings had been
down 6.9%, and when it announced that
result in October, the company also noted
that it expects earnings this quarter 1o be
‘‘substantially less than we reported in
1979 ABC’s most recent remarks indi-
cate that in addition to the impact a ‘“‘slug-
gish economy’’ is having on the fourth
quarter for broadcasting, the actors’ strike
““caused a disruption in the television net-
work industry’s traditional sales patterns.”

ABC is still standing by its prediction
that 1980 will be the “*second best’” year in
the company’s history, and is saying that it
will make that mark without the effect of
the amortization change. In the record
vear, 1979, earnings per share were $5.67,
the figure ABC says it has to beat for 1980
to be second best is $4.60, the earnings
from continuing operations reported in
1978. Net earnings per share that year
were $4.89, reflecting 29 cents earned
from discontinued operations. Right now,
Wall Street estimales are projecting ABC’s
1980 earnings to be within 20 cents more
than the $4.60 figure.

ANA focuses on

image advertising

Speakers predict function will

be more important in next decade
with advertisers advised to
investigate new media

The growing importance of corporate ad-
vertising in the 1980’s and suggestions for
achieving effective communications in this
sector were explored at a workshop in New
York of the Association of National Ad-
vertisers.

Speakers stressed the need to frame cor-
porate advertising programs to counteract
the criticism that has come and is likely to
continue in the 1980’s from such sources
as government, consumers and special-in-
terest groups and the various media.

One speaker, Raymond D’Argenio,
senior vice president, United Technologies
Corp., Hartford, Conn., claimed that the
press in general and television in particu-
lar report business news poorly. Almost
four years ago United Technologies began
its op-ed advertising program in print and,
according to D’Argenio, it succeeds in
*“‘getting across our point of view’

But beyond the op-ed program, he con-
tinued, United Technologies became sole
corporate underwriter a year ago of a
public television series for children, 3-2-1
Contact. The cost to United Technologies,
he said, is $2 million per year, but the
company believes the program will stimul-
ate interest in science and will encourage
children and adults to think of UT when
considering a science career.

Lee Pratt, senior vice president and
media director of Brouillard Communica-
tions, a division of the J. Walter
Thempsen Co., said the new media repre-

ABC and part of ABC publishing division.

n U‘ ) -
BoktomZiEine
Buy the presses. ABC Inc. has bought Ames Publishing Co., Philadelphia, publisher of

magazines in industrial maintenance and distribution field, in cash transaction said to be in
neighborhood of $3 million. Ames will become operating unit of Chilton Co., subsidiary of

Privacy plan. Twentieth Century Fox Film Corp. announced some tentative details of
proposal to go private, move that was first suggested last month. Package company would
offer public shareholders wou!d be made up of unspecified amount of cash, interest in
United Television subsidiary, and some participation in “limited partnership” having some
rights to participate in revenue from specific films in Fox library plus future productions.
Formal proposal is expected to be delivered to company directors on Feb. 27.

Columbia isn't peaceful. Columbia Pictures industries went on offensive against
Kirk Kerkorian, who has company in court for breach-of-contract regarding his agreement
not to increase holdings in Columbia beyond 25%. Columbia made futile effort to delay
annual meeting of MGM Grand Hotel {owned 49% by Kerkorian) and block payment of
company dividend until assessment of damages from Las Vegas hotel fire is made.

CEL’s catch. Corporation for Entertainment & Learning, subject to stockholders' approval,
will acquire Fish Communicatlons and take on company founder Sanford Fisher as
execulive vice president and director. Two companies have worked together on such
syndicaled productions as Marlo and the Magic Movie Machine and Clever Jack.

a
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sent opportunities for the corporate adver-
tiser. But before taking up the new media,
Pratt pointed out that teilevision has
become the largest and fastest-growing
part of corporate advertising, with an esti-
mated $316 million going into the
medium, $130 million more than four
years ago.

Pratt voiced the view that network
television, the single largest outlet for cor-
porate advertising, will flourish through
1990. But he advised advertisers to con-
sider using the new media inasmuch as
network may not be appropriate for some
advertisers. He cited clients with small
budgets and those that require specific ad-
vertising environments. Pratt also pointed
out that the new media technologies can
offer the selectivity of print and the impact
and immediacy of conventional television.
He suggested that advertisers start experi-
menting with new media now.

Raymond J. Alfano, manager of corpor-
ate advertising, E.I. duPont de Nemours &
Co., Wilmington, Del., traced duPont’s
involvement with corporate advertising
back to 1935 when it sponsored Cavalcade
of America on radio. He said that duPont
continued with corporate advertising on
radio and later on TV for almost 40 years;
moved out for three and a half years
because of the recession and resumed ad-
vertising on TV in early 1979.

He noted that duPont historically has
been committed to broadcast, initially
radio and later television, as its primary
corporate advertising medium. He stressed
that other media were evaluated but TV
was selected because it reaches large num-
bers of people quickly, and provides the
appropriate environment through prime-
time specials.

Alfano said studies have shown du-
Pont’s [atest corporate TV campaign has
been effective, but because of the current
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recession, the company had to make a
decision whether to eliminate the advertis-
ing altogether or reduce it. He pointed out
that the hiatus a few years ago taught du-
Pont that continuity is necessary in a cor-
porate program. DuPont decided to
modify its advertising commitment for
1980-81, he said, in the expectation it
would be in a stronger position when the
economy improves.

Phillips Petroleum Co.’s involvement
with corporate advertising on television
was recounted by Paul R. Cleek, manager,
advertising and merchandising, and
Richard W. Peters, director of corporate
advertising and graphic design. They said
that Phillips began TV corporate advertis-
ing in 1973, before the oil shortage was ap-
parent to most people, and that the TV
commercials have focused on Phillips’s in-
volvement with products contributing to a
better way of life. They said the perception
of Phillips by its customers has improved
considerably, attributed in part to the cor-
porate advertising effort.

On-line at PGW

Computer interconnection
supplants mail, TWX

The Peters, Griffin, Woodward TV sta-
tion-rep firm has put its computer-based
instant communication system into opera-
tion between its New York headquarters
and all of its offices and eight of its client
stations.

The system, an extension of PGW'’s
*“MAC”’ computer system, is described as
a full word-processing, text-editing and
electronic-mail system that is replacing
conventional TWX, mail and to some
degree telephone communication between



Week's worth of eamings reports from stocks on Broadcasting's index

Company PericalEnded
{ Y4V 7 500000060000 6000050000000000000000 3 mo 9130
L1011} B 88 660a00000000000000600000a66060 Imo 111
As lated C ications........... 3 mo 9130
Chris-Cratt industries................. yr 831
ChYron COorp........vvveeieniirncasunes 3 mo 9/30
Columbia Plctures..................... 3 mo 9127
Comeast........ovuiiuvenriinnianenns 9 mo 9/30
C t Video Systema............ boo 6 mo 10/31
Doyle Dane Bernbach.................. 9 mo 830
Foote, Cone & Belding................. 9 mo 9/30
Gray Communications Systems........ 3 mo 9120
Gulf + Western........coccuvvsrnresans yr 7431
Jetferson-Pilot.................... 0 9 mo 9/30
Lee Enterprises............ B0a000EE0a0 yi 9/30
MGMFilm. .. cociiiieiiiieniiinennnnnes yr 8
McBraw-Hill.............. GE6C000000900 9 mo 9/3¢
Tele-Communications. ................ 9 mo 9130
Texscan CorP..........evevaiiananenens 6 mo 10/31
Westinghouse Electric................. 9 mo 9/30

Current and changs
% Net %

ARevenues Change income Change
$30,676,000 +64.5 $1.824,000 285
129,192,000 +16.5 7,283,000 -286
1.518.816 +24.1 -51,097 =113

55,009,000 +10.6 =7.944,000
1.989.000 +31.9 294.000 +87.3
186.170.000 +403 16,728,000 +55.4
18,639.000 +19.1 1,687.000 +331
16.964.000 1,491,000 +25.9
102.961.000 +455 6,500,000 +28.4
117.580.000 +21.8 7.164,000 +7.3
9.141.518 +1186 610.484 =103
5,338.483,000 +10.2 255,284,000 +12.2
650.730.000 + 75 67.434.000 =252
136.958.000 +18.3 20,050,000 +26.8
181.177.000 - 6.1 16.457.000 -45.0
714,453.000 +15.8 61,522,000 +11.8
89,358,000 +359 5.737.000 ~795
12,187.023 +79.2 £60.313 +130.2

6.249.372.000 +163 295,943,000

*Tele-Communications 1979 nel income included Resorts Internalional stock Sale.

Your sartier

Per Net Por
Share Revenues income Share
.60 $47.528.000 §1,419,000 48
63 110.867.000 10.202.000 .89
-02 1.223.570 -45979 -02
-2.84 49.731.000 10.715.000 2.64
23 1.509.000 157.000 13
1.64 132.687.000 10,763,000 1.09
.66 15,654,000 1.267.000 .49
.53 13.473.000 934.000 .50
247 70.764.000 5.063.000 1.90
2.65 96.507.000 6.675,000 2158
1.20 8.191.261 680,654 1.26
4.38 4,842,909.000 227.438,000 369
3.08 605.545.000 71.147.000 16
279 115,805,000 15.393.000 213
51 192,968.000 29.422.000 9
248 617.138.000 55,021.000 222
65.764.000 °28.016.000 1.27
45 §,791.000 210,950 17
3.46 5.372.970.000 42.975.000 49

PGW and its offices and the eight on-line
stations.

Now the firm reports itself implement-
ing electronic order processing, with
‘“‘have-sold”’ orders, replacement spots
and makegoods all communicated to the
on-line stations through MAC and

Negotiations
Appraisals
Radio

1. V.
Newspapers
CATV
Financing

(703) 821-2552

Cecil L.
Richards,

inc.
media brokers

Suire 408, 77 Leevbury Pike
Fafls Church, Va, 22043

“MICS” (for MAC's instant communica-
tion system). Printing of contracts is also
handled through the system.

MICS, which uses dedicated lines, is
currently used in all 16 PGW offices to
communicate such information as weekly
activity, management and financial

Season’s
Greetings
and

Best Wishes
for Your

Health and
Happiness

in The
New Year
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memos, research updates and spot
availabilities. The on-line stations use it to
report rate or program changes, overnight
information, updates on specials and per-
sonnel changes.

Among other features, PGW says,
MICS transmissions are instantaneous;
can be sent to one, some or all offices and
stations desired; are received on cathode ray
tube and also may be printed; may be
stored in the computer indefinitely,
recalled and revised as needed, then
retransmitted. [n addition, MICS permits
follow-up by the sender, indicating where

" any message was sent and whether it was

received—that is, printed—at the station
or office for which it was intended and, if
received, at what time it was printed.
PGW's MAC computer program was
developed by Mini-Pak Inc., New York,
and PGW in the fourth quarter of 1977.
The same basic program has since been
adapted by a number of other station reps.

A TR T T S T e ey ] ey o P
Nielsen weds Cassandra

A.C. Nielsen Co. has bought CPM
Systems Inc’s Cassandra computerized
program analysis service and client list of
syndicators, rep firms and networks for a
price believed to be in the $1-million
range. Cassandra research, primarily used
in syndicated program deals, will be in-
tegrated into the Nielsen Station Index.

CPM principals Jonathan Lazarus and
Seth Alpert now have a one-year consult-
ing arrangement with Nielsen. Cor-
porately, another with a financial and
developmental interest in Cassandra had
been Viacom.

Nielsen said it plans to expand Cas-
sandra’s client base through rate-structure
revisions. The newly acquired service will
be delivered through Nielsen beginning
with its October 1980 measurement.
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8 Waka(am) Gainesville, Fla.: Sold by
NABCOQO Inc. to Kent Communications for
$432,250. Seller is owned by Joseph Sch-
wartzel {50%), father, James Schwartzel,
and Floyd Peede, Michael Jones and
Katherine Holt (12.5% each). They have
no other broadcast interests. Buyer is
owned by R. Kent Replogle who is general
manager, KMBC-Tv Kansas City, Mo. He
has no other broadcast interests. WAKA is
daytimer on 1390 khz with 5 kw. Broker:
Chapman Associates.

& Wcrv(aM) Washington, N.J.: Sold by
Warren Broadcasting Corp. to Alpha
Broadcasting Inc, for $341,000. Seller is
owned by Guy Bock (95%) and Nick
Derienzo (5%). They have no other broad-
cast interests. Buyer is owned by George
Vajda (51%), Marvin David (24%) and
Don Brennan (25%). Vajda and Brennan
own Hackensack, N.J., computer services
firm. David is Hackensack attorney. They
have no other broadcast interests. WCRv is
1 kw daytimer on 1580 khz. Broker: Select
Media Brokers.

8 KogDS(AM) Duluth, Minn.: Sold by
Great Duluth Broadcasting Co. Inc. to
Northern Light Broadcasting for
$200,000. Seller is owned by Bunker
Rogoski (22%), Mike Boonstra (35%),
Lloyd Mongeau {8%) and five others.
" They also own KQDs-FM Duluth; WPLY (AM}
Plymouth, Wis., and wMUS-AM-FM
Muskegon, Mich. Buyer is owned by
Chuck Borchard and Douglas Livernois
(50% each). Borchard is general manager
of WHND(AM) Monroe-wMIC(FM) Bir-
mingham, both Michigan. Livernois is
vice president of marketing for Parke-
Davis Co., manufacturer of medical and
surgical supplies in Greenwood, S.C. They
have no other broadcast interests. KQDS is
500 w daytimer on 1390 khz. Broker:
Select Media Brokers.

@ Qther proposed station sale is
WLRQ(AM) Whitehall, Mich. (see “‘For the
Record,” page 103).

Do iRE e APPROVED s = s

® KiQy(FM) San Diego: Sold by HBC Inc.
to Westinghouse Broadcasting Co. for $6.4
million. Seller is owned by Representative
Cecil Heftel (D-Hawaii) and family. They
acquired control of station in 1977 for
$451,000 including assumption of
liabilities. They also own WXKS-AM-FM
Medford, Mass.; wsMIFM) Greenfield,
Ind.; wLup(FM) Chicago, and KGMD-TV

Hilo, KGMv-Tv Maui and KGMB(AM)
Honolulu, all Hawaii. They have also
purchased wLvv(FM) Fairfield, Ohio
(BROADCASTING, April 14), and WTEM(FM)
Lake Success, N.Y. (BROADCASTING, June
30), latter subject to FCC approval. Buyer
is New York-based division of
Westinghouse Electric Corp. and group
owner of seven AM’s, four FM’s and six
TV’s and has cable subsidiary based in
Dublin, Ga., that owns and operates
several systems in central Georgia and
northern Florida. Parent has purchased,
subject to FCC approval, Teleprompter
Corp., MSO based in New York (BROAD-
CASTING, Oct. 20). Westinghouse Broad-
casting has aiso purchased, subject to FCC
approval, KSol-fM Denver (BROADCAST
ING, July 14). Daniel L. Ritchie is presi-
dent of broadcast division. KIQy is on
103.7 mhz with 36 kw and antenna 580
feet above average terrain.

® Wkss¢FM) Hartford, Conn.: Sold by
Broad Street Communications Corp. for

$2.2 million. Seller is privately held group
owner of WELI(AM) New Haven, Conn.;
WGSO(AM)-WQUE(FM) New Orleans;
KTOK(AM)-KZUE(FM) Oklahoma City, and
WVCG(AM)-WYOR(FM) Coral Gables, Fla.
Richard L. Geismar is chairman and Fred
Walker is president. Buyer is owned prin-
cipally by Howard P Tanger who is also
principal owner of WIMI(FM) Miami. WKSs
is on 95.7 mhz with 50 kw and antenna
820 feet above average terrain.

® KiyN-FM Lynden, Wash.: Sold by
Sidney Baron and family to CHRISTA
Ministries for $800,000. Barons have no
other broadcast interests. Buyer is Seattle-
based nonprofit religious corporation. It
owns KGDN(AM)-KBIQ(FM} Edmonds,
Wash,, and wsyx(FM) London, Qhio. Ed-
ward McMillan is chairman. KiyN-FM is
on 106.5 mhz with 100 kw and antenna
T20 feet above average terrain.

& (ther approved station sale is WLCL-FM

Lowell, Ind. (see *‘For the Record,” page
104).
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Construction of new
TV station by black
firm opposed by

New Jersey township

Law suits, vandalism, threats
are aimed at permittee of
channel 65 in Vineland

Donald McMeans, whose Renaissance
Broadcasting Corp. is permittee of
WRBV(TV) Vineland, N.J., can take a hint.
It doesn’t take a number of complaints
and nuisance law suits, an apparent bul-
let hole in a trailer, vandalism and
threatening signs to convince him the
folks in Waterford township don’t want his
transmitter and tower in the area. But he’s
putting them there anyway. And if things
go according to plan, the new station will
begin operating on channel 65 by early
March.

No, McMeans, one of the new breed of
black entrepreneurs the FCC hopes to see
enter broadcasting, has not been having an
easy time. Work began on the site, on land
leased from the state, in May. And, while
construction of the studio in nearby Vine-
land is expected to be completed this
week, in Waterford township, it’s been
one thing after another.

The local gentry complained that the
transmitter would cause cancer, a charge
that a state Department of Environmental
Protection official rejected. Then the
mayor complained to the FCC that the
strobe light would adversely affect persons
suffering from epilepsy. The FCC said the
allegation was not substantiated. Finally,
the township appealed the action of the
Pinelands Commission—a state agency—

ThezMedia

in approving Renaissance’s environmental
impact statement, on the ground the con-
struction would harm the corn snake. That
is a type of reptile that, the court said, in
rejecting the suit, is not an endangered
species.

The township had more luck, though,
with a suit aimed at enjoining the work at
the site, on a variety of grounds, including
the allegation McMeans had violated the
terms of the approval granted by the Pine-
lands Commission. A state court judge
granted the injunction on Aug. 21. But on
Sept. 22, the injunction was lifted, after a
change in judges in the court.

Then there was the business of
“‘revegetating’® an original area from
which the Pinelands Commission had or-
dered Renaissance to move, This gets a lit-
tle complicated. But it seems the commis-
sion had promised Waterford that Renais-
sance would be required to revegetate the
original site. Never mind that the area is
forest and that the trees would return
naturally, in any case, or that planting trees
in the fall probably means a survival rate
of 30%, at best. McMeans finally agreed to
the requirement—obtaining 1,000 tree
seedlings from the state for $50. He’ll also
have to replace the trees that die.

“All of that takes time,” McMeans said,
referring to the lengthy negotiations with
the various state agencies involved in
resolving the issue, by way of explaining
why work on the site didn’t begin until late
October.

Then, things got a little hot. On Nov. 5,
an obscene sign, addressed, ‘‘Hey, Nig-
ger,” appeared on the property, containing
the clear warning of an attack by bow and
arrow, and noting, ‘‘This tower is not up
yet”’ Two days later, vandals working at
night did $1,000 damage to a crane on the
property, slashing tires, ripping out wires,
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cutting hoses. Then, early this month,
McMeans saw what appeared to be a bullet
hole in the walls of a trailer used to house
construction equipment. At about the
same time, several shots had been fired at
the New Jersey public television tower, lo-
cated some 2,000 feet south of McMeans’
site.

As if all that weren’t enough, the town-
ship is continuing what McMeans con-
siders harassing tactics. It attempts to get
stop-work orders, which the court won't
issue. And it is hasseling the 25 workers
on the site, all of them local. McMeans
said the building inspector accompanied
by local police took the workers’ names. *‘1
told them to stop that, or ['d have them ar-
rested,”” McMeans said.

“It’s unnatural”” McMeans said last
week, after reviewing his experiences.
““It’s difficult to explain what’s going on. It
seems there’s a lot of misinformation.”’
It’s also hard to avoid the conclusion rac-
ism is involved. Besides the evidence of
the sign, there is the complaint McMeans
has heard, ‘*We don’t want an all-black
station in an all-white area.’

The format, actually, is a general one.
MeMeans does plan to show Roots—but
also Medical Center, David Wolper
specials and news and public affairs pro-
graming, including material on the state’s
congressional delegation.

He isn’t alone in all of this. The state
police—the terrorist division, no less—is
conducting an investigation. And the
Community Relations Division of the
Department of Justice is making an effort
to persuade the locals to soften their op-
position. So far, the state police have
nothing to report. But Ida Montare, the
community relations division representa-
tive, has. On Dec. 12, she told McMeans,
whose temporary office is in Willingsboro,
not to return to the site. It’s too danger-
ous. McMeans, though, said he will visit
the site again.

One irony of the situation is that, with
the studio in Vineland, no one from the
station will work in Waterford township.
The equipment there will be operated by
remote control.

McMeans pointed out another, in con-
nection with Senator William Bradley’s ac-
tion in blocking action on the Swift Bill
(H.R. 6228), which would extend broad-
casters’ license periods to five years and
provide them with protection against
challenges at renewal time. The New
Jersey Democratic senator’s hope is to add
an amendment that would provide the
state with a VHF TV assignment (BROAD-
CASTING, Dec. 15). ‘‘While he’s trying to
get a station for New Jersey,” McMeans
said, “w_;ve’re being thwarted in our ability
to provide television service to the state”’



Preparing for the
information explosion

In the next decade, home video
centers will increasingly

change the role of newspapers,
according to book by Anthony Smith

Consumers will have increasingly greater
choice of information to receive. Teletext
and videotext will assume some of the
newspaper’s traditional tasks. And cable
companies, pay TV and telephone-at-
tached information systems will suc-
cessfully “‘nibble” at today’s network and
newspaper chain audience.

These are among the predictions of
“Goodbye Gutenberg,” Anthony Smith’s
study of what he terms the 1980’s newspa-
per “‘revolution.’’ Smith, a former British
Broadcasting Corp. and KQED-Tv, San
Francisco producer, sees videotext,
teletext and home information centers
gradually easing into the mass market with
specialized offerings.

The book €367 pages, Oxford University
Press, $16.95) predicts that by 1990, news-
paper publishers will find their readers
looking to new systems for specialist and
semi-specialist material.

As papers thus move away from trying
to provide a total information package,
Smith foresees new electronic media serv-
ing “‘special layers” of the market.

One way or another, Smith contends,
the traditional mass audience is starting to
break up. Selection, not ‘‘passive accep-
tance,”’ will slice the market into smaller
and smaller bits, he thinks.

Britain’s Prestel system—in which
telephone subscribers can dial informa-
tion—Japan’s similar CAPTAINS process
and Qube are as yet only interesting
pioneer services, ‘‘not domestic
necessities,”” Smith believes, adding that
not for another 10 years or so will we know
which will be vital aspects of the future.

IBA will make
franchise awards
for British TV

Britain’s Independent Broadcasting
Authority will announce on Sunday, Dec.
28, the franchise awards for the commer-
cial television network. All of the 15
regional franchises are up for grabs, in the
British equivalent of a giant comparative
hearing.

The IBA is given considerable statutory
authority over the franchises and is em-
powered to create totally new regions, or
force two competing companies to run a
franchise jointly. At least some of the cur-
rent license holders are expected to lose
their franchise. The new contracts will run
for eight years.

The companies competing for the
licenses are almost always ad-hoc con-
cerns, created solely to apply for the con-
tracts. The typical group consists of a man-
agement group with extensive television
background and outside financial backing,
often from major corporations. The cur-

rent 15 companies are backed by firms
such as Thorn-EMI, the Rank Organiza-
tion, British Electric Traction and almost
all of the major national newspaper
groups.

In addition to the regional franchises,
the IBA is considering a nationwide
franchise for morning television, which
would be the first such service in the coun-
try. Eight companies have applied for the
franchise, although the IBA has made no
commitment to go ahead with the plan.

The current franchise holders face
challenges from 20 rival bidders. The most
sought-after region is the affluent south of
England, where five rivals are opposing
Southern Television.

Lew Grade’s ATV, a subsidiary of his

Associated Communications Co., also
faces two rival proposals with sizable fi-
nancial backing. ATV has been accused of
ignoring its regional commitments and
concentrating too much on producing
glossy programs for the international
market. But it is unlikely that the 1BA
would want to unseat one of the largest
franchise companies at a time when
money is needed to finance the new com-
mercial network, the fourth channel.

The renewal process has involved more
than 200 public meetings, and has cost the
incumbent companies considerable
money since they have been putting on
prestigious and expensive programs,
especially in current affairs, to impress the
IBA board.

Haven, Conn.

for system acquisition.

[terumecia

Can’t do that. U.S. District Court of New York issued temporary injunction against
National Association of Broadcast Employes and Technicians, restraining union members
from picketing Nassau Coliseum where wMcaam) New York originates broadcasts of
hockey games of New York Islanders. Union has been striking wimca since Nov. 24, and
station asked National Labor Relalions Board to intervene after union threatened to picket
Coliseum. NLRB filed last Monday {Dec. 15) for injunction that was granted. Station is
using temporary employes to filt in for striking producers/screeners.

Diary decision. Findings in first case handled by mediation panel, under procedures set
up by Arbitron Radio Broadcast Rating Council and four other organizations {BROADCASTING,
June 30), conclude that complainant, keiGiFM Los Angeles, was “wronged, but not
damaged in a substantial manner” by seven diaries judged "unassignable"” in Arbitron
Radio's spring 1980 Los Angeles report. But panel, composed of five broadcast
professionals alsc found “ambiguities .and contradictions” in Arbitron’s facilities forms and
instructions, which it 5aid should be subjected to "immediate clarification” Panel also
urged Arbitron to re-exarmine and revise. with input from broadcasters, its "systems and
procedures in gathering and reproducing station operational intormation.” Arbitron said it
“basically agrees.” has been working for nine months to eliminate “any unintentional
ambiguities which may exist" and expects to complete job by Jan. 8. Jack Adamson, head
of ke1G, said he was "shocked al the lack of broadcast knowledge possessed by key
Arbitron personne!” but “pleased with the findings"” of panel. He said he was awailing
Arbitron's comments on how 1o “correct the figures shown for kBiG" in spring 1980 report.
Mediation panel was headed by Fred Walker, president, Broadstreet Communicalions, New

Goodbye Tucson. Warner Amex Cable Communications has withdrawn bid for Tucson,
Ariz., cable franchise, citing provisions of local cable ordinance that company says prevent
cable operator from achieving “acceptable return on investment over the life of the
contract” Richard Aurelio, Warner Amex senior vice president, government aftairs, sent
Tucson Mayor Lewis C. Murphy letter nolifying him and city council of bid withdrawal.
Aurelio lakes issue with "buy-out” option city has reserved for itself for purchase of system
at book value of tangible assets. Aurelio claims “fair market value" is “only viabie standard”

R.C. CRISLER & CO., INC.

Business Brokers for C.A.T.V., TV & Radio Properties
Licensed Securities Dealers
Underwriting — Financing

Cincinnati
Richard C. Crisler, Clyde G. Haehnle, Alex Howard, Larry C. Wood
580 Walnut Street, 45202, phone (513) 381-7775
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The Broadcasting

Top 10021980

America shed dancing shoes for cowboy boots in 1980. The **ur- & Herb on the top 100 were many new artists: The Manhattans,
ban cowboy™ craze spawned considerable crossover of country S.0.S. Band, Kool & the Gang, Stephanie Mills, the Brothers
records to BROADCASTING's Contemporary Playlist this year and Johnson, Shalamar, Whispers and Ray, Goodman & Brown,plus
country artists Eddie Rabbitt and Johnny Lee took 44th and 48th  comebacks from Diana Ross and the Spinners.

place on the annual top 100. On the Country Top 100, the impact 0
of the cowboy craze is more striking, with songs from major film Editor’s Note. The annual top 100 records in both contempor-
releases with cowboy themes dominating the top five. ary and country airplay are by-products of The Contemporary

Black 'music has its biggest impact ever on the annual contem-  Playlist and The Country Playlist—two independent record
porary Top 100. More than one-fourth of all records are by black charts published each week since 1973 by Broadcasting Publica-
artists, whose much increased acceptance in many radio formats tions Inc. These copyrighted features are published as a service to
is a direct result of disco’s tremendous popularity in 1978-79. all radio stations, which may use the top 100’s in their yearend
Joining superstars Donna Summer, Michael Jackson and Peaches programing, with credit to BROADCASTING and to Playlist.

Contemporary

Title O Artist Label Title O Artist Label

1 CallMeCBlondie................................. Chrysalis 43  You May Be RightOBilly Joel.................... Columbfa

2 Jt's Still Rock n’ RolloBilly Joel ................ Columbia 44  Driving My Life AwayQO Eddie Rabbitt.............. Elektra

3  Another Brick In the WallOPink Floyd. .......... Columbia 45 FameDleneCara ...............cooovvvvnnneinennnn... RSO

4  Working My Way Back Tb YouO Spinners. .., ...... Atlantic 48 CarsOGaryNuman.....................c.coninn. ATCO

8  Crazy Little Thing Called LoveO Queen............. Arista 47 ThislsItOKenny Loggins .................ceuuns Columbia

8  MagicO Olivia Newton-John .. ........................ MCA 48  Looking For LoveO Johnny Lee .................... Asylum

7  AllOut Of LoveQ AirSupply......................... Arista 49  With You I'm Born AgainC Preston/Syreeta.... ... Motown

8 ComingUpOWings .............................. Columbia 60  Hurts So BadO Linda Ronstadt. .................... Agylum

9  Ride Like the WindQ Christopher Cross ... .. Warner Bros. 81  Coward Of the CountyQ Kenny Rogers . ...... United Artists
10 Upside DownODianaRoss ........................ Motown 52  One In a Million YouO Larry Graham ......... Warner Bros.
11 LostIn LoveQ Alr Supply .. ...............oocoee.. Arista 53 More LoveOKimCarnes............................ Capitol
12 LongeroDanFogelberg............................... Epic §4  Let My Love Open the DoorQ Pete Townshend. ... ... ATCO
13 Woman In LoveO Barbra Streisand. .............. Columbia 65 StompO Brothers Johnson............................ A&M
14  Biggest Part Of MeQO Ambrosia................ Warner Bros. 66 DreamingOClitfRichard ................... ... EMI/America
15  SailingO Christopher Cross................... Warner Bros. 57 The WandererO Donna Summer............... Warner Bros.
18  Another One Bites the DustC Queen................ Elektra 58 MisunderstandingO Genesis ....................... Atlantic
17  Rock With YouO Michael Jackson.................... Epic 59  Second Time AroundO Shalamar..................... Solar
18  Shining StarC Manhattans ....................... Columbia 80  Love You TonightQ Pure Prairie League.. ... ... Casablanca
19 Funky TownDLlpps, Inc..............ooeueLe. Casablanca 681  XanaduQ Olivia Newton-John/E.L.O.................. MCA
20 The RoseCBetteMidler ............................ Atlantic 82 I'm AlrightOKenny Loggins ..................... Columbia
21 Steal AwayC RobbieDupree........................ Elektra 63 Look What You've Done To MeQO Boz Scaggs ... ... Asylum
22 Do That To MeD Captain & Tennille. ........... Casablanca 64 SaraDFieetwoodMac......................... Warner Bros.
23 Little JeanieDEitonJohn...........................l MCA 85 JesseDCarly Simon............................ Warner Bros.
24  Give Me the NightU George Benson........... Warner Bros. 66 HimORupertHolmes ............................... Infinity
25 Sexy EyesODRHOOK...............ooevvivininnnnn, Capitol 67 The Long RunOEagles............................. Elektra
28  Tired Of Toein’ the LineC Rocky Burnett... ... EMI/America 68  Off the Wallo Michael Jackson ....................... Epic
27 He's So ShyC Pointer Sisters. ....................... Planet 69  We Don't Talk AnymoreQ Giiff Richard. ....... EMI/America
28  Thke Your TimeOSOSBand..................... Tabu/CBS 70 You'll Accomp’ny MeDBob Seger.................. Capitol
29 Too HotOKool&theGang......................... De-Lite 71 All Over the WorldOELO.............................. Jet
30 Fire LakeOBobSeger.............................. Capitol 72  Cruisin'O Smokey Robinson ... ................. Motown
31 Don't Fall In LoveO K, Rogers/K, Carnes . ... United Artists 73 Escape (Pine Colada Song)C Rupért Holmes . ...... Infinity
32 Real LoveQ Dooble Brothers.................. Warner Bros. 74  Romeo’s TuneQ Steve Forbert.................... Nemperor
33 Emotional RescueO Rolling Stones................. Atlantic 75 How Do I Make YouO Linda Ronstadt............., Asylum
34  Late In the EveningQ Paul Simon ............. Warner Bros. 76 [ Pledge My LoveC Peaches & Herb................ Polydor
35 Never Knew LoveO Stephanie Milis ........... 20th Century 77  Don't Do Me Like ThatO Petty/Heartbreakers. . . Backstrest
36  Yes I'm ReadyQ Teri Desario/H. W, Kasey ... Casablanca 78  Deja VuO Dlonne Warwick........................... Arista
37 Against the WindOBob Seger...................... Capitol 79  Hot Rod HeartsO Robbie Dupree................... Elektra
38  That Special LadyO Ray, Goodman & Brown ....... Polydor | 80  Brass In PocketQ Pretenders .......................... Sire
30 [ Can’t Tell You WhyQEagles...................... Elektra 81 BabeOSWX..........coiiviiiiiiii e ARM
40 CupidOSpinners..............................c.... Atlantic 82  Thke a Little RhythmO All Thomson. ................. A&M
41 On the RadioD Donna Summer................. Casablanca 83  September MornO Neil Diamond.................. Columbia
42 LadyOKennyRogers......................... United Artists 84  BoulevardC Jackson Browne....................... Asytum
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WHEN YOUR RADIO
STATION GETS el =

You get not only one hell of a music selection system—
You gain control over music policy;

You get 10 man-years of expert development effort;

You start saving money quickly;

You get improved sound from your station;

You get vastly increased productivity;

You get proven performance and the experience gained
from many major installations;

You get a computer made by the world’s largest
minicomputer manufacturer;

You inherit a 75,000-man field service organization;
You earn a big investment tax credit;

You deal with a flexible, eager company,

And you get 55@(_-4‘5}/‘;

Now, that’'s agood deal.

WHEN YOU CALL RADIO COMPUTING SERVICES ABOUT SELECTOR, ASK ABOUT
OUR SURVEY SYSTEM, TOO. AND OUR NEW SYSTEM. AND OUR DYNAMITE
TRAFFIC SYSTEM. AND OUR ACCOUNTING PACKAGE.

R ADIO RCS. We're thinking about you.

C omputing
S ervices

TWO DEAN DRIVE « TENAFLY, NEW JERSEY 07670 - TELEPHONE (201) 567-3263



Title O Artist Label Title O Artist Label

85  You're the Only WomanO Ambrosia........... Warner Bros. 93  American DreemODirtBand ................. United Artists
88 DesireDAndy Gibb................ ... il RSO 94 More Than I Can SayCi Leo Sayer............. Warner Bros.
87 Don't Ask Me WhyO BillyJoel ................... Columbia 95 I'm Coming QutODiana ROSS...................... Motown
68 Louve the World Awayll Kenny Rogers.............. Asylum 96 [ Wanna Be Your LoverOPrince .............. Warner Bros.
89 And the Beat Goes OnOWhispers.................... Solar 97 WhiplkODevo.................ccoeviiienn... Warner Bros.
90  You've Lost That Lovin’ FeelingO Hall & Oates .. .. ... RCA 98  Never Be the SameQ Christopher Cross....... Warner Bros.
91  She’s Out Of My LifeC Michael Jackson.............. Epic 99  Pilot of the AirwavesO Charlie Dore................ Island
92 Into the NightQ Benny Mardones. .................. Polydor 100  Let's Get SeriousO Jermaine Jackson.............. Motown

Title O Artist Label Title O Artist Label

1 Driving My Life AwayQ Eddle Rabbitt.............. Elektra 51 ClydenWaylonJennings.............................. RCA
2 Stand By MeOMickey Gilley....................... Asylum 52  Nothing Sure Looked GoodD Gene Watson......... Capitol
3 Don't Full In LoveO K. Rogers/K. Carnes ... . United Artists 53  Morning Comes Too Early0 Jim Ed & Helen.......... RCA
4  Looking For LoveCi Johnny Lee .................... Asylum 54  Lesson In Leavin'D Dottie West .............. United Artists
5  Bar Room Buddiest Haggard & Eastwood ......... Elektra 55 Hard To Be HumbleDMac Davis............... Casablanca
6 Good Old Boys Like MeO Don Wiiliams............... MCA 56  Never Seen the Likes Of YouO Conway Twitty ........ MCA
7  Love the World AwayO Kenny Rogers. ............. Asylum 57 TellOleI Ain't HereDMoe & Joe................ Columbia
8 It's True LoveOConway & Loretta.................... MCA 58 Temporarily YoursO Jeanne Pruett.................... IBC
9  Trying To Love Two WomenD Dak Ridge Boys ....... MCA 59  Women I've Never HadO Hank Williams Jr. .. .. Elektra/Curb
10  True Love WaysO Mickey Gilley....................... Epic 60  Your Body Is an OutlawOMel Tillls ................ Elektra
11 Friday Night BluesOJohn Conlee.................... MCA 81  Leavin's For UnbelicversO Dottie West.. ... United Artists
12 Want To Go To HeaverO T.G. Sheppard ....... Warnet/Curb 62  Like We Never Suid GoodbyeO Crystai Gayle .. .. Columbia
13  He Stopped Loving Her TodayD George Jones ....... Epic 83  Whole Lot Of Love On MeQ Con Hunley .. .... Warner Bros.
14 [ Believe In YouO Don Willlams....................... MCA 64  Taking Somebody With MeQ Larry Gatlin ..... ... Columbia
15  Out Of My Life0 Duncan/Fricke.................. Columbia 85  Coward Of the CountyO Kenny Rogers . ... .. United Artists
18  Gone Too FarOEddie Rabbitt....................... Elektra 66 Last Cowboy SorgDEdBruce ........................ MCA
17  DianeDEd BrUCe..............ooooooieeini . MCA 67  While the Gettin's GoodO Eddie Arnold ............... RCA
18 The Way I AmOMerle Haggard. ...................... MCA 68 The ChampOMoeBandy......................... Columbia
19 Lucky MeO Anne Murray ........................... Capitol 89  Sugar DaddyC Bellamy Brothers.............. Warner/Curb
20 That Loving You Feelingn Orbison & Harris .. Warner Bros. 70  Honky Tonk BluesCi Charley Pride.................... RCA
21 Cowboys & ClownsD Ronnie Milsap ................ Elektra 71 Pass Me ByOJanie Fricke. .. ..................... Columbia
22 Dancin’ CowboysO Bettamy Brothers.......... Wainer Bros. 72 He Was ThereD Tammy Wynette ...................... Epic
23  Starting Over AgainO Doliy Parton ................... RCA 73 Hard TimesOlacyJ.Dalton..................... Columbia
24  What I Get For Loving YouD Eddie Arnoid............. RCA 74 Too Old To Play CowboyO Razzy Bailey .............. RCA
25 Old FlamesODollyParton . ........................... RCA 75  Love Look At Us NowO Johnny Rodriguez. ... ...... Epic
26 Misery & GinOMerleHaggard ....................... MCA 76 It'sOvermRex Allendr........................ Warner Bros.
27  Blue Side Of MeO Crystal Gayle ................. Columbia 77  Yesterday Once MoreQO Moe Bandy ............... Columbia
28 Tennessee RiverOAlabama............................ MDJ 78  Why Don't You Spend the NightO Ronnie Milsap ... .. RCA
28 One Day At a TimeOCristy Lane. ............ United Artists 79 After HoursDJoe Stampley. .......................... Epic
30  Beneath Still WatersD Emmylou Harris . ....... Warner Bros. 80  Cowgirl and the DandyO Brenda Lee. ................ MCA
31  Makin’ Planso Porter & Dolly.......... e RCA 81  Bedroom BalladG Gene Watson. ................... Capitol
32 Heart Of MineOOak Ridge Boys..................... MCA 82 We're Number OneOLarry Gatlin................. Columbia
33 You Win AgainOCharley Pride....................... RCA 83  Better Thar I Did ThenD Statler Bros. . ........... Mercury
34  Leavin’ LouisianaO Oak Ridge Boys ................. MCA 84 OverOleonEverette............................... Orlando
35 Wayfaring StrangerQl Emmylou Harris. ...... .. Warner Bros. 88  Just Had You On My MindQ “Crash”Craddock. ... Capitol
38 Two Story HouseO @. Jones/T. Wynette............... Epic 868 Old HabitsOHank Williams Jr....................... Elektra
37  Midnight RiderD Willie Nelson................... Columbia 87  Like StrangersO Qall Davies. . ................. Warner Bros.
38 Save Your Heart For MeQ Jacky Ward............. Mercury 88 Wish I Was 18 AgainD George Burns ............. Mercury
38  Charlotie's WebD Statler Brothers ................. Mercury 89 Kaw-LigaOMHank Willlams Jr.......... . ....... Etektra/Curb
40  Faded Lover) W. Neison/R. Price................. Columbia 90 3 Chord Country SongO Red Steagall............... Etektra
41 Cheatin’ SongsO John Anderson............... Warner Bros. 91 Sure ThingOFreddie Hart.......................... Sunbird
42  Are You On the Road ...0 Debby Boone...... Warner/Curb 92  Losing Kind of LoveQ Lacy J. Dalton .. ........ Columbia
43  Smooth Sailin'D T.G. Sheppard................ Warne/Curb 83  Love Me All Over AgainODon Willlams. ............. MCA
44 I'd Love To Lay You DownQ Conway Twitty..... .... MCA 94  When You're Ugly Like Us O Jones/Paycheck....... Epic
45 I'm Already BlueC Kendalls ....................... “Ovation 95  Haven't I Loved YouO Joe Stampley.................. Epic
46 I'm Not Ready YetD Qeorge Jones ................... Epic 968  Coming Back For MoreC T.G. Sheppard . ...... WarneriCurb
47  Gonna Love You TonightD Johnny Duncan....... Columbia 97  Raisin’ Cane In TexasO Gene Watson .............. Capitol
48  In AmericaC Charlie Daniels Band ................... Epic 98 OneOfaKindOMoeBandy...................... Columbia
49  Ain't Livin’ Long Like ThisO Waylon Jennings . ... ... RCA 99 NumbersDBobbyBare........................... Columbia
50 Let's Keep It That WayO Mac Davis............ Casablanca | 100  Broken TrustOBrendalee ........................... MCA
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SRA study sees
the future in
satellites

Reps’ report predicts birds

will spur new types of networks
that wiil compete with free TV;
doesn’t think DBS will be too
competitive; finds localism key
to broadcasters maintaining
lead over cabie; radio will see
more national satellite networks

Direct broadcast satellites, which came a
step closer to reality with Comsat’s DBS
filing last Wednesday {see ‘‘Top of the
Week’’), should cause broadcasters less
concern than some of their ‘‘terrestrially
distributed, satellite-fed”” video competi-
tors, like MDS, cable and possibly low-
power subscription television, according to
a report released by the State Representa-
. tives Association.

The report—‘‘Satellites and Broadcast
Stations’’—said ‘““‘many sophisticated in-
dustry observers are convinced”’ that of all
the new means of distributing nonbroad-
cast programing ‘*DBS is the least promis-
ing.’ It cited the high cost of antennas to
receive DBS signals and the service’s
limited channel capacity. ““The long and
the short of it may well be that, except for
reaching remote low-density areas, any-
thing DBS can do, cable can do better”

Although the other satellite-fed media
may ‘‘offer greater competition to free
television’® than DBS, the report said, all
the media may affect broadcasting by
siphoning viewers and programing, dis-
rupting established networks and usurping
broadcasting’s local programing role.

If the new media can siphon off suffi-
cient audiences with nonadvertising-sup-
ported programing, the report said, they
can siphon off traditional television pro-
graming. For various reasons it is ‘‘not
clear” how much programing will move
from free to pay television, but “‘over a
period of time . .. the best guess appears
to be that a considerable amount will
move.”’

The programing will be attracted by
money, the report suggested. It said if less
than 45% of television households paid
$20 per month for nonadvertiser-sup-
ported programing, the take would be
about 38 billion per year, as much as the
total television industry revenues in 1979.
And if all television households paid the
$20 per month, $18 billion would be
generated.

Even if nonbroadcasters did capture all
the programing, however, it wouldn’t
necessarily spell the end to television ad-

Programing?
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vertising, the report said. “There' is no
reason why ... DBS, MDS or cable ...
programing should not be advertiser-sup-
ported or, for that matter, both pay and ad-
vertiser supported.”

The report also concluded that the
flourishing of the competitive services cre-
ates “‘at least the theoretical potential that
traditional network television affiliates
could become obsolete’”” What dis-
tinguishes broadcasting from cable and
other distribution systems is broadcast-
ing’s ability to reach virtually every televi-
sion home in the country. Should a local
cable system evolve to a point where its
penetration is comparable to that of broad-
casting, network programing could be dis-
tributed as efficiently over cable as over
the air.

Since the technology of broadcasting
can provide no long-term assurances
against assaults on its economic base {(ad-
vertising) or its role as local distributor of
network programing, the report asserts
that *““localism is the key to the competi-
tive and economic viability of traditional
television stations.” But, the report warns,
there is no bar against local cable sysiems
or clusters of local cable systems produc-
ing their own local programing. ‘‘Woe
unto the television station owner who
awakens one morning to find that the ca-
ble systems in his areas are providing more
local service than he is,”’ the report said.

Satellite techneclogy, the report said,
would affect broadcasting not only by
spurring the development of competitive
media, but also by stimulating changes
within broadcasting. ‘“Satellites present all
television stations, network affiliated and
independent, with the option of national,
simultaneous programing not originated
by one of the three television networks.”
Although the new-found capability will
not lead to the replacement of the three
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existing networks, “‘it is ... apparent ...
that the potential for simultaneous
satellite network programing is likely to
loosen established network-affiliate reia-
tionships.”

The report said sateilites could lead to
the formation of a fourth network,
evolved from ad hoc sateliite networks of
independent stations. Citing the Indepen-
dent Television News Association, a num-
ber of religious programers and satellite
sports networks, the report said that ‘“‘the
first steps [in the evolution] have already
been taken.”

Affiliates of such a network, the report
said, could produce the network program-
ing themselves, in the manner of the
Public Broadcasting Service. To make its
point, the report said a major television
network now distributes weekly about 70
to 80 hours of programing. ‘‘A group of
160 stations, lashed together by satellite,
each producing one-half hour of program-
ing per week could replace the national
network as a programing source.”

Receive-only earth stations will soon
become essential at virtually every broad-
cast station, the report said, and uplinks
may also become a necessity. ‘‘As the basic
fabric of long-established station and net-
work relationships is rewoven by satellite
technology, the need for planning and pro-
graming flexibility will surely require that
every station possess full satellite
capabilities.”’

Radio is unlikely to remain unaffected
by satellite technology, according to the re-
port. It noted that several radio networks
are distributing or plan to distribute pro-
graming via satellite. Moreover, it said,
*‘the creative group of radio stations which
devises the first successful satellite-based
national radio format may well reverse the
radio clock of history.”

In addition to trying to gauge the impact
of satellite technology—the technology
that has the ‘‘most important conse-
quences for broadcasters’” of all tech-
nologies developed over the last several
years—the report is a primer on domestic
satellites and their use in television.

T e T — T T
Moving up and out. Lucie Salhany,
president of the National Association of
Television Program Executives, plans to
resign that post about March 1 and will
be succeeded by first vice president,
Steve Currie of kon-tv Portland, Ore,
NATPE sources said last week. Salhany
is leaving the programing vice presiden-
¢y of Taft Broadcasting to become vice
president/general manager of wJaR-Tv
Providence, R.l. {BroaocasTing, Dec. 8),
which makes her ineligible for NATPE
office. The transition is scheduled to oc-
cur hefore the NATPE annual con-
ference March 13-18 in New York,



NBC hopes viewers
visit ‘Number 96’

New series on sexcapades of
apartment house residents is
off to slow ratings start,
mixed reviews from both
critics and affiliates

The numbers for the first three episodes
of Number 96, NBC-TV’s controversial
new series, were, in this order, 29, 24, 20.
Those were the audience shares, respec-
tively, of the ‘“‘triple premiere’ episodes
broadcast Wednesday, Thursday and Fri-
day (Dec. 10-12). In ratings, the numbers
were 18.0, 14.6 and 12.1. In rankings
among the week’s 66 prime-time pro-
grams they were 34th, 55th and 65th.

The series, which NBC sources say is a
limited series of six episodes, was billed by
NBC as ‘‘a daring new comedy-drama
serial’’ centering on ‘‘the escapades, ro-
mances and problems of 16 married and
single, kooky, kinky and straight-arrow
residents of [an apartment house} at Num-
ber 96 Pacific Way”’

Among the married, single, kooky,
kinky and straight-arrow characters are “‘a
nervous new divorcee . . . eager to embark
on a swinging singles life’’; “‘a chic,
beautiful couple [whol experiment with
ways to spice their marriage”; a widowed
mother who ‘‘gets a taste of freedom and
booze and likes both too much™: a retired
Navy commander who ‘‘leches after
beautiful, mysterious Lisa,” and ‘‘an
American ‘princess’ who wants to be a
star and thinks the casting couch is the
way to go.’

There’s also a sex expert who's a
transvestijte.

Number 96, based on a series of the
same name that was highly popular in
Australia in the 1970’s, was presented in
its NBC premiere as *‘the most outrageous
show on television’’ and the show “‘they
tried to ban’’ in Australia.

In Soap style it began with questions
about the fate of its characters. In the
opener, one character identified apartment
building 96 as ‘“*Sodom and Gomorrah
West,” and, among other things, a
woman’s body was described as “‘made for
black leather” another woman invited a
new male tenant to give her an oil rub, and
aneighbor, seeing a new husband carry his
bride into their apartment after the honey-
moon, concluded that they must have had
a good time because ‘I see she can’t
walk.”’

The premieres received, at best, mixed
reviews from television critics—and much
the same reaction from a sampling of affili-
ates.

One affiliate, for instance, said: ‘“‘It is
not class television” and “‘will trouble
some of our viewers,’ but that he thought
“some of the characters and situations
were pretty funny” and, though he con-
sidered the program *‘very suggestive,”’ he
*‘didn’t see that it went over the bounds™
because “‘the bounds [already] have been
stretched so far””

Two of the residents of Number 96 enjoying the hot tub.

Typical of others was an affiliate who
said he didn't likg the show, calling it
“pretty lamely written and developed”
and adding, ‘“if you're going to be- titillat-
ing, good God, be funny about it.”

There was also a suggestion that ‘‘the
promotion was a lot more titillating than
anything I saw on the show’” One said he
wasn’t proud of the show, ‘‘but on the
other hand, I look at the shows that beat us
and [ wouldn’t be proud of them, either.”
(The first episode of Number 96 was
edged by Vega$ on ABC; the second was
beaten by 20/200on ABC and Knots Land-
ing on CBS; the third was done in by
Dukes of Hazzard on CBS.)

The affiliate offering that last opinion
also suggested that NBC, “‘in being good
and straight-laced,” has offered such
shows as Diff rent Strokes and Facts of Life
that haven't done so well in the ratings as,
say, ABC’s Three’s Company. He added:
“So maybe if that’s what [viewers] want

NBC said the first two episodes got
“‘preity good" clearance, with 185 affili-
ates carrying each, but that clearances for
the third dropped off to 174. The first
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episode’s 18.0 rating and 29 share, NBC
researchers said, were one of the best pre-
miere performances of the season, and in
New York its numbers virtually doubled
those recorded by the long-running All in
the Family in its own premiere.

An NBC spokesman conceded that the
ratings for the second and third episodes
“didn’t move the way we wanted them
to,” but also noted that the worst came on
Friday night, *‘a particularly tough night”
in view of CBS and ABC strengths. But it
is on Friday nights that the series is
scheduled to pick up its weekly runs, or, as
a memo to editors put it, *‘snuggle into™
the 9-10 p.m. time period ‘‘and just
smolder.”’

One affiliate noted that advance
schedules did not show Number 96 in the
lineup after early January. NBC sources
said that, as in several other cases, only six
episodes had been ordered, but that if the
program should yet get hot in the ratings,
there are back-up scripts that couid be put
into production to keep alive the
escapades, romances and problems of the
married, single, kooky, kinky and straight-
arrow residents of Number 96.



Pay TV piracy
case good news
for programers

No-contest plea entered by
sellers of unauthorized decoders;
judge rules subscription

signals are protected by law

Producers and distributors of pay televi-
sion programing may be breathing easier
following the no-contest plea in a U.S. Dis-
trict Court in Detroit by two men accused
of conspiring to violate the Communica-
tions Act by selling devices that could in-
tercept and decode over-the-air subscrip-
tion television programing.

A number of civil suits have been filed
in federal and state courts in an effort to
bar the sale of such “*black boxes.”” They
have resulted in a mixed bag of decisions,
with some courts granting injunctions and
some not. The Detroit case marked the
first criminal prosecution for the
unauthorized manufacture or sale of
subscription television decoders. The out-
come, then, could have a major effect on
the disposition of similar cases in the
future—particularly since the judge’s opi-
nion tracks the views of an appeals court
judge in a related civil proceeding.

Both judges contend the actions in-
volved violate Section 605 of the Com-
munications Act, which bars the intercep-
tion of radio communications and the
receipt of such communications to which
the receiver is not entitled. The section’s
exception for “‘broadcasting,’’ both say,
does not apply.

The defendants in the case, Philip G.
Westbrook and Robert Moser, entered
their no-contest pleas before Judge
Patricia J. Boyle, a week after she rejected
a motion to dismiss the charges.

The devices the men were accused of
conspiring to sell were designed to pick up
the programs of National Subscription
Television (ON TV) on wxoN-Tv Pontiac,
Mich. Assistant U.S. Attorney Carl
Marlinga, who prosecuted the case, said
the men had already sold kits with which
viewers could build their own black boxes.
In most cases, he said, the equipment
worked. However, they had not yet sold

any assembled black boxes.

ON TV, after initiating its own inquiry,
filed a complaint with the U.S. attorney’s
office in Detroit. Then, after an under-
cover investigation, in which an ON TV
employe participated with an FBI agent—
they posed as individuals interested in dis-
tributing the black boxes—charges were
filed in August.

Marlinga said the decision to issue the
information was a close thing. He said
research indicated that the cases providing
guidance “were evenly balanced.”” What
tipped the scales, he said, were the
remarks of the defendants captured on
hidden tape recorders that indicated they
were aware of Section 605 and that they
might be violating it.

ON TV hadn’t settled for a criminal
prosecution. It had also sought an injunc-
tion against the same two defendants. A
district judge rejected the request, con-
tending that Section 605 could not be used
as the basis for a civil complaint. But on
appeal, Judge Cornelia G. Kennedy of the
U.S. Court of Appeals for the Sixth Cir-
cuit, acting alone on an emergency basis,
overturned that decision, and granted the
injunction. '

Kennedy not only ruled that Section 605
provided the basis for a civil course of ac-
tion, she held that the unauthorized cap-
ture of subscription television signals viol-
ates the section. The key defense against
the charge is the exception in the section
for broadcasting. But Kennedy wrote:
**Subscription television is not intended
for the use of the general public; it is only
intended for the use of paying customers.
Therefore, it does not fall within the ex-
ception of Section 605 and its communica-
tions are protected by that section.”

The criminal charges were brought
against Westbrook and Moser shortly
before Kennedy's decision was issued.
Nevertheless, they sought dismissal of the
charges on the ground that subscription
television signals are a form of broadcast-
ing and thus not subject to Section 605.

Boyle, like Kennedy, rejected the argu-
ment. It is my conclusion,”’ she wrote,
that while the subscription television
transmissions at issue here certainly con-
stitute ‘broadcasting’ within the term’s
definition [in the Communications Act],
these transmissions are not ‘for the use of
the general public’ within the contempla-
tion of the broadcasting exemption to Sec-

Sl P T I T e e ey ey ey e o Y 3 L LT T e g o o ¥ S N g T B
Another dimension. Three-dimensional movies were scheduled for broadcast for the first
time by SelecTV, an STV service operating on kwHY(Tv Los Angeles. The broadcast,
scheduied for last Friday (Dec. 19) at 7 p.m. (Pacific), was made possibie by 3D Video, a
technique for transferring third-dimensional movies to videotape developed by 3D Televi-
sion Systems Inc., North Hollywood, Caiit. Distinctive glasses that must be worn by viewers
to perceive the third-dimensional effect were passed out to SelecTV subscribers through
local Sears outlets—the first two pairs free, the second two pairs $1.25. Two films were to
be shown—there were about 120 made during the 1950's —"Miss Sadie Thompson” and
"Spooks;” a Three Stooges short. Three-dimension television may be more than a novelty.
James F. Butterfield, technical director, 3D Television Systems, was named chairman of a
study group of the International Radio Consultative Committee (CCIR), which issued a re-
port following its meeting in Geneva last October. The report recommends that a practical
three-dimensional television system provide true third dimension without viewer discom-
fort; viewing from any location in the room; compatibility with the existing system, and a
moderate price for converting studio and station equipment and for home stereoscopic

receiver.
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tion 605.” '
The defendants each face three counts
of conspiracy, each of which carries a max-

imum penalty of one year in prison and a
$10,000 fine.

Ratings Roundup

Scoring its fifth win in the last six weeks,
CBS-TV took the prime-time ratings for
the week ended Dec. 14 with a solid.
209 average rating and 33 share
against ABC's 180/28.4 and NBC's
15.7/24.6.

CBS had eight of the week's top 10
shows, including the two-hour premiere
of its Magnum PI, which drew a 23.4/36
on Thursday night to take eighth place
in the standings.

Other premieres, all on NBC, didn't
fare quite so well. The Steve Allen Com-
edy Hour on Tuesday turmmed in a
145/24, beaten by both ABC's Hart to
Hart (20.4/33) and CBS's Chrisimas
Without Snow special (18.1/28). Marie,
the variety show featuring Marie QOs-
mond, took third place in its Friday night
debut with a 14.7/25, behind CBS's In-
credible Hulk (17.7/30) and ABC's
parlay of Bensor (16.8/29) and I'm a Big
Girl Now (15.2126)._

The first three episodes of NBC's con-
troversial Number 96 played on
Wednesday, Thursday and Friday nights,
drawing an 18.0/29 tor the opener but
tailing off after that (see page 91).

ABC's 20/20, a one-hour report on
heroin, tied with an ABC Perry Como
special for 19th place for the week by
amassing its highest audience levels of
the season (20.4/34).

The First 20

1. Dallas CBS 358/60
2. 60 Minutes CBS 31.5/49
3. MUA'S'H CBS 27.1138
4. Circus of the Stars
(speclal} CBes 26.3/41
5. Duhes of Hazzard CcBs 26.0/43
8.  Love Boat ABC 24341
7.  House Cails CBS 23.9/35
8. Mognum PL CBS 23.4/36
9. One Dayata Time CBS 22.7133
10.  Three’s Company ABC 224432
11, Little House aor the
Prairie NBC 22.3/32
12, Archie Bunker's Place cBs 220193
13.  That's Incredible ABC 218132
14,  Real People NBC 21.3/33
15. NFL Mondey Night
Foothall ABC 20.9/33
(New England v, Miami}
16.  Too Close for Comfort ABC 20.8/31
17.  Lou Grant CBS 20.7132
18.  Laverne & Shirley ABC 20.5/30
19.  Perry Como Special ABC 20.4/38
20/20 ABC 20.4/34
Hart to Hart ABC 204/
The Final Five
62.  Breaking Away ABC 122121
Freebie and the Bean CBS 12,2121
63 "The Brinks Job” (movia]  ABC 12.2/20
64. Rudelph's Shiny New
Year
(repent) ABC 12.2118
65.  Number 96 {Friday) NBC 12.1/20
66. NBC Magoazine NBC 7513




ABC the big winner
in sports Emmys

The National Academy of Television Arts
and Sciences has presented its National
Sports Emmy Awards to producers and
others associated with the programs. ABC
took eight of the 12 awards. The winners:

Outstanding live sports special O 1980 Winter Olympic
Games (ABC). Roone Arledge, executive progucer;
Chuck Howard, Chet Forte, Dennis Lewin, senior pro-
ducers; Bob Goadrich, Curt Gowdy Jr. Terry Jastrow,
Terry O'Neill, Eleancr Riger, Ned Steckel, Doug Wilson,
producers; Jeff Ruhe, coordinating producer; Brice
weisman, producer for "Up Close and Personais”;
Robert Riger, Bud Greenspan. special projects pro-
ducers.

Outstanding live sports series O NCAA College Football
(ABC). Roone Arledge. executive produger; Chuck
Howard, senior producer. Bob Geodrich. Eleanor Rlger,
Curt Gawdy Jr. Dick Buffinton, Chris Carmody. Ned
Steckel, Doug Wifson, producers.

Outstanding edited spotts speclals O Gossamer
Albatross— Flight of Imagination (CBS). Eddie Einharn, ex-
ecutive producer; Joseph A. Thompsan, Thomas F Hor-
ton, producers.

Outstanding edited sports series O NFL Game of the
Week (syndication). Ed Sabol, executlve producer;
Steven Sabol, producer.

Outstanding sports personality D Jim McKay {ABC).

Outstanding directing In sports programing O Sandy
Grossman for Superbow! XIV (CBS).

Englneering supervision/technical direction/
electronics camerawork O ABC —Julius Barnathan,
Joseph DeBonls, Bill Stone., Joseph Maltz, David E.
Eschelbacher, Charles Baldour, David Linick, Eric Ro-
senthai, Abdelnour Tadros, Tony Uyttendaele, engineer-
ing supervisors; Dick Horan, Robert Ambruster, Bill
Blumel, Loren Coltran, Geotirey Felger, Mike Jochim,
Jacgues Lasgards, Bill Maler, Joseph Polito, Elllott R.
Reed, Martin Sandberg, Tony versley, Mike Fisher,
Joseph Kresnickas {Chicago), 8. Untiedt (West Coast},
technical managers; Les Weiss, Warner Gunthar,
Chester Mazurek, William Morris, Joseph Schiave, Joe
Nesi, and, trom West Coast, E. Buttleman, J. Allen, G.
Buccy, H. Falk and D. Smith, technical directors; Diane
Cates, Gary Donatelli, Danny LaMothe, Charles Mitchell,
Steve Nikifor, willlam Sullivan, Den Farnum (Chicago),
Rick Knipe. Morton Lipow, Joseph Montesano,
electronic camerapersons, 1980 Winter Olympic Games.

Cinematography 0 Bob Angelo, Ernie Ernst, Jay Gerber,
Stan Leshner. Don Harx, Hank McElwee, Howard Neef,
Jack Newman, Steve Sabol, Bob Smith, Art Spieller, Phil
Tuckett, cinematographers, NFL Game of the Week (syndi-
cated); Harvey Harrls, Harry Hart, Don Shapiro.
cinematographers, 1980 Winter Olympic Games (ABC).

Videotape editing O ABC-—Barbara Bowman, Paul
Fanelii, Charies Gardner, Marvin Gench, Roger Haeneil,
Connie Kraus, Alex Moskovic, Lou Rende. Nathan
Rogers. Erskine Roberts, Marlo Schenchman, Ann
Stone, Arthur Volk, Frank Guigliano. Ronald Ackerman,
Michael Altieri, Thomas Capace, John Croak, Jack Hierl,
Anthony Jatchenko. Hector Kicelian. Ken Klinspeil, Pete
Murphy, Hiorshi Nakamoto. Carl Pollack, Merril Roesser,
Winston Sadeoo. Fausto Sanchez, Rene Sanchez, Lec
Stephan. Richard Velasco, Ed Zlotnick, videotape edi-
tors. 1980 Winter Olympic Games

Film editingO ABC —Angelo Bernarducci. Jon Day, Sam
Fine, John Peterson, Vincent Reda, Anthony Scanditfio,
Wayne Weiss, Ted Winterbum, film editors. 1980 Winter OGlym-
pic Games.

Muslc compoesition/directlon] Chuck Mangione, music
composerfditeclor, 1980 Winter Olympic (fames, original
theme, “Give It All You Got” (ABC).

Indlvldual achlevement O Jerry P Caruso, Harry Smith,
creators of radic frequency golf cup microphone, Bob
Hope Golf Classic (NBC).

LE s e ")
Nielsen tapped to
conduct cable study

A. C. Nielsen Co. is the unanimous choice
of an ad hoc committee to conduct a major
study of cable television audience research

Wionitora

One more show. National Cable Television Association and Cable Television
Administration and Marketing Society will sponsor the first annual Program Marketing
Exposition in New Orleans, Oct. 4-6, 1981. Show is slated for New Orleans Hyatt and is
expected to draw 2,000 people. Total of 15,000 square feet of exhibit space will be
available for programers to show their products. Co-chairren of the show are Larry Howe,
vice president of marketing, American Television and Communications Corp.. and Tom
Johnson, vice president of marketing, Daniels & Associates.

=]
Bunny business. Playboy Productions has announced it is developing plans for
programing service, to be distributed by cable and videocassette, reflecting content of
Playboy magazine. Service will feature fiction, nonfiction, service features, interviews,
humor and "selected nudity.” Michael Marcovsky, former president of Golden West
Subscription Television, has been hired as consultant in development of distribution and
marketing plans for service.

a

Soap opera catch-up. ABC has sued owner of California discotheque in Quincy, Mass,,
for $1 million for alleged copyright infringement. Charge, filed in U.S. District Court in
Boston, said LeDisco Inc. taped ABC-TV's high-rated one-hour Genera! Hospital soap
opera and presented week's worth in five-hour biocks on Sundays as "principal
entertainment” at California disco in Quincy ABC, which earlier had obtained temporary
restraining order, won preliminary injunction pending trial of issues.

0
Educational entertainment. Weekday half-hour series for school-age children, The
Great Space Coaster, is scheduled to start in early January on more than 50 stations,
including wnew-Tv New York, KTTv(Tv) Los Angeies, wrLD-Tv Chicago, wkes-Tv Philadelphia
and KBHK-Tv San Francisco. Series combines live action, puppets, music and animation and
is produced by Sunbow Productions with distribution by.Claster Television Productions.
Series is sponsored by Kellogg Co. and Hasbro Industries on barter basis.

0
HBO says ‘Hi, Mickey.’ Pay cable service will introduce new "family programing daypart”
Jan. 5, with late atternoon package of exclusive programs from Walt Disney Productions as
its "cornerstone.” Daypart will run approximately 5-7:30 p.m. NYT, Disney product in it will
include animated cartoons and feature films, is to be joined by other “family-oriented”
programing.

Rlay- Bachd

Dole on radio. Senator Robert Dole (R-Kan.) will take over from former secretary of
agriculture, Earl Butz, in series of three-minute, daily radio commentaries syndicated by
O'Connor Creative Services. Concentration will be on agribusiness issues, beginning Dec.
29

o

In the marketplace. Oakwood Productions, Dayton, Ohlo, has been foermed by Don
Prijatel, vice president and station manager of woTn(Tv) Dayton. First project is Paul
Strassel’s Tax Inserts, 65-90 second radio segments on tax advice, syndicated by King
World Productions, Summit, N.Y. .. . Mutual Broadcasting System will carry six musical
specials, two or three hours in length, during 1981 and keyed to New Year's Day, Easter,
Memorial Day. Fourth of July, Labor Day and Thanksgiving. Performers will range from
country to pop adult ...

a

Contract renewed. Watermark Inc, Los Angeles, has signed Michelob beer as exclusive
sponsor for its Robert W. Morgan Special of the Week for third consecutive year. Price tag
for 1981 series exceeds $700,000. Guest line up for first quarter, 1981, includes
Christopher Cross, Carly Simon, Pete Townshend, Pointer Sisters, Leo Sayer and Eddie
Rabbitt. Program is now heard in over 200 markets.

a

First tives. The top five records in contemporary radio airplay, as reported by
BRroancasTinG's Playlist: (1) Starting Over by John Lennon on Geffen; (2) More Than I Can
Say by Lec Sayer on Warner Bros,; (3) Lady by Kenny Rogers on United Artists; (4) Every
Woman Ir the World by Air Supply on Arista; (5) Hungry Heart by Bruce Springsteen on
Columbia: The top five in country radio airplay: (1) I Love a Rainy Night by Eddie Rabbitt
on Horizon; (2) Bridge That Just Wor’t Burn by Conway Twitty on MCA; {(3) One lna
Million You by Johnny Lee on Asylum; (8) I Think I'll Just Stay Here and Drink Awhile by
Merle Haggard on MCA; (5) That’s All That Matters by Mickey Gilley on Epic.

Lol = AL
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methodology.

The Ad Hoc Cable Measurement Com-
mittee, formed last spring and composed
of representatives of advertising and cable
TV interests, reviewed proposals submit-
ted by eight research firms. The commit-
tee will work closely with Nielsen on the
initial proposal.

The committee recommended that the
National Cable Television Association, in
conjunction with Cable Television Admin-
istration and Marketing Society (CTAM),
serve as the umbrella organization to coor-
dinate funding and implementation of the
research project. Funds are expected to
come from interested companies in the ad-
vertising and cable communities.

Co-chairmen of the committee are
Gabe Samuels of J. Walter Thompson Co.
and Bill Ryan of Palmer Communications.
The committee anticipates that the
Nielsen research plan will be ready within
the next 60 days. Solicitation of funds will
begin shortly thereafter.

TR T T e O Y O R N e T YRRl
Piracy panel

stirs heated

arguments at

Western Cable

Cable pirate defends right of
consumers to take pay programs
without compensation; several
in audlence walk out in anger

A footnote to the Western Cable Show in
Anaheim, Calif. (BROADCASTING, Dec.
15): At a session on piracy of pay TV ser-
vices, several angry cable operators walked
out on admitted pirate Ralph Heller, who
who participated in the panel. Heller, who
is owner and founder of Pirate Electronics,
was briefly heckled by one member of the
audience, who said it was ““an insult” that
Heller had been invited. The heckler was
joined by a handful of other conferees in
his walk-out.

Heller said his company only helps peo-
ple “‘take what's in the air,”’ and is not in-
volved in selling decoders. He estimated
70% of his firm’s customers are not pre-
sently served by the cable industry, ob-
serving ‘‘there’s a void left by some of you
people we are trying to fill.”* Heller claimed
he has tried to set up a payment schedule
for those whose signals he is pirating, *‘but
these payments have been denied by the
giants in the industry)” The basis of his
pirate activities, insisted Heller, is his con-
viction that “‘the airwaves belong to the
public.”

John Gwin of Oak Industries, a cable
operator on the panel, described piracy as
a ‘“‘moral issue,”’ equating it with shop-
lifting. Gwin dismissed the public owner-
ship of the airwaves argument.

*‘Piracy clearly represents a threat to our
industry,”” Gwin concluded. ““The pirate’s
customer—the guy who coughs up
money—will be the big loser.”’

California Assemblyman Mel Levine
suggested legislative solutions to the prob-
lem, outlining an anti-piracy law he guided
through the state legislature earlier this

year. The law was recently upheld in a
superior court case.

Schlosser predicts
videodisks will turn
to own producers

RCA vice president says new
medium will need more material
than film librarles can supply

Custom programing for videodisk systems
will soon dominate that medium, pre-
dicted one industry executive in Los
Angeles. RCA executive vice president
and former NBC president, Herbert
Schlosser, told an Academy of Television
Arts and Sciences luncheon audience that
“‘there will be less dependence on feature
films’* and greater reliance on tailor-made
product from the start.

‘“We believe that only the best films
from ... studio libraries will sell,” said
Schlosser, who also outlined marketing for
RCA’s SelectaVision videodisk system.
““We believe that eventually new produc-
tion will dominate in drama, comedy and
music.

“Once the best of the feature film in-
ventories has been released on disk, there
may not be enough successful films
released each year by themselves to sus-
tain this business,’ Schlosser contended.

To be successful, Schlosser said that
features must be released on videodisk
within six months of first run theatrical
showings and prior to free TV broadcast.
He reaffirmed that RCA plans to begin
marketing SelectaVision next March on a
national scale, via 5,000 retail locations.
Between 75 and 100 titles will be available
beginning March 23, 1981, including net-
work shows, classic films, music programs,
children’s shows, and instructional
materials.

RCA is licensing programing only on
the basis that it also handle all software
distribution. Schlosser indicated custom
pressing arrangements, will continue to be
resisted for the foreseeable future.

_
ABC will caption
Sugar Bowl game

The Sugar Bowl game between the
University of Georgia and Notre Dame
University to be telecast on ABC-TV Jan.
1, 1981, will mark the first sports program
and the first live program of any kind to be
presented with closed captions for the
hearing-impaired, ABC Sports said last
week.

Roone Arledge, president of ABC News
and Sports, pointed to the efforts of Julius
Barnathan, president, ABC Broadcast
Operations and Engineering, an introduc-
ing “‘real-time” closed-captioning of live
programing. The innovation in closed-cap-
tioning is made possible through the
development by the National Captioning
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Institute of caption encoding and telecom-
munications equipment that will be inter-
connected with the electronic scoreboard
in the Superdome in New Orleans. Infor-
mation including the score, down to be
played, number of yards needed for a first
down, line of scrimmage and time remain-
ing in the quarter will be replayed to TV
sets equipped with a special telecaption
unit.

Through the use of the NCI editing and
captioning staff, ABC-TV presents The
ABC Friday Night Movie, The Love Boat,
Barney Miller, Three’s Company and
Eight is Enough with captions each week.

Services

COMMERCIAL RADIO

MONITCRING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM.TV
Monitors Repaired & Certifiad
103 5. Market St
Lee's Summit, Mo. 64063
Phone (816) 524.3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ava.
Cambridge, Mass 02138
Phone (617) 876-2810

DOWNTOWN COPY CENTER
FCC Commerclal Contractor
AM-FM-TV & NRBA lists—tarift
updat ) Servi ling
lists, C.B.. Amateur, etc,
1114 213t 851, NW,,
Wash., D.C. 20037 202 452-1422

AERONAUTICAL CONSULTANTS
Tower Location/Heght Studes
FAA Negotatons
JOHN CHEVALIER, JR,
AVIATION SYSTEMS
ASSOCIATES, INC.
1650 So Pacific Coast Hwy
Redondo Beach, CA 90277
213} 378.2281

dataworldinc
AMeFM o TV
Directories
Allocation Studies
1302 18th St, N.W., Suite 502
Washington, D.C. 20036
(202) 296-4790

CENTURY ENERGY SYSTEMS
Radlo, Technical Services Group
* CONSTAUCTION MGMT,

° FIELD ENGINEERING
o AM-FM MEASUREMENTS
« AUDIO ENHANCEMENT
Box 1241, San Luls Oblspo, CA 93406
(805) 344.7844 *» AFCCE Assoc. Member




Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria. Yuginia 22314
{103) 6424164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz. P.E.
Charles I. Gallagher. P.E.
1334 G St. N.W.. Suite 500
Washington. D.C. 20005
{202) 347.1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St, N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W., Sulte 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T. JONES ASSOCS.

{Foemerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springtield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.w. Suite 606
Washington. D.C. 20005
(202) 296-2722

Member AFCUE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. 7805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.

{301) 589-8288
THOMAS B. SILLIMAN. P.E.
(812) 853-9754
Member AFCCE

Moftet, Ritch & Larson, P.C.

1FOrmem, Siumat. Mohiet 5 Kowdiss P (o
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703} 841-0500

Member AFCCE

David L Steel, Sr, P.E.

P.0. Box 230, Queenstown, Md.
(301) 8278725 21658
Alvin H, Andrus, P.E.

351 Scott Dr, Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

STEEL,ANDRUS & ASSOCIATES

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Telavision
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN

& ASSOCIATES

Suite 400
1730M S1. NW,
wasmington DC 20036
1202} 659-3707
Memper AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Chio 44141
Phone: 216-526-4386
Me¢mber AFCOER

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Compulerized Frequency Surveys
4940 E. 39th Ave.—8020

{303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcasl Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10107
(212) 246-3967

JOHN H. MULLANEY
Consuiting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

C’Dnlu[ﬁn5 Ensuuul

150 Wesley Road
Creve Coeur, IL 61611
(309) 698-3160
Member AFCCE

MATTHEW ]. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES
Sludies. Anatysis. Design Modificalions.
Inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 156-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218

Computer Aided. Dinign & AlIOCATON Studies
Fieid Engineseing.

1214} 321.9140
Member AFCCE

RADIO ENGINEERING CO.

Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

{805) 688-2333
Serving Broadcasters over 35 yaars

JOHN F.X. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013

Tel (313} 6426226 (202) 293 2020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

c Ring Electrical E to Educa-
tion and Indunry specializing in instruc.
mm.l and broadcast television, cable dis-
tributi sound 1o mest
short and long range needs of engineering
and the obieclives of management.

POHTS ENGINEERING
301 South Allen St.—Suite 301
State College, PA 16801 814/234.9090
Member AFCCE

FIELD ENGINEERING SERVICES
Specahzing in Smail Market AM-FM TV
Design.instaliation-Maintenance Com-
plete system overhaul. Update. checkout.
proofs. dagrammmng. Instr Book. equip-
ment INWeNtory.

REALISTIC RATES ON A REGULAR OR
ONE-TIME BASIS.

Tempieton, Cahforma 93465 Phone
B05-466-BB37/24 hrs "MEMBER: SMPTE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNIOATIONS
< Assisted Dir | and
Feeder System Deslgn, Anaiylll lnd
Bandwidth Cptimization

Applications - Field Engineering
10517 CATAWBA WAY
RANCHO COROOVA, CALIFORNIA 95870
(916) 366-7888

EDM & ASSOCIATES. INC.
TELECUMMUNICATIONS
ENGINEERING CONSULTANTS

1101 Fifteenth Street. N.W.
. Suite 806
Washington, D.C. 20005

SNOWBERGER AND RINEHART

{formerly Creutz and Snowberger)

CONSULTING RADIO ENGINEERS

Frequency Surveys ® Applications
Field Engineering
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A. talent jor sharing

When volunteers from Grand Rapids’ 1980-81 United Way
Campaign needed help in their promotional efforts, they
turned first to W]JFM Radio. And the station's staff re-
sponded enthusiastically to their request.

W]EM provided all the talent and facilities needed to pro-
duce the United Way public service announcements. The
station also handled distribution of the spots to the other
radio stations in Kent County.

Through their support of community projects like this one,
the people at WJFM have gained an outstanding reputation
for sharing their time and talents with an eagerness that's all
part of the Fetzer tradition of total community involvement.

She a%{;fm SHalions

WKZ0 WKZO-TV KOLN-TV  KGIN-TV

Kalamazoo Kalamazoo Lincoln Grand Island

WJIFM WIKJF(FM) WWAM KMEG-TV
Grand Rapids Cadillac Cadillac Sioux City
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Dec. 7 radio bulletin : 7 government had established

A from Pearl Harbor told ) itk “'I‘T’ the Defense Communications
America it was no : ﬂ Board, headed by FCC Chair-

man James Lawrence Fly.

For most of 1941, voluntary
censorship was the order of
things. But with the formal
entry of the U.S. into the war,
controls came. In late 1941,
the Roosevelt administration
created the Office of Facts and
Figures (OFF). It was headed
by Archibald MacLeish,
librarian of Congress, who in
turn reported to New York
Mayor Fioreilo H. LaGuardia,
director of the Office of Civil
Defense.

longer a bystander to World
War II. It also told broad-
casters their concerns had ex-
panded beyond business and
governmental adversaries on

Nazi successes continued with conquests in the Balkans,
Yugoslavia and Greece. A confident Hitler sent troops
the domestic front. across the Russian border; they moved practically at will
The ““day of infamy” came in the first months of the campaign. In the U8, jitters
in the twilight of a year when grew. Extensive mock maneuvers were held to prepare for

the FCC issued its chain the war that finally came to America on Dec. 7.
monopoly report and ordered Quernight isolationism virtually disappeared—and with
a probe of newspaper holdings it disappeared the vocal noninterventionists on Capitol
in radio as well as multiple il ywho had charged the movies and radio with war-
ownership of stations. In addi- mongering. It seemed that America moved with
tion, broadcasters we;s feeling ssiirance only in sports: Eddie Arcarc rode Whirlaway
pressures from non-Washing- to a Triple Crown, and Ted Williams batted .406 for the

ton sources such as the Amer-
ican Society of Composers,
Authors and Publishers as
well as James Petrillo’s American Federation of Musicians.

It was this increased tempo of events in the electronics
media that had prompted the publisher of BROADCASTING to
shift from twice-monthly to weekly publication, effective with
the Jan. 13 issue.

And, 11 months later when the networks interrupted their
regular Sunday afternoon programing to report the surprise
Japanese bombings in Hawaii, the rest of the world realized
what broadcasters already knew: that radio existed at the
center and that information came first over the air.

President Raosevelt’s Dec. 9 address on all the networks
drew a then record radio audience. The Cooperative Analysis
of Broadcasting reported 83% of America’s radios were tuned
in. C.E. Hooper gave the speech a 79 Hooper rating. Among
other things, FDR called for truth in reporting news and he
touched on censorship and restraint—two key radio concerns
in that year.

Reminding radio of its responsibility, Roosevelt declared,
““To all newspapers and radio stations —all those who reach the
eyes and ears of the American people—I say this: You have a
most grave responsibility to the nation now and for the dura-
tion of this war. If you feel that our government is not disclos-
ing enough of the truth, you have every right to say so. But—
in the absence of all the facts, as revealed by official sources—
you have no right in the ethics of patriotism to deal out uncon-
firmed reports in such a way as to make people believe they are
gospel truth.”’

The mechanics for the proper flow of information had
already been set up by broadcasters in 1939, when they
adopted a voluntary war coverage standard. And, in 1940, the

Red Sox. And in BROADCASTING ...

OFF was to assure the dis-
semination of coherent infor-
mation about the war, but
some broadcasters and newsmen were worried that OFF might
attempt to censor. LaGuardia stoutly denied this: ““OFF is not
a propaganda agency. The OFF is a sort of reservoir with a
purification process. It’s not a news-sheet, hand-out agency.
The people are entitled to the facts, and they're going to get
them.”

The White House did turn to wartime censorship in Decem-
ber and named Byron Price, executive news editor of the As-
sociated Press, as director of the effort. He selected J. Harold
Ryan as assistant director of censorship, responsible for broad-
casting. Ryan was executive vice president of Fort Industry
Co. (now Storer Broadcasting) and later was to serve as Na-
tional Association of Broadcasters president.

In one of its security moves, the U.S. Weather Bureau ban-
ned broadcasts of weather reports, information that was
assumed could help the enemy.

Certain censorship suggestions were interpreted to discrimi-
nate against radio to the advantage of the printed press and
revived thoughts of the press-radie war of the 30°s. In **Con-
cerning War, Radio and Hitting Below the Belt,’ a Dec. 29
editorial, BROADCASTING wrote that the “‘indiscreet, oppor-
tunistic minority has seized upon war censorship as the vehi-
cle to sock radio.” Specifically, BROADCASTING objected to pro-
posals that news broadcasts be delayed for hours after newspa-
per publication, that news sponsorship be banned, and that
newspapers resort to self-regulation while radio censorship be
mandatory. BROADCASTING cautioned: ““War means revolu-
tionary changes. [t will affect newspapers, magazines and bill-
boards along with radio . . . Censorship was almost a cuss word
just a few weeks ago, today it is accepted as a necessity to help
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' CONGRATULATIONS FROM PRESIDENT

My dear Mr, Taishoff:

of this field of communication.

informed.

casting.

Mr. Sol Taishoff,
Editor,

BROADCASTING Magazine,
Washington, D. C,

THE WHITE HOUSE
WASHINGTON

My hearty congratulations on the steady progrsss
which enables you to mark the beginning of the tenth year
of Broadcasting Magazine by making this journal a weekly
instead of a semi-monthly publication.

This proposed change emphasiies the importance
that radio has atteined -in every phase of our nutional life.
The rapid growth in radio and in the technique of broad-
cagsting have been truly amazing during the past decade.

In all probability we are still in the infancy
New developments, such as
television, are certain to broaden radio's service.
radio has an increasing obligation to keep the public fully
A free radio is just as essential as a free press.
In sending my good wishes may I express the hopse that your
megaine will ever work to promote free, competitive broad-

Very sincerely yours,

/A MM

October 8, 1940

Horeover,

win the war.” )

A censorship move that did not involve
the war effort came in 1941 when the FCC
took its deepest plunge in its seven-year
history into program control. [t issued a
prohibition against editorializing by broad-
cast licensees, saying, ‘““The broadcaster
cannot be an advocate.’

The ruling came in a proceeding in
which the Mayflower Broadcasting Corp.
lost its competing bid for the frequency
then occupied by the Yankee Network'’s
WAAB Boston. The rival application had
been filed after wAAB had been attacked
for broadcasting editorials that aroused cri-
ticism. In issuing a restriction on the
whole broadcasting system as part of a
renewal that the licensee at bar would ob-
viously never appeal, the FCC was not
only clever but also successful. No other
broadcaster took the FCC to court either,
despite the Mayflower ruling’s
vulnerability to First Amendment attack.
The fact was, of course, that most broad-
casters didn’t care. They had never
editorialized anyway.

It was eight years later, in 1949, that the
FCC finally undid the Mayflower decision.
It issued a report on editorializing that

¢liminated the restriction on broadcaster
advocacy but imposed new conditions that
boiled down to the fairness doctrine.

Congress in 1941 was not immune to
the blue-pencil itch. Senator Burton K.
Wheeler (D-Mont.), chairman of the In-
terstate Commerce Committee, and pro-
minent isolationist before Pear! Harbor re-
quested that all national networks submit
copies of commentators’ scripts and lists
of sponsors 50 that Wheeler could in-
vestigate complaints about editorializing
and propagandizing by radio. Nothing ever
came of the request.

But, if radio was being questioned by
the Wheelers for alleged interventionism,
it was being praised by others for its war-
time readiness, responsibility and person-
nel. The networks, experienced by years
of reporting from battlefronts around the
world, made an accelerated journalistic
effort following Pearl Harbor. To an event
honoring Edward R. Murrow, Roosevelt
sent these congratulatory words: **Ed
Murrow has lived in the war since its
beginning . . . he has reported the news day
by day and, at the same time, has kept
faith with the truth-loving peoples of the
world by telling the truth when he tells the
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news. | doubt whether in all history there
has been a time when truth in news—
when comprehensive and objective news
dispatches—have ever been more
needed”” In a yearend editorial, BROAD-
CASTING reflected the surge of patriotic fer-
vor that had risen from Pearl Harbor:
**Just as it {radio] sells merchandise, ser-
vice and defense bonds, radio can sell
patriotism, loyalty and victory.”’

While radio was going all-out to support
the war effort through news, information,
promotion and entertainment, the war
began to undermine technological
development in broadcasting by diverting
materials and personnel to military and
governmental needs and posts. The
Priorities Division of the Office of Produc-
tion Management (OPM), up to Septem-
ber of 1941, had classified radio in the
next-to-the-lowest bracket for basic
material distribution. A shortage of acetate
recording blanks developed, and the pro-
duction of home radio receivers declined.
Recording companies switched to the use
ol glass as a base for transcriptions. The
Radio Manufacturers Association
professed horror when William L. Batt,
deputy OPM chief, announced that
aluminum supplies for radio would be cut
off in 1942. But in 1941 radio set sales
reached 13,100,000, exceeding by two
million the sales of the previous vyear
Some broadcasters thought they would be
forced off the air for lack of replacement
parts, tubes and transmitters. Later OPM
accorded radio manufacturers an upgraded
priority rating, for the maintenance and
repair for commercial broadcasting.

Even so, parts were in short supply. At
RCA, for example, most production
facilities worked to near capacity just to fill
defense-related orders; other orders went
unfilled because of shortages or bans on
materials for non-defense projects.

It was full speed ahead for the war. *‘In
material things,”” BROADCASTING
reasoned, ‘‘radio is going to be affected.
... Shutting down of stations on the coasts
during imminent air attack or during
blackouts means commercial cancellations
and rebates. Release of time for war com-
muniques —for government informational
broadcasts and for morale purposes—also
may cut in on normal schedules.’ Com-
mercial broadcasting, even with an A1}
materials rating, had to make do and
sacrifice, as well as reshuffle schedules,
commercials, equipment and personnel.
Many experienced broadcast employes
accepted government or military jobs or
were called up for the services.

The first reported radio war casualty oc-
curred on Dec. 7 when Naval Ensign

"Thomas A. McClelland, who had been

chief engineer of KLZ(AM) Denver, was
killed in action during the Japanese attack
on Pearl Harbor.

Earlier in the year, some broadcasters
feared the first casualty of the FCC attack
on the radio networks would be the Amer-
ican system of broadcasting. In its full
chain-monopoly report in May, the FCC,
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in a ruling to be effective on Aug. 1, ban-
ned: option time, exclusive affiliations,
ownership of more than one station in a
market or operation of more than one net-
work by the same interests. MBS gave the
report its full support.

BROADCASTING, in an editorial entitled
‘*The Monopoly Report: Five Men
Against the Public,” feared that ** ... the
best and the freest radio system in the
world will begin rotting away. ... Speak-
ing for many licensees, BROADCASTING
concluded that the FCC report incarnated
the ‘‘blind rage of certain commissioners
against the major networks and their
directing heads,”” and manifested a classic
case of ‘‘divide-and-rule’ politics.

CBS President William S. Paley excori-
ated the chain-monopoly report, predict-
ing that ‘‘networks will become mere
catch-as-catch-can, fly-by-night sellers of
programs. Performance and stability will
have departed from the industry and in-
centive to public service will have been
removed. . .. Worst of all, the first paralyz-
ing blow will have been struck at freedom
of the air. ...”

Niles Trammell, NBC president, warned
that the FCC regulations ‘‘would
ultimately destroy the freedom of the air,”’
and declared that ‘‘The questions as to
whether NBC should or should not oper-

ate two network services ... are less im-
portant than the fundamental position
adopted by the majority of the FCC. This
appears to be that those who have
pioneered in broadcasting, who have cre-
ated the most efficient facilities, and have
developed a program structure considered
the best in the world, should be penalized

because of the superior services they have .

created. ...”

Commissioners Norman S. Case and
T.A.M. Craven who dissented to the FCC
report, agreed with broadcasters like Paley
and Trammell, fearing that ““the proposals
of the majority will result inevitably in im-
paired efficiency of the existing broadcast
organization of the country”” MBS, which
stood to benefit by any loosening of ties
between the other major networks and
their affiliates, issued ‘*Mutual’s White
Paper”’ that supported the FCC, arguing
that **it does not abolish network broad-
casting ... it does not do away with the
American system of broadcasting, unless
the American system has somehow
become identified with entrenched
monopoly. . .. It will not bring chaos into
the industry, unless we look upon com-
petition as chaos. ... It does not paralyze
freedom of the air but preserves it from
private domination by a few individuals.”

Other than by invective, the networks

reacted to the FCC rulings by petitioning
for relief. Nonetheless, the networks
began to comply with what BROADCASTING
called ‘“‘the punitive” monopoly report.
Since the report claimed there was conflict
inherent in network ownership of talent
agencies, CBS sold its Columbia Artists
Bureau in May to the Music Corp. of
America for $250,000, while NBC spun
off its NBC Artist Bureau to a new agency,
National Concerts and Artists. By Decem-
ber, NBC had effected the separation of its
Red and Blue Networks. Trammell re-
mained president of the Red. Mark Woods
became president and Edgar Kobak execu-
tive vice president of the Blue.

In what was seen as another FCC attack,
the commission renewed the controversy
over newspaper ownership of broadcast
stations. With 292 of the country’s 893
radio stations having newspaper affiliates
as of March, President Roosevelt ordered
a study of the newspaper issue, and the
FCC ordered public hearings.

Nearly 100 newspaper-owned stations
organized, named Mark Ethridge of wHAS
Louisville, Ky. (owned by the Courier
Journal there), as chairman and vowed to
fight governmental attempts to outlaw
newspaper ownership of stations. Presi-
dent Roosevelt later drafted Ethridge to
undertake a comprehensive survey of

Fly Blasts Nets, in Reply to Ethridge

'Asserts Trade Association
Is Dominated by

Networks

MINCING no words, FCC Chair-
man James Lawrence Fly leveled
a parting blast at the management
of the NAB, NBC and CBS, and
pledged his desire to help work out
the broadcasting industry’s prob-
lems of adjustment “constructively
and for the common good of all”
at a special press conference just
before he returned to Washington
Thursday noon from the St. Louis
convention,

Chairman Fly's statement to the
press, read carefully from a pre-
pared draft, climaxed the tense
situation arising when he was not
given opportunity to respond ex-
temporaneously immediately follow-
ing Mark Ethridge’s indictment of
the monopoly report and the FCC
majority at the Wednesday lunch-
eon meeting of the NAB convention
[see page 15].

Piscatorial Allusion

Chairman PFly repeatedly re-
ferred to the NAB as a “so-called
association” and charg_ed that the

radio industry was really managed
and controlled by a “combination”
which shaped both publie and polit-
ical opinion. Speaking of the *too
clever” management of the indus-
try's affairs by the combination, he
commented that the situation re-
minded him of “a dead mackerel
in the moonlight—it both shines
and it stinks”.

“I think there ig a serious ques-
tion as to whether the NAB exists
as an effective vehicle for the ex-
change of ideas and the formula-
tion and expression of member sta-
tions’ opinions”, he declared, setting
the tone for his later comment.

“Some weeks ago Neville Miller,
the NAB president, without meet-
ing with the members—and for that
matter, the directors of the so-
called association—but after con-
tact with the two big networks,
publicly announced the decision of
the ‘association’ as dead set against
the Government’s decision on net-
work broadcasting.

“That is the way the association
appeard $o fanction as a matter of
day-to-day eoperation in Washing-
ton and New York. Two men run
the show. A couple of others do
the chores—all, of course, of a

purely non-political nature. The
Evers-to-Tinker-to-Chance tech-
nique is generslly involved.

“Ag a matter of fact, the conven-
tion yesterday ringingly declared
the exertion of political influence in
regard to Commission decisions to
be a crime. All of us heartily
cheered that pronouncement. So
hereafter when the little fellow
with ragged pants comes in from
the hills and asks his Congressman
to help him get a little 100-watt
radio station, he is to be slapped
into the bastille. But Geod forbid
that anything be done to break up
the famous tripletoss combination,
with all its beneficent results.

Control of Opinion

“Then, too, the public should
never know that the combination
which controls the nation’s radie
coverage measureably controls pub-
lic and political opinion. The publi¢
must accept the basic premise that
this combination does not pack a
political wallop which is derived
from grants from the very Govern-
ment it seeks to manipulate and
control.

“Surely this group is respected

—Broadcasting, May 19
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Keep your eye on the man in the
middle. Pictured in BROADCASTING'S Jan.
1, 1941, issue was Elton H. Rule, now
the president and chief operating officer
of the American Brouadcasting Com-
panies Inc. With the onset of World War
II, Rule’s one-year assignment stretched
out to five years and 1] days, during
which he served successively as a platoon
leader; a battalion adjutant, a company
commander who took a machine gun
company into Kwajelein and Leyte in the
Philippines and, after battlefield promo-
tion to major on Ohkinawa, a battalion
commander in the city of Seoul, where he
helped receive the surrender of Japanese
forces in Korea. After discharge he
returned to Sacramento, but to KFBK(AM),
and later moved to Los Angeles and to a
position with ABC’s KABC-TV, from which
he began the upward career march that
led to his present pogition in 1972,

broadcasting, and Harold B. Hough of
wBaP Fort Worth {owned by the Siar
Telegram) became chairman of the news-
paper-radio group.

The issues in this round of FCC scrutiny
of newspaper ownership of radio stations
remained the same: freedom of opinion,
fair presentation of public issues, undue
control over public communication,
restriction on news and unfair competi-
tion. BROADCASTING said editorially: “If
ever an industry cringed in a virtual state
of terror, it is broadcasting today under the
lash of the FCC. We now behold radio’s
gestapo, begot by the FCC! It is after the
nation’s press via the radio route. ... min-
ions of the FCC’s investigation unit are
virtually swooping down upon broadcast

CALLED to active Army duty for a year starting in January, this trio
of staff members of KROY, Sacramento, Cal., are claimed to constitute
some sort of service record for the station. Members of the 184th Infantry
of the California National Guard, the three have been assigned to Camp
San Luis Obispo. They are (1 to r} John E. Ehrhart, KROY salesman;
Elton H. Rule, public relations and sales promotion manager, and Robert
B. Scott, salesman. As a going-away token the station presented each
of the three with a two-week vacation in December, along with a month’s
advance salary and assurance their positions would be waiting upon
their return. While in camp Mr. Rule will use a portable recording setup
to transcribe two quarter-hours weekly on KROY—man-on-street inter-
views with trainees from the Sacramento area, under sponsorship for

the year by Sears, Roebuck & Co.

stations, networks and press associations

. ransacking files, personal and other-
wise, to sift out the *dirt) >’

The probe brought out more anger than
evidence. ‘‘Newspaper Probe Turns Into a
Burlesque, Relics of a Past Era Are Drag-
ged In; FCC Exhibits Reek With Inac-
curacy,” BROADCASTING headlined in Sep-
tember. Unable to unearth any significant
differences between newspaper owned sta-
tions and non-newspaper owned stations,
the FCC adjourned the hearings in early
December until early January. Anger,
however, lingered on,

The reform-minded struck next in.

August. An FCC majority proposed to ban
multiple ownership of stations of the same
service in the same area {to be effective in

FLYING HIGH aboard a TWA
plane en route from New York
to Chicago recently, Raymond Gram
Swing hauled out his typewriter to
turn out one of his White Owl
Cigar and MBS news commen-
taries.

—Broadeasting, Jan. 13
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—Broadcasting, Jan. 1

six months), and set the arguments for
October. **Whittling Away,”’ BROADCAST-
ING labeled those tactics, saying: ‘‘A nick
at a time ... keep ‘em off balance, guess-
ing and in a dither ... never tell why:
That’s the strategy of the FCC’s blitz
against broadcasting—a campaign that
seems to be studiously calculated to
stultify, intimidate and ultimately im-
poverish the industry so that eventual
government ownership will be easy.’

There were some FCC rulings that
broadcasters endorsed. The agency
authorized the full commercial operation
of television to begin July 1, fixing stan-
dards at 525 lines, 30 frames and with FM
sound. And in another significant deci-
sion, the FCC extended the license term
for standard broadcast stations from one to
two years.

But those gains only partially placated
broadcasters railing against FCC power
tactics. One memorable confrontation
came at the National Association of Broad-
casters May convention in St. Louis. The
delegates voted to fight the monopoly
regulations and to seek congressional help.
FCC Chairman Fly, in attendance, angrily
denounced the association, the networks
and the industry. He said the NAB re-
minded him of ‘*‘a dead mackerel in the
moonlight—it both shines and stinks.”

The anti-FCC feeling also permeated
Congress. Senator Wallace White (R-Me.)
in August introduced a bill to revamp the
FCC and limit its power. Clarence E Lea
(D-Calif.) of the House Interstate Com-
merce Committee, announced in October
that he would conduct hearings beginning
in January 1942 on the powers and struc-
ture of the FCC. The year’s last bit of anti-
FCC sentiment surfaced in November in
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charges by Representative Martin Dies
{D-Tex.), chairman of the House Com-
mittee [nvestigating Un-American Ac-
tivities, that Communist influences ex-
isted within the FCC. Fly repudiated these
allegations and stated that the accused, Dr.
Goodwin Watson, a top official of the
Foreign Broadcast Monitoring Service,
had no record of pro-Communist activity.

Radio also was the target of 1941 legis-
lation that sought to impose a tax on
revenues from time sales. Charges that it
would be discriminatory against radio led
to the bill's collapse. BROADCASTING
editorialized in August: “‘If a vote were
taken today on whether broadcasters
regard their business as hexed, bewitched
or hoodooed, the ‘ayes’ would win by a
landslide. The House Ways and Means
Committee action in voting a super-in-
come tax upon broadcast advertising
revenue is the last straw. ... The very fact
that a committee of 25 legislators, strong
and true, could be taken in by the crew of
labor lobbyists who plumped for the dis-
criminatory tax against radio is stupefy-
ing.”

Broadcasting enjoyed another good bus-
iness year in 1941, with gross billings in
excess of $237,600,000 and net time sales
about $176,280,000. By the end of the
year, 30.3 million U.S. homes, over 80% of
all homes, had radios as did 9.5 million
autos. Television gained its pioneer spon-
sors under full commercial authorization,
at $120 per evening hour, when Bulova
Watch, Sun Oil, Lever Brothers and
Procter & Gamble signed for time on
wNBT(TY) New York. FM gained its first
network sponsor when the Socony-
Vacuum Qil Co. signed for newscasts on
the American Network serving New Eng-
land.

By December, 10,000 to 20,000 televi-
sion receivers were in use—half in New
York and the rest in Philadeliphia, Chicago
and Los Angeles. Although most televi-
sion shows consisted of studio-produced
discussions, game shows, musical pro-
grams and wrestling and boxing matches,
CBS's wcBw New York scored a jour-
nalistic beat by presenting a 90-minute
news documentary on Pearl Harbor just
hours after the attack.

The war touched FM too. Edwin

- Armstrong in March gave the Army free

use of his FM patents for purposes of
defense. Necessarily because of lack of
parts, priorities and dearth of engineers,
the war would slow the development of
television and FM, aithough how much so
was not yet suspected by the year’s end.
With several new FM stations dedicated,
and the start of commercial FM, BrROAD-
CASTING wrote in December, ““There isn’t
even any indication that FM development
has bogged down, despite defense,
priorities and other seeming dislocations
which inevitably accompany a war econo-
my ... FM receiving set production ...
has reached 1,500 per day. ... There are
about 100,000 sets in use. ... Radio hav-
ing proved its ability to sell goods, is doing
a respectable job of selling ‘staticless’
radio. ...

A great radio accomplishment in 1941
was the strengthening of Broadcast Music
Inc. to a position where it successfully
challenged the American Society of Com-
posers, Authors and Publishers’ music
monopoly. ASCAP contracts expired at

Industry _Takes Its Place in__Wér Program

Keeps the Cou;ltry
Informed; Some

Changes Pend

WAR TOOK on a new mean-
ing for radio last week as the
whole industry plunged head-
long into national emergency
operation and at once en-
trenched itself as the fourth
arm of defense.

Aas soon as first word was flashed
of Japan's surprise attack on Pearl
Harbor Dec. 7, radio swung into
action, throwing regular schedules
overboard to keep the whole nation
advised of minute-to-minute devel-
opments. By the end of the week,
with all networks and most stations
operating around the clock, news
schedules had been adjusted to least
disturb normal funections. But list-
ener interest reached record peaks
every hour of the day and night.

Plans All Ready

Harris & Ewing photo Tuesday night

fecting radio and the press. Out-
.going communications are being
censored, both by the Navy and
on international shertwave broad-
casts, through the Office of the Co-
ordinator of Information.

Steps are being taken toward
formation of a war information
bureau, which weuld have func-
tions which might be classified in
the censorship category, This work
in a measure now is being carried
on under J. Edgar Hoover, direc-
tor of the Federal Bureau of In-
vestigation, but a permanent head
later will be selected.

High Spots of Week

Any forecast of the future, as
it pertains to radie, at this writing
is practically futile. As the first
week of war ended, these develop-
ments stood out:

(1) There is no disposition
to disturb commercial broad-
cast operations, save where In-
terceptor Commands order
total blackouts beeause of im-
minent air attack or where
martial law may be invoked
because of contingency.

Following prearranged plans,
the Defense Communications
Board, headed by FCC Chairman
James Lawrence Fly, took over be-
fore the emergency was an hour
old, The fruits of more than a year
of planning promptly were realized,
and much confusion and unrest
which might have reached the hys-
teria stage was averted.

The brunt of operation in a war
economy was felt on the Pacific
Coast, from San Diego to Seattle
and as far east as Idaho, because

*To all newspapers and radio stations—all those who reach
the eyes and ears of the American people—I say this:
You have a most grave responsibility to the nation now and
for the duration of this war.
" If you feel that our Government is not disclosing enough
of the truth, you have every right to say so.
But—in the absence of all the facts, as revealed by official
sources—you have no right in the ethics of patriotism to deal
out unconfirmed reports in such a way as to make people believe
they are gospel truth.”—President Franklin D, Roosevelt, in an
address Dec. 9, 1941, one day following the Declaration of War.

(2) DCB is established as the
supreme radio command, sub-
ject to such orders as the
Army may give relative to
domestic broadeasting.

(3) Orders to siations in
each area will come from Inter-
ceptor Commands, through
FCC liaison, established in
some areas and later te be ex-
panded probably to cover all
key areas.

(4) Plans are being -cgnsid-

of possible air attack. All stations
were silenced, particularly after
dusk, in these areas, to prevent use
,of their carriers as “homing bea-
. cons”. Blackou i

Act. Chairman Fly promptly dis-
pelled fears of
pointing out

drastic action by
A s
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President Roosevelt, admonishing
radio and the press to avoid alarm
and to use caution and

ered to reduce to a

—Broadcasting, Dec. 15
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the end of 1940. There was virtually no
ASCAP music used on radio in January,
only BMI tunes and music in the public
domain. By the end of February, both
ASCAP and BMI, responding to the
government’s antitrust suit against them,
had worked out consent decrees with the
Justice Department. ASCAP was forced to
offer broadcasters both blanket and per-
piece licenses, but it still was not getting
any takers. In March, the government
found ASCAP guilty of antitrust viola-
tions and fined the organization $32,250,
but still no ASCAP music was played on
the air. Broadcasters rejoiced. BMI had put
competition into music licensing and, as
Broadcasting noted, “*Terms can't be dic-
tated anymore.”” But battles do end.

MBS broke the ASCAP standoff in May
by signing at 3% of gross receipts for four
years, then 3 1/2% until 1950. But the
contract needed the approval of MBS affili-
ates. NBC in August said it would pay
ASCAP 2 3/4% of net time sales, with its
stations paying 2 1/4%. By November the
stations approved the NBC and MBS con-
tracts. ASCAP music came back on the air
once again, but a beleaguered radio ap-
parently had won a major music war.

Another music war began to take shape

early in the year. James C. Petrillo, presi-
dent of the American Federation of Musi-
cians, in February made a ruling that was
aimed more at the American Guild of
Musical Artists than at radio. Petrillo or-
dered AFM members not to perform with
any instrumentalist that was not an AFM
member. As time went on, Petrillo was to
put different and greater pressures on
broadcasters that resulted in congressional
legislation in 1946 that curbed certain
union practices.

Other developments in 1941 included
CBS preparations for a Latin American
network of 39 longwave and 25 shortwave
stations in 18 countries; and completion of
arrangements for a 92-station Pan Ameri-
can Network to rebroadcast NBC programs
shortwaved from the U.S. In addition, the
Associated Press formed a special subsidi-
ary, Press Association Inc., to handle news
for radio. And the first annual George
Foster Peabody Radio Awards for “‘out-
standing meritorious public service’ in
1940 were given in March to CBS, wiLw
Cincinnati, wGAR Cleveland and KFRU
Columbia, Mo.

An award might also have been in
order for the U.S. and its North American
neighbors who successfuily handled the

biggest physical shake-up in radio: the im-
plementation of the Havana treaty on
March 29. Under it, more than 800 U.S.
radio stations switched frequencies to
]resolve international interference prob-
ems.

L ]
Stay Tuned

J—

. Who was the CBS commentator named
director of the Office of War Information?

2. Name two popular 1942 war-related songs.

3. What was the wartime problem that faced
sportscasters when a baseball game was
rained ou_t?

4. Who was the Georgia congressman
responsible for the resolution to investigate
the FCC, which subsequently passed?

5. What "Caesar” created a storm in
broadcasting?

The answers next week,
In “1 942'11

For the Recordy*

As compiled by BROADCASTING, Dec. 8
through Dec. 12 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ—Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—consiruction per-
mit. D—day. DA—directional antenna. Doc.— Dockel.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts. m—meters. MEOV—maximum expected
operation value. mhz—megaheriz. mod.—-modifica-

o

tion. N—night. PSA—presunrise service authority.
RCL—remote control location. $-A—Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—walts. *—noncommercial.

New Stations

FM applications

¥ Paradise, Calif.—John C. Butler seeks 92.7 mhz, 2.6
kw, HAAT: 320 ft. Address: PO. Box 8820 Universal
City, Calif. 91608. Estimated construction cost: $48,-
053; first quarter operating cost: $20,063. Format:

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations * CATV
Appraisers ¢ Financial Advisors

P.O. Box 4230
Washington, D.C. 20012
Tel: (202) 291-8700
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Adult. Principal: John C. Butler, newscaster at KII[S-
FM Los Angeles. He has no other broadcast interests.
Ann. Nov. 24.

¥ Leadville, Colo.—Radio Leadville Inc. seeks 93.5
mhz, 3 kw, HAAT: 481 ft. Address: 715 United Bank
Bidg., Pueblo, Colo. 81003. Estimated construction
cost: lease first year operating cost: $18,000; revenue:
$36,000. Format: adult contemporary. Principal: Erie
Damian Kelly, wife, Viana, Color Radic Ltd. and
others. Kelly is Pueblo, Colo., attorney. Viana is asso-
ciated with Pueblo convenience store chain. Color
Radio is licensee of KLRR(AM) Leadville which
Kelly's have combined 37% interest in. Filed Nov. 12

® Martinez, Ga.—CSR A Broadcasters Inc. seeks 94.3
mhz, 3 kw, HAAT: 305 {t. Address: 3632 Washingion
Rd., Martinez 30907. Estimated construction cost:
$109,200 first-quarter operating cost: $26,000;
revenue: $174,000. Format: adult contemporary. Prin-
cipals: George G. Beasley (85%) and Sam E. Floyd
(15%). Beasley is principal owner of WFMC(AM)-
WOKN(FM) Goldsboro; WFAI(AM) Fayettevilte;
WINC(AM)-WRCM (FM) Jacksonville, and
WWMO(FM) Reidsville, all North Carolina;
WGAC(AM) Augusta and WKBX (AM)-WSGF(FM)
Savannah, both Georgia; WMOO(AM)-WBLX(FM)
Mobile, Ala., and WDMT(FM) Cleveland. He is also
applicant to purchase WHVI(FM)} Evansville, Ind.
(BROADCASTING, Nov. 10). Floyd is 15% owner of
both WFA[ and WGAC, 7.5% owner of WMOO-
WBLX, and 25% owner of WASC(AM) Spartanburg,
S.C. Ann. Dec. 10.

& Paxton, lil.—Ford County Broadcasters Inc. seeks
104.9 mhz, 3 kw, HAAT: 300 ft. Address: Box 85
Plano, Iil. 60545. Estimated construction cost: $70,-
000, first-quarter operating cost: $30,000. Format:
MOR. Principals: Howard S. Dybedock and wife,
Charlene (25% jointly): Lawrence W. Nelson and wife,
Pamela (25% jointly); J. Collins Miller 1] and Mary E.
Burns (25% each}. Dybedock is general manager and
21% owner of WBYG{FM) Kankakee, [Il. Charlene is
employe of Kankakee Community College. Nelsons
own WSPY(FM) Plano; 24% of WCCQ%FM) Crest
Hill, both lllinois. Miller is general manager of WCCQ.



Burns is vice president WMCB(FM) Michigan City,
ind. Her husband, Thomas, owns WMCB. Miller has
no other broadcast interests. Ann. Dec. 10.

u Coffeyville, Kan.-—Midwest Broadcasting Co. seeks
92.1 mhz, 3 kw, HAAT: 300 ft. Address: 306 West 8th
St., Coffeyville 67337. Esiimated construction cost:
$101,000; first-quarter operating cost: $27,000;
revenue: $120,000. Format: country. Principals: R.M.
Seaton and family (80%) and Robert L. Praut (20%).
Seaton is Coffeyville-based newspaper publisher. He
owns 27.8% of KMAN{AM)-KMKF(FM} Manhattan,
Kan. 40% of KGGF(AM) Coffeyville and 30.4% of
KHAS(AM) Hastings, Neb. Pratt is vice president-
general manager of KGGE He has no other broadcast
interests. Ann. Dec. 10.

® Si. Ignace, Mich.—St. Ignace-Mackinaw Broadcast-
ing Co. seeks 94.3 mhz, 1 kw, HAAT: 162 [t. Address:
Rt. 2 Portage Rd. St. Ignace. Estimated construction
cost: none; first-year operating cost: $25,605. Format:
MOR. Principals: Robert G. Ladd (40%) and Ron
Butcher (60%). Ladd is 50% owner of WNRR(FM)
Bellevue, Ohio. Butcher is announcer at WRWR-FM
Port Clinton, Ohio. He has no other broadcast in-
terests. Ann. Nov. 28,

B Vandalia, Mo.—Roger C. Elliott seeks 100.1 mhz, 3
kw, HAAT: 300 fi. Address: 104 North Dixie Highway,
Momence, Ill. 60954. Estimated construction cost:
$143,000: first-quarter operating cost: $16,850;
revenue: $40,000. Format: popular. Principal: Elliott is
Momence, Ill., attorney with no other broadcast in-
terests. Ann. Dec. 10.

@8 Elko, Nev.—Elko Broadcasting Co. seeks 93.5 mhz,
3.5 kw, HAAT: 317 fi. Address: 1800 1daho St. Elko
89801. Estimated construction cost: 335,000, frst
quarter operating cost: $7,800; revenue: $18,000. For-
mat: contemporary. Principal: D. Ray Gardner, licensee
of KELK(AM) Elko and KWNA(AM) Winnemucca,
Nev. Ann. Dec. 5.

8 Alva, Okla.—Coleman Broadcasting Co. seeks
104.7 mhz, 100 kw, HAAT: 500 fi. Address: 207 La-
Fontenay Court, Louisville, Ky. 40223. Estimated con-
stuction cost: $94,000; first-quarter operating cost:
$30,000; revenue: $200,000. Format: Top-40. Principal:
Anne G. Coleman who is advertising-marketing direc-
tor at WAVE-TV Louisville. She has no other broad-
casting interests. Ann. Dec. 10.

® Fulton, Tex.—Richard H. Jones seeks 102.3 mhz, 3
kw, HAAT: 290 [t. Address: 733 Hiatt Ave.,
Wilmington, Ohio 45177. Estimated construction cost:
$20.800; first-quarter operating cost: $11,100; revenue:
$96,000. Format: contemporary. Principal: Jones is
president , general manager and 49% owner of WKFI-
AM-FM Wilmington, Ohio. Ann. Dec. 10.

TV applications

® San Juan, PR.—Comark Television Inc. seeks ch.
18; ERP: 4384 kw vis., 438.4 kwaur., HAAT: 1,1591t;
ant. height above ground: 665 ft. Address: PO. Box 267
Southwick, Mass. 01077. Estimated construction cost:
$1,216,157; first-year operatling cost: $183.750;
revenue: N/A. Legal counsel: Stein, Halpert & Miller,
Washington, D.C.; consulting engineer: John A.
Fergie. Principals: Richard E. Fiore, Sr, Westfield,

Mass.; David D. Smith, Baltimore, and LeRoy A.
Wallace, Sr., West Springfield, Mass. (all 33% each).
Fiore is president of Comark Communications, South-
wick, Mass., a transmission line systems corporation.
Smith is secretary-treasurer of Comark Communica-
tions, and Wallace is vice-president, also of Comark.
They are also applicants for UHF's in Portland, Me..
Daytona Beach, Fla.; Syracuse, N.Y., and New
Orleans. Smith is 4.8% owner of Commercial Radio In-
stitute, family held broadcast company which is
licensee of WFMM (FM) Baltimore, and is applicant
for new UHF's in Buffalo N.Y.: St. Petersburg, Fla.;
Columbus, Ohio. and indianapolis. Filed Nov. 12.

8 Knoxville, Tenn. —Knoxville Family Television Inc.
seeks ch. 43; ERP: 646 kw vis., 129 kw aur., HAAT:
1154 f1.; ant. height above ground: 1074 ft. Address:
7401 Kingston Pike, Knoxville 37919. Estimated con-
struction cost: $129,000 first-quarter operating cost:
$180,000. Legal counsel: Robert S. Stone, Knoxville;
consulting engineer: Scott Baxter, Brentwood. Tenn.
Principals: James A. Haslam [1I, Doctor R. Crants and
Martha D. Kent (one-third each}. Haslam is president
and 3% owner of motor [ubricant and fuel distributing
company in Knoxville. Crants is Nashville investment
counselor. Kent is 50% owner of Chattanooga business
furniture company. Crants has interests in applicants
for new UHF's in Murfreesboro, Tenn., Springfield,
Mo.; Daytona Beach, Fla., and Richardson, Tex. Kent
has interests in applicants for new FM's in Belpre,
Ohio; Lakeland, Fla., and Birmingham, Ala. Haslam
has no other broadcast interests. Ann. Nov. 26.

AM actions

® Lexington, Ala.—Wright, Wright & Sanders
granted CP for new AM station on 620 khz with 500 w-
D; conditions (BP-791228BB}. Action Dec. 4.

® Smyrna, Tenn.—Smyrna Broadcasting Corp.
granted 710 khz, 250 w-D. Address: PO. Box 128
Smyma, Tenn. 37167, Estimated construction cost
$28.800. first year operating- cost $55,000; revenue
$100,000. Format: MOR. Principals: Robert T. Sticht
and Jack W Bursack (33.3%) and Knox Ridley and J.
Sam Ridley (16.7%). Sticht is president of Smyrna.
Sticht owns Nashville studio. Ridleys are brothers and
partners in auto dealership. There are no other broad-
cast interests. Action Nov. 26.

B Bountiful, Ujah—~General Broadcasting Inc.
granted 680 khz, 1 kw-D. Address: 1171 South West
Temple. Estimated construction costs $44,951; first
year operating cost $41,455; revenue 872,200, Format:
good music. Principals: David R. Williams (55%), and
wife Deanna (45%). David owns Industrial Com-
munications, manufacturer of mobile telephone and
one-way paging units in Veral and Salt Lake City, both
Utah. He is also owner of General Telephone in Salt
Lake City. Deanna is accountant. There are no other
broadcast interests. Action Nov. 26.

FM actions

® Thatcher, Ariz.—Payne Broadcasting inc. granted
99.1 mhz, 100 kw, HAAT: 2383 ft. Address: 1| Wards
Canyon, Box 1118, Clifion, Ariz. 85533. Estimated
construction cost: $69,370: first-quarter operating cost
$12,000; revenue $15.000 {year). Format: MOR. Prin-
cipals: John W, Charles E. and Ronald K. Payne

Summary of broadcasting

FCC tabulations as of Oct. 31, 1980

CPs CP's
On air on Total not Tota/
Licensed 8§TA° air on air on air authorized™*

CommerCial AM 4,567 3 2 4572 118 4,690
Commercial FM 3.262 2 1 3.265 141 3.406
Educational FM 1.082 - 2 1.084 74 1.158
Total Radio 8911 5 5 8921 33 9.254
Commercial TV

VHF 517 1 0 518 9 527

UHF 231
Educational TV - - 231 S0 321

VHF

UHF 100 1 4 105 7 112
Tolal TV 155 2 5 162 15 177
FM Translalors 1.003 4 9 1016 121 1137
TV Translators 339 - o 339 184 523

UHF

VHF 2567 = = 2.567 258 2826

“Special temporary authorization

*“Includes ott-air licanses

Broadcasting Dec 22 1980
103

(brothers). Action Nov. 26.

B Grand Junction, Colo.—Columbus Evangelical
Free Church. Granted CP for new educational FM sta-
tion on 90.3 mhz, ERP 2.0 kw (H&V), antenna height
—44) fi, (H&V) (BPED-791219AE). Action Dec. 3.

® *Eastport, Me.—Shead Memorial High School
granted 91.7 mhz, .01 kw. PO. address: McKinley
Street, Eastport 04631. Estimated construction cost
$570.000; first-year operating cost $175,000; revenue
not given. Format: informational variety: Principal: ap-
plicant is public high school. Action Dec. 4.

8 Manchester, N.H.—Saint Anselm’s College granted
CP for new educational FM station on 90.7 mhz, ERP
290 W (H&V); antenna height 23 ft. (H&V); condi-
tions (BPED-791226CP). Action Nov. 26.

Licenses
AM

KAPZ(AM) Bald Knob, Ark.
KBOT(AM) Cabot, Ark.
WCSP(AM) Crystal Springs, Miss.
WPRL(AM) Pearl, Miss.
WAXO(AM) Lewisburg, Tenn.
M

KXVR{FM) Mountain Pass, Calif.
*KSRH(FM) San Rafael, Calif.
*KCLB(FM) Santa Rosa, Calif,
*KRTM(FM} Temecula, Calif.
KRXV(FM} Yermo, Calif.
KVVOI(FM) victorville, Calif.
WLMT(FM) Wilmington, L.

T s 8 @ u S

Ownership Changes

Applications
® WLRQ(AM) Whitehall, Mich. {AM: 1490 khz,

24-HR.
PROFESSIONAL

SERVICE FOR
COLLINS &
CONTINENTAL
AM & FM
TRANSMITTERS

Continental Electronics offers
parts and engineering service
for all Coliins AM &
transmitters.

Whenever you want pars or
service for your Collins or
Continental equipment, phone
our service numbers day or night,

(214) 327-4532 parts
(214) 327-4533 service

Continental Electronica Mig. Co.

Box 270678; Dalias, Texas 75227

Phone (214) 381-7181

1 kW thru 50 kW AM & FM transmitters and
related equipment.

Continental
Electnonica /

“A New Strength In Radio Broadcasting Equipment”




kw-D, 250 w-N)—Seeks assignment of license from
White River Communications Inc. to Pyramid Broad-
casting Inc. for $130,000. Seller: Ralph Trieger who has
no other broadcast interests. Buyer: R. LaVance Car-
son (100%). He is vice president and operations man-
ager of Motorola Communications & Electronics Inc.,
Schaumburg, Ill. He has no other broadcast interests.
Ann. Dec. 10.

Actions

B WLCL-FM Lowell, Ind. (FM: 107.1 mhz, 3 kw) —
Granted assignment of license from William J. Dunn
to White Advertising Metro Inc. for $250.000. Seller:
Dunn has no other broadcast interests. Buyer: Dean V.
White and family (100%). He runs family held cor-
poration which is involved primarily in outdoor adver-
tising but also has interests in charter airplane services,
health clubs, restaurants, screen printing, building
supplies, sewage service, real estate and condominium
development. They have no other broadcast interests.
Action Dec. 3.

8 KLYN-FM Lynden, Wash. (FM: 106.5 mhz, 100
kw) —Granted transfer of control of KLYN-FM Inc.
from Sidney Baron and farily (100% before; none
after) to Christa Ministries (none before: 100% after).
Consideration: $800,000. Principals: Baron has no
other broadcast interests. Buyer: Nonprofit religious
corporation based in Seattle. It owns KGDN(AM)-
KBIQ(FM) Edmonds, Wash., and WSYX(FM) Lon-
don, Ohio. Edward McMillan is chairman. Action Dec.
3.

Facilities Changes

FM applications

= KBOS(FM) Tulare, Calif. —Seeks CP to change TL:
Stokes Mtn., NE of Tulare, increase ERP: 7.07 kw,
decrease HAAT: 1279 ft. and make changes in ant. sys.
Ann. Dec. 10.

® WVOF(FM) Fairfield, Conn.—Seeks CP to in-
crease ERP: 100 w; HAAT: 49 M. and change type
trans. Ann. Dec. 10.

& WGCS{FM) Goshen, Ind.—Seeks CP to change
ERP: 7.4 kw; HAAT: 58.5 fi. Ann. Dec. 10.

® WHAB{(FM) Acton, Mass.—Seeks CP to change
freq.: 88.7 mhz.; increase ERP: 0.0266 kw. HAAT: plus
66 [t. and make changes in ant. sys. Ann. Dec. 10.

8 WBPV(FM) Charlton, Mass.—Seeks CP to in-
crease ERP: 0.100 kw; HAAT: 390 it. change trans.
and make changes in ant. sys. Ann. Dec. 10.

# WNRC(FM) Dudley, Mass.—Seeks CP to change
freq.: 95.1 mhz; change ERP: 0.0147 kw (H); HAAT:
125 fi. (H) Ann. Dec. 10.

® WHSR-FM Winchester, Mass.—Seeks CP to
change freq.: 89.9 mhz.; change TL: Parkhurst School
off High St., Winchester; increase ERP: 0.018 kw
HAAT(:) 193 ft. and make changes in ant. sys. Ann.
Dec. 10.

8 WUMF-FM Farmingion, Me.—Seeks CP to change
freq.: 92.3 mhz.. chiange ERP: .0133 kw; HAAT: minus
191 feet. Ann. Dec. 10.

8 WUFK(FM) Fort Kent, Me.—Seeks CP to change
freq.: 92.1 mhz.; change ERP: 01385 kw; HAAT:
minus 317 ft. Ann. Dec. 10.

8 WRIR(FM) Lewiston, Me.—Seeks mod. of CP 1o
change ERP: 0.119 kw; HAAT: 18 ft. and make
changes in ant. sys. Ann. Dec. 10.

# WUPI(FM) Presque [sle, Me. — Seeks CP to change
freq.: 92.1 mhz.; change ERP: 0168 kw; HAAT: minus
38.5 1. Ann. Dec. 10.

# WDSC-FM Dillon, S.C.—Seeks CP to increase
ERP: 100 kw HAAT: 553.2 fi. install new ant., trans.
and trans. line. Ann. Dec. 10.

# WVWC(FM) Buckhannon, W.Va.—Seeks CP 1o
change freq.: 92.1 mhz.; change ERP: .0135 kw;
HAAT: minus 68 ft. Ann. Dec. 10.

AM actions
8 KGE1(AM)} Redwood, Calif.—Granted CP to

replace ant. for International Broadcast station
(BPIB-800903MF). Action Dec. 8.

8 KGOE(AM) Thousand Qaks, Calif.—Granted
mod. of CP to reduce nighttime power to 250 w
(BMP-800919AP}. Action Nov. 25.

m KFIV(AM) Kissimmee, Fla.—Granted CP 1o
change TL to 1.3 miles W. SW of Junction of State
Highway 520 and Bogg Creek approximately 5.5 miles
NE of Kissimmee: increase daytime power to 10 kw;

install DA-2 (BP-21,246). Action Nov. 2.

8 WDAE(AM) Tampa, Fla.—Granted CP to change
daytime operation from dicectional to non-directional
(BP-791017AQ). Action Dec. 4.

8 WRNG(AM) North Atlanta, Ga. —Granted CP to
increase daytime power to 50 kw: install DA-2. install
trans. and make changes in ant. sys. (BP-800107AT).
Action Nov. 25.

® WWKR(AM) Dearborn, Mich.~Granted CP 1o
change MEOV’'s for nighttime directional pattern
(BP-790703AH). Action Nov. 25.

® KROI(AM) Sparks, Nev.—Granted CP to change
TL to 4.75 miles E. of Sparks; change hours of opera-
tion to unlimited by (BP-791221 AE). Action Nov. 26.

8 KWEL(AM) Midland, Tex.—Granted CP 1o in-
crease power to 2.5 kw; install new trans. (BP-21,014).
Action Nov. 26.

FM actions

8 KULL(FM) Scott City, Kan.—Granted CP to make
changes in ant. sys.; change type trans. and ant,;
decrease ant. height 350 fi., and change TPO.
(BP8010SAK). Action Nov. 20.

8 KORK-FM Las Vegas—Granted CP to increase
ERP 50 kw; ant. height 1,950 ft.; change TL to Black
Mountain radio facility approximately 15 miles SE of
Las Vegas; make changes in ant. sys.
(BPH-800208AC). Action Nov. 26.

8 *WDCC-FM Sanford, N.C.—Granted CP to change
frequency to 90.5 mhz,; ERP 3.0 kw; ant. height 148 ft.
(BPED-791226CE). Action Nov. 26.

@8 "WMCO(FM) New Concord, Ohio—Granted CP 1o
increase ERP 1.30 kw; ant. height 84 ft.; and make
ghanges in ant. sys. (BPED-791105AL). Action Dec.

8 *WAMP-FM Toledo, Ohio—Granted CP to increase
ERP 107 w; ant. height 125 ft. (BPED-791226AY). Ac-
tion Nov. 26.

@ *KHIB(FM) Durant, Okla.—Granted CP to in-
crease ERP .32 kw; ant. height 135 ft.; make minor
ghanges in ant. sys. (BPED-791226BA). Action Dec.

@ *KBVR(FM) Corvallis, Ore.—Granted CP to
change frequency to 88.7 mhz, ERP 340 w; ant. height
minus 80.6 ft.; and make changes in ant. sys.
(BPED-791210AC). Action Nov. 26.

8 *KPLN-FM Plains, Tex.—Granted CP to change
frequency to 90.3 mhz,: increase ERP 220 w (H): ant.
height 135 ft. (H); make changes in ant. sys.
(BPED-790713AC). Action Dec. 9.

8 *KWCR-FM Ogden, Utah—Granted CP to increase
ERP .130 kw; ant. height minus 470 ft.; make changes
in ant. sys. (BPED-791203AY). Action Dec. 3.

In Contest

Procedural rulings

# Delano, Calif. (Hosea Wilson, et al.) FM Proceed-
Ing: (BC Doc. 80-154-56) ALJ Byron E. Harrison
granted joint motion for approval of settlement agree-
ment, dismissed McGavren Communications Inc's
and KWSO Incs applications with prejudice, granted
Hosea Wilson's application, approved reimbursements
to parties by Wilson and terminated proceeding. Ac-
tion Nov. 25.

8 King City, Calif. (Ralin Broadcasting Corp. and
Radio Del Ray Inc.) FM Proceeding: {(BC Doc.
80-469-70) ALJ Joseph Chachkin cancelled hearing
conference set for Dec. 10 in light of joint request for
approval of settlement agreement. Action Dec. 3.

8 Los Angeles (John W. Munson J&.) Revocation
Proceeding: ) PR Doc. 80-737-38) ALJ Lenore Ehrig
designated hersell as presiding judge and scheduled
prehearing conference and conference for Jan. 15 at 10
a.m. in Los Angeles or vicinity. Action Nov. 28.

# Baltimore (Buford Television of Maryland Inc. and
Jesus Lives Inc.) TV Proceeding: (BC Doc.
80-289-290) ALJ Edward Kuhlman granted request by
applicants for approval of settlement agreement, ap-
proved reimbursement of $31,935.61 to Buford for
legitimate expenses incurred, granted application of
Jesus Lives for new TV station to operate on ch. 24 in
Baltimore, dismissed Buford's application and termi-
nated proceeding. Action Dec. 5.

B New York (City of New York, Municipal Broadcast-
ing System [WYNC-TV] and True Witness Ministries
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Inc.) TV Proceeding: (BC Doc. 80-720-20) ALJ

Lenore Ehrig designated ALJ Thomas B. Fitzpatrick as

presiding judge and scheduled prehearing conference

for Jan. 29 at 9 a.m. in Washington and hearing for

r!:;larcl;g? at 10 a.m. in New York City or vicinity. Action
ov. 28.

® Tulsa, Okla. (KOTV Inc. and Scripps-Howard
Broadcasting Co.) TV Proceeding: (BC Doc.
79-254-55) ALJ Joseph Chachkin granted request by
KOTV and ordered that official notice be taken of
notice of proposed rulemaking and Broadcast Bureau's
**‘Report and Recommendations in Low Power Televi-
;i;)n Inquiry™ and ordered record closed. Action Nov.

® Ashland City, Tenn. (Lester Vihon and Cheatham
Broadcasting Corp.) AM Proceeding: (BC Doc.
80-259-60) ALJ granted petition by Cheatham for
leave to amend, granted motion by Cheatham for par-
tial summarcy decision, granted motion by Cheatham
for immediate grant of applications, denied as moot
motion by Broadcast Bureau to dismiss, granted joint
request by applicants for approval of settlernent agree-
ment, authorized reimbursement to Vihon for $13,000
by Cheatham, granted Cheatham's application, dis-
missed Vihon's application and terminated proceeding.
Action Dec. 5.

Allocations

Actions

® Sacramento, Calif.—Broadcast Bureau, in response
o petition by Shamrock Broadcasting Co., proposed
substituting UHF Television ch. 29 for ch. 15, al Sacra-
mento, comments due Feb. 2, replies Feb. 23 (BC
Docket No. 80-758). Action Dec. 3.

® East Saint Louis, Ill.—Broadcast Bureau, in
response to petition by International Black Baptist Bi-
ble College, proposed assigning UHF Television ch. 46
to East Saint Louis as its first television assignment,
comments due Feb. 2, replies Feb. 23 (BC Docket No.
80-658). Action Dec. 3.

® Middleton, Mass.— Broadcast Bureau, in response
to petition by MFP, proposed assigning UHF Televi-
sion ch. 62 to Middleton as its first television assign-
ment, comments due Jan. 30, replies Feb. 19 (BC
Docket No. 80-754). Action Dec. 1.

Satellites

# Based on FCC tabulations announced Sept. 2 there
are 4,364 licensed earth siations. Approximately 3,800
are receive-only with remainder being transmit-
receive. Receive-only earth stations are not required to
be licensed with FCC (BROADCASTING, Oct. 22,
1979). FCC estimates that ration of unlicensed to
licensed receive-only stations is approximately 3 to 1.

Applications

@ Charleston, W, Va.— Asbury and James TV Cable
Service Corp. (5.0m; S-A; E2765).

# Pharr, Tex.—Valley Cable TV (10m: Andrea:
E2766}.

# Warren, Mich. —Satellite Business Systems (5.5m;
Nippon; E2767).
® Los Angeles—Satellite Business Systems (5.5m;
Hughes; E2768).

B Dayton, Ohio—Satellite Business Systems (5.5m;
Nippon: E2769).

@ Hutchinson, Minn. —Mickelson Media [nc. (5.6m;
Gardiner, E2770). -
® Piusfield, Me.—Better Cable TV (6.0m; Hughes;
E2771).

® Lake Arrowhead, Calil.—Warner Amex Cable
Communications (5m; S-A; E2642).

8 Hazelhurst, Miss.—Lamarr Cablesysiems (5m; S-
A; E2740).

® Wooster, Ohio—Massillon Cable TV (5m; S-A;
E2760).

8 W Hemfield Twnshp., Pa.—H.O. Ostertag Cable
Television (4.6m; S-A: E2761).

B Stanley, Va.—Commonwealth Cablevision (4.6m;
S-A; E2762).

#® Toms Brook, Va.—Commonwealth Cablevision
(4.6m; S-A; E2763).



8 Bainbridge Island. Wash.—Bainbsidge TV Cable
{5m; S-A; E2764).

8 Waterville, Me.—Better Cable TV (6m; Hughes:
E2772).

Actions

® St Albans, Vi.—St
(E2379).

8 Salida. Colo.—Community Communications Co.
(E2630).

8 Tooele, Utah—Community Cable of Utah (E2631).
8 Safford, N.Y.—Genesee County Video (E2632).

® Winnsboro, 5.C.—Winnesboro Cablevision Inc.
{E2633).

® Taloga, Okla. —Taloga Cable TV Inc. (E2634).

® Nacogdoches, Tex.—Texas Community Antennas
(E2635).

8 Lindale, Tex.—Texas Community Aniennas
(E2637).

® Athens, Tex.—Texas Community Antennas
(E2638).

8 West Hartford, Conn.— Viacom Broadcasting Inc.
(E2640).

8 Eldred. Pa.—Warner Amex Cable Communications
(E2641).

® Lake Arrowhead, Calif. —Warner Amex Cable
Communications {E2642).

® Gaastra, Mich.—Caspian Community TV Corp.
(E2644}.

8 Zephyrhills, Fla.— Acton CATV (E2645).

® Mentor, Ohio—Continental Cablevision of Ohio
(E2646}.

8 Clinton, Miss.— American Communications Corp.
(WL84).

Albans Cablevision Inc.

Cable

® The following cable service registrations have been
filed:

® Charles TV Cable for Miflin and Salladasburg, both
Pennsylvania (PA1918.9) new system.

® St. Croix Cable TV for $t. Croix, V.1 (VI0002) new
system.

8 Bluefield Cablesystems Corp. for Kimball, W Va.
(WV0663) new system.

8 Cablevision of Qklahoma for Sulphur, Okla.
(OK0208) new system.

8 Blue Ridge Cable TV for Eaton, Pa. (PA1920) new
system.

8 Sputhern Television Systems for Ranger, Eastland,

Cisco and Olden, all Texas (TX0705.2,3.4) new
system.

8 Community TV of Utah for Park. Utah (UT0060)
new system.

® (Genesee County Video for Leroy, Caledonia,
Stafford and Attica, all New York (NY0888,9,50.1,2)
new system.

® Columbus TV Cable Corp. for Steens, Miss.
{MS0161) new system.
8 Cainsville Cablevision for Cainsville, Mo.
(M0O0237) new system.

® National Cablecasting Service for West Branch, Pin-
conning. Standish, Roscommon and Denton, ali
Michigan {(MI0458, 60, 59, 306, 7) new system.

8 Buckeye Cablevision for Perrysburg, Ohio
(OH0260,96) new system.

8 Pendieton Community TV Systems for Mission,
Ore. {OR0236) new system.

8 Qrange Cablevision for Windermere, Fla. (FL0193)
new system.

® Jellico Cablevision for jelfico, Tenn. (TNGG93) new
system.

® Delhi Newchannels for Delhi, N.Y. (NY0119,21)
add signal.

® Cabievision of Oklahoma for Davis, Okla.
(0OK0207) new system.

® Saltville Cablesystems for Washington, Va.

(VAD215) add signal.

® Fort Hiil Cable TV for Walhalia and Clemson, both
South Carolina (SC0088,7) add signal.

8 Monterey Peninsula Cable for Monterey and
Salinas, both California (CAQ175,621) add signal.

® American Associates for Dade, Fla. {FL0375) add
signal.

8 Warner of Sedona for Sedona, Ariz. (AZ0108) new
system.

® Texas Cablevision for Ballinger, Tex. (TX0683) new
system.

8 Court Cabievision for Washington Court House,
Ohio (OH0822) new system.

8 Pendleton Community TV Systems for Reith, Ore.
{OR0235) new system.

® Cablecom General for Webb City, Mo. (MO0040)
add signal.

8 Cablecom General For Clarksdale and Lyon, both
Mississippi (MS0010.92) add signal.

® Storer Communications of lllinois for Minink,

th:nona and Toluca, all Illinois (ILO157, 6, 8) add sig-
nal.

8 Complexicable of Brook Park for Brook Park. Ohio
(OHO0823) new system.

® Continental Cablevision for Holland. Mich.
(MI10214) add signal.

8 Teleprompter of Dubuque for Dubuque and Asb-
ury, both lowa ([A0053,5) add signal.

8 Peekskill Cablesystems for Buchanan,
(NY0281) add signal.

® Gainesville Cablevision for Oakwood. Ga.
(GA0296) new system.

® Gainesville Cablevision for Flowery Branch, Ga.
(GA0297) new system.

8 Farmerville Cable TV for Farmerville, La.
(LAD197) new system.

8 Needville Cable TV for Needville, Tex. (TX0701)
new system.

® Degner Electronics CATYV for Wonewoc and
Lavalle, both Wisconsin (Wi0022,136) new system.
® Phoenix Cable Communications for Trinidad,

Mabank, Kerens, Star Harbor and Kemp, all Texas
(TX0694,5,6,7.8) new system.

® Peekskill Cablesystems for Peekskill and Cortlandt,
both New York (NY0284,771) add signal.

® Phoenix Cable Communications for Eustace,
Malakoff, Payne Springs. Keystone Heights, Seven
Points and Tool City, all Texas
(TX0689,90,1,504,692,3) new system.

®8 Rutherford County Cable TV for La Vergne, Tenn.
(TNO180} new System.

® [pswich Cable TV for lpswich, S.D. (SD00S1) new
system.

® Cablevision of Grand Prairie for Dewitt and Eng-
land, both Arkansas (AR0204,50) new system.

® Phoenix Cable Communications for Gun Barrell
City and Caney City, both Texas (TX0687,8) new
system.

® Teleprompter of Dubuque for East Dubuque and Jo
Daviess. both lllinois (IL0004,221) add signal.

® Broward Cable TV for Lauderdale Lakes, Davie,
Dania, Cooper City and Broward, all Florida
(FL0228,303.279,499,57) add signal.

# New Trier Cable TV lor Wilmette, 1Il. (IL0423) new
system.

® Rutherford County Cable for Smyma, Tenn.
(TN0179) new system.

® Buckeye Cablevision for Rossford, Ohio (OH0417)
add signal.

® Galax Cablesystems for Galax, Va. (VA0245) new
system.

N.Y.

® Buckeye Cablevision for Washington, Oregon,
Monclova, Springfield, Sylvania, Toledo and Ottawa
Hills, all Ohio {OHO0540, 39, 418, 380, 40, 019, 298)
add signal.

8 Princeton Cable TV for Tiskilwa, [ll. (JL0422) new
system.

® Lower Buck Cablevision for Hulmeville and
Langhorne Manor, both Pennsylvania (PA1915, 6, 7)
new system.

® Monmouth Cablevision Associates for Interlaken,
N.J. {NJ0456) new system.
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8 Princeville Communications for Princeville, Hawaii
(H10042) add signal.

® Monterey Peninsula TV lor Del Ray Qaks, Marina,
Asilomar Beach. Pacific Grove, Seaside, Carmel by
Sea, Del Monte Forest, Monterey, Carmel Valley and
Salinas, all California (CA0029, 33, 5, 6, 42,172, 3, 4,
276, 039) add signal.

8 Fort Hill Cable TV for Seneca, S.C. (SC0089) add
signal.

8 Rutherford Cable TV for Forrest City, Spindale and
Rutherfordton, all North Carolina {(NC0142,3,1} add
signal.

8 [JA-Columbia Cablevision for China Grove. Tex.
{TX0699) new system.

8 {eesburg Cablevision for Lake, Fruitland Park and
Leesbure. all Florida (FL0239,64,5) add signal.

® Cablecom General for Beloit, Kan. (KS0011) add
signal.

& Cablecom General for Roswell, N.M. {(NM0007)
add signal.

® Cablecom General for Joplin, Mo. (MO0038) add
signai.

8 Degner Electronics CATV for Union Center, Wis.
(W10236) new system.

¥ County Cable TV for Elgin. Tex. (TX0700) new
system.

8 Columbus TV Cable Corp. for Rural Hills, Miss.
(MS0162).

® Shelbyville Cable TV for Shelbyville, 111, (IL0263)
add signal.

Other

® Common Carrier Bureau granted request by RCA
Global Communications Inc., and United Church of
Christ Office of Communications and extended to Jan.
12 time 10 file comments in matter of changes in cor-
porate structure and operations of Communications
Satellite Corporation, replies are due Feb. 9 (CC
Docket No. 80-634). Action Dec. 8.

Call Letters
Applications
Caft Sought by
New AM
KDJS Kand: Broadcasting Inc. Willmar, Minn.
Naw TV
“WSFP-TV Board ol Regents of Fiorida, University of
South Flonda, Ft. Myers. Fla.
Existing AM's
KLOQ KMCE Marced, Calif.
WMYL WIZR Johnstown N.Y
. Existing FM
KEZT KLFM Ames. lowa.
Grants
Calt Assigned to
Naw AM's
WRID Ridge Communications Inc.. Homer Cily. Pa.
wADJ NorLine Broadcaslers InC.. Somersel, Pa.
New FM's
WSCL Slerhing Broadcasting Corp. Augusla. Me.
WGTF Home Service Broadcasting Corp.
Nantucket, Mass.
‘KHCS-FM Ixoye Produchions InC. Round Rock, Tex.
New TV
WKNA ’§0ulhem Broadcasiing Corp., Melbourne,
la.
Existing AM's
WMZK W.JLB Delroit
KKAM KSAX Lubbock, Tex.
KFWY KDFL Sumnet. Wash.
Existing FM's
WLS-FM WRCK Chicago
wJLB WMZK Detroit



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO
HELP WANTED MANAGEMENT

Seeking highly qualltied sales manager to lead
surging California suburban daytimer to unprece-
dented billings heights. If you got it and can prove it,
you're on your way to fat five figures. Box M-163.

Are you the top biller in a small or medium market
station? Are you ready for a management oppor-
tunity? GMISM position open at successful central
Minnescta station, excellent growth potential. In-
dividuals billing in excess of $10,000 per month will
be given first consideration. Box P-4.

General Sales Manager needed for central Ken-
tucky AMIFM facility. We are looking for a creative, self
motivated person with leadership qualities. Market is
ripe and ready for right person. Car, salary and com-
mission. Send resume, salary history, and references to
Box P-103.

General Manager for Southern New Hampshire
small market radio station (5000 watts) and weekly
newspaper {(circulation 50,000). Send resume to
Earley and Earley, 9 East Pearl Street, Nashua, NH
03060. No phone calls.

Handsome paylng sales manager's job for you if you
can produce. Money anc compensationare not a prob-
lem at our number 1 AQR station if you understand
bottom line. Need terrific sales manager who can lead
our 5 person sales staff by example. Programing and
promotion have made us leader in market. Box P-150.

Unique. Public AM will be-only station in county. Need
Station Manager to put us on air, coordinate dynamic
community effort. Beautiful mountains —hunting, fish-
ing. skiing, hiking. You won't get rich, but we're having
a lot of fun. Send resume immediately to WVYMR, Dun-
more, WV 24934,

General Manager needed for an AM & FM for
Nashville metro. Salary commensurate with ex-
perience. Equal oppertunity empioyer. Send resume
and references to Box P-121.

Wanted: Station Manager with experience for radio
station in Metropolitan New York Area. Send resumes
in cafre of Thomas Simmons, 236 Brighton Avenue,
East Orange, NJ.

Park City Communications seeks general sales
manager for WAAFIWFTQ, Worcester, MA. Young adult
stations serving regional market including Bosten.
Candidate must have local and national sales man-
agement experience, leadership and motivational
abilities, organizational and administrative skills, and
a documented track record. Qutstanding compensa-
tien plan, and opportunity to join young aggressive
management team. EOE/ME Write Steven A. Marx, VP/
GM, WAAF/WFTQ, 34 Mechanic St, Worcester, MA
01608.

Coordinator for Development & Planning. A
prestigious mid-Atlantic universily is seeking an in-
dividual to be responsible for coordinating fund rais-
ing activities for an FM broadcasting station. Will act
as a liaison between legal consultants, station man-
agement and assure compliance with FC.C.
guidelines. B.A. communications or business desired
with at least 3-5 yrs. related background. Develop-
ment experience helpful. Send resume indicating
position applied for with salary history to Box P-168.

HELP WANTED SALES

Near L.A. Dynamic, persistent, aggressive salesper-
son for contemporary FM in tough, competitive market.
Must be street-fighter with proven track record. EOE.
Contact Al Gordon, GM, K-Honey Radio, 7351 Lincoln
Ave. Riverside, CA 92504. 714—688-1570.

Salesperson: Expanding sales department in Ohio,
Top 50 Market, 50 kw Stereo AOR, Experienced, highly
motivated professionals only. The ratings are high and
the 5SS's are out there, but our small staff is not bring-
ing it all in. An Equal Opportunity/Affirmative Action
Employer Box P-109.

Money hungry street sales person for thriving
Ohio Medium Market where there’s plenty of new retail
businesses to be had. If you thrive on “making the kill”
and love money this is for you. Pros only with figures
and references. Box P-140.

Wanted: Experienced local sales manager for radio
station in the Metropolitan New York Area. Send
resumes in care of Thomas Simmons, 236 Brighton
Avenue, East Orange, NJ.

Account Executive. 'SAI-FM is looking for an ex-
perienced salesperson with a strong background in
AOR to handle local and regional accounts. Send
resume to Jim Richards, WSA(-FM, W. 8th & Matson
Place, Cincinnati, OH 45204 WSAI-FM is anequal op-
portunity employer.

Account Executives—Experienced Persons.
Local regional, and major agency accounts. Work for
one of Florida’s top, established stations. Salary plus
commission, and expenses. Contact Michael
Anapolsky WAPE, Box 486 Crange Park. FL 32073.
904 —264-4523, EOE.

Michigan resort area powerhouse needs three addi-
tional salespeople, each capable of billing over S150 -
Q00 per year Great opportunity to grow with estab-
lished market leader. EOE Respond immediately to
Box P-173. |

Wanted: Experienced general sales manager for
radio station in the Metropolitan New York Area. Send
resumes in care of Thomas Simmons, 236 Brighton
Avenue, East Orange, NJ

Immediate opening for aggressive Local Sales Man-
ager for successful AM personality station in Mid-
sized Ohio Market. 40K plus for a proven producer. An
Equal Opportunity Employer. Reply to Box P-176.

Experienced Salesperson needed for FM station in
Memphis, TN. Top list, 15% commission, excellent op-
portunity for advancement with aggressive broadcast
company. Call 801—324-0050 or mail resume to
3000 Walnut Grove Road; Suite 15; Zip 38111, Equal
Opportunity Employer.

Help Wanted—Experienced local sales person to
work in 160,000 plus market near New Orleans, LA,
with long established AM-FM. Draw against commis-
sions, benefits, gas allowance, active starter list, ex-
cellent income opportunity Send resume to: KLEB/
KXXQ Radio, 1842 Henry Street, Golden Meadow. LA
70357. Attention Frank Landry. KLEB/KZZQ is an
equal opportunity employer.

Quality of Life—super community of 15,000 needs a
person whoe can sell. Guaranteed to be gen mgy, less
than a year it you can produce. Box P-185.

Account Executive. KRDR-AM, highly successful
suburban community station licensed to Gresham, CR
(Portland market). One positicn open for local retail
salesperson. 2-3 years experience required. Liberal
commission structure. Fastest growing market in the
state, Opportunities for advancement within a 5-sta-
tion Northwest radic chain. Call or send resume to
Charles W. Banta, Community Pacific Broadcasting,
PO. Box 32, Gresham, OR 97030. 503—667-1230.
EQOE.

Start your Happy New Year in New England.
Mature & experienced Staff Announcer with strong
commercial production & news skills needed for non-
automated "Beautiful Music”, Tape & resume to WSRS,
West Side Station, Worcester, MA 01602. ECE.

Air Personality with super production lalents. Able
to relate on a one to one basis. EOE. Tape and resume
to PO. Box 482, Newburgh, NY 12550.

Wanted: Strong Morning Personallty. Major
market salary . Send tape to Dan Dudley, Vice Presi-
dent, Reams Broadcasting Corporation, 604 Jackson
Street, Toledo, OH 43604,

Commerclal Production Director needed for new
FM station. Warm weather, good working environment.
Send resume and tape to: PO.B. 1490, Alamogordo,
NM 88310.

WSTU-AM & WHLG-FM, Stuart, FL are seeking ex-
perienced announcers wel! versed in air work, news
and production. Send air check and resume to Hamp
Elliott, WSTU, Stuart, FL 33494, Equal opportunity
employer.

Our midwest group needs top talent for immediate
and future openings requiring experience in one oOf
more of the following formats: adult contemporary,
modern country and album rock. Send tape, detailed
resume and a letter outlining your career and salary
expectations to R. B. Rogoski, 710 Hackley Bank,
Muskegon Mall, Muskegon, M| 49440. EOE.

WFMB—Country 105, Springfield, IL needs bright,
enthusiastic, country personality for central lllinois
powerhouse. Production skills required. If you want to
be part of @ winning team, send tapes and resumes to
Greg Thomas, PO Box 2989, 62708. EOE/ME

PM Drive Announcer/Production/Music director. 1
contemporary, 1 country announcer. Aggressive small
market. Tape, resume: WDEC, Box 1307. Americus,
GA 31709,

We need the following: A good organizer take
charge control room announcer & an assislant to man-
ager who is interested in sales. Call for Mgr. only
314-586-8577.

Central Virginia P/A needs aflernoon personality
No beginners please. Send resume and tape to Mike
Henscn, WLVA, Box 2179, Lynchburg, VA 24501,

HELP WANTED TECHNICAL

Chief engineer needed for two New England AM’s
located within 4Q miles of each other Must have
knowledge of automation and be able to maintain
good equipment. Send resume immediately to: WIKE
Box 377. Newport, VT 05855 E.QE.

Experienced Chief Engineer for 500 w 3 tower
directional AM, full power ¢lass B FM, fully automated.
Excellent equipment. Good working conditions. An
equal opportunity employer. Contact Lyle Richardson,
Gen. Mgt KUDE/KJFM, Oceanside, CA 92054, 714—
757-1320. Don't wait, do it now!

HELP WANTED ANNOUNCERS

Versatile sports director/anncr. with football/
basketball PBP experience needed by AM/FM station
west of the Mississippi. Send full information to Box
P-58.

WGLD, 100KW in 47th Metro needs an announcer.
Beautiful Music experience not necessary, but
talented style is. A great oppertunity to join the tlag-
ship of a young dynamic chain. Send tape and resume
to Ed Owens, Box 2808, High Point, NC 27261. EQOE/
ME

Experienced Announcer with creative airwork and
commercial production. Good voice and air per-
sonality required. First phone preferred. NC AM and
FM. EOE. Send resume to Box P-37.

Chief Enginear for New England 5 kw with DA
Automation, good maintenance background. Contact
Ike Cohen. WCAR Lowell, MA 01852, 617 —454-0404.
ECE.

Wanted Assistant Chief Engineer for growing
broadcast company. Required experience in handling
5 KW AM facility with additional background in pro-
duction and supervision of persoanel. Contact:
Richard J. Fixaris, Hernstadt Broadcasting Corpora-
tion, Radio Station WKAT, 175¢ Bay Road, Miami
Beach, FL 33139. 305—531-8181.

Chief Engineer needed for AMIEM station in
Southern West Virginia. Experience required with DA's
automation. Salary negotiable. Send resume and
references to Box P-161.
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HELP WANTED NEWS

One of Northern California’s top beautiful music
stations is looking for a news and public affairs direc-
tor. If you're experienced in both ang want a career op-
portunity, send resume to Gordon Zlot, KZST, Box S8,
Santa Rosa. CA 95402, EQOE-M/E

New ownership In central PA is committed to
develop top news programming, seeks energetic
news director. Salary dependent upon experience, car.
Resume etc. to WSEW, Box 1240, Selinsgrove PA
17870 E.Q.E. No phone calls.

Full time station in smalier town in sunbelt needs a
news editor immediately EQE. Must have fuli time
radio experience in gathering, writing, editing local
news and must have on air experience in delivery of
news. Send resyme to Box P-73.

Eastern AM/FM medium station seeks a take
charge newsperson, opportunity to build your own
department. Good salary. Minorities encouraged o ap-
ply Box P-145,

Top 5 market station seeks mature, energetic, self-
starting professional for news anchor position, Must
be imaginative and a hustler. E.O.E. Reply Box P-t46.

Medium Ohio market Adult station has immediate
opening for professional newsperson. Want someone
who lovés the iocal best, is concise. could grow into
News Director, and is aggressive. Minimum 3 years ex-
perience. Box P-148.

News Director—KGRL/KXIQ, Bend, Oregon. Good
salary in a market with outstanding liveability Skiing,
fishing, hunting, recreation excellent. Population of
market area 60,000. Send tape and resume to Al Boyd,
KGRL/KXIQ, RO. Box 5068, Bend, OR 97701 or phone
503—382-5611. EOE/M-E

We will be expanding our news department in 1981
and are seeking prospective employees. If you've got
a solid broadcast/ournalistic background, at least a
year of experience in a commercial station, and are
looking for an opportunity in one of the fastest growing
markets in the country, please send alape and resume
to: Nancy Grover, WLAD/WDAQ, 198 Main St, Danb-
ury, CT 06810; an Equal Opportunity Employer.

WBEL Radlo News team has opening for dedicated
news person with news gathering. writing and an-
nouncing skills. Send short news tape, wiriting sam-
ples and resume to John Weitzel, WBEL, PQ. Box 27,
Beloit, Wi 53511 or call 608 —365-6641. EQE.

One P.B.P. person for class A Minor League Team in
N.C. Send lapes and resume to the attention of Mr.
Howard Wilcox, PO. Box 2126, Durham, NC 27702.

WGSO News/talk now interviewing for Co-anchor
for four (4) hour solid news block in morning. Must

have extensive news background, Creative with per- -

sonality Send lapes & resumes—Len King, 1440
Canal, New Orieans. LA 70112. EOE.

One of North Caroiina’s best stations is looking for
News Director. Want someone with couple years ex-
perience. Send tape and resume to Rick Roberts
WCEC/WFMA Radio PC. 4005 Rocky Mt. NC 27801.
EQ.E. 9t9—442-3108.

Experienced news broadcasters for medium
market station with heavy news commitment. Strong
on-air ability is a must. Male/Female. EQE. Minimum 2
years experience. Nice location in Pennsylvania. Box
M-177.

News/talk AM radio statlon seeks experienced
field reporterfanchor. Self-starting news gatherer in-
terested in local-regional politics, breaking news and
human interest. $19.000+ annually Send tape and
resume to Barbara Stenson, KVI Radio, Tower Bldg.,
7th & Olive, Seattle, WA 98101. EOE/MF

Expanding news departments at several group
stations. Looking for qualified newspersons. EOE.
Tape and resume to Dept. N, PO. Box 51t, Beacon, NY
12508.

Suburban Washington Adult Contemporary is seek-
ing full-time Newsperson. Good voice and ability to
dig for stories a must. Tape and resumes to Johnny
Long, Program Director WPRW Radio. Box 1460,
Manassas, VA 22110. 703—368-3100. ECE.

News Director wanted: Dominant small market AM
station. Award winning local news department. Heart
of Virginia Hunt Country Heavy emphasis on local
news/public affairs. If you are hardworking, ex-
perienced at gathering, writing and reporting news
and want the opportunity to run your own show in ag-
gressive, expanding operation send tape and resume:
Bill Spencer, Station Manager, WAGE, PQ. Box 1290,
Leesburg, VA 22075, An equal opportunity/affirmative
action employer.

Newsperson, woman of man, for aftemoon drive
time anchor, and morning field reporting. Experience
preferred. You will be apart of a three person radio
news department, affiliated with 30 member, medium
market TV news staff. Upper Midwest. Equal Oppor-
tunity Employer. Send letter and resume to Box P-190.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Separate AM-FM in small southern market needs
experienced operations manager and copywriter im-
mediately. Send tapes, resumes and references 1o
Janet C. Evans, PO. Box 261, Williamson, WV 25661,
E.QOE.

Operations Director—A midwestern AM & FM
powerhouse in a medium market is seeking a qualitied
person to fill the Operations Director slot. Both sta-
tions are dominant in the market and need a take
charge person who is knowledgeable in organization
programming and FCC regulations, and who is able to
attract and lead air staff. This is a great job with top
pay and benefits for the right person. Equal Employ-
ment Opportunity Employer. Send complete resume
and saiary history to Box P-177.

SITUATIONS WANTED MANAGEMENT

Genera! Manager: Administration, Sales, Program-
ing, Budgeting, FC.C. rules. Result oriented, currently
employed. Box P-135.

Wanted a radio station 10 hire an innovative, depen-
dable, hardworking AOR jock. Please contact Johnny
Rock at 312—525-4614 or send all responses 10 Da-
mian Rajkovich, 3712 N. Leavitt, Chicago IL 606t8.

Announcer, 4 years experience, Country and MOR.
preferably northwest but will consider all areas. B.J.
Reader 801 —255-6017.

Dedicated, consclentious Individual with good
voice plus 21 months board/preduction experience,
seeks good sunbelt announcing/production oppot-
tunity. Box P-129.

Young Imaginative announcer seeks station to
grow with. Articulate communicator smooth at 14
months. Will relocate. 916—920-9028 good produc-
tion.

Christmas Speclal—'79 College Graduate, Broad-
casting Major. 3rd phone, low miles in announcing,
news, sales. Best offer 419—382-4379, ask for Mat-
thew Baker.

Over two yrs. major market experience. Talk, news,
music; strong prod. Tape/resume upon request. PO.
Box 651132, Miami, FL 33165.

Unique British personality. Brilliant air talent, pro-
duction magician, your audience will love my beautiful
english accent. Top 40Q/oldies five years, BBC ex-
perience. Tape, resume, Tim Rose, 57 Branch Brook
Place, Newark NJ 07104,

College grad seeks PBP and/or AOR position. Will
wark anywhete. Dave, §15—865-5900.

Sinatra/Bennett—Elvis/Beatles jock available
emphasizing 25 + demographics. Tape available is
Country Rock, because of current format. 32, tst, 10
yrs. Comm'l radio. Box P-189,

SITUATIONS WANTED TECHNICAL

General Manager! Experience in sales, programing,
and management; presently sales manager in com-
petitive Idaho market. Ready to manage small-
medium market station. Box P-110.

Female 1st phone excellent operations/production
skilis. 5 years experience in top 10 radio NYC. Looking
to learn maintenance. Contact Box P-82.

Owner selling and is seeking position as sales man-
ager or manager of major station. 18 years manage-
ment experience. Prefer south. Box P-139.

Seeking Genperal Managers positicn in medium/
small market. 22 years experience in broadcasting.
Call 1—216—826-1988.

Want to move up from sales manager of chain to
larger market. 16 years experience. First phone.
Several success stories. Prefer south. Box P-147.

Qualified temporary management available for in-

terim operations, startups, turnarounds. Sales and pro-
gramming expertise. Box P-166.

Successful Manager seeks competitive challenge
in mediumn, large market. Abfe to set, reach goals for
each department. Can operate independently. Familiar
all phases. Active leader, good motivater. Turnarounds
accomplished. Will consider television. Box P-t75.

Experi d Chief Engineer: Quality oriented with
broad technical background seeks challenging posi-
tion. Box P-106.

Experienced and dedicated hands on CE with 2
way experience seeks position with growing company
no automation desired. Box P-119.

SITUATIONS WANTED NEWS

I'm tired ot working 15 hours a day. Proven ability to
compele with the best. Want to be part of a 2 1o 3 per-
son news department. Currently news director in
Central PA market. Box P-36.

Medium market news director at Philadelphia’s
number one suburban station available immediatety.
Proven track record. Solid writing, reporting, and pro-
fessional delivery. Young, experienced workaholic
offering lots of tape, digging. and genuine commit-
ment. Leo 215—542-9062.

General Manager available. Documented perfor-
mance. demonstrated ability in major markets. Cur-
rently employed, and seeks change with total P and L
responsibility Experience in Country. AOR, Rock
and MOR. Heavy experience in programing, local and
nationai sales. Previous position, 50,000 country giant.
Salary commensurate with responsibility. Available on
short notice. Great references. Reply Box P-181.

SITUATIONS WANTED SALES

Experienced Account Executive desires sales of
sales managers position, any locations also have 1st.
phone. Box P-t56,

SITUATIONS WANTED
ANNOUNCERS

Young announcer with one year experience longing
to work in Wiconsin or Minnesota. For tape and
resume, call Randy 605—845-2724.

Music fanatie, seeks top 40 or A.OR. station. Will
relocate anywhere, Call before 2PM Mon-Fri 312—
885-7159 Steve Barile, 550 Kingman Ln, Hoffman
Est. IL 60194, Tape-resume available.

Newsman, with production skills, currently with NYC
network O&0, seeking fulllime position. Prefer South
Florida. Box P-125.

Smali Market News/Sports Director —Assistant
Manager. Seven years experience. Smail or medium
market in Northeast. Will consider others. Box P-114.

Seeking job as reporter, writer, researcher in news,
sports, or public affairs in radio or TV. Hardworking,
aggressive, knowledgeable writes good copy.
Syracuse-Newhouse School of Communications.
Worked in cable TV, worked in production. Also disc
jockey Willing to relocate. Box P-t05.

Dedicated Sports Journalist seeks move o
respected station in clean midwestern ¢community.
Over 100 play-by-play broadcasts a year ago. Chris-
tian family man with outstanding sales record, per-
sonality and public felations experience. 712—
262-8219 evenings.

Sports Anchor/Reporter. Aggressive and
knowledgeable college grad seeking entry level posi-
tion. Experience includes p-b-p basketball, baseball,
football plus talk shows. Good writing skills. Willing to
relocate. Call Neil 401 —942-4472.
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SITUATIONS WANTED NEWS
CONTINUED

News anchor/reporter with § years experience and
BA seeks station to build career with. Self-starter, top
delivery, all markets. Call Joe 317—284-9914.

Ex-**Doctor of Rehabilitation” of newspaper
sporls wants to switch to radio. Let the Doctor cure
your patient, Box P-191.

Ten Years Experience with live board and automa-
tion. Seeking adult contemporary or MOR format.
Former moming drive announcer. Willing to relocate.
Call Leo 312—336-4571 nights.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Experienced Talk Talent seeking move into top 30
market. Box P-155.

See “‘Available” before you look any further!

I1f you've a programming position for a person with
five years programming experience, excellent man-
agement skills, hands-on experience in all program-
ming functions, then call J.R. Greeley 913—273-4569.

l:ielp-l'm a pﬁsonerl Moderate conservative talk
show host does 6 hours, writes commercials and pro-
duction. Call 801—375-6939.

Available May 25th: Smith College grad with 2% .

years commercial broadcast experience. | can do
more than merely fulfill your EOE requirements: i'm
hard-warking, ambitious, a quick learner and, most im-
portantly, competent. Would prefer to return home o
NYC area. Call E. Minsky at 413—584-3462 or write to
76 Pleasant Street, Northampton MA 01083.

Program Or Music Director Position wanted in
country or adult contemparary. Eight years experience,
five as program director. Successful with top ratings.
Strong administrative skills. Box P-180.

For Fast Action Use
BROADCASTING's
Classified Advertising

TELEVISION
HELP WANTED MANAGEMENT

Top ten affiliate seeks experienced business man-
ager. Key role in station's daily management. Should
demonstrate expefience in budgeting, torecasting,
heavy financial analysis. internal auditing and
electronic data processing, with knowledge and sen-
sitivity about all facets of station operation. Equal op-
portunity employer. Send resyme and salary require-
ments to: Box H-120.

Production Manager Aggressive No. 1 VHF group-
owned station in Southeast looking for experienced
Production Manager. Requires excellent supervisory
skills for studio/master control technicians, producer-
directors, and creative services staff. Send resume
and application to Operations Manager, WIS-TV, PO.
Box 387, Columbia, SC 29202. No phone calls. An
Equal Opportunity Employer.

Business Manager—Challenging position available
as part of the management team with TVIAM/IFM
operation in the Southeast. Accounting degree with
broadcasting experience required. Management skills
a mugt. Send resume with salary requiremeants to Box
P-123.

HELP WANTED SALES

Local Sales Manager opening:Midwesl station
looking for an experienced small market salesperson
who is ready to move up in management, muyst have 3
to § years experience, able to handle agencies as well
as retail accounts and train and motivate young but
growing sales staff. An equal opportunity employer.
gendpre%ume and salary requirements immediately to
ox P-48.

Midwest CBS affiliate in markel range 60-90 seeks
aggressive salesperson. First year income range
§17-22,000. We're looking for solid background in
sales, not necessarily media, to add to our sales team.
Complete training program fn a great living area. EOE/
MF. Send resume stressing your achievements and
career goals to Box P-138.

Local/Regiona! Sales Manager—Southeast UHF
Affiliate is looking for an aggressive, knowledgeable,
and organized sales manager. Greal opportunity with
growing station of good small group. E.O.E. Reply to
Box P-67.

Need aggressive satable local salesperson for
Southeastern ABC affiliate (market rank 50-75. Ex-
cellent opportunity for person with creative profes-
sional approach. Station has excellent local track, jum-
pers need not apply Resume to Box P-184.

Working Sales Manager—Experienced time sales
pro needed to establish and develop an ad sales
department for large and rapidly expanding cable TV
company. Contact Barrett Giorgis, 2055 Folsom Street
San Francisco, CA 94110. 415—495-8646.

Professional Saies Person needed tc take over
established account fist. One to two years of television
sales experience required. Must be well versed in all
facets of local direct and agency selling. Tremendaus
opportunity for growth and advancement within this
group owned VHF ABC affiliate. Contact or send
resume to Eric Zitron, WXEX, TV. PO Box 888, Rich-
mond VA 23207. Equal Opportunity Employer.

Nationa! Sales Manager. Top ten network affiliate,
group owned equal opportunity TV station seeking in-
dividual with minimum ot 5 years TV sales experience.
Successful record as national 1ep or Station sales
management reguired. Send resume to Box P-187.

National Sales Manager: New position will open
Feb. 1, 1981. Fast growing major midwest market.
Local and National sales background preferred. Send
resume Rick Lowe, WCMH-TV, RO, Box 4, Columbus,
OH 43216. ECE.

HELP WANTED TECHNICAL

TV Technica! Director: Immediate cpening.
Minimum 3 years in bioadcasting with experience on
a 3-MIE size switcher. Also experience editing with 2-
inch or 1-inch tape machines. Send resume to KBTV,
1089 Bannock Street, Denver, CO 80217. 303—
825-5288. Attn: Myron Oliner, C.E. We are an equal
opportunity employer.

Director of Engineering for group-owned Northeast
VHF Seek individual with 3-5 years operating ex-
perience. Supervisory background is desirable.
Responsible for total technical functions of studio/
transmitter, equipment purchasing. departmental
budget and personnet administration. An Egual Op-
portunity Employer. Submit resume/references, salary
history Box P-42.

NBC group owned UHF is ooking for Maintenance
Engineer. strong in RE Experience necessary Studio
experience helpful. Send resume to Lacy Worell,
Chief Engineer, WAFF-TV, PO. Box 2116 Huntsville, AL
3%804. or call for more information, 205—533-4848.
EOE.

Operating Engineer. 15t phone required. Experience
in video tape editing, master control operations, pro-
duction and studic support. Contact Chief Engineer
KAMR-TV. Box 751, Amarillo, TX 79189. B06—
383-3321. ECE.

TV Maintenance Techni¢ian: Responsible for
maintenance of complex studio and field portable
equipment. Experience with late model Ampex Tape,
RCA Cameras, CMX and CATV sysiems, a plus. Tech-
nical School Graduate, 3-5 years experience and FCC
First required. Salary competitive. Applications ac-
cepted until January 9, 1981. Send resume to: Univer-
sity Personnel Service, Langdon Hall, Auburn Univer-
sity, AL 36849, Auburn University is An Egual Oppor-
tunity Employer.

KPBS-TV seeks a Senior Maintenance Engineer
with extensive broadcast VTR and studio eguipment
experience. Digital systems background desired. 1st
Phone required. $19,332-23.268. Apply to Employ-
ment Division, San Diego State University, San Diego,
CA 92182, An Equal Opportunity/Affirmative Action/
Title IX Employer. Applications accepted until January
16, 1981.

Excellent salary, benefits, climate, and facility for
Chief Engineer at aggressive South Texas TV station.
Hands-on Maintenance needed for studio, transmitter,
and microwave. Call Marvin Boin, 512 —883-6511.
EQE.

Transmitter Engineer. Minimum two years ex-
perience with TV transmitters. Minimum of two years
formal training in digital, microprocessors and basic
programming. Position involves maintaining and
repairing TT50 FH, earth station up link/down link,
remote control equipment and ancillary eguipment.
$18,250 to $22,500 depending on experience. Equal
Opportunity Employer. KPTV PO. Box 3401, Portland,
OR 97208 503—222-9921.

Television Engineer. Must have previous ex-
perience. Must hold valid First Class FCC License.
Operations and maintenance experience necessary.
Interested applicants send resume and salary require-
ments to John Lackey, Chief Engineer, WTVQ-TV, PO.
Box 5590, Lexinglon, KY 40555. No phone calls
please. Equal Opportunity Employer.

Broadcast Technician. Good maintenance ex-
perience required, preferably with Ampex 1200-VTR
and RCA cameras. Competitive salary with benefits.
Send resume to: WSNL-TV, 3200 Expressway Dr. So.,
Central Islip, NY 11722, ATT: Thom Johnson, C.E. An
Equal Opportunity Employer.

Television Engineer. Perform highly skilled
electronic work in the maintenance and repair of all
equipment associated with television studio and field
operations. Must be capable of systems design and
modification of existing systems. Top dollar in major
matket for right person. Must appreciate and respect
young people. FCC license nct necessary, perfor-
mance is. Contact: Thaine Lyman, Columbia Coilege
of Chicago, 600 South Michigan Avenue, Chicago, IL
60605. An ECE employer,

Needed immediately: Experienced Chief Engineer
to take chasge of AM/Full-power FM in St. Cloud, MN.
Beautiful new building and new equipment comple-
ment ideal working conditicns and the opportunity to
settle and grow with a dynamic company 18-22K.
Contact: Rich Habedank, WJON Broadcasting, Box
220, St. Cloud, MN 56301. 812—251-4422. An Equal
Opportunity Employer.

TV Engineer—Connacticut Public Broadcasling
seeking TV Engineer with FCC First, minimum 2 years
technical schooling and broadcast experience. Salary
range $12,116-$21.736. EOE, M/F Send detailed
resume to Fran Abramowicz, CPTV, 24 Summit St,
Hartford, CT 061086.

Maintenance Engineer needed for News Depart-
ment equipment, 3/4 inch Sony, TK-76 cameras, and
retated equipment. Must have TV maintenance back-
ground working with E.N.G. type equipment. Resumes
or inguires should be made to: Robert L. Nelson, Chief
Engineer, KTXL TV Channel 40, 4655 Fruitsidge Rd.
Sacramento, CA 95820. 916—454-4422. Equal Op-
portunity Employer/Male-Female.

TV Broadcasting engineer: Experlence in mainte-
nance of UHF transmitter and Ampex VTR, salary
negotiable. Send resume to Director of Engineering,
WKPC-TV, PO. Box 1515, Louisville, KY 40201.

Expanding editing facility with State-Of-The Art com-
puterized one inch and two inch suites is looking for a
first rate editor with C.M.X. or similar experience. Ex-
cellent benefits and working environment. Send
resume and salary requirements in confidence to: Lar-
ry Phipps, NET Television, Inc. 27517 Schoolcraft
Road, Livonia, Ml 48150.

Transmitter Engineer. Tired of sleet and snow?
Come on down to the sun belt! A person with a First
Class Radio Telephone license is needed for mainte-
nance and operaticn in aggressive station. Send
resume to Chris Kelly, Personnel Director, KGBT-TV,
PO. Box 711, Harlingen, TX 78550. AAJEOE.

Resumes being accepted for Studio Supervisor
pasition at UHF Independent in Southwest. Heavy on
maintenance and 1st phone required. Excellent place
to work. Reply to Box P-178.

Operator Engineeér with 1st. pnone. Operate remote
controled TV transmitter, all control room equipment
and some light “on air* switching, call or write: Chief
Engineer. KJCT-TV Box 3788, Grand Junction. CO
81501 303—245-8880.
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HELP WANTED TECHNICAL
CONTINVED

Chiet Engineer Wanted —well equipped new sun-
belt television station with all new equipment seeks
chief who js strong in UHF and video maintenance.
Contact Box P-162.

Maintenance Technician. Qualifications: Minimum
2 years training in electronics, 1 year maintenance on
videotape equipment, familiar with analog and digital
electronics. Able to perform technical maintenance on
all Helical videotape recorders/reproducers. If ex-
perienced in Quad, this is a plus. Should be familiar
with television systems. NET offers excellent salary
and benefits. Call Rabert Stapleton at 313—971-3600
collect or send resume to Mr. Stapleton at NET Inc.
2715 Packard Road, Ann Arbor, MI 48104,

Electronic Maintenance Engineer and studio
engineers. First phane license. Experience preferred
but not necessary. Major market in the N.E., openings
to be filled early 1981. We are an Equai Empioyment
opportunity Employer. Resume to Box P-186.

HELP WANTED NEWS

Anchor-Producer. Need experienced broadcaster
for 10 p.m. newscast. Well rounded background re-
quired. Send resume and tape to: Graham Smith,
News Director, KATC, PO Box 3347, Lafayette, LA
70502. Equai Opportunity Employer.

Meteorologist: Progressive midwest Net affiliate
needs experienced broadcast metgorologist for priime
newscasts. Some radio. Equipped with radar and fax.
Resumes and salary requirements to Box P-77.

TV News Anchorperson. We believe an anchaorper-
son should have journalistic zeal and high profile in
the service area and be a cooperative member of a
hardworking news team that wants to be the best.
Talent or experience in producing is desired. EQE. If
you fit the bill. reply to Box P-116.

Agaressive, experienced Reporter for medium
market in Southeast. Top rated station with commit-
ment to news. An EQE. If you're an excellent journalist,
a digger who loves news, write Box P-152.

Co-Anchor for news leader. Must be experienced, ar-
ticulate and persanable to work for aggressive. profes-
sional organization. E.O.E. Send resume and salary re-
quirements to Box P-118.

News Reporter. KTSB Teievision is seeking a strong
journalist to write and produce stories for weeknight
newscasts. Experience with ENG equipment desira-
ble. Send tape and resume to Bob Totten, News Direc-
tor, KTSB-TY, Box 2700, Topeka, KS 66601, an equal
opportunity employer.

Experienced Anchor to top 100 market in South-
east. We are looking for the anchor who loves to report,
to get involved ... who cares about news. If you are
currently anchoring and you're good we may have a
job for you. An EOE. Write Box P-153.

TV News Reporter. ABC affiliate looking for an ag-
gressive, self-starter type TV news reporter with good
understanding of minority problems. S.E. market.
E.O.E. Reply to Box P-113.

Reporter-Videographer for news-oriented ABC
affiliate. Must be experienced in field & studio work.
Immediate opening. Resume & 3/4" demotape to
News Director, WEAR-TV3, PO. Box 12278, Pensacola,
FL 32581.

News Director. We are seeking an outstanding per-
son to direct a staff of 20 producing four daily
newscasts and a monthly magazine. We are group
owned and number one in the ratings. A solid back-
ground in news and management is essential. EOE.
Resume and salary requirement to Box P-172.

Producer for expanding news operation in a
challenging Top 70 Midwest market. Excellent oppor-
tunity for an assistant seeking number one spot. EQE.
Resume and salary requirement to Box P-159.

Smali Midwest ABC affiliate looking for reporter/
photographer with potential for anchoring early momn-
ing casts. Must be aggressive self-starter. Box P-164.

Reporter willing to do own shooting. $9500. Previous
applicants need not apply Send video tape with first
letter to Jon Janes, KAAL Television. Austin, MN
55912. EOE.

Anchor/Reporter, for Midwest group owned network
'a’"iliale. EOE. Resume and salary requirement to Box
-170.

Assignment Editor. We need someone who lives.
breathes and thinks news 24 hours a day. Must have at
least four years news experience. Must be able to
motivate staff to be fiercely proud of whipping the
competition. We are a major market sunbelt station.
EOE Box P-188.

Feature, Consumer and Investigative reporters
wanted for major market TV station with a heavy com-
mitment to news. 3 years experience required for
these openings. Send resume and tape lo Personnel,
KIRO-TV. 31d and Broad St. Seattle, WA 98199. EOE.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Producer/Director needed for a varied schedule of
tocal productions, minimum 3 years professional ex-
petience required. BA, EFP/Remote/CMX editing ex-
perience preferred. Salary: $16.000-$17.000.
Deadline for letter of application, resume. three letters
of recommendation. and video tape sample of your
wark is January 17. Send credentials and video tape
sample of your work is January 17. Send credentials
to: Ronald Gargasz, Program Manager, WBGU-TV,
Bowling Green, OH 43403. An Equal Opportunity/
Affirmative Action employer.

Operations Coordinator: We need someone to
schedule praduction; maintain VTR library; and coor-
dinate operations amang Sales/Traffic/Production. A
flair for organization is essential aiong with knowledge
of production techniques and computer aperation.
Successful applicant must be skilled in creating order
out of chaos in unique Southeast medium market.
EOE. Box P-92.

Producer/Director. Minimum two years experience.
Personable with abiiity to lead. Must be able tc oper-
ate under pressure. News and studio directing a must.
Send resume, tape, salary requirements to Craig Corn-
well, Production Manager, WTVQ-TV, PO. Box 5590,
Lexington, KY 40555. No phone calls please. Equal
Opportunity Employet

Assistant Creative Director needed immediately.
Must possess demonstrated ability in current and post
production techniques. Will need excellent writing
skills. Must be an effective communicator with clients
and staff. Resume and tape to Prod. Mgr, WEAR-TV3-
ABC PQ. Box 12278, Pensacola, FL 32581,

TV Weather Personality. Delmarva's number one
television station is looking for a Weather Personality.
The person we are looking for should be knowledgea-
ble in ali aspects of TV Weather. We want somecne
who is aggressive, professional, no-nonsense,
enthusiastic and accurate. This is a Monday through
Friday pasition. The person we are looking for is praba-
bly doing weekend weather now. We are a resort and
farm area. Information for boaters and farmers is of ut-
most importance. AMS Seal preferred but not required.
Send tapes and resumes. No phone calls. To Alan Lan-
day. News Director, WBOC-TV, Salisbury, MD Equal
Opportunity Employer.

Weekend Anchor-Producer/Weekday reporter. Top
100 market in Midwest. Equal Opportunity Employer.
Box P-163.

Producer PM Magazine—Prior producing/directing
experience required. Must have administrative/
organizational skills. Group owned, network affiliate in
top 60 market. An Equal Opportunity Empioyer. Send
resume to Box P-111.

Technical Producer/Director for corparate calor
teleproductions SMPTE C format studio; produce and
direct EFP/studio productions; Operation and preven-
tive maintenance of equipment; writing ability a plus;
other AV experience helpful. Qutstanding opportunity
for creative self-starter to handle production from con-
cept to completion. Join @ young creative midwestern
corporate communications department. Minimum—
college degree and 3 years experience. Send resume
and salary requirements. EEO-AA Employer. Box
P-134.

Producer/Birector for news and public affairs. Be a
part of a growth station with state of the art equipment
and a strong commitment to news. Two years directing
news and communications degree required. Send
resume, tape and salary requirements to; Henry Gold-
man, Production Manager, WTSP TV 11450 Gandy
Blvd. Saint Petersburg. FL 33702. An Equal Oppor-
tunity Employer.

Television Hosts wanted. Top ten market has open-
ing for morning variety, talk. news. information pro-
gram. Must have extensive background and interview-
ing newsmakers, entertainers, etc. Personality a key
An Equal Opportunity Employer. Please send a com-
plete resume and salary requirements to: Box P-169.

We are looking for an experienced director with a
solid two year background in news and commercials.
Applicant should have experience in EFP editing. Per-
son selected must be able to direct fact paced news
programming at midwest top 50 market station. Off
camera announcing experience is also desirable but
not essential. EEQ employer. Send complete resume
and salary requirements to Box P-158.

A Senior Producer/Director is being sought by the
Mississippi Authority for EQucational Television, This
position requires a documented level of experience,
professionalism, and competency in the areas of in-
structional television production and directing. Mature
judgement, leadership qualities. good organization,
and the ability to operate as a creative farce within a
team of production personnel must characterize past
performance of the incumbent. PO Drawer 1101,
Jackson, MS 39205.

Director/Newscasts: We're looking for leadership
skills along with the ability to direct a top-rated news
show. You'll switch on a Grass Valley E-Mem 1600
board with live an-location feeds, Vidifont, and plenty
ot action. Experience, enthusiasm, and talent are a
must in this Southeast medium market network affiti-
ate. EOE. Box P-183.

SITUATIONS WANTED ANNOUNCERS

Experienced Announcer avallable for booth,
movie host, weather — Bill Bennett, 2743 Caminito Ver-
dugo Del Mat CA 92014. 714—755-2387.

SITUATIONS WANTED TECHNICAL

TV-FM-AM-Field Engineering Service. Estab-
lished 1976. Installation-maintenance-system design-
survey and crilique-interim maintenance or chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813—868-2989.

Young Techniclan (First Phone) with old ideas like:
Being on time, maximum work effort. respecting
employers demands. Have light maintenance—
repair—practicai station experience. Phone 212—
823-7350.

SITUATIONS WANTED NEWS

Lead Anchor—Also produces/reparts. Personality
with pace. Mature, network experience. Currently
employed mid-west, Seeks challenge with serious TV.
news operation. Box K-182.

Medium market news director at Phila!s number
one suburban radio station seeks TV reporter—writer
position, First rate anchor, reporter. and writer. Good
looking, aggressive. Fourth market TV reporter intern
and top college TV-radio degree. 215—542-9062.

Hard-News TV Reporter seeks employment with
serious news operation. Write Box P-126.

Young anchorman with 2 years experience availabie
immediately call 609—561-8532.

Major market Writer/Producer, formerly TV
anchorman and radio reparter, seeks TV reporting job.
Willing 1o work 80-hour weeks in right job. Will relo-
cate. Minimum salary: $20.000/year 415—929-7920.

Experienced small market meteorologist and
science reparter would like position in larger market.
Prefer Northern states. Contact Bab Burnett-Kurie,
RFD. White River Junction, VT 05001. 802—
295-3464,

Award Winning TV Journalist seeks new
challenges. 2 years medium market experience. Noon
Anchor/Producer/General Assignments Reporter. Ex-
perienced Pilot. Contact Box P-192.
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SITUATIONS WANTED NEWS
CONTINUED

Triple threat Sportscaster: On Air, camera, editing
experience, Fast-paced visuals with local emphasis.
Remotes, interviews-no problem. Tape available. Ed
Lischin, 150 Belvedere Terrace, Santa Cruz, CA 95060
408—429-6432.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

AF Vet seeking first full-time job in TV Production.
BFA degree in Radio-TV prod. plus 9 wk intern at
WECA-TV Tallahassee FL. Call Charles Rakestraw 1—
615—246-7897. Will relocate.

Talk Host/Anchor. Experience: Major Market
EmceetCommercial Announcer, Medium Market News
DirectortAnchoriHost, Corporale Media Consultant,
Vietnam veteran. Curt Renz, 4620 Timberlane, Crystal
Lake, IL 60014.

ALLIED FIELDS

HELP WANTED SALES

The South’s leading video sales organization is
expanding into AM & FM equipment sales and needs
several professional, self-motivated equipment sales
people. Attractive compensation plan plus the best
lines in the industry Call or write: David Orienti, Gray
Communications Consultants, 209 Oxmoor Circle,
Suite 708, Birmingham, AL 35209, 205—942-2824,

HELP WANTED TECHNICAL

Audio Production Studlo seeks Music and Sound
Effects Librarian/Assistant Engineer Previous studio
experience necessary. Salary open. Knowledge of
music and sound effects libraries preferable.
Freefance o.k. Bright, personable, strong ability to deal
with clients. Send resumes to Box P-160.

Audio Production Studio seeks Audio Production
Engineer with knowledge of major sound effects and
music libraries. Bright, personable. Send resumes to
Box P-171.

HELP WANTED INSTRUCTION

Part-time and weekend instructors wanted.
Minimum 5 years experience in all phases of radio
broadcasting. Los Angeles area people preferred.
Tapes and resumes to Tommy Goodwin, Director, KIS
Broadcasting Workshop, 1220 N. Highland Ave. Holly-
wood, CA 90038.

The University of Arlzona is seeking two faculty
members to teach courses in production, manage-
ment programming, advertising and sales, policy and
regulation. Rank and salary open, depending onteach-
ing, prolessional experience and record of Creative ac-
tivity. Ph.D. or appropriale terminal degree preferred.
Broadcast experience a must. Positions available
August, 1981. Send resume and references by Janu-
ary 30, 1981 to: William T Slater, Department of
Radio-Television, University of Arizona, Tucsen, AZ
85721. An Equal Opporlunily/Affirmative Action
Employer.

Expansion Position. Arkansas State University's
Department of Radio-Television seeks a person with at
least a master's degree, preferably a Ph.D., in broad-
casting and/or mass communications pius commer-
cial broadcasting experience 1o teach in both the un-
dergraduate and graduate RTV programs. Must be
able to demonstrate ability to teach several of the
following courses: RTV Copywriting, Broadcast Adver-
tising and Sales, Station Management, Research
Methods in Mass Communications, Radio Production,
Television Production, Television Directing, and An-
nouncing. Salary competitive and commensurate with
degree and experience. Rank: Assistant or Associate
Professor. RTV is third largest major on ASU campus;
new building under construction. Application
deadline: January 26, 198 1. Position available: August
15, 1981. Resume and references to Chairman. Radio-
Television Department, Box 2180, State University
(Jonesbora), AR 72467. Arkansas State University is
an equal cpportunity/affirmative action employer MIE

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
llurbide Street, Laredo, TX 78040. Manuel Flores
512—-723-3331.

RCA-FR 35 fllm projector, like new. 30 to 40 hrs.
Contact Bill Ebell, 201 —-767-1000.

Marti stereo STL with dishes, connectors, cable.
Studio tower available. Subcarrier generator and
receiver, never used. 1 —6814—967-6776.

Instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VTRS, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404—324-1271)

COMEDY

Free sample of radio’s most popular humor service!
O'LINERS, 1448-C West 3an Bruno, Fresno, CA
93711.

Mirror in the lid and other pre-1946 television sets
wanted for historical collection. Especially interested
in RCA TRK-5 and 359 test set, General Electric "HM"
series. Parts and literature also wanted. Arnold Chase,
9 Rushleigh Road, West Hartford, CT 06117, 203—
521-5280Q.

Wanted used 100 watt UHF. Translator. Contact Je-
rry Devine 307-382-4022.

Need Good, late model AM 1000/250 transmitter
and other broadcast equipment for new station. Bob
Sticht 615—889-1960. Box 128, Smyrna, TN 37167.

Guaranteed Funnier| Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227,

MISCELLANEOUS

Artist Bio Information, daily calendat more! Total
personality bi-weekly service. Write (on letterhead) tor
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—438-0508.

Looking for used film chain camera, multiplexer and
prajectors(s) under $10K. Call Al Branch or Larry May
at Teleprompter of El Paso, 915—533-4947, x241.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Satellite Televislon Equipment. Antennas,
receivers, Low noise amplifiers. In stock. Immediate
delivery Delstar Systems, 713—776-0542.

10 KW FM RCA 100 w/exc. & ster gen. exc. condi-
ticn, spares. M. Cooper 215—379-6585.

1 KW AMS-RCA BTA IR1, Collins 20V3,1 1/2 yr. old
CSI1. Will guarantee. M. Cooper 215—379-6585.

GE TT-25 UHF-TV Transmitter, 2 ea $35.000.
RCA TT-10AL VHF Transmitter —55.000.
RCA TT-35CC VHF Transmitter—5$20,000.
RCA TT-SOAH VHF Transmitter—512,000.
Complete film Island— S30,000.

Sharp XC-700 Cotor Cameras—511,950 (New).
IVC S00A Color Cameras—ea. $7.500.
Panasonic AK920 Color Cameras—S515,000.
GE PE-350 Color Cameras—ea. $4.000.

GE PE-240 Film Camera—$8,000.

CVS 520 Time Base Corrector —$8,500.
CVS 504B Time Base Corrector— 55,500.
CDL VSE-741 Switcher— $2,500.

RCA TK-27A Film Camera—512,000.

RCA TP-6 Projectors —51,000.

Ampex 1200 A VTR's—ea. 522,000.

New Garrard Turntables, $100.

New Edutron CCD-2H Time Base Corrector—
$5,800.

TR-22 RCA Hi-Band 516.000.

BUP-100 Sony New-Call.

UHF Antennas—Various Models and Prices.
New 1000 foot TV Towers—best prices.

30 Brands of new equipment. Special prices. We will
buy your used TV equipment. To buy or sell. call tof!
free 800—241-7878. In GA call 404—324-1271.
Frank Frolick or Bill Kitchen, Quality Media Corpora-
tion, Box 7008; Columbus, GA 31908,

For Sale: 1 Bosch BCN-50 Studio one inch VTR with
TBC. 1 Bosch BCN-20 Portable VTR, both B format
both mint condition. Call: 213—980-0704.

Schafer 902% with Ras/Mos, Audiofile I, Schafer-
decks, ASR 33, Extel and studio card. Some spare
parts. Best offer over $10,000. Contact Roger K. Ben-
nett, Chief Engineer WYEZ 219—293-5611.

20 KW FM Collins 830 Hw/ exciter and stereo
generator. Excellent cond. on the ait M. Cooper
216-379-6585.

For Sale: Steadicam Model I, programmed for TK-76,
complete with retro zoom and focus control, 4 bat-
teries, fast charger, shipping cases, mint condition.
Call: 213~980-0704.

1 kw, S kw and 10 kw AM and FM transmitters in
stock ready for delivery Collins RCA Gates/Harris. All
units in top condition. Besco Internacional, 5346 Club
Qaks Drive, Dallas, TX 75248, 214—630-3600.

Call letter items —Jewelry, mike plates, banners, car
plates, bumper strips, decals, audience building pro-
moticns. Broadcast Promotion Service, Box 774, Fort
Payne, AL 35967,

FM Frequency Search, 5200. Larry D. Ellis. PE. Box
22835, Denver, CO 80222,

RADIO PROGRAMING

“Photo Tips"” radio feature. Five new 1% minute
shows per week. Listeners love it. Remember, 75% of
adults take pictures. Sell to |ocal sponsor Barter basis.
Call 8B00—547-5995 ext. 181. Reynell Associates,
Inc., Box 10250, Chicago, IL 60610.

Nostalgia: 1920/1970—Music! Features! Events!
$18.75 per week! "Demo"” Tape: R.TW.IW. Box 174,
Jacksonville, TX 75768.

Blll's Car Care, 260 2-minute shows of car repair on
the air. Exclusive. For audition write ot call Fuller, 68 N.
Dover, LaGrange, IL 60525. 312—579-9578.

EMPLOYMENT SERVICES

Radio Jobsll! Jobslll Jobs!!! "Anywhere in the
U.S." guarantee placement service write: NYMO Con-
sultants, Box 852 Saco. ME 04072.

INSTRUCTION

Free booklets on job assistance. 15t Class FC.C.
license and D.J.-Newscaster training. A.TS. 152 W
42nd 5t. N.Y.C. Phone 212—221-3700. Vets benetits.

RE! teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin April 20 and June 15. PO. Box 2808,
Sarasota, FL 33578. 813—955-6922,

San Francisco, FCC License 6 weeks 1/12/81.
Results guaranteed. Veterans Training Approved.
School of Communication Electronics, 612 Howard
St., SF 94105 415—392-0194,

FCC "Tests-Answers” manuall Free information:
Command, Box 26348-B, San Francisco 94126,

RADIO

Help Wanted Programing,
Production, Others

Plough Broadcasting

is accepting applications for future openings
at our stations in Tampa, Atlanta, Memphis,
Baltimore, Chicago and Cincinnati.

Interested Program Directors, News Directors,
News Anchors and Jocks should forward infor-
mation and tapes to:

Mt Craig Scott/Vice President/Programming
Plough Broadcasting Co.
112 Union Ave.
Memphis, TN 38103

Equal Oppor!unily Employer M/F
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Help Wanted Programing, Production, Others Continued

CREATIVE SERVICES DIRECTOR
(Major West Coast Newstalk Radio Station)

We provide the budget, staff and Top Management commitment to a professional Creative Services function.

You present a minimum two years Creative Services Management experience acquired in a major broadcast
market, with a proven track-record in:

—Estabiishing station promotional goals, objectives and budgets

—Developing and directing consumer advertising, publicity, media and public relations, sales promotions,
special events, contests, community involvement projects and promotional materials
—Directing efforts of station advertising agency

—Interfacing effectively with station on-air personalities

Outstanding opportunity for maximum exposure to successful 24 hour News/Talk format with remotes and
innovative specials, top personalities, total Community Service and Sports coverage.
Send complete resume with salary history in confidence to Box P-174.

Help Wanted Announcers

RADIO PERSONALITY
WANTED

WBAFR, Dallas-Ft. Worth has a career
opening for a talented on air personality.
If you have a minimum of 5 years ex-
perience and want to join a premier
company at a premier focation, send
Bour tape and resume to Operations

iractor, WBAP 3900 Barnett, Fort
Worth, Texas 76103. An EQE.

Help Wanted Technical
Continued

Help Wanted Management

SOUTHERN CALIFORNIA
AM-FM COMBO

Chief Engineer needed lo supervise three-person
department. Your ability to motivate and Jead plus
communicate with management and programing will
determine salary and bonus, in the 35K range plus car.
Engineering degree preferred. Send resume to Box
P-167. EOE. WF.

Help Wanted Technical

Situations Wanted Management

CHIEF ENGINEER
BOSTON AM/FM

We need an individual with strong
audio and transmitter backgroun
to take charge of technical opera-
tions of Class B—50 kw FM (Bon-
neville Beautiful Music) and 5 kw-
DA2 AM (Schulke II) stations. This
is a "hands on” position with plenty
of opporiunity and many exciting
possibilities. If you can help make
and keep us the best sounding sta-
tions in Boston, we offer an ex-
cellent compensation package,
strong management support and
the kind of atmosphere you need to
do the job right. Send resume,
references, salary history to:

Robert E. Gaskins

‘WHUE

200 Clarendon Street
Boston, MA 02116

Equal Employment Employer

GENERAL MANAGER

Thirty years experience in major markets. Ex-
cellent administrator, strong in nat'l, reg, local
sales. Managed flagship stations, radio & TV in
chain. Served as VP of group. Knowledge of
FCC requirements. Prefer East Coast. Reply
Box P-108.

HIRING A COMPLETE
STAFF

(For new powerful UHF East Coast
NETWORK AFFILIATE)

Station Manager

Station Sales Manager

Chief Engineer (Preferably with some
construction experience)

Program Director

Production Supervisor

Account Executives

Copywriter

Technicians

EEO/Affirmative Action Employer
Box P-124

General Manager

of top rated AM/FM in major northeastern
market seeks immediate move to broadcast
group offering growth potential. Qutstanding
track record of job stability and numerous in-
dustry achievements, Young, marriedifamily,
and willing to relocate for right opportunity. 7
am a proven money maker. Box P-179,

Help Wanted Programing,
Production, Others

TELEVISION

Help Wanted News

DIRECTOR OF PROGRAMMING
& OPERATIONS

Experienced programmer to manage film, promotion,
programming, studio oparations and preduction at
new laading well-equippad (CMX/DVE/SA DISH) inde-
pendent in sun belt top 50 markat. Knowledge of
budgeting, cost conlrol, syndication and studio
systems raquired EEQIM/E Apply to: David E. Mur-
phy. YP/GM, KOXH-TV-25, PO. Box 14925, Okla City,
OK 73113 (405) 843-2525.

METEOROLOGIST

38th market ... immediate opening.
Oegree and experience in broadcastin

tequired. Join two other professional
meteorologists. Send resume, VTR, sal-
ary requirements to News Oirector,
WOTYV, Box B, Grand Rapids, M!. 48501,
EOE/MF

ANCHOR
Locking for a mature, experienced
anchor who wants to work in top
California market. Send resume plus
salary requirements and availability to
Box P-104. EQOE.
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Help Wanted Programing,
Production, Others
Continued

Help Wanted Technical
Continued

Situations Wanted Programing,

Production, Others

ASSOCIATE
PRODUCER

Teletrak, General Instrument Corp-
oration’s innovative closed circuit
theatre of thoroughbred and hamess
racing, has an opening for an indivi-
dual of senior status on our produc-
tion staff. Must have extensive sports
production background, Duties will
include generating promotional
materials, “PM Magazine,” sports
featurettes and the on-the-air di-
recting of weekly thoroughbred/
harness program.

Competitive salary and a full range
of company benefits. State-of-the-
art #1 facility. Send resume and
productidh samplers to:

Michae! Klatt
Executive Producer
TELETRAK
600 Long Wharf Drive
Box AP 1215
New Haven, CT 06511

N¢ phone calls please!
Equal Opportunity Employer M/F

ASSISTANT
CHIEF ENGINEER

Assistant Chiet Engineer with
supervisory experience for
Southern New England VHF televi-
sion station. Must be a self-starter
with strong production/mainte-
nance background. Require digital
technology knowledge. Career op-
portunity with company-paid
benefits. Send resume to Chief
Engineer, WJAR-TV, 111 Dorrance
Street, Providence, Rl 02903. An
Equal Opportunity Employer.

Talk show
host

currently employed in top ten
market. 33 year old pro |ook-
ing for new challenge. Net-
work experience in talk,
magazine, game show and
telethons,

Box P-107

Situations Wanted News

AVAILABLE

ENG HELICOPTER e
PILOT/REPORTER/
WEATHERCASTER

® BROADCAST EXPERIENCE
® EXTENSIVE FLIGHT HRS.
CAN MANAGE ENTIRE HELICOPTER PROGRAM
FOR RESUME, DEMO VIDEQTAFE

Box P-120

AWARD-WINNING FILM/
VIDEOTAPE DIRECTOR

available for short or long term free-lance
assignments. DGA Member. Reel and list of
impressive credits available. Jack Kuney
663-5th Ave. New York, New York, 10022
(212) 752-7386.

MAgR2ine

PHOTOGRAPHER/
EDITOR

Major sunbelt market station needs a
creative, hard-working photographer
with a winning attitude. PM Magazine
experience desired but not required.
Equal Opportunity Employer. Send
resume to Box P-165.

Help Wanted Technical

CABLE

Help Wanted Technical

QUALITY CONTROL

TRANSMISSION  ASSISTRNT
SHOWTIME.

Showtime Entertainment, has an opening for a Transmission Qualitﬁ Control

Assistant in Northern New Jersey at Vernon Valley. This individual wi

monitor

programming beindg transmitted to cable subscribers and provide detailed
-da

analysis of day-to

y operational activity.

We are seeking someone with studio operations experience including studio
switching techniques. Basic knowledge of VTR technelogy. Quad experience is
helpful. Must be available for rotating shifts—work 8 hours per day, five days per
week, between the hours of 5 pm. and 4:30 a.m. with heavy overtime required.

This is an excellent opportunity for a Junior individual to join a rapidiy-expanding

communications company.

Send resume, including salary requirements, to:

SHOWTIME.

Department QC
1211 Avenue of the Americas

New York, New York 10036
Equal Opportunity Employer M/F

TELEVISION
TECHNICIAN

Major market station seeking TV techni-
cian. Must have FCC 1st class license
and technical school background.
Direct all inquiries to:
Nancy Fields
Personnel Mgr.
WMAR-TV
6400 York Rd.
Baltimere, MD. 21212
E.O.E. MiF

Public Notice

PUBLIC NOTICE

The Board of Direclars of National Public Radio will
meet in regular session on Thursday, January 15,
1981, at 9 a.m. in the Board Room of National Public
Radio, 2025 M Street, NW, Washington, D.C. Subject
to amendment, the agenda includes: Chairman's Re-
port, President’s Report, reports from board commit-
tees on Finance/Development, Long-Range Planning/
Legislation, Membership, Programming, ublic Infor-
mation and Technalogy/Distribution. The board com-
mittees will meet on Wednesday, January 14, 1981, at
National Public Radio.

For turther information concerning these meetings,
please contact Emest T Sanchez, NPR General
Counsel at {(202) 785-5369.

PUBLIC NOTICE

The Town of Patlerson, in Putnam County New York,
invites applications for a cable television franchise.
Applications shall be prepared and submitted in ac-
cordance with a "Request for Proposels” available
from the undersigned. Applications will be accepted
until March 11, 1981 and all applications received will
be available for public inspection during normal busi-
ness hours at the Patterson Town Clerks offiCe. Routes
164 and 311, Patterson. New York. Josephine Cam-
pgggrg. Town Clerk. Rts. 164 and 311 Patterson, N.Y,
1 3
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Empioyment Service

Radio Programing

B BROADCASTER'S
ACTION LINE
k The Broadcasting Job you want
anywhere in the U.S.A.
1 Ysar Placement Service $40.00

Call 812-889-2907
R3, Box 84, Lexington, Indiana 47138

The MEMORABLE Days
of Radio
30-minute programs trom the goiden age of radio
VARIETY * DRAMA ' COMEDIES * MYSTEHIES * SCIENCE FICTION
-..included in each series
@ Pragram Distributors
410 South Main
Jonesboro, Arkansas 72401
501 -—-972-5884

For Sale Stations
Continued

Business Opportunities

THE THREE BIGGEST WORDS IN
TELEVISION
CABLE - CABLE - CABLE
There are more than 4.200 cable television systems in

operation thlouqhoul the country Hundreds more
being built of in the pianning stages.

What does this mean 1o you? Opportunity. An oppor-
turily to capitalize on locatized telewision guides in
your area.

How do you do this? By g a local A
Publisher for your area and producting a focahzed TV,
magazine. Each locally owned and operated maga-
2ine acquired advertising for ingettion in hismher local
gdition. TV, Tempo supplies all Scheduling and intor-
mation about the happenings in TV.

You will recewve complete training. An investment of

S$10.500.00 15 required. Call 800 —241-7089 lor com-

glele information’ o write TV, Tempo. Inc., PO Box
443, Athens, GA 30604,

For Sale Equipment

IGM Automation System

4096 Programmable Events, Vistar CRT
High-Speed Cassette Loader, 9 Stereo
\nstacants, 2 yrs old, extras—reel to reel,
sell instacarts whole or separately
Harold Borck, RCA, Bidg. 204-1. Cherry
Hill, NJ 08358, 609—338-5113.

Wanted To Buy Stations

SATELLITE TRANSPONDER TIME

on westas 1ll. Late
Night, Primetime,
Daytime; Com-
plete Brokerage
Services. Call Cliff
Friedland at Pop
Network, Inc. (212)
243-0334,

WANT TO BUY CP’s

Will buy 100% of your CP for
cash. Box P-85.

INVESTOR WANTED

for new TV station in large city.
Contact Dan Mahoney at (617)
755-8316 between 8-10 am.

Miscellaneous

AUTHORS WANTED BY
NEW YORK PUBLISHER

Leading subsidy book Publisher seeks manuscripts
of all types: fiction, nen-fiction, poetry, scholariy
and juvenile works, etc. New authors welcomed.
Send for free, illustrated 40-page brochure V-68
Vantage Press, 516 W. 34 St., New York, N.Y. 10601

NEW ENGLAND
RADIO STATIONS WANTED

A group of well qualified investors
seeks AM and FM stations, or com-
bos, profitability preferred but not
necessary. 3mall town stations with
regional audiences intrigue us
most. Full disclosure of our prin-
cipals and their qualifications
available to you before you disclose
any confidential information.

| represent the principals, not as a
broker but as a consultant. Call me
at 203-—323-9016, or write me at
Suite 401, 733 Summer St, Stam-
ford, Ct. 06901. We will keep any in-
formation you send us strictly confi-
dential.

Peter H. Starr

For Sale Stations

® FM in Texas. $250,000. Terms.

¢ Spanish speaking S.C. California.

$520,000.

VHF-TY in Wyoming. $740,000.

Terms.

South Carolina. SE daytimer. $220,-

000,

1,000 watt daytimer—New Jersey.

$615,000.

Sales oriented working partner to buy

minority on terms in big town. FM in

NW AL. $50,000.

S. Aia. 1000 watt fulltime. $200,000.

Terms

¢ 1000 watt daytimer. SE KY. $300,000.

1000 fulltimer. Tenn. Chattanooga

area. $350,000.

5,000 watt daytimer. E. Tenn. $340,-

000. $40,000 down.

Fulitimer. West Virginia. $275,000.

Daytimer. Middle Tenn. Medium size

town. $2900,000.

Daytimer. Fort Worth powerhouse.

$1,000,000.

¢ AM/FM Eastern Kentucky. $360,000.

Daytimer, N.C. Missourl. $380,000.

¢ AM/FM in Northwest Mississippi.
$360,000.

o Fulltimer near Charlotte, NC. $600,-
000. Terms.

¢ Daytimer. Good dial position. Central
Florida. $280,000.

¢ NW Florida. C.P.—$100,000 at cost.

¢ Atlanta area. 5,000 watts. $740,000.

* 3,000 watt FM. Southern Arkansas.
$380,000.

o AM/FM in NE Oklahoma. $1,100,000.

o 250 watt daytimer. NE La. $250,000.

¢ Cable TV Southern Alaska. Small.
$110,000. Terms.

o AM/FM. N.E. Louisiana. $25,000

down.

500 watt daytimer. Single market sta-

tion. CA resort area. $430,000,

Fulltimer. Major market |daho. $660,-

000 terms.

¢ Daytimer. NC. About 50 miles from
coast. $240,000. Terms.

* AM/FM in No. Mich. $1390,000.

¢ Loulsville area daytimer. Terms. Smail

¢ Eastern Kentucky AM/FM. Bargain.
$990,000. Terms.

o VA, Coastal. Attractive. $800,000,

¢ Powerful daytimer in Northern Michi-
gan. $430,000. Terms.

¢ Fulitimer, Dominant. Metro. TX.
$1,200,000.

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615-756-7635 24 HOURS

“Want To Own:a Station?”

Full day. indiwidyal seminar for broadcast investors.
given to you and your associate$ privately by an ex-
perienced oOwner-operator. Property seleclion.
negotiation, financing. FCC requirements, takeover,
among the topics. Find out how to buy your next or
hrst station tncough my personal experience.

Robin B, Martin, President. Deer River Broadcasting ~
Group, Suite 1001 141 East 44th Street. N.Y. NY

10017. 212—599-3303.

g EDEN 919.623-3000
'B| BROADCAST "¢ Box &4
SE“VICES HEDIA I“K[IS

628 WASHINGTON ST.. EDEN N.C. 27288
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For Sale Stations Continued

5000 Watt
@ CHAPMAN ASSOCIATES® day time, early sign on. non

directional radio station for sale

media brokerage service in St. Ignace, Michigan. Call after
7:00 PM. 517—-321-1763.

STATION CONTACT

MW Small AM/FM $290K 29%  Peter Stromquist  (218) 387-2303

S Small Fulltime S380K $113K Bill Chapman  (404) 458-9226 Dan Hay slett

S Small AM/FM $487K  $141K Dan Rouse (214) 387-2303

W  Small FM S600K  25%  Ray Stanfield (213) 363-5764 | & associares, inc

W Small AM/FM $1060K Terms Ray Stanfield (213) 363-5764 —ﬂ—-ﬁ mz

S Metro Fulltime S400K  $116K J.T Malone (404) 458-9226 i | /Méﬁtd
S Metro Fullime S$1000K 29%  Bill Cate {904) 893-6471 RADIO, TV, and CATV

. ' . _y . 214) 691-2076
To receive offerings of stations within the areas of your interest, - TR R e |r--=.='.-.-u-.-- D-’ e

write Chapman Co, Inc., 1835 Savoy Dr, N.E., Atlanta, GA 30341

WALKER MEDIA
& MANAGEMENT, INC.

William L. walker
Prasident

Suite 417, 1730 Rhode island Avenue, N.W.

H.B. La Rue, Media Broker | R DHANN
Wwest Coast: o COMPANY

3.‘5 c'g_Og; e 954"1%9} 5th ‘:""g’,-4§:'j|;f536' BROKERAGE * APPRAISAL ¢ MANAGEMENT B e
East Coasl: 6257 Garwood St Las vegas, NV 89107 70248707106 Brokers-Consultants- Appraisers
?43015?)%'1 77h Streel, Sute 1808, New York, B340 E. Princetan Ave., Denver, C0 80237 30377147675

il esoic 5944 Luther Ln., Suite 505, Dallas, TX 75225 214696« 1D22 =

ADVERTISERS

THE SOUTHWEST!
For Sale By Owner

BEXAS—?ﬂxaéro—Pro}titat?_le gumi?e Alrlw-t Ple te that BROAD
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Fates & Fortunesy:

Francis Martin (I,
VP-station manager,
KRON-TV San Francisco,
named president and
chief executive officer
of Chronicle Broadcast-
ing, licensee of KRON-
Tv; wowT(Tv) Omaha,
KAKE-TV Wichita, and
KUPK-Tv Garden City,
Kan. He succeeds Paul
Wischmeyer, who
becomes corporate VP
responsible for market-
ing and syndicated program activities. Martin
will be based at company’s headquarters in San
Francisco. James Smlith, president and
general manager of wowT, succeeds Martin at
kKroN-Tv. Edward Zachary, VP-station man-
ager, wowT, succeeds Smith.

Alexander B. Law, program director,
wHDH(aM) Boston, appointed VP and general
manager of wyny(FM) New York, replacing
Daniel K. Griffin, who has joined WIR(AM)
Detroit as operations manager-program direc-
tor.

Martin

Glenn Wright, general sales manager, KIRO-TV
Seattle, named VP-station manager. Bill
Knudsen, station manager, co-owned KSEA(FM)
Seattle, named VP Al Miladenich, director of
administration-finance of parent, Kiro iInc.,
named senior VP,

Wililam Bates, president, Mid-America
Television Co., Kansas City, Mo., group owner,
retires at end of year but will act as consultant
for firm. Willlam Adams, VP-general manager
of Mid-America’s wggk(Tv) Peoria, Il
assumes additional duties as president of Mid-
America, succeeding Bates. He will continue to
be based in Peoria.

August Rulz, account executive, KMEX-Tv Los
Angeles, joins co-owned KFTv(Tv) Hanford,
Calif., as general manager.

Robert Eolin Jr., program manager, WBNG-TV
Binghamton, N.Y., joins co-owned WLYH.Tv
Lancaster, Pa., as general manager.

Jim Opsitnlk, former general manager,
Kwis(AM)-KJIB(FM) Portland, Ore., rejoins sta-
tions, after private business venture, as VP-
general manager.

John Hamili, VP, Schnake & Associates, Tulsa,
Okla., public relations and advertising firm,
joins KGCT-Tv there as assistant general man-
ager. KGertv, ch. 41, is scheduled to air in
January.

Don Hibbitts, sales manager, WSUN{aM) St.
Petersburg, Fla., named general manager.

Elizabeth Olenbush, with Warner Amex Ca-
ble Communications, based in Pittsburgh,
named manager of institutional network opera-
tions for its new franchise there, Warner Cable
Corp. of Pittsburgh.

Charles Christopher Key, programing assis-

tant and promotion director, KTOO(FM) Juneau,
Alaska, named station manager.

Midge Ramsey, VP-community relations,
Connecticut Public Broadcasting, Hartford,
Conn., named VP of Connecticut Public Radio
and station manager of noncommercial
weBH(FM) Middlefield, Conn.

Don Kelth, program director, WIRB{AM)
Nashville, assumes additional duties as opera-
tions manager. Janet Bozeman with WiRB,
named assistant to Keith.

Ed Bunker, former general manager, KFi(AM)
Los Angeles, joins noncommercial wiCT(TV)
Jacksonville, Fla., as director of development.
Dan Kossoff, director of special projects,
wiCT, assumes responsibility for membership
development. Jack Newson, host, wicT,
named director of corporate relations, con-
cerned with program underwriting and auction
acquisitions.

Mark Van Loucks, VP-marketing for subscri-
ber services and franchising, United Cable
Corp., Denver, assumes additional respon-
sibility for advertising developmert. William
Kingery Jr., VP-finance and corporate develop-
ment, United Cable, Denver, assumes addi-
tional responsibility for new product develop-
ment. Barry Elson, from Sam Lusky Associ-
ates, Denver-based advertising and public rela-
tions firm, joins United Cable there as VP-
franchise development.

Domenic DeGaetano, business manager of
staff finance and administration, NBC, New
York, named director.

P. Michael Wanroy, chief accountant,
woTv(Tv) Grand Rapids, Mich., named busi-
ness manager.

Carolyn McCullough, administrative assistant
to general manager, WHas-Tv Louisville, Ky.,
named manager of administration for parent,
WhHas Inc.

Timothy Neher, VP-general manager, Conti-
nental Cablevision of Michigan, based in Lans-
ing, named VP-treasurer of parent, Continental
Cablevision, based in Boston. Michael Ritter,
Midwest region manager, Liberty Communica-
tions, cable system operator, based in Portland,
Ore., succeeds Neher.

Ronald Mahon, president, Video Link of
Pennsylvania, cable system operating in Mason-
town, Pa., joins Acton CATV, Acton, Mass., as
VP-general manager. Walter Gerber lll, from
Daniels & Associates of lllinois, joins Acton, as
East Coast regional engineer, based in Pasco,
Fla.

Day L. Patterson, associate general counsel,
Cablevision Systems Development Co., Wood-
bury, N.Y., named general counsel.

Charles Peterson, marketing manager, Cox
Cable’s St. Clair Shores, Mich., system, named
sales manager for Cox's Santa Barbara, Calif.,
cable system.

Domeni¢ DeGaetano, business manager of
staff finance and administration, NBC, New
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York, named director of staff finance and ad-
ministration. Frank Rafalko, manager of fi-
nancial planning, NBC, New York, named
director of financial planning.

Roy Hunter, traffic-sales analysis manager for
NBC Radio and The Source Networks, New
York, joins NBC-owned wrc(aM) Washington,
as manager of business administration.

Raymond Rajewski, VP-business affairs, Taft
Broadcast Group, Cincinnati, named VP-fi-
nance of Taft's Amusement Park Group.

New officers, Maryland-Delaware Cable Televi-
sion Association, Baltimore: Marian Phillips,
Storer Communications, Salisbury, Md., presi-
dent, succeeding J. Everett Kochheiser,
Caltec Cablevision, Baltimore, who vacated that
post following resignation at Caltec; Bob
Burns, Antietam Cable TV, Hagerstown, Md.,
VP, Charles Sampson, General CATV Corp.,
Salisbury, Md., treasurer, and Brian O’Neill,
United Cable, Ocean City, Md., associate secre-
tary.

Sam Cook Digges, who retires as president of
CBS Radio division on Jan. 31, has been named
to receive International Radio and Television
Society’s Gold Medal for 1981, presented to
broadcasting executive who has ‘“‘contributed
significantiy to industry over the years." Digges,
who has been with CBS since 1949, will receive
award at [RTS's 4lst anniversary dinner on
March 2 in Waldorf-Astoria hotel in New York.

T T T R
Advertising

William Dunlap Jr., partner in MCA Advertis-
ing, New York, named president. Dunlap will
be first president or three-year-old agency.

Vincent Daddiego and Laurence Spinner,
associate creative directors, Young & Rubicam,
New York, named senior VP's.

Peter Counlhan, audit manager and specialist
in advertising for Price, Waterhouse & Co.,
New York, accounting firm, named senior VP,
controller, J. Walter Thompson Co., New York.

James Cannon and Thomas Watson, VP's,
BBDO International, New York, named senior
VP’s. Cannon will ailso assume post of con-
troller and Watson will be responsible for world-
wide corporate development.

Charles Rankin Johnson, VP and creative
group head, Benton & Bowles, New York, ap-
pointed senior VE

Anne Osberg, account supervisor, Needham,
Harper & Steers, Chicago, named VP Leo
Mamorsky, account executive, NH&S, New
York, named account supervisor.

Senior VP's named at SFM Media Corp., New
York: David Tabin, director of media services;
Robert Perlstein, head of network program-
ing concepts, and Joseph Gerard, treasurer.

Robert Kloppenburg Jr, media planner,
D’ Arcy-MacManus & Masius, Chicago, named
account executive.

Gordon Gredell, VP, Burke Research,



Chicago, joins Jackson Advertising there as
director of marketing.

Lynn Elisha, marketing analyst, Hill, Holliday,
Connors, Cosmopulos Advertising, Boston,
joins Abramson/Himelfarb, Washington, in
similar capacity.

Joy Duffy, media supervisor, Colle & McVoy
Advertising, Minneapolis, named media direc-
tor.

Thomas H. Trahan, senior broadcast produc-
tion director, W.B. Doner, Baltimore, joins Van-
Sant Dugdate there as broadcast supervisor.
Trahan will handle accounts in Baltimore and
Philadelphia.

Walton Cutshall, from Mel Richman, Bala
Cynwyd, Pa., advertising agency, joins Norman
Roberts Associates, Philadelphia, as creative
director.

Cindy Dodson, with Henderson Advertising’s
production and traffic departments, named
audio-visual manager of Greenvilie, S.C., agen-
cy.

Tom Blood, recent graduate, University of
Missouri, Columbia, joins Kenrick Advertising
there as copywriter.

Dale Pon, with wnBc(am) New York's advertis-
ing and sales departments, joins parent, NBC
Radio Network's AM division there as VP-au-
dience development.

Russell Roney, account executive with Mc-
Caffrey & McCall, New York, named manager
of advertising, ABC Television Network there.

Thomas Montgomery Jr., account executive,
Detroit office, CBS Radio Network, named
sales manager there.

Peter Carnes, account executive, Blair Televi-
sion, Atlanta, named sales manager. Kenneth
Freedman, account executive, WELI(AM) New
Haven, Conn., joins Blair Television's CBS-red
sales team in New York.

Laverne Cole, from Katz Television,
Charlotte, N.C., joins Katz Television's new
Washington office, as manager. Vince Ar-
minio, account executive, Katz Television, San
Francisco, named manager of Katz's new
Denver office. Sam Feinberg, sales manager
for Katz Independent Television Sales, Philadel-
phia, joins Washington office in same capacity
and continues to be responsible for Philadelphia
territory.

Jay Zivotovsky, assistant account manager,
Coca Cola Bottling Co., New York, joins Ber-
nard Howard & Co. there as business manager.

Dan Glordano, account executive, WBTV(TV)
Charlotte, N.C., joins TeleRep’s new office
there as manager.

Judith Tyson Pillow, account executive,
WGBS(AM)-WLYF(FM) Miami, and Michael
Blackman, with McGavren Guild Radio’s ac-
count management training program, join
McGavren Guild, Atlanta, as account execu-
tives.

Donna Lange, with Regional Reps, Cleveland,
named office manager. Alex Keleman, from
WLYT(FM) Cleveland, joins Regional Reps there
as account executive.

Sam Hennings, account executive, KFRC(AM)
San Francisco, named local sales manager.

Menry Hoet, radio consultant, Detroit, joins
WLQV(AM) there as sales manager.

Rod Calarco, Chicago
sales manager, CBS
Radio Spot Sales, joins
co-owned wCBS-FM New
York as general sales
manager.

Mike Sobel, national
sales manager for KHJ-
Tv Los Angeles, named
VP-director of sales.

Charles Briggs, from
wilM-Tv  Lansing,
Mich., joins wiILX-Tv
Onondaga, Mich., as

general sales manager.

Ray Sullivan, national sales manager, KFvs-Tv
Cape Girardeau, Mo., named local sales man-
ager.

Bill Walker, from KsEa(Fm) Seattle, joins
KAYO{AM) there as local sales manager.

Dan Maxwell, account executive, WTAR(AM)
Norfolk, Va., named local sales manager.

Lois Walker, traffic supervisor, KTvu(Tv) Qak-
land, Calif., named traffic manager.

Lise Markham, account executive, KKNU(FM)
Fresno, Calif,, joins KXTv(Tv) Sacramento,
Calif., in same capacity.

Michael Anapolsky, account executive,
WIFI(FM) Philadelphia, joins WaPE(AM) Jackson-
ville, Fla., as sales manager.

Candy Bolin, account executive, KDNL-Tv St.
Louis, and Don Wells, account executive,
wAND(Tv) Decatur, ll1, join KTvi(TV) St. Louis in
same capacities.

Kimberly McEiroy, account executive, En-
terprise-Journal, Beaumont, Tex., joins
KBMT(TV) there in same capacity.

Vernon Wilkinson, account executive,
wLUM(FM) Milwaukee, named sales director for
wLUM and co-owned wAWA{(AM) there.

Patrick Crocker, radio sales manager, Bruce
Schneider Co., St. Louis, joins wiL-Fm there as
account executive.

Jerry Thordsen, account executive, WMT-Tv
Cedar Rapids, lowa, and Ed Merrifield, from
Kevi{Tv) Pocatello, ldaho, join KwwL-TV
Waterloo, lowa, in same capacities.

Dan Barber, account executive, WBYQ(FM)
Nashville, joins wIRB{AM) there as sales man-
ager. Bob Carlton, from Dawson, Daniels,
Sullivan, & Dillion, Nashville advertising firm,
joins WIRB as account executive.

Programing

Peter Yaman, VP-sales, Group W Productions,
New York, joins Viacom there in newly created
post of VP of first-run sales.

Phyllis Golden-Gottlieb, manager of current
comedy programs, NBC, Los Angeles, joins
MGM-TV there as director of comedy develop-
ment.

Monte Lounsbury, from Gold Key Media's
regional sales, Chicago, joins Lorimar’s new of-
fice there as VP-regional sales.

Maria Carayas, VP-spot broadcasting, SFM
Media Corp., New York, named VP of SFM
Entertainment, TV programing arm of SFM
Media. She will be responsible for advertiser
and station relations. Michael Moore, VP-
media, SFM Media, named VP, SFM Entertain-
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ment, working with advertisers on special pro-
jects.

Jack Martin, Midwest sales manager, EUE/
Screen Gems, Chicago, named executive VP-
Midwest marketing. Dan O’Brlen, Midwest
sales representative, Cooper Dennis, Chicago,
succeeds Martin.

Brent Musberger has signed new long-term’
contract with CBS Sports, calling for his conti-
nuance on NFL Today and for expanded duties
in CBS sports broadcasting. Musberger has
resigned as news anchor on KNXT(TV) Los
Angeles, CBS-owned station, to devote himself
fulltime to sports reporting and commentary.

Carole Coates-West, associate producer,
Mark Carliner Productions, Los Angeles, joins
NBC Entertainment there as manager-drama
development.

Robert Yeager, national commercial coordina-
tor, KTLA(TV) Los Angeles, joins Premiere, pay
TV network there as assistant operations super-
visor.

Ned Nalle, programing executive, Universal
Pay TV. Los Angeles, namd director of pro-
graming.

Bobbi Mathues, manager of operations and
traffic, wviT(Tv) New Britain, Conn., joins En-
tertainment & Sports Programing Network,
Bristol, Conn., as East Coast cable advertising
sales consultant. Shirley Rohn, advertising and
promotion manager for Cox Cable, Spokane,
Wash., joins ESPN there as West Coast cable
advertising consultant. Paul Slagle, account
executive, Golf Digest Norwalk, Conn., joins
ESPN's New York office in same capacity.
Marilyn MacDonald, from Premiere Meaga-
zine, New York, joins ESPN, Bristol, as affiliate
marketing administrator.

Dan Davis, sports director, WHDH{AM) Boston,
Gary Morrell, sports director, KIRO-Tv Seattle,
and Bill O’Donnell, from Entertainment
Sports Network, New York, join Enterprise
Radio, Farmington, Conn., as announcers.

Janet Rogers, program director, Hollywood
Home Theater, New York, joins Wometco
Home Theater, New York, as director of pro-
gram acquisition. Dolores Calandra, with
Wometco, named director of programing ser-
vices and editor of WHT's monthly program
guide.

David Meyer, assistant general counsel and
assistant secretary, Viacom International, New
York, joins CBS Entertainment there as associ-
ate director of business affairs.

Karen Thomas, assistant director of program
administration, Washington, joins Film Com-
pany there as VP-programing, responsible for
development of major films for television.

Steven Carr, program director, Capital Cable
Co., Austin, Tex., joins Centel Communica-
tions, Chicago-based cable system operator, as
marketing and programing manager. Susan
Widham, from wBBM-TV Chicago’s advertising-
sales department, joins Centel as marketing and
programing administrator.

Edward Flaherty, event preducer of nationally
syndicated program, The World of People at its
Houston production center, named senior event
producer for Washington production center.
Don Asquith, editor-cameraman engineer,
KOOL-Tv Phoenix, joins The World of People at
its Sausalito, Calif., production center as event
editor and videographer.



David Jones, producer-director of Seventh-
Day Adventist Church’s It is Written, named
executive producer.

Mike Wade, air personality, wxLo(FM) New
York, named assistant program director. Mary
Thomas, air personality, wBLS(FM) New York,
succeeds Wade.

Rick D’Amico, air personality, WKMI{AM)
Kalamazco, Mich., joins wiLs-AM-FM Lansing,
Mich., as program director.

Jeff Schiei, program director, noncommercial
Kcck-FM Cedar Rapids, lowa, joins noncom-
mercial KwGS(FM) Tulsa, Okla., as program-fine
arts director.

Curtis Carlson, former president of Film-
sound Inc., Atlanta audio-visuat and film pro-
duction company, joins wvwi(aM) St. Thomas,
Virgin Istands, as program director.

Hal Holland, producer-director, WVEC.TV
Hampton, Va., joins ‘co-owned xoTv(Tv) Tulsa,
Okla., in same capacity.

New staff, waLa-Tv Mobile, Ala’s PM Maga-
zine: Jim Shuler, from wHAS-Tv Louisville,
Ky's Louisville Tonight, executive producer and
host, Betsy Pearce, from WHAS-TV's PM Mag-
azine, host, Tom Budnik, from WCFT-Tv
Tuscaloosa, Ala., photographer;, Jim Briggs,
producer-director, WALA-TV, second unit direc-
tor; Rich Koster, producer-director, WALA-Tv,
coordinating producer, and Minnie Womack,
with wALA-TV's creative services, production
assistant.

Judy Muller, news co-anchor, KHOW(AM)
Denver joins Kwz(aM) there as talk-show
host.

Peter Hamlin, producer, noncommercial KpBs-
FM San Diego, joins noncommercial KUNI(FM)
and KHKE(FM) Cedar Falls, [owa, as producer-
host.

Russ Coughlan, VP, ABC Owned Television
Stations, New York, rejoins KGO(AM) San Fran-

cisco, as air personality. Coughlan left KGo in
1972.

David Mark, announcer, wEws(rv) Cleveland,
assumes additional duties as morning an-
nouncer for wDoBN(FM) Medina, Ohio.

Bill Michaels, with whLY(FM) Orlando, Fla.,
named assistant program manager.

Doug Grimm, coordinator of on-air promotion
for kBTv(TV) Denver, named producer of KBTV'S
commercial production facility, Image 9.
Mickey Booz, director, KATC(TV) Lafayette,
La., joins Image 9 in same capacity.

T Y e R Y T R e T
News and Public Affairs

Jess Mariow, anchor, KNBC(TY) Los Angeles,
joins KNXT(TV) there in same capacity.

Glenda Silvey, anchor, kMoD(FM) Tulsa, Okla.,
joins KGCT-TV there as community affairs direc-
tor. (Station is scheduled to go on air in Janu-
ary).

Steve Grissom, manager of promotions,
graphic arts, and PM Magazine, WRAL-TV
Raleigh, N.C., named news and communica-
tions manager.

Don Lessnau, morning news anchor,
waaM(aAM) Ann Arbor, Mich.,, named news
director.

Kay Kaufman, producer for 11 p.m. news at
wiLA-Tv Washington, joins ABC-TV there as as-

sociate news producer.

Mark Wright, reporter-anchor, KIEM-TV
Eureka, Calif,, assumes additional duties as
managing editor.

Ken McNulty, assistant news director, WHSV-Tv
Harrisonburg, Va., named manager-news
operations. Mary Miller, Augusta county, Va.,
reporter, WHSV-TV, named assistant manager of
news operations.

Bill Roberts, public information officer,
Shawnee public school system, Shawnee, Okla.,
joins KeBc{FM) Oklahoma City as weekend news
editor.

Roger Ray!, news director, Wwki(FM) Kokomo,
Ind., joins wowo(am) Fort Wayne, Ind., as news
editor.

Barry Walters, reporter-anchor, WFBC-AM-FM
Greenville, S.C., named news director.

Mark Heistad, Marshall, Minn., bureau chief
for noncommercial KRSW-FM Pipestone, Minn.,
joins news and public affairs department, non-
commercial KUNI(FM) and KHKE(FM) Cedar Falls,
lowa.

Russ Thomas, anchor-producer, WKAB-TV
Montgomery, Ala., joins KTXL(TV} Sacramento,
Calif.,, as associate producer. Loren Reed,
studio operator, KTXL, named photographer-edi-
tor. Curt Foley, photographer, KTXL(TV),
named chief photographer.

Susan Hutchison, reporter-anchor, KITV(TV)
Honolulu, and Lynne Easton, reporter,
wowT(TV) Omaha, join KIRO-Tv Seattle in same
capacities.

Maurice Lewis, associate publisher, New Eng-
land Black Weekly, Boston, joins WLVI-TV
Cambridge, Mass., as anchor-producer.

Lew Choate, special assignment reporter,
WTHR(TV) Indianapeclis, named co-anchor-pro-
ducer.

Kathryn Morrison, assignment editor, KALB-TV
Alexandria, La., joins wTVvR-TV Richmond, Va.,
as anchor-producer of noon newscast.

Virginia Zender, newswriter, WCFL{AM)
Chicago, named reporter-anchor.

Jenny Thompson, news anchor-producer,
wowL-Tv Florence, Ala., and Steve Alvarez,
general assignment reporter-weekend sports
anchor, WAFF(TV) Huntsville, Ala., named
studio anchor and field anchor, respectively, for
waFF’s Live a¢ Five. Robert Lane, weekend
anchor-producer, KTHI-TvV Fargo, N.D., joins
WAFF as reporter-anchor.

Mary Ann Haseihuhn, news anchor-reporter,
WBRE-AM-FM Wilkes-Barre, Pa., joins wCMB(AM)-
wSFM(FM) Harrisburg, Pa., as newscaster and
talk-show host.

John Nickel, news anchor, KMTV(TV) Omaha,
joins KBTV(TV) Denver as reporter. Daniel
Berg, director, Koa-Tv Denver, joins KBTV there
in same capacity. Tom Baer, independent film-
maker-photographer, based in Glenwood
Springs, Colo., joins KBTV's Western Slope
bureau there as photographer.

Forrest Lowry, anchor-reporter, KTVV(TV)
Austin, Tex., joins koTv(Tv) Tulsa, Okla., as re-
porter.

Chery! J. Marshall, general assignment re-
porter, KGw(aM) Portland, Ore., joins KOMO(AM)
Seattle as reporter-anchor.

Sarah MNorat, acting executive director of
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Puerto Rican-Chicano Committee Inc., Buffalo,
N.Y., joins WKBW.TV there as assistant public
affairs director.

Davld McGrail, director, wCAU-Tv Philadel-
phia, joins co-owned weBM-Tv Chicago in same
capacity.

Bob Brooks, director, wpEC(TV) West Palm
Beach, Fla., joins wDiv(Tv) Detroit in same
capacity. Al Holzer, assistant news director-pro-
ducer, wixT(TVv} Jacksonville, Fla., joins wpiv as
producer. Ell Zaret, sports director, WRIF(FM)
Detroit, joins wDIv as sports reporter-anchor.

John Grassie, field producer, NBC News,
based in Washington, joins Maryland Center for
Public Broadcasting, Owings Milis, Md., as pro-
ducer of new series, Inside Washington, which
will explore politics of power in Washington.

Wendy Black, former state capital reporter,
KTAR(AM) Phoenix, joins States News Service,
Washington, as Capitol Hill correspondent.

William Hoop, regional editor for United Press
international in Pennsylvania and West
Virginia, named regional executive responsible
for marketing of UPI news, broadcast, newspic-
tures and cable services in Connecticut, Rhode
Island and Maine. Bob Stoddard, who has
handled UPI broadcast marketing activities in
New England, will now be responsible for all
marketing duties in Massachusetts, Vermont
and New Hampshire.

Jay Richard, weekend weather reporter,
WPTV(TV) West Palm Beach, Fla., named daily
weather reporter. Don Wright, announcer,
WRMF(FM) West Palm Beach, succeeds Richard.

Regional directors named by Radio-Television
News Directors Association’s board: Neal Car-
men, wTvG({Tv) Toledo, Ohio, region eight
covering Michigan, Ohio and West Virginia,
succeeding Lou Prato, wpTN(TV) Dayton,
Ohio, who was elected treasurer, Bob Cain,
wGBsS(AM) Miami, region 14 covering Florida,
Georgia and Carolinas, succeeding Ben Waters,
wrAL-Tv Raleigh, N.C., who left for job outside
journalism.

[ = R T T ]
Technology

Daniel Walters, direc-
tor of communication
systems research
| laboratory, RCA, Prin-
ceton, N.J., joins NBC
as VP-engineering and
technical services.

Gail Lierberman,
director of performance
reporting and forecast-
ing, RCA's corporate fi-
nance organization,
New York, named VP-
financial reporting and

Walters

capital planning.

Harry Quast, secretary-treasurer, Nurad Inc.,
Baltimore antenna manufacturer, named cor-
potate VP responsible for financial manage-
ment, security, legal affairs, export, leasing and
insurance.

Jason Farrow, advertising manager, Sony
Corp.'s high fidelity and digital audio products
division, New York, named general manager of
advertising for Sony Video Products Co. there.

Toshio lizuka, assistant general manager,
Panasonic Video Systems division, Secaucus,



N.J., named general managet.

Geoff Woffindin, VP-general manager of
Ampex Pan American Co., Redwood City,
Calif, named general manager of Ampex
Audio-Video Systems Division’s camera pro-
ducts group there.

Bruce Ballantyne, advertising manager for
video products at lkegami Electronics, New
York, joins U.S. JVC’s professional video divi-
sion there as district manager for Eastern
region.

Phillip Gantt, sales manager, Fierce-Phelps's
Video Systems division, based in Philadelphia,
named to new post of marketing manager.
Frank Brady, senior sales representative,
Video Systems division there, succeeds Gantt.

Herb Vandriel, from Angenieux Corp. of
America, Bohemia, N.Y., joins Roscor Corp.,
Chicago, as Midwest broadcast sales representa-
tive responsible for equipment sales in broad-
cast and cable markets in [llinois, Wisconsin
and Michigan.

William Anderson, engineer, WPTv(Tv) Palm
Beach, Fla., named assistant chief engineer.

Rob Calhoun, engineer, KNDO(TV) Yakima,
Wash., joins Kwww(aM) Wenatchee, Wash. ~

Tom Weber, from maintenance and operations
division of waNe-Tv Fort Wayne, Ind., joins
wisH-Tv [ndianapolis as maintenance engineer.

e el o™ 8 . W+ T W
Promotion and PR

Candace Farrell, creative advertising director
for Warner Bros. Studios, Los Angeles, named
to new post of VP advertising, publicity and
promotion, ABC Motion Pictures and ABC En-
tertainment.

John Goodman, press representative, ABC
Public Relations, named associate producer,
planning and promotion, ABC's Geod Morning
America and Television for Children at ABC
Entertainment.

Richard Drayne, press secretary for Senator
Edward Kennedy (D-Mass) in 1965-75 and
during his recent presidential campaign, joins
CBS News, Washington, as part-time press con-
sultant responsible for press relations.

Evan Pattak, contributing editor, Pittsburgh
Magazine, joins Warner Cable there as public
relations manager.

Steve York, music director-air personality,
WFTQ(AM) Worcester, Mass., joins WIFI{Fm) Phil-
adelphia as promotion director.

T s T
Allied Fields

Michael Hirrel, associate with Hamel Park Mc-
Cabe & Saunders, Washington law firm, joins
Arent, Fox, Kintner, Plotkin & Kahn, com-
munications law firm there.

Jeffrey D. Southmayd, from Washington law
firm of Fisher, Wayland, Southmayd & Cooper,
joins Baker & Hostetler, Washingion.

Daniel Wexler, special assistant to director of
ACTION, Washington, joins National Associ-
ation of Broadcasters there as manager of
broadcast liaison. William Mitchell, semi-
retired broadcaster and former co-owner of
KERB(AM) Kermit, Tex., named regional man-
ager for NAB’s Rocky Mountain West, includ-
ing Arizona, Colorado, ldaho, Montana,
Nevada, New Mexico, Utah and Wyoming. He

succeeds Lynn Renne who retires at end of
year.

Morris Stoller, 68, ex-
ecutive VP-treasurer
William Morris Agency,
Los Angeles, elected
chairman and chief
operating officer. He
succeeds Nat Lef-
kowitz, 75, who was
named chairman
emeritus. Stoller joined
Morris Agency in 1937
as assistant to chief
operating officer.
Kenneth Wollenberg, VB Arbitron adver-
tiser/agency radio sales, New York, named VP,
Arbitron advertiser/agency television sales.

H. Robert Elliott, executive VP, Jack Hilton
Inc., management consultant in television and
corporale communications, based in New York,
named president. Susan Chamberlain, VP,
succeeds Elliott.

Stalter

C. Joseph Gavin, field marketing executive,
Television Bureau of Advertising, named direc-
tor of membership, assuming member recruit-
ment responsibilities now being handled by
TVB Vice Chairman Norman E. “Pete” Cash,
who is leaving at end of year.

[2hoh s s H o R =l
International

Charles McLelland, controller, BBC Radio 2,
named deputy managing director of corpora-
tion’s four radio networks and local stations.
David Hatch, head of BBC Radio’s light enter-
tainment, succeeds McLelland.

Howard Steel, managing director of Sony
Broadcast Lid. of United Kingdom, London,
named chairman of electronics division of In-
stitution of Electrical Engineers.

T. Bryce McCrirrick, director of engineering
for BBC, London, named fellow of Britain’s
Royal Television Society. He has been with BBC
20 years.

John Loney, in charge of program contracts for
London Weekend, jeins D.L. Taffner/Limited,
international television program distributor and
producer, at its new London office, as manager.

S
Deaths

Colonel Harland Sanders, 90, known
through television and radio commercials for
his “‘finger lickin’ good™ Kentucky fried
chicken, died Dec. 16 of pneumonia at Jewish
hospital in Louisville, Ky. Sanders started busi-
ness at age 66 with $105 social security check.
He sold all but his Canadian interests in 1964
for $2 million. There are currently about 6,000
outlets worldwide with sales of roughly $2
billion. He is survived by his wife and two
daughters.

Ben Hunter, 59, Los Angeles television and
radio personality, died of heart attack on Dec.
11 in Los Angeles. Hunter was most recently
host of Ben Hunter Matinee for KTTV(TV) Los
Angeles. He had been with station since 1961.
Hunter began his broadcasting career in 1944 at
KEX(aM) Portland, Ore., as announcer and
joined KFi(AM) Los Angeles in 1950 as host of
night-time talk shows, Night Ow! and Other
Side of the Day He is survived by his wife,
Margie, two sons and two daughters.
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Books
for
Broadcasters

T418. HANDBOOK OF RADIO
PUBLICITY & PROMOTION by
Jack Macdonald. This handbook is a
virtual promotion encyclopedia—in-
cludes over 250.000 words, over
1500 on-air promo themes adapta-
ble to any formal: and gver 350 con-
lests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many
times the small cost of this indispen-
sable sourCebook. 372 pages. 8-1/2
x 11" bound in long-lite 3-ring
bindes. $20.95

T480 UNDERSTANDING SOUND,
VIDEO, AND FILM RECORDING
by Michael Ovesman. All about the
history, theory, practice and hard-
ware ol recording and reproducing
sound and picture on cylinders,
discs, Hims and tape. Here's an
authoritative, readable analysis of
sound, video and film recording. a
fascinating insighl into their techni-
cal evolution and theory with precise
explanalions of how each works. Of
interesl to anyone involved n the
technical side of audio or video
recording. 140 pages, 74 illus.

$8.95

T421. HOW TO SELL RADIO ADVER-
TISING by Si Willing. The right for-
mula for sales depends on the
individua! and the prospective
advertiser. Therein ligs the secrel as
Si Willing itlustrates t by theory and
by practice. You'll hear of all sorts of
objechions (inCluding a lew you
haven't heard!) and how theyve
been successfully countered. From
the dialog between salesman and
prospect you'll Yearn the approaches
and the clinchers, haw to use availa-
ble sales tools to the best advantage
and how to deal with competition.
You'll learn ways to sideslep objec-
tions, how to recognize the "oppor-
lune moment,” and now lo convert a
"No" to a "Yes.” 320 pages. $12.95

T423. MANAGING TODAY'S RADIO
STATION by Jay Hoffer Outlines
principles evolved by the author dur-
ing his 30 years as a broadcaster

288 pages. illustrated. $12.95

BROADCASTING BOOK DIVISION
1735 DeSales St., NW
Washington, DC 20036

Please s&ng me DOOK{S) num:
ber(s) My paymenl 1§
enclosed

Name ——~————— e ———— =
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Added:Attractions

‘BROADCASTING'S editors and writers are at work on.a number of special re-
porting assignments scheduled (%) to appear-during the next few months.
Among the mare prominent. prospects:

Jan 5 B Annual double issue. Among the highlights: BROADCASTING'S ex-
clusive report and arialysis. of thka top 100 companies in
electronic communications.

Jan 12 B The annual recap of 1980’s big deals in radio, TV and cable,
drawn from BROADCASTING's' weekly “Changing ‘Hands” report,
with analysis of the marketplace sdpplied by leading brokers.

Jan 19 ] As the television universe gets Jarger and larger, so do the ele-
ments within it. That applies conspicuously to the nation's inde-
pendent TV stations, which find-life without network affiliations
i‘n'creas'lngly easier to take. The Association of [Independent
Television Stations (INTV)} will celebrate that fact of life, and
others, at its 8th annual convention Jan. 18-21 in Los Angeles.
BroapcasTing will mark the accasion with. a special report back-
grounding the independent. marketplace, its leaders and its
prospects.

Jan 26 B BRoaDCASTING's 29th annual accounting of the top-50 adver-
tising agencies in broadcast billings.

Mar9 B Pre-NATPE. Getting ready, getting set-and.. ..

Mar 16" @ NATPE ... going on the year's lajgest program marketplace. This
year, in New York, March 13-18. More than 4,000 delegates from
all'overthe world—and a full contingent from-BROADCASTING —will
be there.

BroADCASTING will continue to update this schedule as appropriate; {a) to.
give readers an idea of what's upcoming, (b) to give sources due notice that
we're at work-in their territories and (c) to give advertisers a chance to plan
their own marketing strateégies in tandem inth these editorial opportunities.

You Belong in Broadcasting:Every Week

% Publication dates are subject to change, dependent on the progress of research and the pres-
sures of and pre-emptions by other-breaking news developments. !




Sheridan’s McKinney:
a radio president with
a sense of the dramatic

For those interested in what it takes for a
black to make it in broadcasting these
days, Thomas E. McKinney, president and
chief operating officer of Sheridan Broad-
casting Corp., presents as good a case
history as any. But let the high school
drop-out, frustrated actor and Army
veteran who took over operation of a black
radio network four years after starting in
broadcasting tell about himself: “I'm ag-
gressive, [ want to be successful, ['d love
to be rich.” What's more, he loves the
broadcasting business.

McKinney, in his three-piece, gray-flan-
nel suit, white shirt and small-figured tie,
is all business. He considers himself a bus-
inessman, not *‘a black businessman.” It's
not that he has turned his back on his race;
it’s just not something he finds it profita-
ble to dwell on. ‘“‘My world is a black
world,” he says. “‘It just is. Nothing will
change that. From that point on, I have to
compete as a businessman. If there's a
good rate of return [from a particular pro-
ject]l, I'm going to get you to invest like
anybody else. Most folks don’t care; they
want to make money.’ Black or white,
with that kind of outlook, McKinney is no
doubt comfortable among his colleagues
on the National Association of Broad-
casters board of directors.

By most standards, McKinney is mov-
ing along the fast track. At 38, he heads a
company that operates a network of 91
AM and FM affiliates carrying its sports
and black-oriented programing, owns
three stations, WYJZ(AM)-WAMO(FM) Pitts-
burgh and wurFo(am) Buffalo, N.Y,, and is
in the process of closing on a fourth—
WIGO(AM) Atlanta. But in terms of career
advancement, he was a slow starter. He
was 30 by the time he graduated from col-
lege and had started working in broadcast-
ing, as a Group W trainee. He was also, he
says, ‘‘somewhat in a hurry””

He had grown up in Harlem and, after a
successful start in school, dropped out of
DeWitt Clinton High School, in the 11th
grade. ‘I didn’t feel [ was doing anything.
My personal situation was not good.
DeWitt Clinton was in the midst of being
integrated —it had been an all-white
school—and the teachers were not ready
for it; there were a lot of racial problems.”
McKinney, who was beginning to get into
a number of scrapes, wasn't able to handle
it either. His marks fell to C’s and D’s, so
he dropped out. That was April 1959; in
September, after he had turned 17, he
joined the Army. g

For McKinney, as for many 17-year-
olds, the service seemed a refuge where he
could shake the problems of adolescence,

Profilez

Thomas Earl McKinney—president, chief
operating officer, Sheridan Broadcasting Corp.,
Pittsburgh, Pa., and Sheridan Broadcasting
Network (formerly Mutua!l Black Network),
Arlington, Va.; b. Aug. 24, 1942, Greenville, S.C.;
U.S. Army, September 1959-February 1966;
B.S. Fairfield University, Fairfield, Conn, 1972;
MBA, Fordham University, New York, 1976;
bond and redemption department, Schroder
Trust Co., New York, April 1966-February 1968;
coordinator 0f business affairs, State
University of New York Urban Center in
Manhattan, February 1968-January 1970;
Group W broadcast trainee, January 197 2-
December 1972; account executive, wez-Tv
Boston, December 1972-July 1974, and TVAR,
July 1974-July 1976; vide president/general
manageri/chief operating officer, Mutual Black
Network; present position since August 1978;
m. Frances Elizabeth Maupin, Aug. 22, 1969;
children—Thomas, 12, Anthony and Nicole, 6-
year-old twins.

regroup and prepare for the future. And
for the next five and a half years, the
Army was McKinney’s home. Indeed, he
did not expect his discharge to mark a per-
manent break in his Army service; he had
earned the equivalent of a high school
diploma in service and planned to get a
college degree as a civilian in a long-range
plan to become an Army officer. But after
returning to civilian life, he found the
freedom sweeter than he remembered.

College, for a while, meant taking
courses at night, mostly at Bronx Com-
munity College, as he worked days—first
with a trust company and then with the
State University of New York Urban
Center in Manhattan —and dreamed, not
of broadcasting, but of acting. He had
fallen in with a crowd involved in the
theater who steered him into television
commercials. “I really got into it,”” he says
of acting. **It was some place to escape to.”
And he foresaw a great career for himself.
“[ thought sure I'd have an Academy
Award by 1975." But at Fairfield Univer-
sity, in Connecticut, his drama teacher
suggested he forgo the theater and apply
his acting abilities to business. He con-
cedes the advice was wise.
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McKinney had gone to Fairfield —with
the wife and infant son he had acquired —
in January 1970 to speed up the process of
acquiring a college degree. He decided his
horizons were too limited without one. So
for the next 24 months, he majored in
management and acted in and managed
the university playhouse.

The link between Fairfield University
and broadcasting, in December 1972, was
Donald McGannon, then president of
Westinghouse Broadcasting Co., who was
on the university’s board of directors.
McKinney became a member of Group
W’s class of 1972 trainees. By July 1974,
he had become an account executive with
TVAR, Group W’s national sales repre-
sentative, and was on his way.

But not fast enough. As he says, he is
aggressive and ambitious, and eager to ad-
vance, he lacked the patience for the
measured pace at which he felt he would
have to move through the ranks of such a
large company. So when, in 1976, Ronald
Davenport, who had a minority interest in
Mutual Black Network and an option to
buy the remainder, as well as a contract to
manage the network, offered McKinney
the job of running it, McKinney jumped.

Well, perhaps not jumped. He was, he
says, “a little leery”’ about leaving ‘“‘the
mainstream”’ of the broadcasting business
for what seemed like something of a back-
water. Still, it would offer him the oppor-
tunity to prove he could run a business, an
opportunity not likely to come his way at
Westinghouse for a long time.

Today, as president of Sheridan Broad-
casting Corp., the successor to MBN,
McKinney is more positive in his assess-
ment of black radio. It has, he feels,
progressed dramatically in professionalism
and sophistication. Sheridan itself is grow-
ing and McKinney seems content.

Oh, there are times, particularly when
he walks out of the theater after seeing a
good play, when he feels a longing for the
career he didn’t pursue. ‘I say, ‘Gee,
that's what [ should be doing.’ Or there
will be days when one of our stations goes
off the air or a transmitter blows up, and 1
say, ‘What am 1 doing this for?" But
basically, I'm very pleased. I love this busi-
ness.”

For the kid from Harlem who dis-
covered broadcasting through an interest
in business has hit upon the secret of its
appeal to some. “This business is one of
the few places where you can have an im-
pact on the things that are wrong in this
world,"’ he says. ‘‘There are many things
broadcasters can do something about™—
everything from urging listeners to keep
their streets clean to helping to solve racial
problems. ‘“That’s why [ enjoy this busi-
ness. There will come a time when I can
have an impact on a lot of things.”

- =T



Editorialsz

Big deal

Directors of the National Association of Broadcasters are in a flap
over a proposal to pay the joint board chairman an ‘‘honorarium®’
of $50,000 a year, plus expenses. The proposal has come up
because the next prospective chairman, Ed Fritts of Indianola,
Miss., says he needs the money to hire someone to watch his sta-
tions while he is off on NAB business.

The directors on Fritts’s side say this may be the only way to
give small-market broadcasters a chance to head the association’s
joint board. The theory is that the NAB benefits if it is perceived
to represent all sizes of broadcast ownership. If the Ed Frittses
cannot afford to take their turns at the top, it is said, the job will
routinely go to the bigger interests, and the NAB fat-cat image
will continue to put on more weight.

Those in opposition say the absence of an honorarium has
been no obstruction to others from small markets in the past.
Don Thurston, immediate past board chairman, comes from
North Adams, Mass., which may be bigger than Indianola, Miss.,
but falls well outside the fat-cat zone. Thurston is against the
honorarium. He and others on his side say it would diminish the
credibility of the chairmanship, making it a paid job at lower sal-
ary than that of some NAB employes.

Maybe everybody ought to back off and give this a little air.
There is precedent, reported elsewhere in this issue, for payment
of stipulated sums to joint board chairmen. Whether it is called an
“*honorarium’ or compensation for unusual expenses, there is
no reason to reject it as demeaning, if indeed the joint board
chairman is expected to spend more time away from his main job
than on it.

Why not budget a permanent sum for the chairman to use as
he pleases? Fritts may need it to hire a replacement. Another may
decide the NAB needs it more than he.

If it will assure the representation of talented people from
smaller circumstances at the forefront of the NAB, the money
will be well spent.

First things first

Now that Comsat’s Satellite Television Corp. has formally re-
quested FCC authority to begin direct-to-home television broad-
casting from satellites, DBS policy becomes the next major item
on the FCC’s agenda. The chips are big. STC talks of investing
more than half a billion dollars to get started. Existing television
broadcasters are determined to protect an investment considera-
bly larger and revenues now running $8 billion a year.

STC wants authority to go into business without waiting for the
final policy on DBS to be written by the government. It argues
that the public would benefit from the undelayed introduction of
three channels of subscription DBS service. Beyond that, the
argument goes, if an operating system has been authorized here,
the U.S. will be strengthened in its negotiating position at the
1983 Regional Administrative Radio Conference, where DBS or-
bital slots for the western hemisphere are scheduled to be allo-
cated.

Terrestrial broadcasters oppose interim authority for STC. Most
agree that it would be all but impossible to remove, no matter
what the outcome of DBS policymaking. Some make no effort to
conceal their wish that the government will eventually rule
agaipst any use of satellite frequencies for direct-to-home broad-
casting.

The guess here is that nobody in broadcasting really believes
that the skies will be forever closed to DBS service in this country.

There are those, however, who want DBS put off as long as possi-
ble. Their purpose would be best served if the Congress accepted
the invitation to pre-empt the FCC's authority to rule on the DBS
future.

The weight of reason is on the side of those who oppose in-
terim authority for STC or any other applicant but who want to
get on with the FCC rulemaking to define what DBS will be all
about. Included in the consideration ought to be the CBS sugges-
tions that a new era of high-resolution television might be in-
troduced through DBS.

At this point no one knows how many DBS channels will be
available in the UJ.S., let alone how they might be apportioned for
what kinds of use. To let STC go into commercial operation
before the dimensions of the potential system have at least been
sketched would be administrative folly.

It is 1983 and the U.S. is sitting down with its hemispheric
neighbors to distribute satellite frequencies. Comsat’s interim
authority has been granted, and its STC subsidiary is engaged in
the construction of its enormously expensive system and acquisi-
tion of the programing that it needs to retrieve its $700-million
investment. Uppermost in the U.S. delegation’s mind is the pro-
tection of that commitment, whatever the hopes of others whose
applications await the ultimate distribution of channels in the
hemisphere. Soon it is evident that the authorization of STC
operation back in 1981 weakened the American position instead
of strengthening it. The U.S. is stuck with the public expectation
of a three-channel system that the RARC delegation must protect
at almost any cost.

On with the rulemaking.

Untroubled by facts

Charles D. Ferris has been devoting his curtain act as chairman of
the FCC to championing his cause of market entry and berating
broadcasters for resisting competition. He was at it again last
week. The record ought not to be closed with so simplistic an ap-
praisal of the broadcasters’ position.

As Ferris refuses to notice, resistance to AM channel squeez-
ing, low-power television, VHF drop-ins and the like is founded
on fears of increased interference and diminished service, as well,
of course, as on a conviction that there is competition enough as
things stand. Ferris's FCC persistently ignores the gritty technical
questions that may interrupt dreams of stations falling from the
heavens. The public will be bester served by a chairman who at
least acknowledges the physical limitations of electronic transmis-
sion.
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“Wzls%n appears to be furious about fouling out so early in the
game,
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A smooth firstride

When Pittsburgh began bus-
ing students this fall, WIC-TV
helped to get the buses roll-
ing in the right direction!
Through a series of prime time
specials, announcements,
and news special reports, our
reporters helped resolve the
problems faced by parents,
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students and taxpayers —
problems that have grown
into crises in other cities. The
community agreed that our
coverage, well in advance of
schoolopening andthe cther
stations’, helped 1o make that
first ride a little smoother for
the children of Pittsburgh.

WLUF-FM  WWSH-FM
Los Angeles Baltimore  Philadelphia




he numbers are stag-
gering. Every 37 seconds
or so a car is stolen some-
where in the U.S. That
adds up to almost 800,000
cars a year. But you can do
something to keep your car
from becoming a statistic.
Start by avoiding these four
common parking mistakes.
The “Just for a Min-
ute” Syndrome. When you
leave your car, even if it’s
“just for a minute, lock all
of the doors and take your
keys. In fact, about one of
every five cars stolen was
left unattended with keys
in the ignition. Keep driver’s
license and vehicle registra-
tion cards in your wallet or
purse. If a car thief finds
these documents in the ve-
hicle’s glove box, he can
impersonate you if stopped
by the police.
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CUSTOMER INFORMATION FROM GENERAL MOTORS

HOW TO FOIL A CAR THIEF

A FEW SIMPLE PRECAUTIONS CAN REDUCE THE RISK OF THEFT

T The Isolated Loca-

tion. It's safest to park in
a locked garage, but if you
can’t, don’t leave your car
in a dark, out-of-the-way
spot. Instead, try to park
on a busy, well-lighted
street. Thieves shy away
from tampering with a car
if there’s a high risk of be-
ing spotted.

The Display Case.
There’s nothing more invit-
ing to a thief than expensive
items lying in your car, in
plain sight. If you lock these
items in the trunk or glove
box, there’s less incentive
for a thief to break in. Also,
when you park in a com-
mercial lot or garage, be
cautious. Lock your valu-
ables in the trunk, and leave
only the ignition key with
the attendant.

The Space at the End
of the Block. In recent
years, professional car-theft
operations have become an
increasing problem. Unlike
amateurs, the professionals
are not easily deterred. Cars
parked at the end of a block
are easy targets for the pro-

fessional thief with a tow
truck. So, it’s best to park
in the middle of the block.
Be sure to turn your steer-
ing wheel sharply to one
side or the other. That will
lock the steering column
and prevent the car from
being towed from the rear.
Unfortunately, there’s
no such thing as a “theft-
proof” car. But at General
Motors, we're equipping
every car we build with anti-
theft features. We want to
help you make it as difficult
as possible for any thief —
amateur or professional—
to steal your car.
This advertisement is part of
our continuing effort to give cus-
tomers useful information about

their cars and trucks and the
company that builds them.

General Motors

People building transportation
to serve people




